
 

 

 

 

 

DepartmentofManagement 
 

BirlaInstituteofTechnology,Mesra,Ranchi-835215(India) 

 

 
 

InstituteVision 
 

 
 

To become a Globally Recognized Academic Institution in consonance with the social, 

economicand ecological environment, strivingcontinuously for excellencein education, research 

andtechnologicalservicetotheNationalneeds. 

 

 
InstituteMission 

 

• Toeducatesstudentsat

Graduate,postgraduateandDoctorallevelstoperformchallengingengineeringandManagerialjobsinin
dustry. 

• ToprovideexcellentresearchanddevelopmentfacilitiestotakeupPh.D.programmesandresearchproje

cts. 

• Todevelopeffectiveteachinglearningskillsandstateofartresearchpotentialofthefaculty. 
 

• Tobuildnationalcapabilitiesineducation,andresearchinemergingareas. 

 

 
 

DepartmentVision 
 

To be recognized as a frontrunner in Management education in the country in consonance 

withthe social, economic and ecological environment while striving to contribute to nation 

buildingthroughexcellenceinresearchanddevelopmentactivities 

 

 
DepartmentMission 

 

• ToeducatestudentsatPostGraduateandDoctoralleveltoperformbetterinchallengingenvironment 

• Tonurturefirstgenerationentrepreneurswithinnovativemindset. 

• ToprovideexcellentConsulting,andResearch&Developmentfacilitiesforfacultyandstudents. 

• To uphold thevaluesofPersonalIntegrityand SocialResponsibility 



ProgramEducationalObjectives(PEO) 
 

 

 

 

 

1. Todevelopmanagerialandcommunicationskillsofstudentstoenablethemtomanagereallifebusiness 

problems. 

 

 
2. Toimpartprofessional educationandtraininginthefieldofmanagement&entrepreneurialeducation. 

 

 
3. Todisseminateknowledgeandinformationbyindustry-

academiainterfaceandcontinuinginteractionwithalumnitomeetthedemandofqualityeducation 

 

 
4. ToproducegraduateswhoaresociallyresponsibleandcapableofengaginginLifelonglearning 

 

 
ProgramOutcomes(PO) 

 

 
 

Onsuccessfullycompletingtheprogramagraduateshallbeableto: 

 

 

A. Applybasicconceptsofmanagementanditsinterdisciplinaryknowledgetoidentifyandanalyse 

complexissuespertainingtocontemporaryorganisations. 

 

 
B. Initiateandparticipateinchangeprocessandvalue creationacrossalllevels. 

 

 

C. Identifysuitableresourcesandutilisethemoptimally. 

 

 

D. Takedecisionswithcommitmenttoprofessionalethicsandresponsibilities. 



SEM I 
 

(ProgrammeCore) 
 

MT-

101GeneralPrinciplesofManagementCOURSEINFORMATIONSH

EET 

Course code:MT-101 

Coursetitle: 

GeneralPrinciplesofManagementPre-

requisite(s):NIL. 

Co-requisite(s):NIL 

Credits: 3 L:3 T:0

 P:0Classschedule 

perweek:03Class:BBA 

Semester / Level: I / 

1Branch:BBA 

NameofTeacher: 

 

COURSEOBJECTIVE 

 

Thiscourseenablesthestudents: 

 

A. TounderstandthebasicprinciplesofManagement;usedtomanageanenterprise. 

B. Tohaveaninsightintotheevolutionofmanagementtheoryandfamiliaritywith 

differentschoolsofmanagementthoughts 

C. ToappreciatethesixmajorfunctionsofManagementi.e.Planning,Organizing, 

Staffing,Leading,DirectingandControlling. 

D Toexplaintheconceptandnatureofmanagement. 

E Tounderstandthesignificanceofmanagement,alongwiththevariouslevelsof 

Managementandtheskillsrequiredateachlevel 

 

CourseOutcomes 

 

Afterthecompletionofthiscourse,studentswillable to: 
 

 

 
 

1. To applythebasicknowledgeofsubjectarea 

2. Toanalysetheconceptofmanagementand itsfunctions. 

3. Toapplymanagementskillsrequiredateachlevel 

4. Toapplyvariousleadershiproleinthecommunity 



5. To demonstratetheIntellectualcuriositytoseethe world around 

 

 

 

Syllabus 

 

 

Module1:IntroductiontoManagement:(9lectures) 

Definition,Nature,Managerial Roles,Managerial 

skillsandLevels,BasicFunctionsofManagement,EvolutionofManagementThoughtsandTrendsa

ndChallengesofManagementinGlobalScenario 

 
Module2:Planning:(7lectures) 

Definition, Nature, Importance, Types of Planning, Steps in Planning, Planning 

PremisesForecastinganddecisionmaking. 

 
Module3:Organizing:(9lectures) 

Concept, Definition, Formal and Informal Organisation, Organizational Structure:- Types 

&significance (Functional Organization, Product/ Market Organisation and Matrix 

Structure),SpanofManagement,Delegationofauthority. 

 
Module4:Staffing&Controlling:(7lectures) 

Definition, Process of staffing, Meaning & Need of Control, Controlling Process, Types 

ofControlDevices. 

 
Module5:Directing:(9lectures) 

Meaning of Motivation, Motivational theories- Maslow Hierarchy of Need Theory 

&Herzberg Two Factor Theory Leadership Definition, Characteristics (referring few 

theoriesofleadership) 

 

Textbooks: 
 

1.Koontz, H. and Weihrich, H (1998)& (2001) Essentials Of Management (Tata 

McGrawHill:NewDelhi)Edition-5th and10th 

 

 
Referencebooks: 

 

1. Stoner, FreemanandGilbert,Management(PrenticeHallofIndia:NewDelhi)Edition-5 



Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsinthe Syllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 
 

 

 
 

CourseDeliverymethods 

Lecturebyuseofboards/LCD 

projectors/OHPprojectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-

learningsuchasuseofNPTELmaterialsandinternets 

Simulation 

 

 

 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

 

 

DirectAssessment 
 

 

 
 

AssessmentTool %ContributionduringCOAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 



IndependentTeachingAssessment 5 
 

 

 

IndirectAssessment– 

 

1. StudentFeedbackonFaculty 

 

2. StudentFeedbackonCourseOutcome 

 

 
 

MappingbetweenObjectivesandOutcomes 
 

 

 

MappingofCourseOutcomesontoProgramOutcomes 
 

CourseOutcome# ProgramOutcomes 

A B C D 

1 H L H H 

2 H - H M 

3 H M L H 

4 H M H H 

5 H L H M 

 

 

 

 
MappingBetweenCOsandCourseDelivery(CD) methods 

     

 

 
CD 

 

 
CourseDelivery methods 

  
CourseO

utcome 

Course

Delivery

Method 

 
CD1 

Lecturebyuseofboards/LCD 

projectors/OHPprojectors 

  
CO1 

 
CD1 

 
CD2 

 
Tutorials/Assignments 

  
CO2 

CD1, 

CD2,CD4 



CD3 Seminars  CO3 CD1 

 
CD4 

 
Miniprojects/Projects 

  
CO4 

CD1, 

CD2,CD5, 

CD8 

 

 
CD5 

 

 
Laboratoryexperiments/teachingaids 

  

 
CO5 

CD1, 

CD2,CD3, 

CD4,CD6, 

CD8 

CD6 Industrial/guest lectures    

CD7 Industrialvisits/in-planttraining    

 
CD8 

Self-

learningsuchasuseofNPTELmaterialsandinternets 

   

CD9 Simulation    
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1 L1  1 Definition,    PPT/Chalk 
 

-

Board/Educ

ationalVide

os/ 

Case

 Study

etc. 

 

   Nature  

 L2  1 Managerial     

  Roles  

 L3  1 Managerial     

  skillsand  

  Levels 
CO1 

2 L4  1 Basic    

Functions 

ofManageme

nt 

 
 

CO 2 

 L5  1    



       

CO3 

   

 L6  1 Evolution 

ofManagem

entThoughts 

 CO1  PPT/Chalk 
 

-

Board/Educ

ationalVide

os/ 

Case

 Study

etc. 

 

3 L7  1    

 L8  1    

 L9  1 Trendsand 

Challenges 

 CO5  PPT/Chalk 
 

-

Board/Educ

ationalVide

os/ 

Case

 Study

etc. 

 

4 L10  2 Definition,

Nature,Imp

ortance, 

  

 

 

 

 
CO1

CO2 

  

 L

11 

 2    

 L

12 

 2 Types 

ofPlanni

ng, 

  PPT/Chalk 
 

-

Board/Educ

ationalVide

os/ 

Case

 Study

etc/Seminar 

 

5 L13  2 Steps 

inPlannin

g, 

   

 L14  2    

 L15  2  
Planning

Premises 

  PPT/Chalk 
 

-

Board/Educ

ationalVide

os/ 

Case

 Study

etc. 

 

6 L16  2    

 L17  3 Concept,D

efinition, 

  

 

 

 

 

 

 

 

  

 L18  3    PPT/Chalk 
 

-

 

7 L19  3 Formal    



 L20  3  and

InformalOrga

nisation 

 
CO1 

 Board/Educ

ationalVide

os/ 

Case

 Study

etc. 

 



 L21  3 Organization

alStructure 

  

CO2 

 

 

CO3 

 PPT/Chalk 
 

-

Board/Educ

ationalVide

os/ 

Case

 Study

etc./MiniProj

ects 

 

8 L22  3    

 L23  3 Span

 of

Management, 

   

 L24  3 Delegationof

authority 

  PPT/Chalk 
 

-

Board/Educ

ationalVide

os/ 

Case

 Study

etc. 

 

9 L25  3    

 L26  4 Definition,    

 L27  4 Process

 of

staffing 

   

PPT/Chalk 
 

-

Board/Educ

ationalVide

os/ 

Case

 Study

etc. 

 

10 L28  4    

 L29  4    

 L30  4 Need of 

Control 

   

11 L31  4 Controlling 

Process 

   

 L32  4 Types

 of

Control 

Devices 

   

 L33  5 Meaningof 

Motivation, 

   PPT/Chalk 
 

-

Board/Educ

ationalVide

os/ 

Case

 Study

etc. 

 

12 L34  5 Motivation

altheories 

    

 L35  5     

 L36  5 Motivation

al theories 

continued 

   PPT/Chalk 
 

-

 



13 L37  5 Leadership   Board/Educ

ationalVide

os/ 

 



 L38  5 Definition  CO4  Case

 Study

etc. 

 

 L39  5 Leadership

Theories 

  PPT/Chalk 
 

-

Board/Educa

tionalVideos

/CaseStudy/

Self-

learningsuch

asuse 

of NPTEL 

materialsand

internets 

 

14 L40  5    

 L41  5    

15 L42   Revision  CO5  Tutorials/As

signments/I

ndustrial/gu

estlectures 

 

 L43        

 L44        

 L45        

 

 

 

MT102 Business 

StatisticsCOURSEINFORMATIONSHEET 

 
 

Course code: MT102 

Coursetitle: BusinessStatistics 

Pre-requisite(s): Nil 

Co-requisite(s): Nil 

Credits: 4 L:3 T:1 P: 

0Classscheduleper week: 4 
Class: BBA 

Semester/Level: I/1 

Branch: Management 



NameofTeacher: 

 

Course Objectives 
 

Thiscourseenablesthestudents: 

 

A. Tounderstandtheimportanceofdataandhowtocollect,organiseandsummarisethosedata. 

B. Todescribepreliminarystatisticaltechniquestosolveproblems. 

C. Toexplainthemeritsandlimitationsofdifferentstatisticaltechniques. 

D. Toimparttheknowledgeofinterpretingtheresultofdataanalysis. 

E. Toenablethestudentsintermsofunderstandingthestatisticalaspectsrelatedto 
businesstherebyenhancingtheirskills inthisregard. 

 

CourseOutcomes 
 

Afterthecompletionofthiscourse,studentswillbeableto: 

 
1. Appraisethe need fordataanalysis. 

2. Formulatethestatisticalproblemandsolveit. 

3. Interprettheresultsofstatisticalanalysisforimprovedmanagerialdecisionmaking. 

4. Designanddescribeproblemsofinferentialstatistics. 

5. Applyanalyticalskillsinbothprivateandpublicbusinessorganizations inthe 
country. 

 

Syllabus: 

Module–1: IntroductiontoStatistics:(Lecture8) 

DefinitionofStatistics,ScopeofStatistics,TypesofData.MethodsofcollectingData,Diagrammatic 

and Graphic Presentation of Data, Graphs of Frequency Distribution. Numericalexercises. 

 

 
Module –2:MeasuresofCentralTendency:(Lecture 12) 

Need for measuring central tendency of data; Arithmetic Mean, Geometric Mean, 
HarmonicMean,Median,Mode:theirproperties,meritsanddemerits.Numericalexercises. 

 

 
Module–3: MeasuresofDispersion:(Lecture12) 

Need for measuring dispersion of data; Range, Mean Absolute Deviation, Quartile 

Deviation,Standard deviation, Coefficient of Variation: their properties, merits and demerits. 

Numericalexercises. 



Module– 4:CorrelationandRegressionAnalysis(forungroupeddata):(Lecture12) 

Need for studying correlation, Types of Correlation, Methods of Studying Correlation: 

ScatterDiagram,Karl Pearson’s coefficientof correlation, Spearman’s Rank Correlation, Method 

ofleast squares.Need for studying regression analysis, Two regression equations, Regression co-

efficientsanditsproperties.Numericalexercises. 

 

 
Module – 5:BusinessForecasting through TimeSeriesAnalysis:(Lecture 12) 

Significance of forecasting in business, Steps in Forecasting, Role of Time Series 

Analysis,Components of Time Series: Secular Trend, Seasonal Variations, Cyclical Variations, 

IrregularVariations.MethodofSemi-averages.Numericalexercises. 

Note: The treatment of the subject matter is to be application oriented in the field 

ofmanagement.The proofoftheoremsandderivationsofformulae isnotrequired. 
 

 

Textbooks: 

1. GuptaS.P.andGuptaM.P.(2015),BusinessStatistics.(SultanChand&Sons:NewDelhi).18the

d. 

2. DasN.G.(2017).StatisticalMethods(combinedvolumes).(TataMcGraw-Hill:NewDelhi). 

Referencebooks: 

1. RichardI.Levin,DavidS.Rubin,MasoodH.Siddiqui(2017),StatisticsforManagement.(Pears

on:NewDelhi)8thed. 

2. HoggRobertV.,MckeanJoeseph,CraigAllenT.(2017),IntroductiontoMathematicalStatistics 

(Pearson:NewDelhi)7thed. 

3. MillerJamesD.(2017),StatisticsforDataScience(PacktPublishing:Birmingham-

Mumbai)1sted. 

 
Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsinthe Syllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 

 

CourseDeliverymethods 

Lecturebyuseofboards/LCD 

projectors/OHPprojectors 



Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsand 
internets 

Simulation 
 

 

 

CourseOutcome(CO) AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 

 

AssessmentTool %ContributionduringCOAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 

 

 
 

IndirectAssessment– 

 

1. StudentFeedbackonFaculty 

 

2. StudentFeedbackonCourseOutcome 

 

 
 

MappingbetweenObjectivesandOutcomes 
 

 

MappingofCourseOutcomesontoProgramOutcomes 
 

CourseOutcome# ProgramOutcomes 

A B C D 

1 H L H H 

2 H - H M 



3 H M L H 

4 H M H H 

5 H L H M 

 

 

MappingBetweenCOsandCourseDelivery(CD) methods 

     

 
CD 

 
CourseDeliverymethods 

 Course 
Outcome 

CourseDelivery 
Method 

 

CD1 
Lecturebyuseofboards/LCD 

projectors/OHPprojectors 
  

CO1 
 

CD1 

CD2 Tutorials/Assignments  CO2 CD1,CD2,CD4 

CD3 Seminars  CO3 CD1 

 

CD4 
 

Miniprojects/Projects 
  

CO4 
CD1,CD2,CD5, 
CD8 

 

CD5 
 

Laboratoryexperiments/teachingaids 
  

CO5 
CD1, CD2, 

CD3,CD4, 

CD6,CD8 

CD6 Industrial/guest lectures    

CD7 Industrialvisits/in-planttraining    

 

CD8 
Self-

learningsuchasuseofNPTELmaterialsandinternets 
   

CD9 Simulation    

 
 

LecturewiseLessonplanningDetails. 
 

Wee Lect. Tent Ch. Topicstobecovered Text Cos Actual Methodolog Remark 

k No. ative No.  Book Mappe Conten y sby 

No.  Date   / d t used faculty 
     Refer  covere  ifany 
     e  d   

     nces     

1 1-4  Mod- Definition of T1,T2 CO1,  Lecture/PP  
  1 Statistics,Scopeof ,R1 CO4 T/Assignme 
   Statistics,Typesof   nts/Self 
   Data. Methods of   Learning 
   collectingdata.    

2 5-8  Mod- Diagrammatic and T1,T2 CO1,  Lecture/PP  
  1 GraphicPresentation ,R1 CO4 T 
   ofData.Numerical   Lecture/PP 
   exercises.   T/Assignme 
      nts/Self 



        Learning  

3 9-12  Mod- GraphsofFrequency T1,T2 CO1,  Lecture/PP  
  2 Distribution. ,R1 CO4 T 

   Numericalexercises.    

4 13-  Mod- Needformeasuring T1,T2 CO2,  Lecture/PP  
 16 2 centraltendencyof ,R1 CO3, T/Projects 
   data; Arithmetic  CO4  

   Mean, Geometric    

   Mean: properties,    

   merits &demerits.    

   Numerical    

   Exercises.    

5 17-  Mod- Harmonic Mean, T1,T2 CO2,  Lecture/PP  
 20 2 Median, Mode: ,R1 CO3, T 
   properties,merits&  CO4  

   demerits.Numerical    

   exercises.    

6 21-  Mod- Needformeasuring T1,T2 CO2,  Lecture/PP  
 24 3 dispersionof  data; ,R1 CO3, T/Guest 
   Range, Mean  CO4, Lectures/Se 
   AbsoluteDeviation:  CO5 minars 
   properties, merits    

   and demerits.    

   Numericalexercises.    

7 25-  Mod- Quartile Deviation, T1,T2 CO2,  Lecture/PP  
 28 3 Standard deviation: ,R1 CO3, T/Self 
   properties, merits  CO4 Learning 
   and demerits.    

   Numericalexercises.    

8 29-  Mod- Coefficient of T1,T2 CO3,  Lecture/PP  
 32 3 Variation: their ,R1 CO4, T/Guest 
   properties, merits  CO5 Lectures 
   and demerits.    

   Numericalexercises.    

9 33-  Mod- Need for studying T1, CO3,  Lecture/PP  
 36 4 correlation,Typesof T2, CO4, T 
   Correlation, R1, CO5  

   MethodsofStudying R2   

   Correlation: Scatter    

   Diagram, Karl    

   Pearson’scoefficient    

   of correlation,    

   Spearman’s Rank    



    Correlation.Numeric

alexercises. 

     

10 37- 

40 
 Mod-

4 
Methodofleastsquare

s.Needforstudyingre

gressionanalysis,

 Two 
regression 

equations.Numerical

examples. 

T1, 

T2, 

R1,

R2 

CO2,

CO3,

CO4,

CO5 

 Lecture/PP
T 

 

11 41- 

44 
 Mod-

4 
Regression co-

efficientsanditsprope

rties. 
Numericalexercises. 

T1, 

T2, 

R1,

R2 

CO2,

CO3,

CO4 

 Lecture/PP

T 
 

12 45- 

48 
 Mod-

5 

Significance of 

forecasting 

 inbusi

ness,StepsinForecast

ing, Role ofTime

 Series

Analysis. 

T1, 

T2, 

R1,

R3 

CO3,

CO4,

CO5 

 Lecture/PP

T 

 

13 49- 

52 
 Mod-

5 

Components of 

TimeSeries: Secular 

Trend,SeasonalVaria

tions,CyclicalVariati

ons,IrregularVariatio

ns. 
Numericalexercises. 

T1, 

T2, 

R1,

R3 

CO2,

CO3,

CO4,

CO5 

 Lecture/PP

T/Projects 
 

14 52- 

56 
 Mod-

5 

MethodofSemi-

averages.Numericale

xercises. 

T1, 

T2, 

R1,

R3 

CO2,

CO3,

CO4 

 Lecture/PP

T/SelfLear

ning 

 

 
 

MT103 Introduction To Business 

AccountingCOURSEINFORMATIONSHEET 

Coursecode:MT103 

Coursetitle:IntroductionToBusinessAccountingPr

e-requisite(s):NIL 

Co-requisite(s):NIL 

Credits:03 L:3 T:0

 P:0Classschedule 

perweek:3 

Class:BBASemester

/Level:I/1 

Branch:Management

NameofTeacher: 



 

Course Objectives 

Thiscourseenablesthestudents: 
 

A. Tounderstandtheconceptandroleofaccountinginfinancialreportinginmoderneconomy 

B. Todeveloptheunderstandingofbasicaccountingconceptsandtechniquesofandaccou

ntingsystem.Principlesandproceduresunderlyingtheaccountingprocess. 

C. Toprovideanunderstanding,importanceofaccounting;preparationoffinalaccountsforprofit
makingorganisation 

D. Tounderstandthepreparationofaccountingfornon-profitorganization. 

E. To provide the knowledge of bills of exchange transaction and bank 
reconciliationstatement. 

 

CourseOutcomes 

After thecompletionofthiscourse,studentswillbeableto: 
 

1. Demonstratetheroleofaccountinginbusiness ineconomicworld. 

2. Explaintheprinciplesofaccountingandbookkeeping. 

3. Applyaccountingrules indeterminingfinancialresultsandpreparationoffinancialstatement 

4. Developandpracticethemaintenanceofaccountingbooksfornon-profitmakingorganisation 

5. Determinetheprocessesofbillinginbusinessandbankingtransaction. 

 

Syllabus 

 
ModuleI(9Lectures) 

Accounting:BasicsofAccounting,AccountingMechanicsDoubleEntrySystem,Classificati

on, Golden Rules, Concepts and ConventionsJournal: Meaning, 

Advantages,Ledgermeaning,PostingandBalancing,TrialBalanceObjectives,defects,locatin

gerrorsandpreparations ofTrialBalance,Subdivisionofjournal-daybook. 

 
ModuleII(9Lectures) 



Final Accounts:Trading Account, Profit and Loss Account, , Balance sheet, 

Closingentries,Assets and their Classification, Liabilities and their Classification, Uses 

andLimitationsofBalancesheet. 

 
ModuleIII(9Lectures) 

CapitalandRevenueExpenditureandReceipts:RulesforDeterminingCapitalExpenditureand

RevenueExpenditure,DeferredRevenueExpenditure,CapitalandRevenue 

Receipts,CapitalandRevenue ProfitandLoss. 

 
ModuleIV(9Lectures) 

AccountingforNon-Profit:Organization:AccountingProcedures,ReceiptsandPayments 

Accounts, Distinction betweenReceipts and Payments Accounts, Income 

andExpenditureAccountproblems 

ModuleV(9Lectures) 

Bills of Exchange:Parties to a Bills of Exchange, Types, Promissory Notes, 

DistinctionbetweenPromissory Notes and Bills of Exchange, Dishonour of Bills, 

preparation ofBankReconciliation 

Textbooks: 

1) Hanif and Mukherjee (2003), Modern Accountancy Volume 1, Tata McGraw 

HillPublishingCompanylimited,NewDelhi,2nded. 
2) Grewal,T.S(2003)IntroductiontoAccountancy;S. Chand&CompanyLtd. 

3) TulsianP.C.,FinancialAccounting,Pearson,sixteenth impression,2015 

 
Referencebooks: 

1) Robert. 

N.Anthony.,David.F.Hawkins.,Kenneth.A.Merchant.(2004).AccountingTextandCases,

TataMcGrawHillPublishingCompanyLimited,NewDelhi,11thed. 

2) Frank wood .& Alan Sangster. (2008). Business Accounting, Pearson education 

limited,11thed.(3,4,) 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements)Posm

etthroughGapsinthe Syllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

 

PosmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 

CourseDeliverymethods 

Lecturebyuseofboards/LCD 
projectors/OHPprojectors 

Tutorials/Assignments 

Seminars 



Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-

learningsuchasuseofNPTELmaterialsandinternets 

Simulation 
 

CourseOutcome(CO)AttainmentAssessmenttools& 

EvaluationprocedureDirectAssessment 
 

AssessmentTool %ContributionduringCOAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 

 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

MappingbetweenObjectivesandOutcomes 
 

MappingofCourseOutcomesontoProgramOutcomes 
 

CourseOutcome# ProgramOutcome 

a b c D 

1 L M L M 

2 M L H M 

3 M M M H 

4 L M H M 

5 M M M H 

 

 

MappingBetweenCOsandCourseDelivery(CD)methods 

    

 

CD 

 

CourseDeliverymethods 

CourseO

utcome 

Course 

DeliveryMethod 

 

CD1 
Lecturebyuseofboards/LCD 

projectors/OHPprojectors 

 

CO1 

 

CD1 

CD2 Tutorials/Assignments CO2 CD1 

CD3 Seminars CO3 CD1andCD2 



CD4 Miniprojects/Projects   

CD5 Laboratoryexperiments/teachingaids   

CD6 Industrial/guest lectures   

CD7 Industrialvisits/in-planttraining   

 

CD8 
Self-

learningsuchasuseofNPTELmaterialsandinter

nets 

  

CD9 Simulation   

 

LecturewiseLessonplanningDetails. 
 

Wee Lec Tentati Ch. Topicstobecovered Text Cos Actua Methodology Remar 
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     Refe  nt  ifany 
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1 L1-  Modu

le I 

BasicsofAccounting, T1, CO1  Lecture/PPTDigi  
 L9 AccountingMechanics R1  Class/Chalk 
  DoubleEntrySystem,   -Board 
  Classification,Golden    

  Rules,    

2 L1-  Modul Conceptsand T1, CO1  Lecture/Chalk  
 L9 eI Conventions R2  -Board 

3 L1-  Modul Journal:Meaning, T1, CO1  Chalk/Board  
 L9 eI Advantages,Ledger R2   

   meaning,Postingand    

   Balancing    

4 L1-  Modul TrialBalanceObjectives, T1, CO1  Lecture/  
 L9 eI, defects, locatingerrors R2  Chalk/Board, 
   andpreparationsofTrial    

   Balance,    

5 L10  Mod. Subdivision of journal- T1,2, CO2  Lecture/  

 - 
L18 

II daybook.   3  Chalk/Board, 
Tutorials/Assign 

        ments 

6 L10  Mod. TradingAccount,Profit T1, CO2  Lecture  
 - II andLossAccount 2,3  /Chalk 

 L18     -Board 

7 L10  Mod. Balance sheet, Closing T1,3, CO2  Lecture  

 -
L18 

II entries,AssetsandtheirClas

sification, Liabilities 

R2  /Chalk 
-Board 

   and their Classification,    

   UsesandLimitationsof    



    Balancesheet.      

8 L19  Mod. RulesforDetermining T1,3, CO3  Lecture/  
 - III CapitalExpenditureand R2  Chalk -Board, 
 L27  RevenueExpenditure,   Tutorials/Assign 
   Deferred   ments 

   RevenueExpenditure,    

9 L19 

-
L27 

 Mod.

III CapitalandRevenueReceip

ts,CapitalandRevenueProf

itandLoss. 

T1,3 CO3  Lecture/Chal

k-Board 

 

10 L28  Mod. Organization:Accounting T1, CO4  Lecture/  
 - IV Procedures,Receiptsand   Chalk -Board 

 L36  PaymentsAccounts,    

11 L28  Mod. Distinction T1, CO4  Lecture/  

 -

L36 

IV between Receipts and 

Payments

 Accounts,

IncomeandExpenditure 

  Chalk-

Board,Tutorials/

Assignments 

   Accountproblems    

13 L37  Mod. PartiestoaBillsof T1, CO5  Lecture  
 - V Exchange,Types, R2  /Chalk 
 L45  PromissoryNotes,   -Board 
   Distinctionbetween Pro    

   missoryNotes andBillsof    

   Exchange,Dishonourof    

   Bills    

14 L37  Mod. PreparationofBank T1, CO5  Lecture/Chalk  
 - V Reconciliation R2  -Board, 
 L45     Tutorials/Assign 

      ments 



MT104 ComputerisedAccountingLab 

 

COURSE INFORMATIONSHEET 

Coursecode:MT104 

Coursetitle:ComputerisedAccounting 

LabPre-requisite(s):NIL 
Co-requisite(s):NIL 

Credits: 2 L:0 T:0 P: 

4Classschedule perweek:4 

Class:BBASemester 

/ Level: I/1Branch: 

ManagementName 

ofTeacher: 

 
 

Course Objectives 

 

Thiscourseenablesthestudents: 
 

 

 
 

A. Tounderstandthenature,significanceandobjectivesofaccountinganditsgrowing 

importance. 

B. Toanalyseandunderstandtheneedofthecomputers inaccounting 

C. To determinetheuseoftechnologyinaccounting 

D. TohighlighttheimportanceofIT 

E. Toapplythelatestpracticesofaccounting 
 

 

 

CourseOutcomes 

 

Afterthecompletionofthiscourse,studentswillbeableto: 
 

 

 
 

1. DemonstrateentriesinBooksofAccounts 

2. IntegrateIT &Accounting 

3. ApplyProfessionalResearchAbilitiesinthisarea 

4. Createand groupaccounts&Ledgers. 

5. Construct&preparevariousbooksofaccounts. 
 

 

 

Syllabus 



Module1:ComputerizedAccounting(6classes) 
 

Introduction to Computerized accounting, Essentials of computerized accounting, Features 

ofComputerizedAccounting,AdvantagesandDisadvantagesofcomputerizedaccounting,Compu

terisedVs Manualaccounting 

Module2:IntroductiontoAccountingPackage(4classes) 

FeaturesofAccountingPackage,GettingfunctionalwithAccountingPackage,Creation 

/Settingupofcompany. 

Module3:AccountingVouchers(6classes) 

Types of Vouchers - Contra voucher, paymentvoucher, receiptvoucher, salesvoucher.Editing 

and Deletingofvouchersvouchernumbering andcustomizing ofvouchers. 

Module4:Creation andGroupingofaccounts& Ledger(6classes) 

Creationofaccountsandgroupingofaccounts,Singlegroupandmultiplegroups.Creationofledger,e

nteringoftransactionandpreparationofLedger. 

Module5:SubsidiaryBooks&PreparationofFinalAccounts(6classes) 

Preparation of variousbooks- Purchase books, Purchase return book, 

Salesbook,Salesreturnbook, CashbookClosingstockandotherstockadjustment, 

Trialbalance,DepreciationandotherAdjustmententries,ProfitandlossaccountandBalancesheetT

extBooks 

Textbooks: 

1. Frankwood., & Alan Sangster. (2008). Business Accounting, Pearson education 

limited.11thed.(1,3,4,5,6,7) 

2. J.R.Monga (2004). Financial Accounting concepts and application, Volume -1: 

Text.Mayoorpaperbacks.18thed.(1,7) 

ReferenceBooks: 

1. Robert.N.Anthony.,David.F.Hawkins.,Kenneth.A.Merchant.(2004).AccountingTextan

dCases. TataMcGrawHillPublishingCompanyLimited, NewDelhi, 11thed. 

2. Hanif and Mukherjee (2003), Modern Accountancy Volume 2, Tata McGraw 

HillPublishingCompanylimited,NewDelhi,2nded. 

 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsinthe Syllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 



CourseDeliverymethods 

Lecturebyuse of boards/LCD projectors/OHP 
projectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsand 
internets 

Simulation 
 

 

 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 

 
AssessmentTool %ContributionduringCOAssessment 

Daytodayperformance&Labfiles 30 

Quiz(s) 15 

Viva 15 

EndSemesterExamination 25 

Viva Voce 15 

 

IndirectAssessment– 

 

1. StudentFeedbackonFaculty 

 

2. StudentFeedbackonCourseOutcome 

 

MappingbetweenObjectivesandOutcomes 
 

 

MappingofCourseOutcomesontoProgramOutcomes 
 

CourseOutcome# Programoutcomes 

a b c d 

1 H H M M 

2 H M M M 

 H M M M 

4 H L L M 



5 H M M M 

 

 

MappingBetweenCOsandCourseDelivery(CD) methods 

     

 

 

 

CD 

 

 

 

CourseDeliverymethods 

  

 

CourseO

utcome 

Course

Deliver 

y 

Metho

d 

CD 
1 

 

Lecturebyuseofboards/LCD projectors/OHP projectors 
  

CO1 
 

CD1 

CD 
2 

 

Tutorials/Assignments 
  

CO2 
CD1, 
CD3 

 

CD

3 

 
 

Seminars 

  
 

CO3 

CD1, 
CD4,C

D5 

CD 
4 

 

Miniprojects/Projects 
  

CO4 
CD1,C 
D5, 

CD 
5 

 

Laboratoryexperiments/teachingaids 
  

CO5 
CD1,C 
D5, 

CD 
6 

 

Industrial/guest lectures 
   

CD 
7 

 

Industrialvisits/in-planttraining 
   

CD 
8 

 

Self-learningsuchasuseofNPTELmaterialsandinternets 
   

CD 
9 

 

Simulation 
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   Account R1, CO3 - 
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age,Getti

ngfuncti
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Account

ing 
Package, 

R2   Board/Lab./G

uestLect. 

 

5 9-  Mod Creation T1, CO1,  PPTDigi  
 10 2 /Setting T2 CO2, Class/Chalk 
   up of R1, CO3 -Board/ 
   company R2  Lab./Guest 
   .   Lect./ 

6 11-  Mod Typesof T1, CO2,  PPTDigi  
 12 3 Voucher T2 CO3, Class/Chalk 
   s - R1, CO4 -Board/ 
   Contra R2  Lab./Guest 
   voucher,   Lect. 

7 13-  Mod payment T1, CO2,  PPTDigi  
 14 3 voucher, T2 CO3, Class/Chalk 
   receipt R1, CO4 -Board/ 
   voucher, R2  Lab./Guest 
   sales   Lect. 
   voucher.    

8 15-  Mod Editing T1, CO2,  PPTDigi  
 16 3 and T2 CO3, Class/Chalk 
   Deleting R1, CO4 -Board/ 
   of R2  Lab./Guest 
   vouchers   Lect. 
   voucher    

   numberi    

   ng and    

   customiz    

   ing of    

   vouchers    

   .    

9 17-  Mod Creation T1, CO2,  PPTDigi  
 18 4 of T2 CO4, Class/Chalk 
   accounts R1, CO5 -Board/ 
   and R2  Lab./Guest 
   grouping   Lect. 
   of    

   accounts    

   ,    

10 19-  Mod Single T1, CO1,  PPTDigi  
 20 4 group T2 CO3, Class/Chalk 



    andmult
iple 
groups. 

R1, 
R2 

CO4  -
Board/Lab

./Guest 
Lect. 

 

11 21-  Mod entering T1, CO2,  PPTDigi  
 22 4 of T2 CO3, Class/Chalk 
   transacti R1, CO5 -Board/ 
   on and R2  Lab./Guest 
   preparati   Lect. 
   on of    

   Ledger.    

12 23-  Mod Preparati T1, CO1,  PPTDigi  
 24 5 on of T2 CO3, Class/Chalk 
   various R1, CO5 -Board/ 
   books - R2  Lab./Guest 
   Purchase   Lect. 
   books,    

   Purchase    

   return    

   book,    

13 25-  Mod Sales T1, CO2,  PPTDigi  
 26 5 book, T2 CO4, Class/Chalk 
   Sales R1, CO5 -Board/ 
   return R2  Lab./Guest 
   book,   Lect. 
   Cash    

   book    

   Closing    

   stock    

   and    

   other    

   stock    

   adjustme    

   nt,Trial    

   balance,    

14 27-  Mod Deprecia T1, CO1,  PPTDigi  
 28 5 tionand T2 CO3, Class/Chalk 
   other R1, CO4 -Board/ 
   Adjustm R2  Lab./Guest 
   ent   Lect. 
   entries,    

   Profit    

   andloss    

   account    

   and    

   Balance    

   sheet    



    Text 
Books 

     

 

 

 

 

MT105BusinessCommunicationC

OURSEINFORMATIONSHEET 

Course code:MT-105 

Coursetitle:BusinessCommunicationP

re-requisite(s):NIL. 
Co-requisite(s):NIL 

Credits: 2 L:0 T:0

 P:4Classschedule 

perweek:04Class:BBA 

Semester / Level: I / 

1Branch:BBA 

NameofTeacher: 

 

 
 

COURSEOBJECTIVE 

 

Thiscourseenablesthestudents: 
 

 

 
 

A. Todevelopinterpersonalskillsandcreateaneffectivegoal-orientedteamplayer 

withinanindividual. 

B. Todevelopprofessionalswithpracticalattributesalongwithmoralvalues 

C. Toenhancecommunicationandproblem-solvingskills. 

D Tore-engineerattitudeandunderstanditsinfluenceonbehaviour. 

 

 

 

CourseOutcomes 

 

After thecompletionofthiscourse,studentswillable: 
 

 

 
 

1. ExplainthesignificanceofCommunicationskillsforamanager 



2. IdentifyhisStrengthsandWeaknessesasanIndividual 

3. Communicateeffectivelyasamemberofaworkgroup 

4. Designandmakeeffectivepresentations 

5. Toframeappropriateanswerstotypicalinterviewquestions 

 

 

 

Syllabus 

 

 

Module1:SELFANALYSIS: 
 

SWOTAnalysis,whoamI, Attributes,ImportanceofSelfConfidence,SelfEsteem 
 

Module2:ATTITUDE&CREATIVITY: 
 

FactorsinfluencingAttitude,ChallengesandlessonsfromAttitude,Etiquette,Outofboxthinking,Later

alThinking 

Module3:DYNAMICSOFGROUPDISCUSSIONS& DEBATE: 

Significance of GD, Methodology, & Guidelines. Different skill stet required for 

GD,Recruitment process&groupdiscussion.Debating 

effectivelyDifferencebetweenGroupDiscussionandDebate. 

Module4:MOTIVATION&TIMEMANAGEMENT: 
 

Factorsofmotivation,Self-talk,Intrinsic&ExtrinsicMotivators,Valueoftime,DiagnosingTime 

Management,WeeklyPlannerTodolist,Prioritizingwork. 

Module5:PRESENTATION&SPECIFICPURPOSEPUBLICSPEAKING 
 

Understandingmeetingandconference,purposeandtraitsofaseminarorpresentation,personalitytraits

enhancementforpublicspeaking(innerandoutertraits),do’sanddon’ts. 

Module6:INTERVIEWS: 
 

Types & Styles of Interview, Fundamentals of Facing Interviews, tips before going down for 

aninterview, while waiting for your turn to come, different rounds of interview & Frequently 

AskedQuestions 

TextsRecommended: 



1. TEXTBOOK:SOFTSKILLS,2015,CareerDevelopmentCentre,GreenPearlPublications. 

2. Rizvi,M.Ashraf.EffectiveTechnicalCommunication,NewDelhi:TataMcGrawHill,2007. 

References: 
 

1. Brusaw, Charles T., Gerald J. Alred& Walter E. Oliu. The Business Writer’s 

Companion,Bedford:St.Martin’sPress,2010. 

2. CarnegieDale,HowtowinFriendsandInfluencePeople,NewYork:Simon &Schuster,1998. 

3. DanielColeman,EmotionalIntelligence,BantamBook,2006Lewis,Norman.HowtoReadBett

erandFaster.New Delhi:BinnyPublishingHouse. 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsinthe Syllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 
 

 

 
 

CourseDeliverymethods 

Lecturebyuseofboards/LCD 

projectors/OHPprojectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-

learningsuchasuseofNPTELmaterialsandinternets 

Simulation 



 

 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 

 

AssessmentTool %ContributionduringCOAssessment 

Daytodayperformance&Labfiles 30 

Quiz(s) 15 

Viva 15 

EndSemesterExamination 25 

VivaVoce 15 

 

 
 

IndirectAssessment– 

 

1. StudentFeedbackonFaculty 

 

2. StudentFeedbackonCourseOutcome 

 

MappingbetweenObjectivesandOutcomes 
 

 

 

MappingofCourse OutcomesontoProgramOutcomes 
 

CourseOutcome# ProgramOutcomes 

A B C D 

1 H L H H 

2 H - H M 

3 H M L H 

4 H M H H 

5 H L H M 

 

 

 

 
 

MappingBetweenCOsandCourseDelivery(CD) methods 

     



 

 
CD 

 

 
CourseDeliverymethods 
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Course

Delivery
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CD2 
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CD4 

 
Miniprojects/Projects 

  
CO4 

CD2, 

CD5,CD8 

 

 
CD5 

 

 
Laboratoryexperiments/teachingaids 

  

 
CO5 

CD2, 

CD3,CD4, 

CD6,CD8, 

CD5 

CD6 Industrial/guest lectures    

CD7 Industrialvisits/in-planttraining    

 
CD8 

Self-

learningsuchasuseofNPTELmaterialsandinternets 

   

CD9 Simulation    
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MT106FundamentalofComputingC

OURSEINFORMATIONSHEET 

Coursecode:MT106 

Coursetitle:FundamentalsofComputingPr

e-requisite(s):NIL 
Co-requisite(s):NIL 

Credits: 04 L:03 T:0 P:02 

Classscheduleper week: 

Class:BBASemester

/Level:I/1Branch:B

BA 
NameofTeacher: 

 
 

Course Objectives 

 

Thiscourseenablesthestudents: 

 
1. To understandthe BasicsOfComputer. 

2. TodescribetheBasicsOfNumberSystem. 

3. ToKnowtheOperationsondifferenttypesofNumbersystemslikeBinary,Octal, 
hexadecimal. 

4. ToclarifytheBasicsofOperatingsystems. 

5. Toexplainhowtousesoftwarepackagesindayto dayactivities. 

 

 
 

CourseOutcomes 

 

Afterthecompletionofthiscourse,studentswillbeableto: 

 

1. ApplymathandBooleanalgebrainperformingcomputationsinvariousnumber 
systems. 

2. SimplifyBooleanalgebraicexpressions. 

3. PerformoperationsonNumberslikeAddition/SubtractionofNumbersin2’sComplementN

otation,BinaryMultiplication,andBinaryDivision. 

4. DemonstratetheuseofInternetandWorldWideWeb,CommunicationProtocols&LAN. 

5. DemonstratetheuseofTime-Sharing OS using Unix &LinuxO/S. 



  

 

Syllabus 

 

Module1:ComputerBasicsandLanguages(9lectures) 

 

Models of a Computer Systems, Characteristics of Computers, Problem Solving. 

WhyProgramming Language? Assembly Language, High-level Language, Compiling High-

levelLanguage,Some High-levelLanguages. 

 

Module2:DataRepresentation(9lectures) 

 

Representation of Characters in Computers, Representation of Integers and Real in 

binary,HexadecimalRepresentationofNumbers,ConversionbetweenDifferentNumberSystems. 

 
Module3:BinaryArithmetic(9lectures) 

Binary Addition, Binary Subtraction, Signed Numbers, Two’s Complement Representation 

ofNumbers, Addition/Subtraction of Numbers in 2’s Complement Notation, Binary 

Multiplication,BinaryDivision. 

ComputerInput/outputUnit:Description of ComputerInput Units 

OtherInputMethods,ComputerOutputUnits. 

 
 

Module4:Memory(6lectures) 

 

MemoryCell Memory Organization Read-only Memory, Serial-accessMemory 

PhysicalDevices Used toConstructMemory, Magnetic Hard Disk, Floppy Disk Drives, 

CDROM,Magnetic TapeDrives. 

 

Module5:ComputerNetworks(9lectures) 

 

Need 

forComputerCommunicationNetworks,InternetandWorldWideWeb,CommunicationProtocols,Lo

calAreaNetworks 

 

Operating Systems:Why We Need an OS, Batch OS, Multiprogramming OS, Time-
SharingOS,UnixOS. 

 

TextBooks: 

1. ITLESL.IntroductiontoComputerScience.Pearson,NewDelhi. 
 

2. O’Brien&James.IntroductiontoInformationSystem.McGraw-Hill. 

 

ReferenceBooks: 

1. Sinha, P.K. &Sinha,P.ComputerFundamentals.BPB,NewDelhi 



2. FundamentalofComputers–ByV.RajaramanB.P.B.Publications 

3. FundamentalofComputers–ByP.K.Sinha 

 

 

 

 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsinthe Syllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 
 

 

 
 

CourseDeliverymethods 

Lecturebyuse ofboards/LCD projectors/OHP 
projectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsand 
internets 

Simulation 
 

 

 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedur 
 

DirectAssessment 

 

AssessmentTool %ContributionduringCOAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 

 

 
 

IndirectAssessment– 



1. StudentFeedbackonFaculty 

 

2. StudentFeedbackonCourse Outcome 

 

MappingbetweenObjectivesandOutcomes 
 

 

MappingofCourseOutcomesontoProgramOutcomes 
 

CourseOutcome# Programoutcomes 

A b c d 

1 M L M L 

2 M L M M 

 M L M M 

4 H M H M 

5 M L H M 

 

 

MappingBetweenCOsandCourseDelivery(CD) methods 

     

 
 

CD 

 
 

CourseDeliverymethods 

  

CourseO

utcome 

Course 

Delivery

Method 

CD1 Lecturebyuseofboards/LCD projectors/OHP projectors  CO1 CD1 

CD2 Tutorials/Assignments  CO2 CD1 

CD3 Seminars  CO3 CD1,CD2, CD5 

CD4 Miniprojects/Projects  CO4 CD1,CD2,CD5 

CD5 Laboratoryexperiments/teachingaids  CO5 CD1,CD2,CD5 

CD6 Industrial/guest lectures    

CD7 Industrialvisits/in-planttraining    

CD8 Self-learningsuchasuseofNPTELmaterialsandinternets    

CD9 Simulation    
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(ProgrammeCore) 



MT107OrganisationalBehaviourC

OURSEINFORMATIONSHEET 

Course code:MT107 

Coursetitle:ORGANISATIONALBEHAVIOUR 

Pre-

requisite(s):NILCo-

requisite(s):NIL 

Credits:03 L:3T:0 P: 

0Classscheduleperweek: 

03Class:BBA 

Semester/Level:II/2B

ranch:BBA 

NameofTeacher: 

 

Course Objectives 

 

Thiscourseenablesthestudents: 

 

A. TounderstandbasicOBconceptsandenhancetheattitude,behaviour,perceptionand 
leadershipstyle. 

B. ToDescribemotivationandrelatedconcepts. 

C. ExplainconceptsofindividualdifferentiatorslikePersonality,Attitudeandperceptio

n. 

D. Tounderstandtheconceptsofconflict andconflict management. 

.E Describeleadershipqualityanditsimportanceingroupandselfdevelopment 

 

CourseOutcomes 

 

After thecompletionofthiscourse,studentswill beable: 

 

1 ToapplythebasicconceptsofOB. 

2 Toillustrateindividualdifferencesbasedonpersonality,attitudeandperceptionand 
itsimplications 

3 Todemonstrategoodleadershipqualities 

4 Tohandleandresolve varioustypesofconflictsintheorganization. 

5 Tomotivatepeoplewithenhancedinterpersonalskills 

Syllabus 



ModuleI(8lectures) 
 

Introduction:MeaningandImportanceoftheStudyofOB,WhyStudyOrganizationalBehaviour,Model

sofOrganizationalBehaviour,ContributingDisciplineoftheOBfield,Organization 

andEnvironment,Evolution of 

Org.Behaviour,OrganizationalStrategiesandpolicies.DifferentperspectivesoforganizationsinIndia 

andelsewhere. 

ModuleII(12lectures) 
 

Personality: Concepts and determinants, Stages in personality development, Freud’s 

Personalitytheory,TheeffectsofBiologicalfactors inpersonality. 

Perception:Concepts and selectivity factors, perception and influence on individual 

behavior.Learning: Nature and definition of learning (Classical Ivan Pavlov, Conditioning – 

Skinner &Sociallearning) 

Attitude: Concepts Components, Attitude and organizational behavior, Attitude 

measurement(Thurstone Scales,LikertScales),Sources andtypesofattitudes. 

ModuleIII(8lectures) 

Motivation:Conceptandimportanceofmotivation,importantobjectivesofmotivation,motivation 

theories (Maslow’s Hierarchy Needs, Federick W. Taylor, Alderfer ERG Theory,Herzberg’stwo 

FactorTheory,EquityTheory,Vroom’sExpectancytheory) 

ModuleIV(7lectures) 
 

Leadershipandgroupdynamics:Definitionandanintroduction,OhiostateandMichiganleadershiptheo

ries,TraditionalTheories,(TraitTheoryandContingencyTheory),ModernTheories(CharismaticTheo

ries),Formalandinformalgroupsandroleconcepts,factorsaffectinggroupeffectiveness,GroupDevelo

pmodel. 

ModuleV(7lectures) 
 

Communication and Conflict Management: Interpersonal communication and TA, Sources 

ofconflict, Types & Techniques of conflict, Style of managing conflicts, Negotiation (Process 

andissues),integratingconflictandnegotiationfromtheGandhianperspective,conflictresolution. 

 

Textbooks: 

1. KohilA.S.,AndDebT(2008),Performancemanagement,NewDelhi:Oxford 

universitiespress. 

2. Bhattacharya,D.K.,CompensationManagement,SecondEdition,Oxforduniversitypres

s. 

 

Referencebooks: 



1. MichaelArmstrongandangelaBaron(2009),PerformanceManagement,Mumbai;Jaicopublis

hingHouse. 

2. Rao,T.V.(2007),Performance ManagementandAppraisalSystems,NewDelhi. 

 
 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsintheSyllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 
 

 

CourseDeliverymethods 

Lecturebyuse ofboards/LCD projectors/OHP 
projectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsand 
internets 

Simulation 
 

 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 
 

 
AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 
 

 

 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 

MappingbetweenObjectivesandOutcomes 
 

MappingofCourseOutcomesontoProgramOutcomes 



 

 

CourseOutcome# Programoutcomes 

a b c d 

1 M L M L 

2 M L M M 

3 M L M M 

4 H M H M 

5 M L H M 

 

 

 

 
 

MappingBetweenCOsandCourseDelivery(CD) methods 

     

 
 

CD 

 
 

CourseDelivery methods 

  

CourseO

utcome 

Course

Delivery 
Method 

CD1 Lecturebyuseofboards/LCD projectors/OHP projectors  CO1CO5 CD1 

CD2 Tutorials/Assignments  CO2 CD1 

CD3 Seminars  CO3 CD1 

CD4 Miniprojects/Projects  CO4 CD1 

CD5 Laboratoryexperiments/teachingaids    

CD6 Industrial/guest lectures    

CD7 Industrialvisits/in-planttraining    

CD8 Self-learningsuchasuseofNPTELmaterialsandinternets    

CD9 Simulation    

 
 

LecturewiseLessonplanningDetails 
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e 

Ch. 
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nce
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CO 

sm

app

ed 
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ual
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nte

ntc

ove
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Metho

dolog

y 
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Re

mar

ksb

yfac

ulty

ifan
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1,2,3 L1,L2,L3,  Mod Meaningandimportanceof T1, CO  -  
 L4,L5, -1 thestudyofOB,Whystudy R1 1,C Board 
 L6,L7,L8  orgational,Models of  O2 Chalk 



    organizational

 Behaviour,Coon

tributingDisciplineoftheOBf

ield,OrgationandEnvironme

nt,Evolutionoforg.Behaviou

r,OrganizationalStrategiesan

dpolicies,Different

 Perspectives of 
organizationsinIndiaandelse

where. 

     

3,4,5,6 L9,L10,L  Mod Personality:Conceptsand T1, CO  -  
,And7 11,L12,L -2 determinants, Stages in R1 2 Board 

 13,L14,L  personality development,   Chalk 
 15,L16,L  Freud’sPersonalitytheory,    

 17,L18,L  TheeffectsofBiological    

 19,L20  factorsinpersonality.    

   Perception: Conceptsand    

   selectivity factors,    

   perceptionandinfluenceon    

   individual behavior.    

   Learning: Nature and    

   definition of learning    

   (Classical Ivan Pavlov,    

   Conditioning–Skinner&    

   Sociallearning)    

   Attitude: Concepts    

   Components,Attitudeand    

   organizational behavior,    

   Attitude measurement    

   (Thurstone Scales, Likert    

   Scales),Sourcesandtypes    

   ofattitudes.    

7,8,9,a L21,L22,  Mod Motivation: Concept and T1, CO  -  
nd10 L23,L24, -3 importanceof  motivation, R1 1 Board 

 L25,L26,  important objectives of   Chalk 
 L27,L28  motivation, motivation    

   theories (Maslow’s    

   HierarchyNeeds,Federick    

   W.Taylor,AlderferERG    

   Theory, Hevzberg’s two    

   Factor Theory, Equity    

   Theory, Vroom’s    

   Expectancytheory)    

   Motivation: Concept and    

   importanceof  motivation,    

   important objectives of    



    motivation, motivation 

theories

 (Maslow’s
HierarchyNeeds,Federick 

W.Taylor,AlderferERGThe

ory, Hevzberg’s

 twoFactor

 Theory, 

 EquityTheory,  

  

 Vroom’sExpectan

cy theory)Motivation: 
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 ofmotivation,  

 motivation 

theories
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HierarchyNeeds,Federick 

W.Taylor,AlderferERGThe

ory,Hevzberg’stwoFactorTh

eory,EquityTheory,

 Vroom’s

Expectancytheory) 

     

10,11, 

and12 
L29,L30,

L31,L32,

L33,L34, 

andL35 

 Mod 

-4 
Leadershipandgroupdynami

cs: Definition and 

anintroduction, Ohio state 

andMichigan leadership 

theories,

 Traditional

Theories, (Trait Theory 

andContingency  Theory), 
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 Theories
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Board

Chalk 

 



13, 

14,15 
L36,L37,

L38,L39,

L40,L41 
andL42 

 Mod 

-5 
Communication  

 andConflict
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nterpersonalcommunication

 and

 TA,Sourcesof

conflict,Types&Techniques

ofconflict,Styleofmanagingc

onflicts,Negotiation

 (Process 

 andissues),int

egratingconflictand  
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Gandhian perspective, 

T1,
R1 

CO

4,C
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 - 

Board

Chalk 

 



    conflictresolution.      

 

 

 

MT108QuantitativeTechniquesinManagementC

OURSEINFORMATIONSHEET 

Coursecode: MT108 

Coursetitle: QuantitativeTechniquesinManagement 

Pre-requisite(s): NIL 

Co-requisite(s): NIL 

Credits:4 L:3 T:1 P: 

0Classscheduleperweek: 4 

Class: BBA 

Semester/ Level: II/2 

Branch:

 Management

Name ofTeacher: 

 

Course Objectives 

 

Thiscourseenablesthestudents: 

 

A. Tounderstandtheimportanceofprobabilitydistributioninquantitativeanalysis. 

B. Toexplaintheimportanceanduseofsamplingandsamplingdistributioninan 
empiricalstudy. 

C. Toexplainthe importanceofstatisticalestimationanditsuse. 

D. Tounderstandhypothesisformulationandtestingitfordifferenttests. 

E. Tounderstandtheimportanceanduseofinferentialstatisticsindifferentmanagerialandsocial

problems. 

 

CourseOutcomes 

 

Afterthecompletionofthiscourse,studentswillbeableto: 

 

1 Appraisetheneedforquantitativetechniquesinempiricalstudy. 

2 Formulateandsolvedifferent probabilitydistributionproblems. 



3 Designhypothesisandsolve itfordifferentstatisticaltests. 

4 Analyse,designandsolvenon-parametricproblems. 

5 Identifyandanalysebusinessproblems,selectappropriatemodels,verifyand 
translatetheresultsintosuitablebusinessstrategy. 

 

Syllabus 

 

Module1:    BasicsofProbability andProbability Distributions(8 lectures) 

Set Operations on Events, Venn Diagram, Introduction to Probability: definition, need, 

scope;Conditional Probability, Probability Laws: Addition and Multiplication, Probability 

Distribution:definition,pmf,pdf,cmf,cdf;Binomial,Poisson&NormalDistributions:significance,pro

perties;Standard NormalDistribution,AreaunderthenormalCurve.Numericalexercises. 

 
Module2:    Sampling andSampling Distributions(12lectures) 

Definition,PurposeofSampling,PrinciplesofSampling,MethodsofSampling:RandomSampling and 

Non-Random Sampling, Merits and Demerits of differentSampling 

methods.SamplingErrorsandNon Samplingerrors,Central 

LimitTheorem.SamplingDistribution:definition, importance, Sampling Distribution of the Mean 

for one population sample, SamplingdistributionofProportionsforone 

populationsample.Numericalexercises. 

 

Module3: EstimationofParameters:(12lectures) 

 

Definition,Significanceofstatisticalestimation,TypesofEstimation:PointandInterval,Construction 

of Confidence Interval for population mean and confidence interval for 

PopulationProportionforone populationsample.Numericalexercises. 

 

Module4: TestsofHypothesis(forlargesamples):(12lectures) 

 

Definition, Significance, Procedure of Hypothesis Testing, Type I and Type II Errors, One 

tailedand Two Tailed Tests, Testing of Hypothesis about population mean for one population 

sample,Testing of Hypothesis about a population proportion for one population 

sample.Numericalexercises. 

 

Module5: Chi-squareTest(Non-parametrictest):(12lectures) 

 

Chi-

squaredistribution:definition,properties,significanceandscopeofit.TestofIndependence,TestofVari

ance,TestofGoodness ofFit.Numericalexercises. 

 

Note : The treatment of the subject matter is to be application oriented in the field 

ofmanagement.The proofoftheoremsandderivationsofformulae isnotrequired. 
 

Textbooks: 

1.GuptaandGupta.(2015),BusinessStatistics.(SultanChand&Sons:NewDelhi).18thed. 

Referencebooks: 



1. Richard 

I.Levin,DavidS.Rubin,MasoodH.Siddiqui(2017),StatisticsforManagement.(Pearson:New
Delhi)8thed. 

2. HoggRobertV.,MckeanJoeseph,CraigAllenT.(2017),IntroductiontoMathematicalStatistics 

(Pearson:NewDelhi)7thed. 

4. MillerJamesD.(2017),StatisticsforDataScience(PacktPublishing:Birmingham-

Mumbai)1sted. 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsintheSyllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 

 

CourseDeliverymethods 

Lecturebyuse ofboards/LCD projectors/OHP 
projectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsand 
internets 

Simulation 

 

 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

 

DirectAssessment 

 

AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 

 
 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 



 

MappingbetweenCourseOutcomesandProgrammeOutcomes 
 

 

CourseOutcome# Programoutcomes 

a b c d 

1 H L H H 

2 M L H H 

3 L M H H 

4 M L H H 

5 H M H H 

 

 

MappingBetweenCOsandCourseDelivery(CD) methods 

     

 
 

CD 

 
 

CourseDeliverymethods 

  

CourseO

utcome 

Course 

Delivery

Method 

 

CD1 
Lecturebyuse of boards/LCD projectors/OHP 
projectors 

  

CO1 
CD1,CD2, 
CD3,CD8 

 

CD2 
 

Tutorials/Assignments 
  

CO2 
CD1,CD2, 
CD8 

 

CD3 
 

Seminars 
  

CO3 
CD1,CD2, 
CD8 

 

CD4 
 

Miniprojects/Projects 
  

CO4 
CD1,CD2, 
CD8 

 
 

CD5 

 
 

Laboratoryexperiments/teachingaids 

  
 

CO5 

CD1,CD2, 
CD3, 

CD4,CD6,

CD8 

CD6 Industrial/guest lectures    

CD7 Industrialvisits/in-planttraining    

 

CD8 
Self-

learningsuchasuseofNPTELmaterialsandinternets 
   

CD9 Simulation    
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   Diagram,    

   Introduction to    

   Probability:    

   definition, need,    

   scope; Conditional    

   Probability,    

   Probability Laws:    

   Addition and    

   Multiplication.    

   NumericalExercises    

2 5-8  Mod- Probability T1, CO1,  Lecture/PP  
  1 Distribution: R1, CO4 T,Seminar, 
   definition,pmf,pdf, R2  Mini 
   cmf,cdf;Binomial   projects 
   & Poisson    

   distribution:    

   significance,    

   properties.    

   Numericalexercises.    

3 9-12  Mod- NormalDistribution, T1, CO1,  Lecture/PP  
  2 Standard Normal R1, CO4 T, 
   Distribution: R2  Simulation 
   significance,    

   properties; Area    

   under the normal    

   Curve. Numerical    

   exercises.    

4 13-  Mod- Definition, Purpose T1, CO2,  Lecture/PP  
 16 2 of Sampling, R1, CO4 T, Mini 
   Principles of R3  projects 
   Sampling, Methods    

   of Sampling:    

   Random Sampling    

   and Non-Random    



    Sampling,Meritsand

DemeritsofdifferentS

ampling 
methods. 

     

5 17- 

20 
 Mod-

2 

Sampling Errors 
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 Sampling
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LimitTheorem.Samp

lingDistribution: 
definition,i
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R1,
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CO4 

 Lecture/PP
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SamplingDistributio

noftheMean for 

 onepopulat
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 sample,Sa
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 ofProporti
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Numericalexercises. 
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CO4 
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TypesofEstimation: 

Point and

 Intervalestim

ations. 

T1, 

R1,
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ConstructionofConfi
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Numericalexercises. 
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9 33- 
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4 
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exercises. 
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4 
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 for one 
populationsample. 
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CO5 
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12 45- 

48 
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Chi-

squaredistribution:def

inition,properties, 
significance
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scopeofit. 
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R1,
R2 

CO4,

CO5 
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T 

 

13 49- 
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Numericalexercises. 
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CO5 
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T, 

Simulation 
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 Numerical
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MT 109 Principles of Marketing- 

ICOURSEINFORMATIONSHEET 

Coursecode:MT109 

Coursetitle: PrinciplesofMarketing-

IPre-requisite(s):NIL 

Co-requisite(s):NIL 

Credits:03 L:3 T:0 P: 

0Classschedule perweek:3 

Class:BBA 

Semester / Level: 

II/2Branch:Managem

entNameofTeacher: 

 

Course Objectives 

Thiscourseenablesthestudents: 
 

A. Todevelopunderstandingoftheconceptualframeworkofmarketinganditsenvironment 



B. Togainaninsightintotheconceptofmarketsegmentation, targetingandpositioning 

C. Todevelopunderstandingtowardsproductmixandbranding 

D. ToexaminetherelevanceofPricinganddistributioninproductmix 

E Todevelopanunderstandingofthevariouspromotionmixused 

 

 

CourseOutcomes 

Afterthecompletionofthiscourse,studentswillbeableto: 
 

1 Applythebasic  conceptsofmarketing  andMarketing environment 

2 Analyzeandidentifymarketsegmentsandexploretargetingandpositioning. 

3 Distinguishtheproductmixofvariouscompaniesandidentifytherelevanceofbranding 

4 Enumeratethesignificanceofpricinganddistributiondecisionsofafirm. 

5 Analysetheimportanceofpromotionandidentifyvarious 
vehiclesusedinpromotionofproducts. 

 

Syllabus 

Module1 (10lectures) 

Introduction to Marketing and Marketing Environment:Meaning and Concept of Market 

andMarketing,CoreMarketingConcepts,MarketingandSelling(conceptsanddifferences),Introduction 

to Marketing Mix, Elements of Company’s Macro and Micro Environment, 

RespondingtoCompany’smarketingenvironment 

Module2 (9lectures) 

MarketSegmentation,TargetingandPositioning:Concept,Needs,bases/variablesforsegmenting 

consumer market, Attributes of Effective Segmentation, Challenges in 

segmentation,ConceptofTargetMarket,SelectionofTargetMarket,Marketpositioning 

Module3 (7lectures) 



Product Management: Definition of Product, Classification and Levels of Product, Concept 

ofProduct Line, Product Line Decision, Product Mix , Definition of Brand and Brand Equity, 

SelectionofBrandName 

Module4(10lectures) 

PricingDecisionsandChannel Management: Conceptof Price,FactorsInfluencingPricing,Methods 

of Pricing,Concept and Importance of Distribution Channels, Functions of MarketingChannels, 

TypesofMarketingIntermediaries,ChannelDesignDecision,Wholesalingandretailing 

Module5(10lectures) 

Marketing  Communication:  Definition,   Concept   of   Integrated   

MarketingCommunication,Relevance of Integrated marketing Concept,Introduction to Elements of 

PromotionMix,Advertising,salespromotion,personalselling,eventsandexperiences,onlinemarketing,so

cialmarketing,mobilemarketing,directmarketing. 

 

 
TextBooks: 

1. Ramaswamy,V.S.andNamakumari,S.(2010),MarketingManagement;Macmillan:Publi

shersIndiaLtd,4thedition. 

2. Kotler,P.andArmstrongG.(2004)PrinciplesofMarketing;PearsonPrenticeHall:New 

Delhi,10thedition. 

ReferenceBooks: 
 

1. KeeganW.J(2009)GlobalMarketingManagement;PearsonPrenticeHall:NewDelhi,7thediti

on. 

2. Neelamegaham .S.(2006)MarketinginIndia;VikaspublishinghousePvt.Ltd.3rdedition 

3. Stanton,Etzel,Walker,FundamentalsofMarketing,Tata-McGrawHill,NewDelhi. 

 

 
Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsinthe Syllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 



CourseDeliverymethods 

Lecturebyuseofboards/LCD projectors/OHP projectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsandinternets 

Simulation 

 

 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

 

DirectAssessment 
 

AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 

 

 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 

 
MappingbetweenObjectivesandOutcomes 



MappingofCourseOutcomesontoProgramOutcomes 
 

CourseOutcome# Programoutcomes 

a b c d 

1 H M H H 

2 L L H M 

3 L M H M 

4 H L M H 

5 H M L H 

 

 

MappingBetweenCOsandCourseDelivery(CD) methods 

     

 

CD 

 

CourseDeliverymethods 

 CourseO

utcome 

Course 

DeliveryMethod 

 

CD1 
Lecturebyuseofboards/LCD 

projectors/OHPprojectors 
  

CO1 

 

CD1 

CD2 Tutorials/Assignments  CO2 CD1,CD2 

CD3 Seminars  CO3 CD1,CD2 

CD4 Miniprojects/Projects  CO4 CD1,CD2 

CD5 Laboratoryexperiments/teachingaids  CO5 CD1,CD2 

CD6 Industrial/guest lectures  CO5 CD1,CD2 

CD7 Industrialvisits/in-planttraining    

 

CD8 
Self-

learningsuchasuseofNPTELmaterialsandinternets 

   



CD9 Simulation    
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5 

1  Lecture,PPT,  

2 L4  Mod-1 MarketingandSelling(

concepts 

anddifferences) 

1,2,3,4, 

5 

1  LecturePPT  

L5  Mod-1 Introduction 
toMarketingMi

x, 

1,2,3,4, 

5 

1  LecturePPT  

 L6  Mod-1 Introduction 

toMarketingMi

x, 

 1  LecturePPT  

3 L7  Mod-1 ElementsofCompany’s

MacroandMicroEnviro

nment, 

1,2,3,4, 

5 
1  LecturePPT  

L8  Mod-1 ElementsofCompany’s

MacroandMicroEnviro

nment, 

1,2,3,4, 
5 

1  LecturePPT  

 L9  Mod-1 ElementsofCompany’s

MacroandMicroEnviro

nment, 

1,2,3,4, 
5 

1  LecturePPT  

4 L10  Mod-1 RespondingtoCompan

y’smarketing 

1,2,3,4, 1  Lecture  



    environment 5   PPT,Assignment  

L11  Mod-2 Concept,Needs,bases/v

ariablesforsegmenting 

consumermarket 

1,2,3,4, 

5 

2  LecturePPT  

 L12  Mod-2 Concept,Needs,bases/v

ariablesforsegmenting 

consumermarket 

1,2,3,4, 

5 

2  LecturePPT  

5 L13  Mod-2 Concept,Needs,bases/v

ariablesforsegmenting 

consumermarket 

1,2,3,4, 

5 

2  Lecture PPT 

,Case 

 

L14  Mod-2 AttributesofEffective

Segmentation 

1,2,3,4, 

5 

2  LecturePPT  

L15  Mod-2 AttributesofEffective

Segmentation 

1,2,3,4, 

5 

2  LecturePPT  

6 L16  Mod-2 Challengesinsegmenta

tion, 

ConceptofTargetMark

et, 

1,2,3,4, 

5 

2  Lecture 

PPT,Assignment 
 

L17  Mod-2 Challengesinsegmenta

tion, 

Conceptof1,2,3,4,5 

TargetMarket, 

 3  LecturePPT  

L18  Mod-2 SelectionofTarget

Market, 

Marketpositioning 

1,2,3,4, 
5 

3  LecturePPT  

7 L19  Mod-3 DefinitionofProduct,

Classification 

andLevels ofProduct, 

1,2,3,4, 

5 

3  LecturePPT  

L20  Mod-3 DefinitionofProduct,

Classification 

andLevels ofProduct, 

1,2,3,4, 
5 

3  LecturePPT  

L21  Mod-3 Classification 

andLevelsofProdu
ct, 

1,2,3,4, 

5 
  LecturePPT  

8 L22  Mod-3 Concept of 

ProductLine,ProductLi

neDecision,Product 

Mix, 

1,2,3,4, 

5 

3  LecturePPT,Assi

gnment 

 



 L23  Mod-3 Concept of 

ProductLine,ProductLi

neDecision,Product 

Mix, 

1,2,3,4, 

5 

3  LecturePPT  

L24  Mod-3 Concept of 

ProductLine,ProductLi

neDecision,Product 

Mix, 

1,2,3,4, 

5 

3  LecturePPT  

9 L25  Mod-3 Definition of Brand 

andBrand Equity, 

SelectionofBrandName 

1,2,3,4, 

5 

3  LecturePPT  

L26  Mod-4 Concept of 

Price,Factors 

InfluencingPricing, 

1,2,3,4, 

5 

3  LecturePPT  

L27  Mod-4 Concept of 

Price,Factors 

InfluencingPricing, 

1,2,3,4, 
5 

3  LectureP

PT,case 
 

10 L28  Mod-4 MethodsofPricing, 1,2,3,4, 

5 

4  LecturePPT  

L29  Mod-4 MethodsofPricing,  4  LecturePPT  

L30  Mod-4 ConceptandImportanc

e 

ofDistributionChannel

s, 

1,2,3,4, 

5 
4  LectureP

PT,Case 

 

11 L31  Mod-4 FunctionsofMarketing

Channels, 

1,2,3,4, 

5 

4  LecturePPT  

L32  Mod-4 FunctionsofMarketing

Channels, 

1,2,3,4, 
5 

4  Lecture 
PPT,casestudy 

 

L33  Mod-4 TypesofMarketingI

ntermediaries 

1,2,3,4, 
5 

4  LecturePPT  

12 L34  Mod-4 Channel 

DesignDecision,Whol

esalingandretailing 

1,2,3,4, 

5 

5  Lecture PPT, 

/assignment 
 

L35  Mod-4 Channel 

DesignDecision,Whol

esalingandretailing 

1,2,3,4, 

5 

4  LecturePPT  

L36  Mod-
5 

Definition, Concept 
ofIntegrated 

MarketingCommunica

tion, 

1,2,3,4, 

5 

5  LecturePPT,Assi
gnment 

 



          

13 L37  Mod-

5 

RelevanceofIntegrated

marketing Concept 

1,2,3,4, 

5 

5  LecturePPT  

L38  Mod-

5 

RelevanceofIntegrated

marketing Concept 

1,2,3,4, 

5 

5  Lecture 

PPT,projects 
 

L39  Mod-

5 

Introduction 

toElements of 

PromotionMix,Adverti

sing 

1,2,3,4, 

5 

5  LecturePPT  

 
 

14 

L40  Mod-

5 

Introduction 

toElementsofPromotio

nMix,Advertising 

1,2,3,4, 

5 
5  LecturePPT  

L41  Mod-

5 

Introduction 

toElementsofPromotio

nMix,Advertising 

1,2,3,4, 

5 
5  LecturePPT  

L42  Mod-

5 

salespromotion,persona

l selling,events 

andexperiences,online

marketing, 

1,2,3,4, 

5 
5  LecturePPT  

15 L43  Mod-

5 

socialmarketing,mobile

marketing,directmarketi

ng. 

1,2,3,4, 

5 
5  LecturePPT  

L44  Mod-

5 

socialmarketing,mobile

marketing,directmarketi

ng. 

1,2,3,4, 

5 
5  PPt, 

CaseAssign

ment 

 

L45  Mod-

5 

socialmarketing,mobile

marketing,directmarketi

ng. 

1,2,3,4, 

5 
5  PPt, 

CaseAssign

ment 

 

 

 

 

MT111 Introduction to Materials Management and Production 

ManagementCOURSEINFORMATIONSHEET 

Coursecode:MT111 

Coursetitle:IntroductiontoMaterialsManagementandProductionManagementPre-

requisite(s):NIL 

Co-requisite(s):NIL 

Credits:03 L:3 T:0 P:0 



Classscheduleperweek:3lecturesCl

ass:BBA 

Semester/Level:II/2B

ranch:ManagementN

ameofTeacher: 

 

Course Objectives 

 

Thiscourseenablesthestudents: 

 

A. Tounderstandappropriate decisionmakingconcepts aboutfacilitylocation 

andfacilitylayout. 

B Tounderstandconceptsofbasicfunctionsofpurchase,store,inventorycontroletc. 

C Toconceptualizethenatureandapplicabilityofthissubjectinvariousfieldsofmanagement

. 

D Toexploretheknowledgeofproductionplanningandcontrol. 

E Tounderstand variousconceptsofproductionplanning andcontrol. 

 

CourseOutcomes 

 

Afterthecompletionofthiscourse,studentswillbeableto: 

 

1 Appraisethebasicsofmaterialsandproductionmanagement. 

2 Decidethepurchaseprocedureandanalyseandexecutestoremanagementfunct

ions. 

3 Designsuitable 

strategyofinventorycontrolbyapplyingconceptsofEOQandROP,Valueanalysis etc. 

4 Developandforecast productionandsalesand makefacilitylayout decisions. 

5 Applyconceptsofproductionplanningandcontrolandplantmaintenanceincommercialb

usinesses. 

 

Syllabus 

 

Module1(8lectures) 

NatureandScopeofMaterialsManagement,ObjectivesandImportanceofMaterialsManagement,Inte

gratedApproachtoMaterialsManagementand itsAdvantagesandLimitations 



Module2(7lectures) 

Purchasing Functions, Purchase Procedure and Purchasing Cycle,Stores Management, 

LocationandLayoutofStores,Stores SystemandProcedures. 

 
Module3(6lectures) 

InventoryControl,ConceptofEOQandROP,ValueAnalysisandABCAnalysis.Simpleapplicationori

entednumericalproblemsonEOQ,ROPandABCanalysis. 

Module4(12lectures) 

Nature and Scope of Production Management, forecasting – first step of production 

function,need for sales forecasting, Types of forecasting techniques, Plant location decision, 

locationalproblem analysis and importance of location factors, facility layout decision, types of 

layout, linebalancing,meritsanddemerits oflayouts. 

 

Module5(10lectures) 

Production planning and control – nature, factors determining production planning, 

productionplanning systems, production control, benefits of production control, and elements of 

productioncontrol,plantmaintenance– objectives,typesofmaintenancescope,importance. 

 

Textbooks: 

 

1. Gopalakrishna, P. and Sunderasan, M., Materials Management: An

 IntegratedApproach(PHI:NewDelhi) 

 

2. Ashwathapa,KandSridharaBhat,KProductionandOperationsManagement(HimalayaPublis

hing,House,Mumbai–04) 

 
Referencebooks: 

1. Chary,S.N.,ProductionandOperationsManagement(TMH:NewDelhi) 

2. Khanna,O.P.,IndustrialEngineeringandManagement(DhanpatRai:NewDelhi) 

 

 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsinthe Syllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 

 

CourseDeliverymethods 

Lecturebyuse ofboards/LCD projectors/OHP 
projectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 



Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsand 
internets 

Simulation 
 

CourseOutcome(CO)AttainmentAssessmenttools&EvaluationprocedureDirect

Assessment 

 

AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 

 
 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 

MappingbetweenObjectivesandOutcomesM

appingofCourse Outcomes ontoProgramOutcomes 
 

CourseOutcome# Programoutcomes 

a b c d 

1 M L M L 

2 M L M M 

3 M L M M 

4 H M H M 

5 M L H M 

 

 

MappingBetweenCOsandCourseDelivery(CD) methods 

     

 

 

CD 

 

 

CourseDeliverymethods 

  

CourseO

utcome 

Course

Deliver 

y 
Method 

 

CD

1 

 
 

Lecturebyuseofboards/LCD projectors/OHP projectors 

  
 

CO1 

CD1 

and

CD2 

 

CD

2 

 
 

Tutorials/Assignments 

  
 

CO2 

CD1 
and

CD2 



 
 

CD

3 

 

 
 

Seminars 

  

 
 

CO3 

CD1 

and

CD2 

 
 

CD

4 

 

 
 

Miniprojects/Projects 

  

 
 

CO4 

CD1 

and

CD2 

 
 

CD

5 

 

 
 

Laboratoryexperiments/teachingaids 

  

 
 

CO5 

CD1 

and

CD2 

CD 
6 

 

Industrial/guest lectures 
   

CD 
7 

 

Industrialvisits/in-planttraining 
   

CD

8 

Self-

learningsuchasuseofNPTELmaterialsandinternets 
   

CD 
9 

 

Simulation 
   

 
 

LecturewiseLessonplanningDetails. 
 

Wee

kNo

. 

Lect.

No. 

Tentati

veDate 

C. 

No. 

Topics

 to

becovered 

Text 
 

Book 

/ 
 

Refe

re 

nces 

Cos

mapp 

ed 

Actua

lCont

entco

vered 

Methodology

used 

Rema

ks 

1 L1  MOD Natureof T1, 1,2  Lecture/PPT/C  

  1 Materials R1,R  aseStudy 

   Manageme 2   

   nt    

1 L2  MOD Scopeof T1, 1,2  Lecture/PPT/C  

  1 Materials R1,R  aseStudy 

   Manageme 2   

   nt    



1 L3  MOD

1 

Objectives

ofMaterial

sManagem

ent 

T1,R

1,R2 

1,2  Lecture/PPT/C

aseStudy 

 

2 L4  MOD

1 

Importanc

eofMateria

lsManage

ment 

T1,R

1,R2 

1,2  Lecture/PPT/C

aseStudy/Assi

gnment 

 

2 L5  MOD

1 

Integrated

Approacht

oMaterials

Manageme

nt 

T1,R

1,R2 

1,2,3  Lecture/PPT/C

aseStudy 

 

2 L6  MOD

1 

Integrated

Approacht

oMaterials

Manageme

nt 

T1,R

1,R2 

3,4.5  Lecture/PPT/C

aseStudy 

 

3 L7  MOD

1 

Advantage

s 

ofIntegrat

edapproac

h 

T1,R

1,R2 

3,4.5  Lecture/PPT/C

aseStudy 

 

3 L8  MOD

1 

Limitation

s of 

Integrated

approach 

T1,R

1,R2 

4,5  Lecture/PPT/C

aseStudy/Assi

gnment 

 

3 L9  MOD

2 

Conceptab

outpurchas

ingand 

store. 

T1,R

1,R2 

1,2,  Lecture/PPT/C

aseStudy 

 

4 L10  MOD Purchasing T1, 

R1,R 

1,2  Lecture/PPT/C  



   2 Functions 2   aseStudy  

4 L11  MOD

2 

Purchase

Procedure 

T1,R

1,R2 

1,2  Lecture/PPT/C

aseStudy 

 

4 L12  MOD

2 

Purchasing

Cycle 

T1,R

1,R2 

1,2  Lecture/PPT/C

aseStudy/Assi

gnment 

 

5 L13  MOD

2 

StoresMan

agement 

T1,R

1,R2 

1,2  Lecture/PPT/C

aseStudy 

 

5 L14  MOD

2 

Location

and 

Layout

 of

Stores 

T1,R

1,R2 

1,2  Lecture/PPT/C

aseStudy 

 

5 L15  MOD

2 

StoresSyst

em&Proce

dures. 

T1, 

R1, 

R2 

1,2,3  Lecture/PPT/C

aseStudy 

 

6 L16  MOD

3 

ConceptofI

nventoryC

ontrol 

T1, 

R1, 

R2 

1,2,3  Lecture/PPT/C

aseStudy 

 

6 L17  MOD

3, 

Concept 

ofEOQand

ROP 

T1, 

R1, 

R2 

4,5  Lecture/PPT/C

aseStudy/Assi

gnment 

 

6 L18  MOD

3 

Numerical

problemso

n

 EOQ

and ROP 

T1, 

R1, 

R2 

4,5  Lecture/PPT/C

aseStudy 

 

7 L19  MOD

3 

ValueA

nalysis 

T1, 

R1, 

4,5  Lecture/PPT/C

aseStudy 

 



7 L20  MOD

3 

ABC 

Analysis 

T1, 

R1, 

R2 

4,5  Lecture/PPT/C

aseStudy 

 

7 L21  MOD

3 

Numerical

problemso

n

 ABC

analysis 

T1, 

R1, 

R2 

4,5  Lecture/PPT/C

aseStudy 

 

8 L22  MOD

4 

Nature 

andScopeo

fProductio

nManagem

ent 

T2,

R2 

1,2  Lecture/PPT/C

aseStudy/Assi

gnment 

 

8 L23  MOD

4 

Forecastin

g–first 

stepofprod

uctionfunc

tion 

T2,

R2 

1,2  Lecture/PPT/C

aseStudy 

 

8 L24  MOD

4 

Need

 for

salesforeca

sting 

T2,

R2 

1,2  Lecture/PPT/C

aseStudy 

 

9 L25  MOD

4 

Typesoffor

ecastingtec

hniques 

T2,R

2 

1,2  Lecture/PPT/C

aseStudy 

 

9 L26  MOD

4 

Explanatio

n of 

forecasting

techniques 

T2,R

2 

1,2,3  Lecture/PPT/C

aseStudy 

 

9 L27  MOD

4 

Plantloc

ationdec

ision 

T2,

R2 

4,5  Lecture/PPT/C

aseStudy/Assi

gnment 

 

10 L28  MOD

4 

Locational

probleman

alysis 

T2,

R2 

4,5  Lecture/PPT/C

aseStudy 

 



10 L29  MOD

4 

Importanc

e of 

location

factors 

T2,

R2 

4,5  Lecture/PPT/C

aseStudy 

 

10 L30  MOD

4 

Facilityl

ayoutde

cision 

T2,

R2 

4,5  Lecture/PPT/C

aseStudy 

 

11 L31  MOD

4 

Types

 of

layout 

T2,

R2 

4,5  Lecture/PPT/C

aseStudy 

 

11 L32  MOD

4 

Linebala

ncing 

T2,

R2 

4  Lecture/PPT/C

aseStudy/Assi

gnment 

 

11 L33  MOD

4 

Meritsand

demeritsof

layouts 

T2,

R2 

1,2  Lecture/PPT/C

aseStudy 

 

12 L34  MOD

5 

Conceptso

fProductio

nplanning

andcontrol 

T2,

R2 

1,2,3  Lecture/PPT/C

aseStudy 

 

12 L35  MOD

5 

Natureofpr

oductionPl

anning 

T2,

R2 

1,2,3  Lecture/PPT/C

aseStudy/Assi

gnment 

 

12 L36  MOD

5 

Factorsdet

erminingpr

oductionpl

anning 

T2,

R2 

1, 2, 

3,4 

 Lecture/PPT/C

aseStudy 

 

13 L37  MOD

5 

Production

planningsy

stems 

T2,

R2 

1, 2, 

3,4 

 Lecture/PPT/C

aseStudy 

 



13 L38  MOD

5 

Explanatio

n of 

production

control 

T2,

R2 

1, 2, 

3,4 

 Lecture/PPT/C

aseStudy/Assi

gnment 

 

14 L39  MOD

5 

Benefits 

ofproducti

oncontrol 

T2,

R2 

1, 2, 

3,4,5 

 Lecture/PPT/C

aseStudy 

 

14 L40  MOD

5 

Elementso

fproductio

ncontrol 

T2,

R2 

1, 2, 

3,4,5 

 Lecture/PPT/C

aseStudy 

 

15 L41  MOD

5 

Plantmain

tenance – 

objectives

andtypes 

T2,

R2 

1, 2, 

3,4,5 

 Lecture/PPT/C

aseStudy/Assi

gnment 

 

15 L42L

43 

 MOD

5 

Scopeandi

mportance

of

 plant

maintenan

ce 

T2,

R2 

1, 2, 

3,4,5 

 Lecture/PPT/C

aseStudy/Assi

gnment 

 

 

 

 

 

MT112BusinessEconomics

COURSEINFORMATIONSHEET 

Coursecode:MT112 

Coursetitle:BusinessEconomicsP

re-requisite(s):NIL 

Co-requisite(s):NIL 

Credits: L:3 T:

 P:Class 

schedule per week: 

3Class:BBA 

Semester/Level:II/2N

ameofTeacher: 



Course Objectives 

 

Thiscourseenablesthestudents: 

 

A. Understandtheeconomictheories,conceptsandprinciples. 

B. Howtomakeachoicefromamongvariousalternatives, howarepricedetermined 

C. Whyarecountriesdividedinto developedandlessdevelopedcategories 

D. Whydoeconomiesfacerecessionandarethereanyremediesto that 

E. Whatarethevariouspriceoutputrelationshipexistinmarket 

 

CourseOutcomes 

 

After thecompletionofthiscourse,studentswillbe: 

 

CO1. Analysehowdecisionsaremadeabout what,howandfor whomto produce 

CO2. Demonstrateitsimportanceinmakingmanagerialdecisions 

CO3. Developanunderstandingofdemandandsupplyfunctionindeterminingmarket 
equilibrium 

CO4. Analysethepricingandoutputdecisions. 

CO5. Variouspricingpracticesfollowedbyfirminreality 

 

Syllabus 

 

MODULE1:(6lectures) 

Basic Concepts and Principles Introduction, definition and scope of Business Economics, 

Basicassumptions in Business Economics, Types of Economic Analysis, Types of Economic 

Decisionin Business Economics, Economic Principles relevant to managerial Decisions, 

Relationship ofBusinessEconomics withotherdisciplines. 

 

MODULE2:( 5lectures) 

Theory of Demand and Supply Introduction to demand, Law of Demand, Introduction to 

supply,Law ofSupply,MarketEquilibrium. 

 

MODULE3:(8lectures) 

Theory of Consumer Behaviour and Demand Forecasting Introduction and concept of 
consumerchoice,consumerpreferences,andconsumerincome, 

ConceptofRevealedpreferencetheoryand 



Consumer Surplus, Introduction and concept of Price Elasticity of demand, Introduction 

andconcept of Income elasticity of demand, Introduction and concept of cross elasticity of 

demandand promotional elasticity of demand, Importance of elasticity of demand, Introduction 

andmeaningofdemandforecasting,Subjectivemethodsofdemandforecasting,Quantitativemethodso

fdemandforecastingandlimitationsofdemandforecasting. 

 
MODULE4:(11lectures) 

TheoryofProductionandCostIntroductionandconceptofproductiontheory,productionfunction, 

production function with one variable input, Production function with two variableinput, 

elasticity of substitution, isocost lines, producer’s equilibrium, expansion path, Return toscale, 

Different types of production function, Types of cost, cost in short run, Cost in long 

run,costofamultiproduct firm,costofjointproduct,Breakevenanalysis,Economiesofscale. 

 

MODULE5:(15lectures) 

Market Structure and Decision Making Introduction and concept of Monopoly, Price–

Outputdecisioninmonopoly,Introductionandconceptofperfectcompetition,Demandandrevenueofaf

irminperfectcompetition,Shortrunequilibriumandlongrunequilibriuminperfectcompetition, 

Introduction and concept of monopolistic competition, Price-output decision 

inmonopolisticcompetition,Introduction andconceptof Oligopoly,Price-

outputdecisioninoligopoly. 

 

Textbooks: 

1. VarshneyandMaheswari,S.ChandandSons:NewDelhi 

 

2. H.L.Ahuja,ManagerialEconomics,S.ChandandSons,NewDelhi 

 
 

Referencebooks: 

1. Peterson,CraigH.,Lewis,W.ChrisandJainSudhirK.,ManagerialEconomics,PearsonEducati

on,NewDelhi 

 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsintheSyllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 
 

 

CourseDeliverymethods 

Lecture byuse ofboards/LCD projectors/OHP 
projectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 



Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsand 
internets 

Simulation 
 

 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 

 

AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 

 
 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 

 

 

 

 

MappingbetweenObjectivesandOutcomes 
 

MappingofCourseOutcomesontoProgramOutcomes 
 

 

 

CourseOutcome# Programoutcomes 

a b c d 

1 M L M H 

2 H M M H 

3 H H H M 

4 M H H H 

5 H H H H 



L=LOW,M=MEDIUM,H=HIGH 
 

 

 

MappingBetweenCOsandCourseDelivery(CD) methods 

     

 
 

CD 

 
 

CourseDeliverymethods 

  

CourseO

utcome 

Course 

Delivery

Method 

CD1 Lecturebyuseofboards/LCDprojectors/OHPprojectors  CO1 CD1 

CD2 Tutorials/Assignments  CO2 CD1 

 
CD3 

 
Seminars 

  
CO3 

CD1and 
CD2 

CD4 Miniprojects/Projects  CO4 CD1 

 

CD5 
 

Laboratoryexperiments/teachingaids 
  

CO5 
CD1and 
CD2 

CD6 Industrial/guest lectures    

CD7 Industrialvisits/in-planttraining    

CD8 Self-learningsuchasuseofNPTELmaterialsandinternets    

CD9 Simulation    

 

 

 

 

 

 

LecturewiseLessonplanningDetails. 
 

Wee

k 

No. 

Lec

t. 

No. 

Tentati

ve 

Date 

Ch. 
 

No. 

Topics

 to

becovered 

Text 
 

Book 

/ 
 

Refer

e 

nces 

COs 
 

mappe

d 

Act

ual

Con

tent

cov

ered 

Methodology

used 

Remar

ksby 

faculty

ifany 

1 L1  Mod 

-1 

Introductio

n,definitio

nandscope

of 

Business 

T1,

R1 

1,2  PPTDigiCl

ass/Chalk 

-Board 

 



    Economics      

L2  Mod 

-1 

Basicassu

mptions in 

BusinessE

conomics 

 1,2  PPTDigiCl

ass/Chalk 

- 

Board/Assignmen

t 

 

L3  Mod 

-1 

Types

 of

Economic

Analysis 

 1,2  PPTDigiCl

ass/Chalk 

-Board 

 

2 L4  Mod 

-1 

Types

 of

Economic

Decisionin

BusinessE

conomics 

 1,2  PPTDigiCl

ass/Chalk 

-Board 

 

L5  Mod 

-1 

Economic

Principlesr

elevanttom

anagerialD

ecisions 

 1,2  PPTDigiCl

ass/Chalk 

-Board 

 

L6  Mod 

-1 

Relationsh

ip of 

BusinessEc

onomicswit

hotherdisci

plines 

 1,2  PPTDigiCl

ass/Chalk 

- 

Board/Assignmen

t 

 

3 L7  Mod 

-2 

Introductio

n to 

demand 

 1,2,3  PPTDigiCl

ass/Chalk 

-Board 

 

L8  Mod 

-2 

Law

 of

Demand 

 1,2,3  PPTDigi  



        Class/Chalk 
 

-Board 

 

L9  Mod 

-2 

Introductio

ntosupply 

 1,2,3  PPTDigiCl

ass/Chalk 

-Board 

 

4 L10  Mod 

-2 

Law

 of

Supply 

 1,2,3  PPTDigiCl

ass/Chalk 

-Board 

 

L11  Mod 

-2 

MarketEq

uilibrium 

 1,2,3  PPTDigiCl

ass/Chalk 

-Board 

 

L12  Mod 

-3 

Introductio

n and 

conceptofc

onsumerch

oice,consu

merprefere

nces, and 

consumer

income 

 1,2,3  PPTDigiCl

ass/Chalk 

-Board 

 

5 L13  Mod 

-3 

Conceptof

Revealedpr

eferenceth

eoryandCo

nsumerSur

plus 

 1,2,3  PPTDigiCl

ass/Chalk 

-Board 

 

L14  Mod 

-3 

Introductio

n and 

conceptof 

PriceElas

ticity 

 1,2,3  PPTDigiCl

ass/Chalk 

-Board 

 



    ofdemand      

L15  Mod 

-3 

Introductio

n and 

conceptofI

ncomeelas

ticityofde

mand 

 1,2,3  PPTDigiCl

ass/Chalk 

-Board 

 

6 L16  Mod 

-3 

Introductio

n and 

conceptofc

rosselastici

tyofdeman

dandpromo

tionalelasti

cityof 

demand,Im

portance of 

elasticityo

fdemand 

 2.3  PPTDigiCl

ass/Chalk 

-Board 

 

L17  Mod 

-3 

Introductio

n and 

meaning 

ofdemandf

orecasting 

 2.3  PPTDigiCl

ass/Chalk 

-Board 

 

L18  Mod 

-3 

Subjective

methodsof

demandfor

ecasting 

 2.3  PPTDigiCl

ass/Chalk 

-Board 

 

7 L19  Mod 

-3 

Quantitativ

emethodso

fdemandfo

recastinga

nd 

limitations 

 2.3  PPTDigiCl

ass/Chalk 

-Board 

 



    ofdemandf

orecasting 

     

L20  Mod 

-4 

Introductio

nand 

conceptofp

roductiont

heory 

 3,4  PPTDigiCl

ass/Chalk 

-Board 

 

L21  Mod 

-4 

production

function,pr

oductionfu

nctionwith

 one

variableinp

ut 

 3,4  PPTDigiCl

ass/Chalk 

-Board 

 

8 L22  Mod 

-4 

Production

functionwi

th

 two

variableinp

ut,elasticit

yofsubstitu

tion 

 3,4  PPTDigiCl

ass/Chalk 

- 

Board/Assignmen

t 

 

L23  Mod 

-4 

isocostline

s,producer

’sequilibri

um,expans

ionpath 

 3,4  PPTDigiCl

ass/Chalk 

-Board 

 

L24  Mod 

-4 

Return

 to

scale 

 3,4  PPTDigiCl

ass/Chalk 

-Board 

 

9 L25  Mod Different 

types of 

 4.5  PPTDigi  



   -4 production

function. 

   Class/Chalk 
 

-Board 

 

L26  Mod 

-4 

Types

 of

cost, 

 4.5  PPTDigiCl

ass/Chalk 

-

Board/Assi

gnment 

 

L27  Mod 

-4 

cost

 in

shortrun 

 4.5  PPTDigiCl

ass/Chalk 

-

Board/Assi

gnment 

 

10 L28  Mod 

-4 

Cost in 

long

 run,

costofamul

tiproductfi

rm, cost 

of

 joint

product 

 4.5  PPTDigiCl

ass/Chalk 

-

Board/Assi

gnment 

 

L29  Mod 

-4 

Breakeven

analysis, 

 4.5  PPTDigiCl

ass/Chalk 

-

Board/Assi

gnment 

 

L30  Mod 

-4 

Economies

ofscale 

 4.5  PPTDigiCl

ass/Chalk 

- 

Board,Assignmne

t 

 

11 L31  Mod 

-5 

Introductio

n and 

conceptof 

 1,2,3, 

4 

 PPTDigi 
 

Class/Chalk 

 



    Monopoly    -Board  

L32  Mod 

-5 

Price–

Outputdeci

sioninmon

opoly 

 1,2,3, 

4 

 PPTDigiCl

ass/Chalk 

-Board 

 

L33  Mod 

-5 

Price –

outputdeci

sioninmon

opoly 

 1,2,3, 

4 

 PPTDigiCl

ass/Chalk 

-Board 

 

12 L34  Mod 

-5 

Introductio

n and 

conceptofp

erfectcomp

etition 

 1,2,3, 

4 

 PPTDigiCl

ass/Chalk 

-Board 

 

L35  Mod 

-5 

Demandan

drevenueof

afirminper

fectcompet

ition 

 1,2,3, 

4 

 PPTDigiCl

ass/Chalk 

-Board 

 

 L36  Mod 

-5 

Short

 run

equilibriu

m and 

longruneq

uilibrium 

 in 

perfectco

mpetition 

 1,2,3, 

4 

 PPTDigiCl

ass/Chalk 

-Board 

 

13 L37  Mod 

-5 

Introductio

n 

 1,2,3, 

4 

 PPTDigiCl

ass/Chalk 

-Board 

 



 L38  Mod 

-5 

conceptof

monopolist

iccompetiti

on 

 1,2,3, 

4 

 PPTDigiCl

ass/Chalk 

-Board 

 

L39  Mod 

-5 

Difference

betweenm

onopolyan

doilgopol

y 

 1,2,3, 

4 

 PPTDigiCl

ass/Chalk 

-Board 

 

14 L40  Mod 

-5 

Price-

outputdeci

sioninmon

opolisticco

mpetition 

 4,5  PPTDigiCl

ass/Chalk 

-Board 

 

L41  Mod 

-5 

Price-

outputdeci

sioninmon

opolisticco

mpetition 

 4,5  PPTDigiCl

ass/Chalk 

-Board 

 

L42  Mod 

-5 

Introductio

n 

 4,5  PPTDigiCl

ass/Chalk 

-Board 

 

15 L43  Mod 

-5 

conceptof

Oligopoly 

 4,5  PPTDigiCl

ass/Chalk 

-Board 

 

 L44  Mod 

-5 

Price-

outputdeci

sionin 

 4,5  PPTDigi 
 

Class/Chalk 

 



    oligopoly    -Board  

 L45  Mod 

-5 

Price-

outputdeci

sioninoligo

poly 

 4,5  PPTDigiCl

ass/Chalk 

-Board 

 

 

 

 

 

MT113BasicsofFinancialManagementC

OURSEINFORMATIONSHEET 

Coursecode:MT113 

Coursetitle: 

BasicsofFinancialManagementPre-

requisite(s):NIL 

Co-requisite(s):NIL 

Credits:3 L:3 T:0

 P:0Classschedule 

perweek:3 

Class:BBA 

Semester/Level:II/2B

ranch:BBA 

NameofTeacher: 

 

Course Objectives 

Thiscourseenablesthestudents: 
 

A. Togivetheknowledgeofmeaning, definitionandscopeoffinancialmanagement 

B. Toprovidethebasicconceptsandunderstandingoffinancialmanagement.Understandingoffinan

cialstatementanalysisthroughthe differentanalysistool 

C. Tostateandexplaintheconceptsandtypesofworkingcapital. 

D. Togivetheconceptoftimevalueofmoneyand applicationindecisionmaking process 

E. Toexplainthemeaningofcapitalstructureandcapitalisationtheoryandmanagementofearnings. 

 

CourseOutcomes 



Afterthecompletionofthiscourse,studentswillbeableto: 
 

CO1. Appraisetheareaoffinancialmanagementanditsscope 

CO2. Analysehowfundsaredeterminedandexplainthedifferenttechniquesoffinancialstatementanalys

is 

CO3. Calculateandsolvetherequiredfundofworkingcapital 

CO4. Illustratethetimevalueofmoneyconceptandcanapplyindecisionmakingprocess 

CO5. Handletheproblemsrelatedtofinanceandsolvetheproblemofmanagement 

 

Syllabus 

ModuleI(6lectures) 

NatureofFinancialManagement:ScopeofFinance&FinancialManagement,FinanceFunctions,Finan

cial Manager’s Role,Objectiveof Financial Management, Organization ChartofFinance Dept. 

ModuleII(9lectures) 

AnalysisofFinancialStatements:SignificanceoftheirPreparation,FundFlowStatement(definition of 

funds, purpose of preparation, simple numerical exercises) Cash Flow Statement(purpose of 

preparation, simple numerical exercises), Ratio Analysis (purpose of 

preparation,typesofratiosandtheirimplicationsforbusiness,simplenumericalexercises) 

ModuleIII(6lectures) 

Working Capital Management: Concept of Working Capital, Characteristics of Current 

Assets,Factors InfluencingWorkingCapital Requirements,Level of 

CurrentAssets(Permanent&Variable Working Capital), Financing of Current Assets, Operating 

Cycle/ Cash ConversionCycle,SimpleNumericalExercises 

ModuleIV(12lectures) 

Concept of Value & Return andCapital Budgeting Decisions: Future Value & Present Value 

ofSingleAmount,Annuity.MeaningandImportanceofInvestmentDecisions,TypesofInvestment 

Decisions, Techniques for Evaluating Investment Proposals (Discounted Cash FlowMethods-

NPV, PI, IRR; Non-Discounted Cash Flow Methods- Payback Period, ARR) 

Simplenumericalexercises 

ModuleV(9lectures) 



Financing Decisions: Meaning& Importance of Capital Structure, Factors affecting 

CapitalStructureCapitalisation(Meaning,TheoriesofCapitalization,Over&underCapitalisation)Div

idendPolicyDecision:ReasonforPayingDividends,ConsiderationsofDividendPolicy,StabilityofDiv

idends,FormsofDividends. 

 

Textbooks: 

 
1. Chandra,PFinancialManagement-TheoryandPractices,(TataMcgrawHill:NewDelhi 

2. Pandey,I.M.FinancialManagement,(Vikas:NewDelhi) 

3. Khan, M.Y.FinancialManagement,(TataMcgrawHill:NewDelhi) 

4. Reddy,G.SudarsanaFinancialManagement-

PrinciplesandPractice(HimalayaPublishingHouse) 

 
Referencebooks: 

 
1. VanHorneFinancialManagement&Policy, (pearsonEducationAsia) 

 

 
Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGaps intheSyllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 
 

 

 

 

CourseDeliverymethods 

Lecturebyuseofboards/LCD projectors/OHP projectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsandinternets 

Simulation 

 

 

 

 

CourseOutcome(CO) AttainmentAssessmenttools&Evaluationprocedure 



DirectAssessment 
 

AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 

 

 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 

 
MappingbetweenObjectivesandOutcomes 

 

 

MappingofCourseOutcomesontoProgramOutcomes 
 

CourseOutcome# Programoutcomes 

a b c d 

1 M L M L 

2 M L M M 

3 M L M M 

4 H M H M 

5 M L H M 

 

 

 

 

MappingBetweenCOsandCourseDelivery(CD) methods 

     

 
 

CD 

 
 

CourseDeliverymethods 

  

CourseO

utcome 

Course

Delivery

Method 

CD1 Lecturebyuseofboards/LCD projectors/OHP projectors  CO1 CD1 

CD2 Tutorials/Assignments  CO2 CD1 

 

CD3 

 

Seminars 
  

CO3 
CD1 

andCD2 

CD4 Miniprojects/Projects  CO4 CD1 



 

CD5 

 

Laboratoryexperiments/teachingaids 
  

CO5 
CD1 

andCD2 

CD6 Industrial/guest lectures    

CD7 Industrialvisits/in-planttraining    

CD8 Self-learningsuchasuseofNPTELmaterialsandinternets    

CD9 Simulation    

 

 

LecturewiseLessonplanningDetails. 
 

Week

No. 

Lect.

No. 

Tentative

Date 

Ch. 

No. 

Topicstobec

overed 

TextB

ook 

/Refer

ences 

COsma

pped 

Actual

Content

covered 

Methodology

used 

Remarks

byfacult

yifany 

1 3  Mod-

1 

Scope 

ofFinance&F

inancialMana

gement,Finan

ceFunctions, 

T1,2,

R1 

CO1  Lecture/PPTDigi

Class/Chalk 
-Board 

 

2 3  Mod-

1 

FinancialMana

ger’sRole,Obj

ective

 of

FinancialMana

gement,Organi

zationChart

 of

FinanceDept. 

T1,2,

R1 

CO1  Lecture/PPTDigi

Chalk 
-Board 

 

3 3  Mod-

2 

Significanceof 

theirPreparati

on,Fund 

FlowStatemen

t(definition 

offunds, 

purposeof 

preparation,si

mplenumerica

lexercises 

T2,4 CO2  Lecture/Chalk 

-Board 
 

4 3  Mod.2 Cash 

FlowState

ment(purp

oseof 

T2,4 CO2  Lecture/Chalk 
-Board 

 



    preparation,

simplenum

ericalexerci

ses), 

     

5 3  Mod.2 RatioAnalysis

(purpose 

ofpreparation,t

ypes of 

ratiosand 

theirimplicatio

nsfor 

business,simpl

enumericalexe

rcises) 

T2,4 CO1  Lecture/Chalk 

-Board 
 

6 3  Mod.

3, 

ConceptofWo

rkingCapital,C

haracteristicso

f 

CurrentAssets,

FactorsInfluen

cingWorking

CapitalRequir

ements,Level 

ofCurrent 

Assets(Perma

nent&Variabl

eWorkingCapi

tal) 

T1,2,3 CO3  Lecture/Chalk 

-Board, 

/Assignment 

 

7 3  Mod.3 Financing 

 ofCu

rrentAssets,Op

eratingCycle/

 Cash

ConversionCy

cle,SimpleNu

mericalExercis

es 

T1,

R1 

CO4  Lecture/Chalk 

-Board 
 

8 3  Mod.4 Future 

Value& 

PresentValu

eof 

T1,

R1 

CO3  Lecture/Chalk 

-

Board,Assi
gnment 

 



    SingleA

mount,A

nnuity 

     

9 3  Mod.4 Meaning 

andImportanc

e 

ofInvestment

Decisions,Ty

pes 

ofInvestment

Decisions, 

T1,
R1 

CO3  Chalk 

-Board 
 

10 3  Mod.4 Techniquesfor 

EvaluatingInv

estmentPropo

sals(Discount

edCash 

FlowMethods

-NPV,PI,IRR; 

T1,

R1 

CO2  Lecture/Chalk 

-Board 
 

11 3  Mod.4, Non-

DiscountedCa

sh

 Flow

Methods-

PaybackPeriod

,ARR)Simplen

umericalexerci

ses 

T1,

R1 

CO4  Lecture/Chalk 

-

Board,Assi
gnment 

 

12,13 3  Mod.5 Meaning 

&Importance 

ofCapitalStru

cture,Factorsa

ffectingCapita

lStructure 

T1,

R1 

CO5  Lecture/Chalk 

-Board 
 

14 3  Mod.5 Capitalisation(

Meaning,Theo

ries 

ofCapitalizatio

n,Over & 

underCapitalis

ation) 

T1,

R1 

CO5  Lecture/Chalk 

-

Board,Assi
gnment 

 



15 3  Mod-

5 

Reason

 forPayin

gDividends,C

onsiderationso

f

 Dividend

Policy,Stabilit

y 

 ofDivide

nds,Forms 

 ofDivide

nds. 

 CO4,CO5  Lecture/chalk

board 

 

 

 

 

 

SEMIII 
 

(ProgrammeCore) 

 

MT201HumanResourceManagementC

OURSE INFORMATIONSHEET 

Course code:MT-201 

Coursetitle:HUMANRESOURCEMANAGEMENT 

Pre-

requisite(s):NILCo-

requisite(s):NIL 

Credits:03 L:3 T:0 P: 

0Class schedule per week: 

03Class:BBA 

Semester/Level:III/3B

ranch: 

ManagementName of 

Teacher:Course 

Objectives 

Thiscourseenablesthestudents: 
 

A. TounderstandthenatureandscopeofHRMandtodifferentiatewithPersonalmanagement. 

B. TounderstandthefundamentalsofHumanresourceplanning,Jobdesign,Jobanalysisande

valuation. 



C. Toexplaintheprocessoftherecruitment,selection,placementand induction. 

D. Tounderstandimportantstepsinemployeetraininganddevelopment programme. 

E Toexplainanddescribethebasicconcepts,processandimportanceofemployeeempowerm

ent 

CourseOutcomes 
 

After thecompletionofthiscourse,studentswill beto: 
 

1. Appraisetheimportanceofhumanresourcemanagementasafield ofstudyand 

asacentralmanagementfunction; 

2. Applythe conceptsofhumanresource planningandJobdesign 

3. DesigntheHRfunction(e.g.–recruitment, selection,traininganddevelopment, etc.) 

4. Applytheprinciplesand techniquesofhumanresource management. 

5 Designtheprocessesandprogrammesrelatedtoemployeeempowermentintheirorganisati

on. 

 

Syllabus 
 

Module1 Natureand ScopeofHRM: 

Meaning,DifferencebetweenHRMandPersonnelManagement,Evolutionandgrowthofhuman 

resourcemanagement(with special 

referencetoScientificmanagementandHumanrelationsapproaches).Roleof HRin 

strategicmanagement.Nature. objectives,scope,andfunctionsofHRmanagement 

Module2HumanResourcePlanning(HRP): 

Definition, Objectives, Need, Importance advantages, and process Job design 

(simplification,rotation,enlargement,enrichmentand approaches}.Jobanalysis.Jobevaluation 

Module3RecruitmentandSelection: 
 

Recruitment (factors affecting, sources, policy, evaluation). Selection(procedure,

 tests,interviews).PlacementandInduction. 

Module4TrainingandDevelopment: 

Importance and Stepsin Training Programmes,Training Needs,TrainingMethods,Types 

ofTraining Programme.Typesand ImportanceofExecutiveDevelopmentProgramme. 



Module5Employee Empowerment: 
 

Introduction,ConceptofEmployeeEmpowerment,Process 

ofEmpowerment,EmpowermentinIndianScenario,EmpowermentinGlobalScenario 

Textbooks 

a) AswathappaK.(2002)HumanResourceandPersonnelManagement,TataMcGraw-Hill,New 

Delhi. 

 

 
b) ChhabraT.N.(2002)HumanResourceManagement, DhanpatRaiandCo.Delhi. 

 

 

c) DesslerGary(1997)HumanResourcesManagement,PrenticeHall,USA 

 

 

d) ArmstrongM. HandbookofHumanResourceManagementPractice.Kogan, 2006. 

 

 

e) Humanresourcemanagement(14thed.).Boston,MA:Pearson. 
 

Referencebooks: 

a) CascioF.W.(2003)ManagingHumanResources,Productivity,QualityofLife,Profits,TataMc-

Graw-Hill,NewYork. 

b) Chadha,N.K.(2004)RecruitmentandSelection-APracticalApproach,Galgotia,New 

Delhi.) 

c) Khanka,S.S.HumanResourceManagement(S.Chand:NewDelhi) 
 

d) Saiyadain, HumanResourceManagement (TMH:NewDelhi) 
 

e) David,A.DeCenzoandStephen.P.Robin,Personnel/HumanResourceManagement,Prentice 

HallIndia(P)Ltd.,NewDelhi 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsinthe Syllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 
 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 



 

 

CourseDeliverymethods 

Lecturebyuseofboards/LCD 

projectors/OHPprojectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-

learningsuchasuseofNPTELmaterialsandinternets 

Simulation 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

 
 

DirectAssessment 
 

AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 

 

IndirectAssessment– 
 

1. StudentFeedbackonFaculty 
 

2. StudentFeedbackonCourseOutcome 
 

MappingbetweenObjectivesandOutcomes 
 

CourseOutcome ProgramOutcomes 



# a b c d e 

1 M M L L L 

2 M M L L L 

3 M M M L L 

 
4 

M M L H H 

5 M M M H H 

INDEX H=

HI

GH 

M=

ME

DIU

M 

L=L

OW 

  

 

 

 

 

MappingofCourseOutcomesontoProgramOutcomes 
 

 

 
MappingBetweenCOsandCourseDelivery(CD) methods 

     

 

 
CD 

 

 
CourseDeliverymethods 

  
CourseO

utcome 

Course

Delivery

Method 

CD

1 

 
Lecturebyuseofboards/LCD projectors/OHP projectors 

  
CO1 

 
CD1 

CD

2 

 
Tutorials/Assignments 

  
CO2 

 
CD1 

CD

3 

 
Seminars 

  
CO3 

 
CD1,CD2 

CD

4 

 
Miniprojects/Projects 

  
CO4 

 
CD4,CD6 



CD

5 

 
Laboratoryexperiments/teachingaids 

  
CO5 

 
CD6,CD7 

CD

6 

 
Industrial/guest lectures 

   

CD

7 

 
Industrialvisits/in-planttraining 

   

CD

8 

 
Self-learningsuchasuseofNPTELmaterialsandinternets 

   

CD

9 

 
Simulation 

   

 
 

LecturewiseLessonplanningDetails. 
 

Week

No. 

Lect.

No. 

Tentativ

e 

Date 

Ch 

. 
 

N 

o. 

Topicstobecove

red 

TextBo

ok/ 

Refere 

COs 
 

mapp 

ed 

Actual

Conten

tcovere 

d 

Methodo

logy 

used 

Remar

ksby 

faculty

ifany 

     nces     

1 3  1 Md 1 T1,R1 1,2  PPTDigi  

   
Meaning,Diffe

rencebetween

HRMandPerso

nnelManagem

ent, 

  
Class/Ch

ock 

-Board 

2 3  1 Md1 T1,R1 1,2  PPTDigi  

   Evolutionandg

rowth 

 ofhum

anresourcema

nagement(wit

h

 special

reference to 

Scientific 

  Class/Ch

ock 

-Board 



    managementa

nd

 Human

relationsappro

aches) 

     

3 3  1 Md1 
 

Role of 

HRinstrategicm

anagement. 

T1,R1 1,2  PPTDigi 
 

Class/Ch

ock 

-Board 

 

4 3  1 Md1 
 

Nature.objecti

ves,scope, and 

functions

 of

HR 

management 

T1,R1 1,2  PPTDigi 
 

Class/Ch

ock 

-Board 

 

5 3  2 Md2 
 

Definition,Obj

ectives,Need,I

mportanceadv

antages,and

 process

Jobdesign 

T2,R2 2,3  PPTDigi 
 

Class/Ch

ock 

-Board 

 

6 3  2 Md2 
 

Job

 design

(simplification 

,

 rotation,

enlargement,e

nrichmentanda

pproaches}. 

Job

 analysis.

Jobevaluation 

T2,R2 2,3T1 

,R1 

 PPTDigi 
 

Class/Ch

ock 

-Board 

 



7 3  3 Md3 
 

Recruitment

(factorsaffe

cting,source

s,policy,eva

luation) 

T3,R3 3  PPTDigi 
 

Class/Ch

ock 

-Board 

 

8 3  3 Md3 
 

Selection(proc

edure,tests,int

erviews). 

T3,R3 3  PPTDigi 
 

Class/Ch

ock 

-Board 

 

9 3  3 Md3 
 

PlacementandI

nduction. 

T3,R3 3,4  PPTDigi 
 

Class/Ch

ock 

-Board 

 

1o 3  4 Md4 
 

Importancean

dStepsinTraini

ngProgramme

s,TrainingNee

ds, 

T4,R4 3,4  PPTDigi 
 

Class/Ch

ock 

-Board 

 

11 3  4 Md4 
 

Training

Methods 

Types

 of

TrainingProgr

amme. 

T4,R4 3,4  PPTDigi 
 

Class/Ch

ock 

-Board 

 

12 3  4 Md.4 
 

Types

 and

Importanceof 

T4,R4 4,5  PPTDigi 
 

Class/Ch

ock 

 



    ExecutiveDe

velopmentPr

ogramme. 

   -Board  

13 3  5 Md5 
 

introduction,C

oncept

 of

EmployeeEmp

owerment 

, Process

 ofEmpower

ment 

T5,R5 4,5  PPTDigi 
 

Class/Ch

ock 

-Board 

 

14 3  5 Md.5 
 

Empowerment

in 

 Indian

Scenario,Emp

owermentin

 Global

Scenario 

T5,R5 4,5  PPTDigi 
 

Class/Ch

ock 

-Board 

 

 

 

 

 

MT-202 Legal Aspects of 

ManagementCOURSEINFORMATIONSHEET 

Coursecode:MT-202 

Course title: Legal Aspects of 

ManagementPre-requisite(s):NIL 

Co-requisite(s):NIL 

Credits:03 L:3 T:0 P: 

0Class schedule per week: 

03Class:BBA 

Semester/Level:III/3B

ranch: 

ManagementNameofT

eacher: 

 

Course Objectives 
 

Thiscourseenablesthestudents: 



A. TounderstandtheroleandimportanceofIndiancontractAct,1872anditsimplications. 

B. To understandlawsofsalesofgoodsand legalrightsassociated withpurchasingof 
goods. 

C. Toclarifythelawsofpartnershipandits variouskinds. 

D. TobefamiliarisedwiththeLawsofnegotiableinstrumentanditslegalissues 

E. Toexplaintheconceptofacompanyanddistinguishamongvarioustypesofcompanies. 

 
 

CourseOutcomes 
 

Afterthecompletionofthecourse studentswillbeable to: 
 

A. ToappraisetheneedsofbetterunderstandingabouttheneedofIndiancontractAct, 
1872and itslegalimplications. 

B. Toapplyand practicethelawofsalesofgoodsincommercialbusiness. 

C. Toformulateaclearideaandexpertviewaboutlawofpartnershipandlegalaspectsassociatedwit

hit. 

D. Toapplytheideasrelatedtolawsofnegotiableinstrumentanditsrelatedfieldsin 
commercialbusinesses. 

E. Toevaluateandanalysetypes,formationanddissolutionofcompaniesandtorelatevariousaspec

ts ofinsurance,conciliationandarbitrationetc. 

 

 

Syllabus

ModuleI 

The Indian Contact Act, 1872 – Definition of contract and essential elements of contract,kindsof 

contract from the point of view of enforceability, kinds of contract from the point of view 

ofapplicability, performance of contract, discharge of contract, breach of contract, remedies 

forbreachofcontract 

ModuleII 
 

Law of sales of goods – definition of contract of sales, essentials of contract of sale, sale 

andagreement to sell and its distinction, kinds of goods, conditions and warranties and its 

distinction,Effect of perishing of Goods, modes of delivery, definition of unpaid seller, Rights of 

an unpaidseller. 

ModuleIII 



Law of partnership– Definition of partnership,essential elements of partnership,rights andduties 

of a partner, procedure for registration of a firm, effect of notice to acting partner,modesof 

dissolution of a firm, definition between partnership and co-ownership, distinction 

betweenpartnershipandcompany. 

ModuleIV 
 

LawofNegotiableinstruments–Definitionandcharacteristicsofnegotiableinstrument,definition of 

Promissory Note, Bill of exchange and cheque and their differences, Holder in duecourse, Modes 

of Negotiation, Maturity of Negotiable Instrument, Dishonour of a negotiableinstrument. 

Module V 
 

Definition of company, kinds of companies, formation of a company, winding and dissolution 

ofcompanies, definition of insurance company, IRDA Act 1999, Idea & Constitution of 

IRDAFund,Conciliation&ArbitrationProceeding,ArbitralTribunal 

Text Books 
 

1. KuchchalM.C:MercantileLaw:VikasPublishingHouse(P)Ltd. 

2. PathakAkhileshwar:LegalAspectsofBusiness:TataMcgrawHillPublishingCompanyLtd. 

ReferenceBooks 
 

1. ShethTejpal:BusinessLaw;PearsonEducation 

2. KapoorN.D:ElementsofMercantileLaw: Sultan Chand&Sons. 

 
Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsintheSyllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 

 

CourseDeliverymethods 

Lecturebyuse ofboards/LCD projectors/OHP 
projectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guestlectures 



Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsand 
internets 

Simulation 
 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 

 
AssessmentTool %ContributionduringCOAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 

 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 

MappingbetweenObjectivesandOutcomes 
 

MappingofCourseOutcomesontoProgramOutcomes 
 

CourseOutcome# ProgramOutcomes 

A b c d e 

1 H M M M M 

2 H H M M M 

3 H M M M H 

4 H L L M H 

5 H H M M M 

 

 

MappingBetweenCOsandCourseDelivery(CD) methods 

     

 
 

CD 

 
 

CourseDeliverymethods 

  

CourseO

utcome 

Course

Delivery 
Method 

CD

1 

 

Lecturebyuseofboards/LCD projectors/OHP projectors 
  

CO1 
 

CD1 

CD 
2 

 

Tutorials/Assignments 
  

CO2 
 

CD1 

CD 
3 

 

Seminars 
  

CO3 
 

CD1,CD2 



CD 
4 

 

Miniprojects/Projects 
  

CO4 
 

CD1,CD2,CD4 

CD 
5 

 
Laboratoryexperiments/teachingaids 

  
CO5 

 
CD1,CD2,CD4 

CD 
6 

 

Industrial/guest lectures 
   

CD 
7 

 

Industrialvisits/in-planttraining 
   

CD 
8 

 

Self-learningsuchasuseofNPTELmaterialsandinternets 
   

CD 
9 

 

Simulation 
   

 
 

LecturewiseLessonplanningDetails. 
 

Week Lect. Tentativ Ch. Topicstobecovered Text COs Actual Methodolog Remarks 

No. No. e No.  Book/ mapped Content y by 
  Date   Refere  covered used facultyif 

     nces    any 

1 1-3  Mod1 TheIndianContactAct, T1,T2 CO1  Lecture/PPT  

   1872  –  Definitionof R1   

   contract and essential    

   elements of contract,    

   kindsofcontractfrom    

   thepointofviewof    

   enforceability.    

2 4-6  Mod1 Kindsofcontractfrom T1,T2 CO1,CO  Lecture/PPT  

   thepointofview of R1, 2  

   applicability,    

   performanceof    

   contract,dischargeof    

   contract,breachof    

   contract,remediesfor    

   breachofcontract.    

3 7-9  Mod2 Lawofsalesofgoods– T1,T2, CO2,  Lecture/PPT  

   definitionofcontractof R1,R2 CO3  

   sales, essentialsof    

   contractofsale.    

4 10-12  Mod2 Saleandagreementto T1,T2, CO1,  Lecture/PPT  
   selland itsdistinction, R1 CO2,  



    kinds ofgoods, 

conditions 

andwarrantiesand

itsdistinction 

     

5 13-15  Mod2 Effectofperishing of T1,T2, CO1,  Lecture/PPT  
   Goods,modesof R1,R2 CO2,  

   delivery, definitionof  CO3  

   unpaidseller,Rightsof    

   anunpaidseller    

6 16-18  Mod3 Lawofpartnership– T1,T2, CO1,  Lecture/PPT  

   Definition of 

partnership, essential 

R1,R2 CO2, 
CO3 

 

   elementsofpartnership,    

   rightsanddutiesofa    

   partner    

7 19-21  Mod3 Procedure for T1,T2, CO2,  Lecture/PPT  

   
registrationofafirm, 

R1,R2 CO3, 
CO4 

 

   effectofnoticetoacting    

   partner, modes of    

   dissolutionofa firm    

8 22-24  Mod,3 Definition between T1, CO3,  Lecture/PPT  

   
partnership and co- 

T2,R1, 
R2 

CO5  

   ownership, distinction    

   between partnership    

   andcompany.    

9 25-27  Mod4 Law of Negotiable T1,T2, CO1,  Lecture/PPT  

   
instruments – 

R1,R2 CO3, 
CO5 

 

   Definition and    

   characteristics of    

   negotiableinstrument    

10 28-30  Mod4 Definitionof T1, CO3,  Lecture/PPT  

   PromissoryNote,Bill 

ofexchangeandcheque 

T2,R1, 

R2 

CO4, 

CO5 
 

   andtheirdifferences    

11 31-33  Mod4 Holderinduecourse, T1,T2, CO3,  Lecture/PPT  



    ModesofNegotiation, 

MaturityofNegotiableI

nstrument, 

Dishonourof a 

negotiableinstrument. 

R1,R2 CO4, 
CO5 

   

12 34-36  Mod,5 Definitionofcompany, T1,T2, CO1,  Lecture/PPT  

   kindsofcompanies R1,R2 CO2 
CO4, 

 

     CO5  

13 37-39  Mod5 Formation of a T1,T2, CO1,  Lecture/PPT  

   
company,windingand 

R1,R2 CO2 
CO4, 

 

   dissolution of  CO5  

   companies,definitionof    

   insurance company,    

   IRDAAct1999    

14 40-42  Mod5 Idea &Constitutionof T1,T2, CO1,  Lecture/PPT  

   IRDA 

Fund,Conciliat

ion& 

ArbitrationProceeding, 

R1,R2 CO2 

CO4,

CO5 

 

   ArbitralTribunal    



MT203IntroductiontoIndianFinancialSystemCO

URSEINFORMATIONSHEET 

Coursecode:MT-203 

Coursetitle:IntroductiontoIndianFinancialSystemPr

e-requisite(s):NIL 

Co-requisite(s):NIL 

Credits:03 L:3 T:0

 P:0Class 

schedule per week: 

03Class:BBA 

Semester / 

Level:III/3Branch:M

anagementNameofTe

acher: 

 

CourseObjectives: 

 

Thiscourseenablesthestudents: 

 
A. Toexplainthebasicoperationsofbankingandfinancialmarkets. 

B. Tounderstandvariousfinancialinstruments. 

C. Togetaclearconceptoftherolesoffinancialinstitutions,NBFCs,investment 
companiesetc. 

D. TounderstandaboutthemechanismofIndianFinancialSystem. 

E Toexplaintheroleandmechanismofinsurancebusiness. 

 

CourseOutcomes 

 

Afterthecompletionofthiscourse,studentswillbeable to: 

 
1. Appraisebasicbankingandfinancialmarketsoperations. 

2. Evaluatethecurrentpracticesinbanking,capitalmarket, etc. 

3. Formulatechangesinthefinancialsector 

4. Todesignandcorrelatethefinancialmarketsandbankingperformanceswiththe 
economicperformance. 

5. Formulateanddeveloppoliciesinthefieldofbankingandinsurance. 

 
 

Syllabus 

 

Module1 :StructureoftheIndianFinancialSystem: 

Commercialbanks,Financialmarkets,Developmentbanks,RBI,NBFCs,Investmentcompanies,MFIs,

DFHI. 
 

Module2:CommercialBanks: 



Definition, Banker-customer relationship, payment and collection of cheques and 

othernegotiable instruments,Ancillaryservices,principlesoflending-

cardinalprinciple,NPAs,BaselNorms. 

 

Module3:FinancialMarkets: 

Capital Market- Primary and secondary markets, Stock exchanges in India, on- line trading 

ofsecurities, types of securities- equity, debt and derivatives, Sensex and Nifty, Players in 

thecapitalmarket,RoleofSEBI. 

MoneyMarket- 

Definition,playersofmoneymarket,Instrumentsofmoneymarket,CallMoneyMarket,RBIas 

awatchdogofmoneymarket. 

 

Module4 :ReserveBank OfIndia (RBI): 

RBI’s constitution & objectives, functions, tools to monetary control, Developmental role of 

RBI,Regulatoryrestrictions onlending. 

 

Module5:InsuranceAndPensionRegulations: 

Regulatoryframeworkincludingrules&regulationsforrunninginsurance business,Supervisingall 

insurance business, Regulating pricing, investments & cost structure of insurance 

companies,Regulating insurance brokers including agencies both individuals and banks, 

Insurance businessinIndia-currentscenario,Framingrulesfor 

pensionfunds,Regulatingallpensionfunds. 

 
 

Textbooks:IndianFinancialSystembyM.Y. Khan 

 

Referencebooks:PrinciplesandPracticesofBanking,MacmillanPublication.Gapsint

hesyllabus(tomeetIndustry/Professionrequirements) 

POsmet throughGapsinthe Syllabus: . 

 

Topicsbeyondsyllabus/Advancedtopics/Design 

 

POsmetthroughTopicsbeyond syllabus/Advancedtopics/Design 
 

 
CourseDeliverymethods 

Lecturebyuse ofboards/LCD projectors/OHP 
projectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsand 



internets 

Simulation 
 

 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 
 

 
AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 
 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 
 

MappingbetweenObjectivesandOutcomes 
 

MappingofCourseOutcomesontoProgramOutcomes 
 

CourseOutcome 

# 

ProgramOutcomes 

a b c d e f g h i j k l 

1 H            

2  M H          

3     H        

4    H H        

5     H        

             

 

 

MappingBetweenCOsandCourseDelivery(CD) methods 

     

 
 

CD 

 
 

CourseDeliverymethods 

  

CourseO

utcome 

Course 

Delivery

Method 

CD1 Lecturebyuseofboards/LCD projectors/OHP projectors  CO1 CD1 

CD2 Tutorials/Assignments  CO2 CD1 

CD3 Seminars  CO3 CD1andCD2 

CD4 Miniprojects/Projects  CO4 CD1andCD2 

CD5 Laboratoryexperiments/teachingaids  CO5 CD1 



CD6 Industrial/guest lectures    

CD7 Industrialvisits/in-planttraining    

CD8 Self-learningsuchasuseofNPTELmaterialsandinternets    

CD9 Simulation    

 
 

LecturewiseLessonplanningDetails. 
 

Week

No. 

Lect.

No. 

Tentative

Date 

Ch. 

No. 
Topics  to

 be

covered 

TextB

ook 

/Refer

e 
Nces 

COsma

pped 

Actual

Content

covered 

Methodology

used 

Remarks

byfacult

y 
ifany 

1 L1  1 Commercial 
Banks 

T1,R1 1,2  Chalk 
-Board 

 

 L2  1 Financial 
Markets 

T1,R1 1,2  Chalk-Board  

 L3  1 Development 
Banks 

T1,R1 1,2  Chalk-Board  

2 L4  1 RBIandDFHI T1,R1 1,2  Chalk-Board  

 L5  1 NBFCs T1,R1 1,2  Chalk-Board  

 L6  1 Investment

Companies 

T1,R1 1,2  Chalk-Board  

3 L7  1 MicroFinance 
Institutions 

T1,R1 1,2  Chalk-Board  

 L8  1 Insurance-life 
andgeneral. 

T1,R1 1,2  Chalk-Board  

 L9  2  

Banker- 
customerrel

ationship 

T1,R1 1,2  Chalk-Board  

4 L10  2 Banker-
customer 
relationship 

T1,R1 1,2  Chalk 

-Board 
 

 L11  2 Payment

 and

collection  of 

cheques

 and

othernegotiabl

e 
instruments 

T1,R1 1,2  Chalk-Board  

 L12  2 Payment

 and

collection  of 

cheques

 and

othernegotiabl

e 
instruments 

T1,R1 1,2  Chalk-Board  



5 L13  2 Ancillary T1,R1 2,3  Chalk-Board  



    services      

 L14  2 Ancillary 
services 

T1,R1 2,3  Chalk-Board  

 L15  2 Principles 

oflending-

cardinal 
principle 

T1,R1 2,3  Chalk-Board  

6 L16  2 NPAs,Basel 
norms 

T1,R1 3,4  Chalk-Board  

 L17  3 Capital

market- 
primary

 and

secondary 

T1,R1 1,2  Chalk-Board  

 L18  3 Stockexchange
s in 
India 

T1,R1 1,2  Chalk-Board  

7 L19  3 On-line 

trading

 of

securities 

 

T1,R1 

2,3  Chalk-Board  

 L20  3 Sensex and 
Nifty 

T1,R1 2,3  Chalk-Board  

 L21  3 Playersinthe 
capitalmarket 

T1,R1 2,3  Chalk-Board  

8 L22  3 Role ofSEBI T1,R1 3,4  Chalk-Board  

 L23  3 Moneyma

rket-

definition, 
players of 
moneymarket 

T1,R1 3,4  Chalk-Board  

 L24  3 Instrumentsof 
moneymarket 

T1,R1 1,2  Chalk-Board  

9 L25  3 Call money 
market 

T1,R1 1,2  Chalk-Board  

 L26  3 RBI as a 
watchdog

 of

moneymarket 

T1,R1 4  Chalk-Board  

 L27  4 RBI’s 
constitutionan

dobjectives 

T1,R1 1,2  Chalk-Board  

10 L28  4 Functions T1,R1 2,4  Chalk 
-Board 

 

 L29  4 Functions T1,R1 2,4  Chalk-Board  

 L30  4 Functions T1,R1 2,4  Chalk-Board  

11 L31  4 Tools

 of

monetary 
control 

T1,R1 2,3  Chalk-Board  



 L32  4 Tools of 
monetary

control 

T1,R1 2,3  Chalk-Board  

 L33  4 Developmental 
roleofRBI 

T1,R1 3,4  Chalk-Board  

12 L34  4 RBI as a 

watchdog

 of

moneymarket 

T1,R1 3,4  Chalk-Board  

 L35  5 Regulatoryfra

meworkincludi

ngrulesand 

regulationsforr

unninginsuran

ce 
business 

T1,R1 3,4  Chalk-Board  

 L36  5 Supervisingalli

nsurancecomp

aniesbothingen

eraland life 
insurance

business 

T1,R1 3,4  Chalk-Board  

13 L37  5 Regulatingpric

ing,investment

sand cost 

structure
 of

insurance 
companies 

T1,R1 3,4  Chalk-Board  

 L38  5 Regulatinginsu

rancebrokersin

cludingagencie

s

 both

individuals 
and banks 

T1,R1 3,4  Chalk-Board  

 L39  5 Insuranceb

usiness 

inIndia-

current 
scenario 

T1,R1 3,4  Chalk-Board  

14 L40  5 Framingrules 
for

 pension

funds 

T1,R1 3,4,5  Chalk-Board  

 L41  5 Framingrules 
for pension 

T1,R1 3,4,5  Chalk-Board  



    fundsFraming 
rules

 for

pensionfunds 

     

 L42  5 Regulatingall 
pensionfunds 

T1,R1 3,4,5   

Chalk-Board 
 

 

 

 

 

MT 204 Constitution of 

IndiaCOURSEINFORMATIONSHEET 

Coursecode:MT204 

Course title: Constitution of 

IndiaPre-requisite(s):NIL 

Co-requisite(s):NIL 

Credits:2 L:2 T:0

 P:0Class 

schedule per week: 02Class: 

Semester / 

Level:/2Branch:MANAG

EMENT 

NameofTeacher: 

 

CourseObjectives: 

 
A. TodescribetheimportanceandroleofConstitutionofIndia 

B. Toexplaintheprovisionsrelatedtosocialproblemsand issues. 

C. Toexplainthesignificanceoftheconstitutionformaintainingsocialunityand 
integrity. 

D. Todescribetheprocessforformulatinganddesigningpublicpoliciesinaccordance 
withtheconstitutionalprovisions. 

 

CourseOutcomes 

 

After thecompletionofthiscourse,studentswillbe: 

 
1. OutlinetheneedandimportanceoftheIndianconstitution. 

2. Explainthefundamentalrightsand dutiesofthe citizensofIndia. 

3. Relateappropriateconstitutionalprovisionswithrelevantsocialissues 

4. Describetheroleofdifferentdepartmentsofgovernment. 

5. CriquetheGovernmentpoliciesandprogrammes designedforthesocietyatlarge. 

 
 

Syllabus 



Module1: IntroductiontotheConstitutionofIndia,SalientFeaturesoftheConstitution:Sourcesand 

constitutional history, Features: Citizenship, Preamble, Fundamental Rights and Duties,Directive 

Principles ofStatePolicy. 

 

Module 2: Union and State Executives: President and Prime Minister, Council of 

Ministers,CabinetandCentralSecretariat,LokSabha,RajyaSabha.Governor:RoleandPosition,Chief

MinistersandCouncilofministers. 

 

Module3:TheIndianJudicialSystem–TheSupremeCourtandTheHighCourt’s–

composition,Jurisdictionandfunctions,TheRoleoftheJudiciary. 

 

Module4:LocalGovernment-District’sAdministration:RoleandImportance,ThePanchayatas 

–GramSabha,Constitutionand CompositionofPanchayatas,Constitutionand 
CompositionofMunicipalities 

 

Module 5:Miscellaneous- Election Commission: Role and Functioning, Chief 

ElectionCommissionerandElectionCommissioners.StateElectionCommission:RoleandFunctionin

g,InstituteandBodiesforthewelfare ofSC/ST/OBCandwomen. 

 

SuggestedReadings 

 

1. TheConstitutionofIndiaby“MinistryofLawIndia”Kindle Edition 

2. ConstitutionalHistoryofIndiabyProf.M.V.PYLEE-S.ChandPublishing 

3. IndianAdministrationbyAvastiandAvasti-

LakshmiNarainAgarwalEducationalPublishers.2017edition. 
4. IntroductiontotheConstitutionofIndiabyDDBasubyLexisNexis:20thedition. 

5. ConstitutionofIndiaV.N.Shukla’sEBCExplorerEdition13th,2017 

 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsintheSyllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 

 

CourseDeliverymethods 

1.Lecture byuse ofboards/LCD projectors/OHP 
projectors 

2.Tutorials/Assignments 

3.Seminars 

4. Miniprojects/Projects 

5.Laboratoryexperiments/teaching aids 

6.Industrial/guestlectures 

7.Industrialvisits/in-planttraining 



8.Self-learning suchasuseofNPTELmaterialsand 
internets 

9.Simulation 
 

 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 

 
AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 

 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 

MappingbetweenObjectivesandOutcomes 
 

MappingofCourseOutcomesontoProgramOutcomes 
 

CourseOutcome ProgramOutcomes 
 1 2 3 4 5 

1 H L L H H 

2 H H L M M 

3 M M L H H 

4 M H H M M 

5 L H H L M 

 

 

MappingBetweenCOsandCourseDelivery(CD) methods 

     

 
 

CD 

 
 

CourseDeliverymethods 

  

CourseO

utcome 

Course 

Delivery

Method 

CD1 Lecturebyuseofboards/LCD projectors/OHPprojectors  CO1 CD1 

CD2 Tutorials/Assignments  CO2 CD1 

CD3 Seminars  CO3 CD1,CD2 

CD4 Miniprojects/Projects  CO4, CD1,CD2 

 

CD5 
 

Laboratoryexperiments/teachingaids 
  

CO5 
CD1,CD3, 
CD6 

CD6 Industrial/guest lectures    

CD7 Industrialvisits/in-planttraining    



CD8 Self-learningsuchasuseofNPTELmaterialsandinternets    

CD9 Simulation    

 
 

LecturewiseLessonplanningDetails. 
 

Wee

kNo

. 

Lec
t. 

No. 

Tenta

tiveD

ate 

Ch. 

No. 
Topicstobecov
ered 

Text
Book 

/Refe

r 
ence

s 

COsm

apped 

Actual

Conte

ntcove

red 

Methodolo
gy 

used 

Remar

ks 

byfacu

ltyifan

y 

1 L1,

L2 

&

L3 

 Md.1 Introductiont

o the 

Constitutiono

f

 India,

SalientFeatur

es of 
theConstitut

ion 

1,2 1  PPTDigiCl

ass/Chock 
-Board 

 

2 L4 

&L

5 

  Sources
 and

constitutional 
history 

1,2,5 1    

2 L6   Features:Ci

tizenship, 
Preamble 

2,3,4 3    

3 L7,

L8 

&

L9 

  Fundamental

Rights

 and

Duties,Direct

ive 

PrinciplesofSt

atePolicy. 

1,2 2,3    

4 L10 

,L1

1 
&L

12 

 Md.2 Presidentand

PrimeMiniste

r, 
Council

 of

Ministers, 

2,3,5 4    

5 L13 

,L1

4 
& 
L15 

  Cabinet

 andCe

ntralSecretari

at,Lok Sabha, 
RajyaSabha. 

4,5 4    

6 L16 

,L1
7 
& 

  Governor:Ro

le

 and

Position, 

3,4,5 4    



Chief 



 L18   Ministers and 
Council

 of

ministers. 

     

7 L19 

&L

20 

 Md.3 TheSupreme

Court and 

The

 High

Court’s  –

composition,

Jurisdictiona

nd 
functions, 

1,2,3 4    

7 L21   TheRoleof 
theJudiciary. 

2,3 4    

8 L22 

,L2

3 
& 
L24 

 Md.4 District’sAd

ministration:

RoleandImpo

rtance, 

2,3 4    

9 L25 

,L2

6 

&L
27 

  ThePanchay

atas 

–

 Gram

Sabha,Consti

tutionandCo

mpositionofP

anchayatas 

,Constitution

andComposit

ionofMunici

palitie 
s 

4,5 4    

10 L28 

,L2

9 

&L

30 

 Md.5 ElectionCom

mission:Role

 and

Functioning,

ChiefElectio

nCommissio

ner and 

ElectionCo
mmission 
ers. 

3,4 4    

11 L31 
,L3 

  State 
Election 

1,5 4    



 2&L

33 

  Commission: 
Role

 and

Functioning, 

     

12 L34 

,L3

5 

&L

36 

  InstituteandB

odies forthe

 welfare

ofSC/ST/OB

C 
andwomen. 

2.3.4 5    

13 L37 

,L3

8 

&L

39 

  InstituteandB

odies forthe

 welfare

ofSC/ST/OB

C 
andwomen. 

1,2 5    

 

 

 

MT205PrinciplesofMarketing-

IICOURSE INFORMATIONSHEET 

Coursecode:MT-205 

Coursetitle:PrinciplesofMarketing-

IIPre-requisite(s):NIL 

Co-requisite(s):NIL 

Credits:3 L:3 T:0

 P:0Class 

schedule per week: 

03Class:BBASemester/Level:II

I/3 

Branch:Management

NameofTeacher: 

 
 

Course Objectives 

 

Thiscourseenablesthestudents: 

 
A. Tounderstandstrategic marketingplanningforanybusiness 

B. Tooutlinetheroleofproductpositioningandcompetitiveadvantageinbusiness 

C. Tobeabletodescribeproduct lifecyclefordifferentproducts. 

D. Toexplaindigitalmarketinganditsbenefits. 

E Tounderstandhowtodevelopretailmarketingstrategy. 

 

CourseOutcomes 



Afterthecompletionofthiscourse,studentswill beable to: 

 
1. Formulatestrategic marketingplanningforanybusiness 

2. Designproductpositioningandcompetitivestrategies 

3. Formulatestrategiesfordifferentstagesofproductlifecycle 

4. Evaluatethebenefitsofdigitalmarketingandconventionalmarketing. 

5 Designappropriateretailmarketingstrategy. 

 
 

Syllabus

Module-1 

 

Marketingplanning:ConceptofStrategicPlan,StrategicPlanningProcess,ConceptofStrategic 

Business Unit,BCGMatrix. 

 
Module-2 

Product positioning and competitive advantage: Concept of Product Positioning, 

differentsteps in Product positioning, Important Aspects in product positioning, Concept of 

CompetitiveAdvantage. 

 

Module-3 

Product life cycle and Marketing information system : Concept of product life cycle , 

Stagesin PLC, Strategies for Managing Different Stages of product life cycle. concept of 

MarketingInformationSystem,BenefitsofMarketingInformation. 

 
Module-4 

Digital MarketingandDirectMarketing: Concept of digital marketing,requirementfordigital 

marketing, benefits of digital marketing. Concept of direct Marketing,Need and 

BenefitsofDirectMarketing. 

 

Module-5 

Retailmanagement:IntroductiontoRetailmanagement,Nature&ScopeofRetailing,Retailscenarioin

India.Needandbenefits ofretailing 

 

SuggestedBooks: 

1. Kotler,P.andArmstrong, 
G.(2007),PrinciplesofMarketing,PearsonPrenticeHall,12th Edition. 

2. Ramaswamy,V.S.andNamakumari,S.(2002),MarketingManagement,MacmillanBusi
nessBooks. 

3. Saxena,R.(2009),MarketingManagement,TataMcGrawHill,4thEdition. 

4. Lamb,C.W.,Hair,J.F.andMcDaniel,C.(2008),EssentialsofMarketing,CengageLearnin

g,7th Edition 

 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements) 



POsmetthroughGapsintheSyllabus 

 

Topicsbeyondsyllabus/Advancedtopics/Design: 

 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 

 

CourseDeliverymethods 

1Lecturebyuse ofboards/LCD projectors/OHP 
projectors 

2.Tutorials/Assignments 

3.Seminars 

4.Miniprojects/Projects 

5.Laboratoryexperiments/teaching aids 

6.Industrial/guestlectures 

7.Industrialvisits/in-planttraining 

8.Self-learning suchasuseofNPTELmaterialsand 
internets 

9.Simulation 

 
 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 

 

AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 

 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

MappingbetweenObjectivesandOutcomes 

 

MAPPING BETWEEN COURSE OBJECTIVES AND

 COURSEOUTCOMES 

Course 

Objectives 

CourseOutcomes 

CO1 CO2 CO3 CO4 CO5 

A H H M H H 

B M H H M M 

C M M H M M 



D H L M H H 

E M H L M H 

H-High,M- Medium,L-Low 
 

MappingofCourseOutcomesontoProgramOutcomes 
 

 
CD 

 
CourseDeliverymethods 

Course 
Outcome 

CourseDelivery 
Method 

 
CD1 

Lecturebyuse ofboards/LCD projectors/OHP 
projectors 

 
CO1 

 
CD1, CD2,CD4 

CD2 Tutorials/Assignments CO2 CD1,CD2,CD3,CD4 

CD3 Seminars CO3 CD1,CD2 

CD4 Miniprojects/Projects CO4 CD1, CD4,CD8 

CD5 Laboratoryexperiments/teachingaids CO5 CD1,CD2,CD8 

CD6 Industrial/guest lectures   

CD7 Industrialvisits/in-planttraining   

 

CD8 
Self-learningsuchasuseofNPTELmaterialsand 
internets 

  

CD9 Simulation   

 

LecturewiseLessonplanningDetails. 
 

Week

No. 

Lect.

No. 

Tent

ative

Date 

Ch. 

No. 

Topics to

 becover

ed 

TextBo

ok 

/Refere

n 
ces 

COsM

apped 

Actual

Content

covered 

Metho

dology

used 

Remark

s 

byfacult

y 
ifany 

1 L1  1 Concept

 of

StrategicPlan, 

1,2 1  Lecture 

,PPT 
 

L2  1 Concept of 
StrategicPlan, 

1,2 1  Lecture 
,PPT 

 

L3  1 StrategicPlanning 
Process, 

1,2,3 1  Lecture 
,PPT 

 

2 L4  1 StrategicPlanning 
Process, 

1,2,3,4 1  Lecture 
,PPT 

 

L5  1 Concept of 
StrategicBusiness

Unit, 

1,2,3,4 1  Lecture 

,PPT 
 

L6  1 Concept

 of
StrategicBusiness 
Unit, 

2,3,4 1  Lecture 

,PPT 
 

3 L7  1 BCGMatrix. 2,3,4 1  Lecture 

,PPT, 
Case 

 



 L8  1 BCGMatrix. 1,2,3,4 2  PPT, 
Case 

 

L9  1 Case study ---------- 2  Case 
study 

 

4. L10  2 Concept of 
ProductPosi

tioning, 

1,2,3,4 2  PPT, 

Case 
 

L11  2 Concept
 of

Product 
Positioning, 

2,3,4 2  Lecture 

,PPT, 
Case 

 

L12  2 differentstepsin 
Productposi

tioning, 

2,3,4 2  PPT, 

Case 
 

5. L13  2 differentstepsinPro

ductpositioning, 

1,2,3 3  PPT, 
Case 

 

 L14  2 ImportantAspectsi

n product 
positioning, 

1,2,3 3  Lecture 

,PPT, 

Case 

 

 L15  2 ImportantAspectsi

n product 
positioning, 

2,3 3  PPT, 

Case 
 

6 L16  2 Concept

 of

CompetitiveAdvan

tage 

1,2,3 3  Lecture 

,PPT, 

Case 

 

L17  3 Conceptofproductl
ife cycle 

 
 

1,2,3 

3  PPT, 

Case 
 

L18  3 Conceptofproductl

ife cycle 

1,2,3 4  PPT, 

Case 
 

7. L19  3 StagesinPLC, 1,2,3 4  PPT, 
Case 

 

L20  3 StagesinPLC, 1,2,3 4  Lecture 

,PPT, 
Case 

 

L21  3 Strategies

 for

Managing 
DifferentStagesofp

roductlifecycle 

1,2,3,4 4  PPT, 

Case 
 

8. L22  3 Strategies
 for

Managing 
DifferentStagesof 

1,2,3,4 4  PPT  



    productlifecycle      

L23  3 concept

 of

MarketingInformat

ionSystem, 

2,3,4 4  Lecture 

,PPT 
 

L24  3 Benefits 

ofMarketin

gInformatio

n 

system 

3,4 5  PPT, 

Case 
 

9. L25  3 Case study --------- 5  Case 
study 

 

L26  4 Conceptofdigital 
marketing, 

2,3 5  PPT, 
Case 

 

L27  4 Conceptofdigitalm

arketing, 

1,2,3 5  Lecture 

,PPT, 
Case 

 

10. L28  4 requirement for 
digitalmarketing, 

3,4 5  PPT, 
Case 

 

L29  4 requirement

 for

digitalmarketing, 

1,2,3,4 5  Lecture 

,PPT, 
Case 

 

L30  4 benefitsofdigital 
marketing. 

1,2,3,4 5  PPT, 
Case 

 

11. L31  4 benefitsofdigitalm
arketing. 

1,2,3 5  Lecture 

,PPT, 
Case 

 

L32  4 Conceptofdirect 
Marketing, 

1,2,3 5  Lecture 
,PPT 

 

L33  4 Conceptofdirect 
Marketing, 

1,2,3,4 5  PPT  

12. L34  4 NeedandBenefitso

f Direct 
Marketing. 

1,2,3,4 5  PPT, 

Case 
 

L35  4 NeedandBenefitso

f Direct 
Marketing. 

1,2,3,4 5  Lecture 

,PPT, 
Case 

 

L36  4 Case study ------- 5  Case

study 
 

13. L37  5 Introduction

 to
Retail 
management, 

2,3,4 5  PPT, 

Case 
 

L38  5 Introduction to 
Retail 

1,2,3,4 5  Lecture 
,PPT, 

 



    management,.    Case  

L39  5 Nature&Scopeof 
Retailing, 

1,2,3,4 5  PPT, 
Case 

 

14. L40  5 Nature&Scopeof 
Retailing, 

1,2,3,4 5  PPT, 
Case 

 

L41  5 RetailscenarioinIn

dia 

1,2,3 5  ClassP

resenta

tion, 
PPT 

 

L42  5 Retailscenario

 in
India. 

1,2,3 5  ClassP

resenta

tion, 
PPT 

 

15. L43  5 Needandbenefitsof

retailing 

1,2,3 5  ClassP

resenta

tion, 
PPT 

 

 L44  5 Need 

andbenefit

s 

ofretailing 

1,2,3 5  ClassP

resenta

tion,PP

T 

 

 L45  5 Case study ---------- 5  Case

study 
 

 

 

MT206E-

CommerceCOURSEINFORMATIONSHEET 

Coursecode:MT206 
Coursetitle: E-commerce 

Pre-requisite(s): NIL 

Co-requisite(s):NIL 

Credits:2 L:2 T:0

 P:0Class 

schedule per week: 

02Class:BBA 

Semester/Level:3/2

NameofTeacher: 

 

Course Objectives 

 

Thiscourseenablesthestudents: 

 
A. Togainunderstandingsofemergingtechnologiesandotherconceptsrelatedtoe- 



 commerce. 

B. Tounderstandthemajordrivingforcesbehinde-commerce. 

C. Togettheknowledgeofsettingandoperatingsuccessfule‐business. 
 

 

CourseOutcomes 

 

After thecompletionofthiscourse,studentswillbe: 

 
1. Gaininganinsightofthetheoriesandconceptsunderlyinge-commerce. 

2. Awareofdifferente-commercemodelsanddifferentmodesofpayments. 

3. Awareofsecurityandlegalaspectsofe-commerce. 

4. Familiarizedwithcurrentchallengesandissuesine-commerce. 

 
 

Syllabus 

 

Module1 

Introduction to E- Commerce : Meaning and concept, E- Commerce v/s Traditional 

Commerce,History of E- Commerce, EDI – Importance , features & benefits, Impacts & 

Limitations of E-Commerce. 

 

Module2 

E-CommerceBusinessModels: 

BusinesstoBusiness,Businesstocustomers,customerstocustomers,BusinesstoGovernment,Business

toemployee,E–Commercestrategy–InfluencingfactorsofsuccessfulE-Commerce. 

 

Module3 

BuildinganE-CommerceWebsite:Majordecisionmakingareas,StagesinSystemDevelopment Life 

Cycle, Domain Name Registration, Developing Static Web Pages, 

IntegrationwithOperationalDatabases,Staticwebsiteanddynamicwebsites,Majorconsiderationsinch

oosingwebserverande-commercemerchantserversoftware. 

Module4 

ElectronicPaymentSystems:OverviewofElectronicPaymentSystems,Onlinepaymentsystems – 

prepaid and post-paid payment systems – e- cash, e- cheque, Smart Card, Credit Card 

,DebitCard,ElectronicWallets,Securityissuesonelectronicpaymentsystem–

SecurityProtocolssuchasHTTPS,SSL,Encryption,Cryptography,PublicKeyandPrivateKeyCryptog

raphy,DigitalSignatures,DigitalCertificates. 

 

Module5 

Legalissues:LawsforE-Commerce,RegulatoryframeworkofE-commerce,CyberLaws–
InformationTechnologyAct2000 

 

Textbooks/ Referencebooks: 



1. Agarwala,KamleshN.,AmitLalandDeekshaAgarwala,BusinessontheNet:AnIntroductionto

theWhatsandHowsofE-Commerce,MacmillanIndiaLtd. 

2. Bajaj,DeobyaniNag,E-Commerce,TataMcGrawHillCompany,NewDelhi. 

3. Diwan,PragandSunilSharma,ElectronicCommerce-AManager’sGuidetoE-

Business,VanityBooksInternational,Delhi. 

4. Dietel,HarveyM.,Dietel,PaulJ.,and KateSteinbuhler.,E-businessand E-

commerceformanagers,PearsonEducation. 

5. Greenstein,M.andT.M.Feinman,ElectronicCommerce:Security,RiskManagementandCont

rol,TataMcGrawhill. 
 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsintheSyllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 

 

CourseDeliverymethods 

Lecturebyuse ofboards/LCD projectors/OHP 
projectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsand 
internets 

Simulation 

 
 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 

 
AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 

 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 



 

MappingbetweenObjectivesandOutcomes 
 

MappingofCourseOutcomesontoProgramOutcomes 
 

CourseOutcome

# 

ProgramOutcomes 

1 2 3 4 5 

1   M L L 

2 H  H M L 

3 H  M M M 

4 H H H M M 
 

 

MappingBetweenCOsandCourseDelivery(CD)methods 

     

 
 

CD 

 
 

CourseDeliverymethods 

  

CourseO

utcome 

Course 

Delivery

Method 

CD1 Lecturebyuseofboards/LCD projectors/OHP projectors  CO1 CD1 

CD2 Tutorials/Assignments  CO2 CD1, CD2,CD4 

CD3 Seminars  CO3 CD1, CD2,CD4 

 

CD4 
 

Miniprojects/Projects 
  

CO4 
CD1,CD2, 
CD3,CD4 

CD5 Laboratoryexperiments/teachingaids    

CD6 Industrial/guest lectures    

CD7 Industrialvisits/in-planttraining    

CD8 Self-learningsuchasuseofNPTELmaterialsandinternets    

CD9 Simulation    

 

 

 
LecturewiseLessonplanningDetails. 

 

Wee

kNo

. 

Lect 

. 

No. 

Tentativ
e 

Date 

Ch 

. 

No 

. 

Topicstob

ecovered 

Text

Boo

k/Re

fere 
nces 

COsm

apped 

Actual

Conten

tcovere

d 

Methodology
used 

Remark

s 

byfacul

tyifany 

1 L1  M Meaning 1,2, CO1  Lecture/PPT  
  1 and 3,4,   

   concept 5   

 L2  M 
1 

E- 1,2, CO1  Lecture/PPT  
  Commerc 3,4,   



    e v/s 

Traditiona

lCommer

ce,History

of E- 
Commerc 
e 

5     

2 L3  M EDI – 1,2, CO1  Lecture/PPT/Ca  
  1 Importanc 3,4,  seStudy 
   e , 5   

   features    

   &    

   benefits,    

 L4  M

1 

Impacts 1,2, CO1  Lecture/PPT  
  & 3,4,   

  Limitatio 5   

  nsofE-    

  Commerc    

  e.    

3 L5  M Business 1,2, CO2  Lecture/PPT  
  2 to 3,4,  /Assignment 
   Business, 5   

   Business    

   to    

   customers    

 L6  M

2 

customers 1,2, CO2  Lecture/PPT/  
  to 3,4,  Assignment 
  customers 5   

  ,Business    

  to    

  Governm    

  ent,    

  Business    

  to    

  employee    

4 L7  M E– 1,2, CO2  Lecture/PPT  
  2 Commerc 3,4,   

   estrategy 5   

   –    

   Influencin    

   gfactors    

   of    

   successful    

   E-    



    Commerc      
e. 

L8  M

3 

Major 1,2, CO2  Lecture/PPT  
 decision 3,4,   

 making 5   

 areas    

5 L9  M Stagesin 1,2, CO1  Lecture/PPT  
  3 System 3,4,   

   Developm 5   

   ent Life    

   Cycle    

 L10  M

3 

Stagesin 1,2, CO1  Lecture/PPT  
  System 3,4,   

  Developm 5   

  ent Life    

  Cycle    

6 L11  M Stagesin 1,2, CO1  Lecture/PPT  
  3 System 3,4,   

   Developm 5   

   ent Life    

   Cycle    

 L12  M

3 

Domain 1,2, CO1  Lecture/PPT  
  Name 3,4,  /Assignment 
  Registrati 5   

  on,    

  Developin    

  gStatic    

  Web    

  Pages    

7 L13  M Integratio 1,2, CO1  Lecture/PPT  
  3 nwith 3,4,   

   Operation 5   

   al    

   Databases    

   ,    

 L14  M

3 

Static 1,2, CO1  Lecture/PPT  
  website 3,4,   

  and 5   

  dynamic    

  websites    

8 L15  M Major 1,2, CO1  Lecture/PPT  
  3 considerati 3,4,   

   ons in 5   

   choosing    

   webserver    



    and e- 

commerce

merchants

erversoft

ware. 

     

L16  M

4 

Overview

ofElectro

nic 
Payment

Systems 

1,2, 

3,4, 

5 

CO2  Lecture/PPT  

9 L17  M Online 1,2, CO2  Lecture/PPT  
  4 payment 3,4,   

   systems– 5   

   prepaid    

   andpost-    

   paid    

   payment    

   systems–    

   e-cash,e-    

   cheque    

 L18  M

4 

Smart 1,2, CO2  Lecture/PPT  
  Card, 3,4,   

   5   

10 L19  M Credit 1,2, CO2  Lecture/PPT  
  4 Card, 3,4,   

    5   

 L20  M

4 

Debit 1,2, CO2  Lecture/PPT  
  Card, 3,4,   

  Electronic 5   

  Wallets,    

11 L21  M Security 1,2, CO3  Lecture/PPT  
  4 issueson 3,4,   

   electronic 5   

   payment    

   system –    

   Security    

   Protocols    

   such as    

   HTTPS,    

   SSL,    

 L22  M
4 

Public 1,2, CO3  Lecture/PPT  
  Key and 3,4,   

  Private 5   

  Key    

  Cryptogra    



    phy      

12 L23  M

4 

DigitalSi

gnature 
s 

1,2, 

3,4, 
5 

CO3  Lecture/PPT  

L24  M

4 

DigitalSi

gnatures,

Digital 
Certificat

es 

1,2, 

3,4, 

5 

CO3  Lecture/PPT  

13 L25  M
5 

Laws
 for

E- 
Commerc

e, 

1,2, 

3 
CO3,C
O4 

 Lecture/PPT/Ca
seStudy 

 

L26  M

5 

Regulator

yframewo

rkofE- 

commerce 
, 

1,2, 

3 
CO3,C

O4 

 Lecture/PPT  

14 L27  M

5 
Informati

onTechno

logy Act 
2000 

1,2, 
3 

CO3,C

O4 
 Lecture/PPT/Ca

seStudy/Assign

ment 

 

L28  M

5 

Informatio

nTechnolo 
gy

 Act

2000 

1,2, 

3 
CO3,C

O4 

 Lecture/PPT/Ca

seStudy/Assign

ment 

 

 

MT207 

DataAnalysisforDecisionMakingCOURSEINFORMATIONSHEE

T 

Coursecode:MT-207 

Coursetitle: DataAnalysisforDecision 

MakingPre-requisite(s):NIL 

Co-requisite(s):NIL 

Credits:2 L:00 T:00 P:04 

Classscheduleperweek:04LecturesCl

ass:BBA 

Semester / 

Level:III/3Branch:MANA

GEMENT 

NameofTeacher: 



 

Course Objectives 

 

Thiscourseenablesthestudents: 

 
A. Togetathoroughgroundinginintroductoryconceptsofqualitativedataanalysis. 

B. Tounderstandthegeneralapproachestodesignresearchofdifferentgenerictypes. 

C. Togainskillsinconductingdataanalysisanddecisionmaking. 

D. To 

beabletounderstandclearlytheconcepts,applicationsandimportanceoftheoryandtheorisin

ginresearch. 

E. To gainproficiencyinwritingupresearchreportsandusesuitabletoolsforqualitative 

dataanalysis 

 

CourseOutcomes 

 

After thecompletionofthiscourse,studentswill beable: 

 
1. Toidentifytheneedand importanceofqualitativedataanalysis 

2. ToPrepareresearchdesignsforquantitative,qualitativeand mixedresearchstudies. 

3. Toconductdataanalysisinreallifeenvironmentsandderivevalid inferences. 

4. Tointegratesocialandculturaltheorybyapplyingtheminsocialandbusinesscontexts. 

5. To communicateresearchfindingsclearlyand inauserfriendlymannerthrough 
customizedtablesandotherrelatedtoolsofdatapresentation. 

 
 

Syllabus 
 

Module1QualitativeDataAnalysis:An elaborate 

introduction[10Lectures]IntroductiontoResearch,Types,QualitativeandQuantitativeData,Pur
poseofresearch,advantages,limitationsofqualitative research,Applicationsofqualitative data. 

 

Module2QualitativeResearchFundamentals:[12Lectures] 

Adetailedandin-

depthintroductiontothegeneralapproachestodesignresearchandunderstandinghow the 

approachesvary forqualitative,quantitativeandmixed researchstudies. 

 

Module3DocumentationandTypesofAnalysis:[12Lectures] 

Contentanalysis,narrativeanalysis,conversationanalysis,discourseanalysis,visualinterpretation

withspecialemphasisupontheanalysisaspectsanditsimplicationsfordecisionmaking. 

 

Module4Theorizingfromdata,incorporatingdatafrommultiplesources:[06Lectures] 

Concept of Theory and Theorising, The role and importance of theory, The different 

researchparadigmsand theirnature,InductiveandDeductiveLogic and theirapplications. 



 

Module5 Writing up, summarizing, data display& introduction to qualitative 

researchsoftwares[05Lectures] 

The format and structure of qualitative research articles, the various graphical and 

othertechniquesforcommunicatingfindingsafterqualitativedataanalysis,anoverviewofsoftware 

programs concerningqualitative research 

 

Text Books 

1. CarolGrbich. (2007), Qualitativedataanalysis-AnIntroduction, ,SAGEPublications 

2. UweFlick.(2009),AnIntroductiontoQualitativeResearch,, SAGEPublicationsLtd. 

3. DavidSilverman.(2009),DoingQualitativeResearch,,SAGEPublicationsLtd. 

4. David.,Silverman.(2005),Doingqualitativeresearch-

APracticalHandbook,SAGEPublications 

 
 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsintheSyllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 

 

CourseDeliverymethods 

Lecturebyuse ofboards/LCD projectors/OHP 
projectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsand 
internets 

Simulation 

 
 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 

 

AssessmentTool %Contributionduring COAssessment 

Daytodayperformance&Labfiles 30 

Quiz(s) 15 



Viva 15 

EndSemesterExamination 25 

VivaVoce 15 
 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 

MappingbetweenObjectivesandOutcomesM

appingofCourse Outcomes ontoProgramOutcomes 

CourseO

utcomes 

ProgrammeOutcomes 

1 2 3 4 5 

1 H M L H L 

2 H M L M M 

3 M M L H M 

4 M M H M L 

5 M H H M L 

 

H-High,M- Medium,L-Low 

 

 
CD 

 
CourseDeliverymethods 

CourseO

utcome 

Course 

DeliveryMethod 

CD1 Lecturebyuseofboards/LCD projectors/OHP projectors CO1 CD1, CD2,CD4 

CD2 Tutorials/Assignments CO2 CD1,CD2,CD3,CD4 

CD3 Seminars CO3 CD3,CD4 

CD4 Miniprojects/Projects CO4 CD1, CD4,CD8 

CD5 Laboratoryexperiments/teachingaids CO5 CD2,CD4,CD8 

CD6 Industrial/guest lectures   

CD7 Industrialvisits/in-planttraining   

CD8 Self-learningsuchasuseofNPTELmaterialsandinternets   

CD9 Simulation   

 

LecturewiseLessonplanningDetails 
 

Week Lect. Tent Ch. Topics to be Text COs Actual Metho Remark 



No. No. ative

Date 

No. covered Book/ 

Referen

ces 

mappe

d 

Content

covered 

dology

used 

sby 

faculty

ifany 

1 L1  1 Overviewofthecou

rse and 

generalintroductio

n 

1,2 1  PPT  

L2  1 Introduction to 
research 

1,2 1  PPT  

L3  1 Typesofresearch 1,2,3 1  PPT  

2 L4  1 Qualitative & 
QuantitativeData 

1,2,3,4 1  PPT  

L5  1 Purpose of 
Research 

1,2,3,4 1  PPT  

L6  1 Advantages & 

Limitations of 

Qualitative

Research 

2,3,4 1  PPT  

3 L7  1 limitations

 of
qualitative 
researchCon’t….. 

2,3,4 1  PPT, 

Case 
 

L8  1 Applications

 of

qualitative data. 

1,2,3,4 2  PPT, 

Case 
 

L9  1 Case Study
 onModule 

1 

----- 2  PPT, 

Case 
 

4. L10  2 Case study on 
Module-1 

------ 2  PPT, 
Case 

 

L11  2 GeneralApproache
s to 
designresearch 

2,3,4 2  PPT, 

Case 
 

L12  2 GeneralApproache

s

 todesig

n research 
Con’t…… 

2,3,4 2  PPT, 

Case 
 

5. L13  2 GeneralApproache

s

 todesig

n

 research

Con’t…… 

1,2,3 3  PPT, 

Case 
 

 L14  2 GeneralApproache

s

 todesig

n

 research

Con’t…… 

1,2,3 3  PPT, 

Case 
 



 L15  2 General 2,3 3  PPT,  



    Approachestodesig

nresearchCon’t…

… 

   Case  

6 L16  2 GeneralApproache

s

 todesig

n

 research

Con’t…… 

1,2,3 3  PPT, 

Case 
 

L17  2 Understandinghow

 the 

approachesvaryfor

qualitative,quantita

tive     and 
mixedresearchstud

ies. 

 
 

1,2,3 

3  PPT, 

Case 
 

L18  2 Understandinghow
 the 

approachesvaryfor

qualitative,quantita

tiveandmixedresea

rchstudies.Con’t....

. 

1,2,3 4  PPT, 

Case 
 

7. L19  2 Understandinghow

 the 

approachesvaryfor

qualitative,quantita

tiveandmixed      

research 
studies. Con’t….. 

1,2,3 4  PPT, 

Case 
 

L20  2 Understandinghow

 the 

approachesvaryfor

qualitative,quantita

tiveandmixedresea

rchstudies.Con’t…

.. 

1,2,3 4  PPT, 

Case 
 

L21  2 Case Study

 onModule 
2 

  4  PPT, 

Case 
 

8. L22  2 Case study on 
Module-2 

  4  PPT  

L23  3 ContentAnalysis 2,3,4 4  PPT  

L24  3 Content Analysis 
Con’t….. 

3,4 5  PPT, 
Case 

 



9. L25  3 Narrativeanalysis 1,2,3 5  PPT, 
Case 

 

L26  3 Narrativeanalysis 
Con’t 

2,3 5  PPT, 
Case 

 

L27  3 Conversation 
analysis 

1,2,3 5  PPT, 
Case 

 

10. L28  3 Discourse 
Analysis 

3,4 5  PPT, 
Case 

 

L29  3 Visualinterpretatio

nwithspecial

 emphasis

upontheanalysisas

pects  and its 
implications

 for

decisionmaking. 

1,2,3,4 5  PPT, 

Case 
 

L30  3 Visualinterpretatio

nwithspecial

 emphasis

upontheanalysisas

pects  and 

 itsimplic

ations

 fordecisi

on   making 
Cont……. 

1,2,3,4 5  PPT, 

Case 
 

11. L31  3 Visualinterpretatio

nwithspecial

 emphasis

upontheanalysisas

pects  and 

 itsimplic

ations for 
decision

 making

Cont……. 

1,2,3 5  PPT, 

Case 
 

L32  3 Visualinterpretatio

nwithspecial

 emphasis

upontheanalysisas

pects  and 

 itsimplic

ations for 
decision

 making

Cont……. 

1,2,3 5  PPT  

L33  3 Case Study on 
Module-3 

  5  PPT  

12. L34  3 Case Study on 
Module-3 

  5  PPT, 
Case 

 



L35  4 ConceptofTheory 
andTheorising 

1,2,3,4 5  PPT, 
Case 

 

L36  4 The role and 1,2 5  PPT,  



    importance of 
theory 

   Case  

13. L37  4 The role and 
importance

 of

theoryCon’t 

2,3,4 5  PPT, 

Case 
 

L38  4 The
 different

research 
paradigms

 and

theirnature 

1,2,3,4 5  PPT, 

Case 
 

L39  4 InductiveandDedu

ctiveLogicand their 
applications 

1,2,3,4 5  PPT, 
Case 

 

14. L40  5 Theformatandstruc

ture

 of

qualitative 
researcharticles 

1,2,3,4 5  PPT, 

Case 
 

L41  5 The format

 andstructure

  

 ofqualitative

research articles 
Con’t 

1,2,3 5  PPT, 

Case 
 

L42  5 The

 various

graphical and 

othertechniques 

 

 forcom

municatingfinding

s  after 
qualitative

 data

analysis 

1,2,3 5  PPT, 

Case 
 

15. L43  5 The

 various

graphical and 

othertechniques 

 

 forcom

municatingfinding

s  after 
qualitative

 data

analysisCon’t 

1,2,3 5  PPT  



 L44  5 An overview

 ofsoftwarepr

ogramsconcerning

qualitative 
research 

1,2,3 5  PPT, 

Case 
 

 L45  5 Anoverviewofsoft

ware 

programsconcernin

g 
qualitativerese

archCon’t 

1,2,3 5  PPT  



 

 

MT 208 Research 

MethodologyCOURSEINFORMATIONSHEET 

Coursecode:MT-208 

Coursetitle:RESEARCHMETHODOLOGYP

re-requisite(s):NIL 

Co-requisite(s):NIL 

Credits:3 L:03 T:00 P:00 

Classscheduleperweek:03LecturesCl

ass:BBA 

Semester / Level: 

III/03Branch:MANAGE

MENT 

Name of 

TeacherCourseO

bjectives 

Thiscourseenablesthestudents: 

 

A. Togetathoroughgroundinginintroductoryresearchconcepts. 

B. TounderstandtheconceptsofResearchDesigninrealworldstudies. 

C. To gainskillsinconductingdatagatheringactivitiesforresearchstudiesthrough 
varioustools 

D. Togetaclearconceptofsamplingmethodsintune 
withtheprimarydatarequirementsofanygivenstudy. 

E. Togainproficiencyinwritingupresearchreportsforrespectivepurposesasanoutcomeofastu

dyconducted. 

 

CourseOutcomes 

 

Afterthecompletionofthiscourse, studentswillbeable: 

 

1. ToIdentifytheneedandimportanceofResearchincontextofdifferentsituationsand 
environments. 

2. TodesignsPilot Studiesandsubsequentlyreplicateitforstudiesonalargerscale. 

3. Topreparequestionnaires,interviewschedulesandimplement themforprimarydata 
collectionincontextofanygivenstudy. 

4. Todecideand implementthemostappropriateprobability/non-probabilitysampling 
techniquesforagivenstudy. 

5. To communicateresearchfindingsclearlyand inauserfriendlymannerthrough 
customizedtablesandotherrelatedtoolsofdatapresentation. 



 

 

Syllabus 

1. Research–AnIntroductoryApproach[10Lectures] 

Meaning,CharacteristicsandImportance,TypesofResearch,TheResearchprocess(Overviewand

Steps),TheResearchproblem(Definition,need,importance,stepsandrelateddimensions) 

 
 

2. ResearchDesign:[07Lectures] 

Meaning,CharacteristicsofaGoodResearchDesign,TypesofResearchDesigns,ComponentsofaR
esearchDesign 

 

3. SourcesofCollectionofData:[06Lectures] 

PrimaryData(Method– questionnairedevelopment), 

SecondaryData(SourcesandPrecautionsintheUse ofSecondaryData) 

 

4. Sampling,MethodsofCollectingData:[09Lectures] 

Meaning,StepsandTypes(simplerandom,stratifiedrandom,systematicandclustersamplings),Sur
veyandObservationMethods 

 

5. Editing,Tabulation,ReportWriting:[10Lectures] 

MeaningandImportance,MeaningandRulesforTabulationandPartsofaTable,Characteristicsand

Types andformats ofReport 

 

SuggestedBooks: 

1. Ghosh,B.N.ScientificMethodandSocialResearch(Sterling:NewDelhi) 

2. Kothari,C.R.ResearchMethodology–MethodsandTechniques(NewAge:NewDelhi) 

3. Krishnaswami,O.R.MethodologyofResearchinSocialScience(HimalayaPublishingHouse:M

umbai.) 

4. Gupta,SantoshResearchMethodologyandStatisticalTechniques(DeepandDeepPublications:

NewDelhi) 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements):POsm

etthroughGapsintheSyllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 

 

CourseDeliverymethods 

1.Lecture byuse ofboards/LCDprojectors/OHP 
projectors 

2.Tutorials/Assignments 

3.Seminars 

4.Miniprojects/Projects 

5.Laboratoryexperiments/teaching aids 

6.Industrial/guestlectures 



7.Industrialvisits/in-planttraining 

8.Self-learning suchasuseofNPTELmaterials 
and internets 

9.Simulation 
 
 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 

 

AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 

 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 

MappingofCourseOutcomesontoProgramOutcomes 
 

CourseO

utcomes 

ProgrammeOutcomes 

1 2 3 4 5 

1 H M L H L 

2 H M L M M 

3 M M L H M 

4 M M H M L 

5 M H H M L 

 

H-High,M- Medium,L-Low 
 

 
CD 

 
CourseDeliverymethods 

CourseO

utcome 

Course 

DeliveryMethod 

CD1 Lecturebyuseofboards/LCD projectors/OHP projectors CO1 CD1, CD2,CD4 

CD2 Tutorials/Assignments CO2 CD1,CD2,CD3,CD4 

CD3 Seminars CO3 CD3,CD4 

CD4 Miniprojects/Projects CO4 CD1, CD4,CD8 



CD5 Laboratoryexperiments/teachingaids CO5 CD2,CD4,CD8 

CD6 Industrial/guest lectures   

CD7 Industrialvisits/in-planttraining   

CD8 Self-learningsuchasuseofNPTELmaterialsandinternets   

CD9 Simulation   

 
 

LecturewiseLessonplanningDetails. 
 

Week

No. 

Lect.

No. 

Tent

ative

Date 

Ch. 

No. 

Topics to

 becover

ed 

TextBo

ok 

/Refere

n 
ces 

COsm

apped 

Actual

Content

covered 

Metho

dology

used 

Remark

s 

byfacult

y 
ifany 

1 L1  1 Overviewofthecou

rse and 

generalintroductio

n 

1,2 1  PPT  

L2  1 Meaning of 
Research 

1,2 1  PPT  

L3  1 CharacteristicsandI
mportance of 
Research 

1,2,3 1  PPT  

2 L4  1 TypesofResearch 1,2,3,4 1  PPT  

L5  1 TypesofResearch 
Continued…… 

1,2,3,4 1  PPT  

L6  1 The Research 
process(Overviewa

ndSteps) 

2,3,4 1  PPT  

3 L7  1 The
 Research

process(Overview 
andSteps)Cont…. 

2,3,4 1  PPT, 

Case 
 

L8  1 The

 Research

problem(Definitio

n, 

 need,imp

ortance,  

 stepsand

 

 relateddi

mensions) 

1,2,3,4 2  PPT, 

Case 
 



L9  1 The

 Research

problem(Definitio

n, 

 need,imp

ortance,  

 stepsand

 

 relateddi

mensions)Cont…

…. 

1,2,3,4 2  PPT, 

Case 
 



4. L10  2 TheResearchprobl

em(Con’t),Meanin

g of 
ResearchDesign 

1,2,3,4 2  PPT, 

Case 
 

L11  2 Characteristicsofa 
Good

 Research

Design 

2,3,4 2  PPT, 

Case 
 

L12  2 Characteristics of 

aGood Research 
DesignCon’t….. 

2,3,4 2  PPT, 
Case 

 

5. L13  2 Typesof 

ResearchDesign 

1,2,3 3  PPT, 

Case 
 

 L14  2 Typesof 

ResearchDesignCo

n’t..... 

1,2,3 3  PPT, 

Case 
 

 L15  2 Components

 of
ResearchDesign 

2,3 3  PPT, 
Case 

 

6 L16  2 ComponentsofRes
earchDesignCon’t.

...... 

1,2,3 3  PPT, 

Case 
 

L17  3 ComponentsofaRe

search Design 

,Primary         Data 
(Method – 

questionnaire

development) 

 
 

1,2,3 

3  PPT, 
Case 

 

L18  3 Primary Data 

(Method –

questionnairedevel

opment)Con’t........ 

1,2,3 4  PPT, 

Case 
 

7. L19   Primary Data 

(Method –

questionnairedevel

opment) 
Con’t……….. 

1,2,3 4  PPT, 

Case 
 

L20   Primary Data 

(Method –

questionnairedevel

opment) 

1,2,3 4  PPT, 

Case 
 

L21   Secondary 
Data(Sources

 and

Precautionsinthe 

1,2,3,4 4  PPT, 

Case 
 



    UseofSecondaryD

ata) 

     

8. L22   SecondaryData(So

urces

 and

PrecautionsintheU

seofSecondaryDat

a)Cont..... 

1,2,3,4 4  PPT  

L23   SecondaryData(So

urces

 and

PrecautionsintheU

seofSecondaryDat

a) 

2,3,4 4  PPT  

L24   Meaning,Stepsin 
Sampling 

3,4 5  PPT, 
Case 

 

9. L25   Types (Simple 
Random) 

1,2,3 5  PPT, 
Case 

 

L26   StratifiedRandom 
Sampling 

2,3 5  PPT, 
Case 

 

L27   Systematic 
Sampling 

1,2,3 5  PPT, 
Case 

 

10. L28   ClusterSampling 3,4 5  PPT, 
Case 

 

L29   SurveyMethod 1,2,3,4 5  PPT, 
Case 

 

L30   Survey Method 
Con’t……. 

1,2,3,4 5  PPT, 
Case 

 

11. L31   Observation 
Methods 

1,2,3 5  PPT, 
Case 

 

L32   Observation 
MethodsCon’t…. 

1,2,3 5  PPT  

L33   Editing: Meaning 
&Importance 

1,2,3,4 5  PPT  

12. L34   Editing:Meaning&

ImportanceCon’t

….. 

1,2,3,4 5  PPT, 

Case 
 

L35   Meaning and 

Rules for 

Tabulation

 and

PartsofaTable 

1,2,3,4 5  PPT, 

Case 
 

L36   Meaning and 

Rules for 

Tabulation and 
PartsofaTable 

1,2 5  PPT, 

Case 
 



    Con’t…….      

13. L37   Characteristicsand

Typesandformats 
ofReport 

2,3,4 5  PPT, 

Case 
 

L38   Characteristicsand 
Types 

andformatsofRepo

rtCon’t…. 

1,2,3,4 5  PPT, 

Case 
 

L39   Characteristicsand
Typesandformats 
ofReportCon’t…. 

1,2,3,4 5  PPT, 

Case 
 

14. L40   Characteristicsand 
Types 

andformatsofRepo

rtCon’t…. 

1,2,3,4 5  PPT, 

Case 
 

L41   Case
 Study/

Assignment 

---- 5  ClassP

resenta

tion, 
PPT 

 

L42   MiniProject ----- 5  ClassP

resenta

tion, 
PPT 

 

15. L43   Case

 Study/

Assignment 

----- 5  ClassP

resenta

tion, 
PPT 

 

 L44   Case

 Study/

Assignment 

----- 5  ClassP

resenta

tion, 
PPT 

 

 L45   MiniProject ------ 5  ClassP

resenta

tion, 
PPT 

 

 

 

 

 

SEMIV 
 

(ProgrammeCore) 

 

 

MT209Management 

andControlofCostCOURSEINFORMATIONSHEET 



Coursecode:MT209 

Coursetitle:ManagementandControlofCostPr

e-requisite(s):NIL 

Co-requisite(s):NIL 

Credits:3 L:3 T:0

 P:0Class 

schedule per week: 03Class: 

Semester/Level:IV/II

Branch: 
 

CourseObjectives: 

 

Thiscourseenablesthestudents: 

 
A. Tounderstandthebasicsofcostaccounting. 

B. TounderstandtheTreatmentsofCostsUnderDifferentSituations 

C. Tounderstandhowmethodsofcostingandtypesofcostingareusedtogether 

D. Todevelopexpertiseonthecalculationofcostofproduction. 

 

CourseOutcomes 

 

Afterthecompletionofthiscourse,studentswillbeableto: 

 

1. applycostingmethodsand costingtechniquesappropriatelyasperthenatureof 
businessandtherequirementofthefirm 

2. treatdirectandindirectcostsasperthecostingtechniquesandfromcontrolpurposes 

3. preparecostsheetforthefirm 

4. developinsightsontheuseofbudgetsforcostcontrol. 

 
 

Syllabus 

Module 1:Basic Concepts 

Definition of costing, Cost accounting and Cost accountancy,Objectives of cost 

accounting,Evolution of cost accounting, Essential factors for installing a cost accounting 

system, 

Essentialsofgoodcostaccountingsystem,Variousreportsprovidedbycostaccountingdepartment,Rela

tionshipbetweencostaccounting,financialaccounting,managementaccountingandfinancialmanage

ment,Costconcepts&terms,classificationofcost methods&typesofcosting 

 
Module2:ElementsofCost 

Material-Materialprocurementprocedures,Materialstorage-

storerecord,Materialsissueprocedure,Materialcontrol 
Labour-Timekeeping,Payrollprocedure,Idletime,Overtime,Labourturnover 

 
Module3 :Overheads 

Definitionandclassificationofoverheads,Distributionofoverheads-

primarydistribution&secondarydistribution,Absorptionofoverheads,Treatmentofunder-

overabsorptionof 



overheads, Accounting of administration and selling and distributionoverheads, Treatment 

ofcertainitemsincosting-financecost,depreciationetc. 

 

Module4:Methods&TechniquesofCosting 

Jobcosting,Contractcosting,Batchcosting,Operatingcosting,Processcosting,Operationcosting, 

Joint products & by- products, Marginal costing and absorption costing, difference, 

CVPanalysis,B.E.Panalysis 

 
Module5:StandardCosting&BudgetaryControl 

Definition of standard cost, Setting up of standard cost- quantity standard and price 

standard,Types of standards, The process of standard costing, types of variances- labour & 

material,Budgetary control-meaning & objectives, types of budget, preparation of projected 

Profit &Lossaccount,costcontrol 

 
Textbooks: 

1)FundamentalsOfCostAccountings, BookBy–MichealWMaherAndWilliam Lanen 

 

Referencebooks: 

1) StudyMaterialOfICWAI. 

 

Gapsinthesyllabus(tomeetIndustry/ProfessionrequirementsPOsm

etthroughGapsintheSyllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design: 
 

 

CourseDeliverymethods 

Lecturebyuse ofboards/LCD projectors/OHP 
projectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsand 
internets 

Simulation 
 

 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 



DirectAssessment 

 

AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 

 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 

MappingbetweenObjectivesandOutcomesM

appingofCourse Outcomes ontoProgramOutcomes 
 

CourseOutcome

# 

ProgramOutcomes 

a b c d e 

1 H  L L  

2 M L M L L 

3 H L M L L 

4 H H L H H 

INDEX H=HIGH M=MEDIUM L=LOW   

 

 

 

 

MappingBetweenCOsandCourseDelivery(CD) methods 

     

 
 

CD 

 
 

CourseDeliverymethods 

  

CourseO

utcome 

Course 

Delivery

Method 

CD1 Lecturebyuseofboards/LCD projectors/OHP projectors  CO1 CD1and CD2 

CD2 Tutorials/Assignments  CO2 CD1andCD2 

 

CD3 
 

Seminars 
  

CO3 
CD1,CD2and 
CD8 

CD4 Miniprojects/Projects  CO4 CD1 

CD5 Laboratoryexperiments/teachingaids    

CD6 Industrial/guest lectures    

CD7 Industrialvisits/in-planttraining    

CD8 Self-learningsuchasuseofNPTELmaterialsandinternets    

CD9 Simulation    

 

LecturewiseLessonplanningDetails. 



Wee Lect Tentativ Ch Topicstobe Text COs Actual Methodolog Remark 

k . e . covered Book mappe Conten y sby 

No. No. Date No  / d t used faculty 
   .  Refer  covere  ifany 
     e  d   

     Nces     

1 L1  1 Definitionof T1, 1  Chalk-  
   costing,cost R1  Board/PPT 
   accounting    

   and cost    

   accountancy,    

   objectivesof    

   cost    

   accounting    

 L2  1 Evolutionof T1, 1  Chalk-  
  cost R1  Board/PPT 
  accounting    

 L3  1 Essential T1,R 1  Chalk-  
  factors for 1  Board/PPT 
  installing a    

  cost    

  accounting    

  system    

2 L4  1 Essentialsof T1,R 1  Chalk-  
   agoodcost 1  Board/PPT 
   accounting    

   system    

 L5  1 Various T1,R 1  Chalk-  
  reports 1  Board/PPT 
  providedby    

  cost    

  accounting    

  department    

 L6  1 Relationship T1,R 1  Chalk-  
  betweencost 1  Board/PPT 
  accounting,    

  financial    

  accounting,    

  management    

  accounting    

  andfinancial    

  management    

3 L7  1 Costconcept T1,R 2  Chalk-  
   andterms 1  Board/PPT 

 L8  1 Methodsand T1,R 1,2  Chalk-  
  types of 1  Board/PPT 



    costing      

 L9  2  T1,R 1  Chalk-  
  Materials 1  Board/PPT 
  procurement    

  procedures    

4 L10  2 Material T1,R 1  Chalk-  
   storage- 1  Board/PPT 
   storerecord    

 L11  2 Materials T1,R 1  Chalk-  
  issue 1  Board/PPT 
  procedure,    

  material    

  control    

 L12  2 Time T1,R 1  Chalk-  
  keeping 1  Board/PPT 

5 L13  2 Payroll T1,R 1  Chalk-  
   procedure 1  Board/PPT 

 L14  2 Idle time, T1,R 1  Chalk-  
  overtime 1  Board/PPT 

 L15  2 Labour T1,R 1  Chalk-  
  turnover 1  Board/PPT 

6 L16  2 Labour T1,R 1  Chalk-  
   turnover 1  Board/PPT 

 L17  3 Definition T1,R 2,3  Chalk-  
  and 1  Board/PPT 
  classification    

  ofoverheads    

 L18  3 Distribution T1,R 2,3  Chalk-  
  of 1  Board/PPT 
  overheads-    

  primary    

  distribution    

7 L19  3 Distribution  2,3  Chalk-  
   of T1,R  Board/PPT 
   overheads- 1   

   secondary    

   distribution    

 L20  3 Absorption T1,R 2,3  Chalk-  
  ofoverheads 1  Board/PPT 

 L21  3 Treatmentof T1,R 2,3  Chalk-  
  under and 1  Board/PPT 
  over    

  absorptionof    

  overheads    

8 L22  3 Treatmentof T1,R 2,3  Chalk-  
   under and 1  Board/PPT 



    over 
absorption 

ofoverheads 

     

 L23  3 Accountingo

fadministrati

veandselling

anddistributi

on 
overheads 

T1,R
1 

2,3  Chalk-
Board/PPT 

 

 L24  3 Treatment 

ofsomeitems

incosting-

finance 

cost,deprecia

tion 
etc. 

T1,R

1 

1,2  Chalk-

Board/PPT 

 

9 L25  4 JobCosting T1,R 1,2  Chalk-  
    1  Board/PPT 

 L26  4 Contract T1,R 1,2  Chalk-  
  costing 1  Board/PPT 

 L27  4 Batch T1,R 1,2  Chalk-  
  costing 1  Board/PPT 

10 L28  4 Operating T1,R 1,2  Chalk-  
   costing 1  Board/PPT 

 L29  4 Process T1,R 1,2  Chalk-  
  costing 1  Board/PPT 

 L30  4 Operation T1,R 1,2  Chalk-  
  costing 1  Board/PPT 

11 L31  4 Joint T1,R 1,2  Chalk-  
   productsand 1  Board/PPT 
   By-products    

 L32  4 Marginal T1,R 1,2  Chalk-  
  costing and 1  Board/PPT 
  absorption    

  costing-    

  difference    

 L33  4 CVP T1,R 1,2  Chalk-  
  analysis 1  Board/PPT 

12 L34  4 Break-even T1,R 1,2  Chalk-  
   analysis 1  Board/PPT 

 L35  5 Definitionof T1,R 1,2  Chalk-  
  standardcost 1  Board/PPT 

 L36  5 Settingupof T1,R 1,2  Chalk-  
  standard 1  Board/PPT 
  cost-    

  quantity    



    standard      

13 L37  5 Settingupof T1,R 1,2  Chalk-  
   standard 1  Board/PPT 
   cost-    

   price/rate    

   standard    

 L38  5 Types of T1,R 1,2  Chalk-  
  standards 1  Board/PPT 

 L39  5 Typesof T1,R 1,2  Chalk-  
  variances- 1  Board/PPT 
  material    

14 L40  5 Types of T1,R 1,2  Chalk-  
   variances- 1  Board/PPT 
   labour    

 L41  5 Budgetary T1,R 4  Chalk-  
  control- 1  Board/PPT 
  meaningand    

  objectives,    

  types of    

  budgets    

 L42  5 Types of T1,R 4  Chalk-  
  budgets, 1  Board/PPT 
  projected    

  P&L a/c,    

  costcontrol    

 

 

 

 

MT210FundamentalofOperationsResearchC

OURSEINFORMATIONSHEET 

Course code:MT210 

Coursetitle:FundamentalsofOperationsResearchPr

e-requisite(s):NIL 

Co-requisite(s):NIL 

Credits:4 L:3 T:1 P: 

0Class schedule per week: 

04Class: 

Semester/Level:IV/IIB

ranch: 

 

Course Objectives 

 

Thiscourseenablesthestudents: 



A. TolearnbasicaspectsofoperationsResearch. 

B. Tolearnvarious methodsandmethodologyinOperationsResearch. 

C. Todevelopvarietyofmodels formakingappropriatedecisions. 

D. Tohelptheminoptimisingprevailingandgivensituations. 

 

CourseOutcomes 

 

Afterthecompletionofthiscourse,studentsshouldbeableto: 

 
1. FormulateOperationsResearchmodels 

2. ApplysuitableOperationsresearchtoolsforobtainingsolutionvaluesofmodels 

3. DemonstrateaworkingknowledgeofvariousOperationsResearchtollsindecision 
making. 

4 Appraisethe needforOperationsResearchindecisionmaking. 

 

 

SyllabusMo

dule1[3] 

Introduction to theory of optimization, Features of O.R, Modelling in Operations Research 

,Classification of Models, General    Solution Methods for O.R Models, Scientific Method 

inO.R,MethodologyofO.R.,Applications,OpportunitiesandShortcomingsofO.R. 

 

Module2 [10] 

Linear Programming models, formulation of LPP models, mathematical formulation of 

generallinearprogrammingmodels,applicationofLPPmodels,SolutionofLinearProgrammingProble

mbyGraphicalMethod,SpecialCases:(I)AlternateOptima(II)UnboundedSolution 
(III) InfeasibleSolution 

 

Module 3[10] 

Solution of linear Programming Problem by Simplex method – Maximization and 

Minimization,Special Cases – (1) degeneracy (2) alternate optimal solution (3) no solution (4) 

unboundedsolution, 

 
 

Module 4[10] 

Balanced and Unbalanced Models of Transportation, Initial Basic Feasible Solutions (1) North-

WestCornerMethod(2).Matrix MinimaMethod (3)Vogel’sApproximation 

MethodandOptimalsolutionbyModifiedDistributionMethod,BalancedandUnbalancedAssignment

Models,HungarianMethod,MaximizationandMinimization. 

 

Module 5[9] 



Concept of Game Theory - Two-Person Zero Games, Some Basic Terms, The Maxi(min)-

Mini(max) Principle, Saddle Point, Games without Saddle Points (Mixed Strategies), 

Dominanceprinciple,Graphicalsolutionof2× nandm×2Games. 

 
 

Textbooks/Referencebooks: 

 

1. KantiSwarup,Gupta,P.K.andManmohan,OperationsResearch,SultanChand:NewDelhi,

12th thoroughlyrevisedEd. 
2. HamdyA.Taha,Operations Research;Pearson,8thEd. 

3. FredrickS.Hiller,GeraldJ.Liberman,Introductionto OperationsResearch,McGraw-

Hill,9th Ed. 

4. OperationsResearchTheory&Application,J.K.Sharma,Macmillan, 3rdEd. 

 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsinthe Syllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 

 

CourseDeliverymethods 

Lecturebyuse ofboards/LCD projectors/OHP 
projectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsand 
internets 

Simulation 

 
 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 

 

AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 



IndependentTeachingAssessment 5 
 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 

MappingbetweenObjectivesandOutcomes 
 

MappingofCourseOutcomesontoProgramOutcomes 
 

CourseOutcome

# 

ProgramOutcomes 

a b c d e 

1 H H M L L 

2 H H M M L 

3 M M M L L 

4 H H H H M 
 

 

MappingBetweenCOsandCourseDelivery(CD)methods 

     

 
 

CD 

 
 

CourseDeliverymethods 

  

CourseO

utcome 

Course

Delivery 
Method 

CD1 Lecturebyuseofboards/LCD projectors/OHP projectors  CO1 CD1 

CD2 Tutorials/Assignments  CO2 CD1,CD2 

 

CD3 
 

Seminars 
  

CO3 
CD1,CD2, 

 

CD4 
 

Miniprojects/Projects 
  

CO4 
CD1,CD2, 

CD5 Laboratoryexperiments/teachingaids    

CD6 Industrial/guest lectures    

CD7 Industrialvisits/in-planttraining    

CD8 Self-learningsuchasuseofNPTELmaterialsandinternets    

CD9 Simulation    

 

LecturewiseLesson planningDetails. 
 

Wee

kNo

. 

Lec

t. 
No. 

Tentati

veDate 

Ch 

.

N 

o. 

Topics to

 becover

ed 

Text

Book 

/Ref

ere 
nces 

COs

mapp 

ed 

Actua

lCont

entco

ver 
ed 

Methodology Remar

ks 

1 L1  M Introduction to 1,2,3 1  Lecture/PPT  



   1 theory of 

optimization,Feat

uresofO.R,Modell

ing

 in

Operations 
Research 

,4     

1 L2  M

1 

ClassificationofM

odels,GeneralSol

ution 

MethodsforO.RM

odels, 

Scientific 

MethodinO.R 

,2,3, 

4 

1  Lecture/PPT  

1 L3  M

1 

Methodology

 of

O.R., 

Applications,Opp

ortunitiesandShor

tcomings of 
O.R. 

1,2,3 

,4 

1  Lecture/PPT  

1 L4   Methodology

 of

O.R., 

Applications,Opp

ortunitiesandShor

tcomings of 
O.R. 

1,2,3 

,4 

1    

2 L5  M

2 

LinearProgra

mmingmodel

s, 
formulation

LPPmodels 

 

 

of 

1,2,3 

,4 

1,2  Lecture/PPT/

Case Study 

 

2 L6  M
2 

LinearProgra

mmingmodel

s,formulation 
LPPmodels 

 

 

of 

1,2,3 

,4 
1,2  Lecture/PPT/

Case Study 
 

2 L7  M

2 

LinearProgra

mmingmodel

s, 
formulation

LPPmodels 

 

 

of 

1,2,3 

,4 

1,2  Lecture/PPT/

Case Study 

 

2 L8   LinearProgra

mmingmodel

s,formulation 
LPPmodels 

 

 

of 

1,2,3 

,4 
1.2    

3 L9  M

2 

mathematical

formulation 

 

of 
1,2,3 
,4 

1,2  Lecture/PPT/

Case Study 
 



    general 

 linearpr

ogrammingmodel

s,application  

 ofLPP

 models,

Solution   

 ofLinea

rProgrammingPro

blem   by 
Graphical

Method 

     

3 L10  M

2 
mathematicalfor

mulation  

 ofgener

al 

 linearpr

ogrammingmodel

s,application  

 ofLPP

 models,

Solution   

 ofLinea

rProgrammingPro

blem  

 byGrap

hical 
Method 

1,2,3 
,4 

1,2  Lecture/PPT/

Case Study 
 

3 L11  M

2 

mathematicalfor

mulation  

 ofgener

al 

 linearpr

ogrammingmodel

s,application  

 ofLPP

 models,

Solution   

 ofLinea

rProgrammingPro

blem   by 
Graphical

Method 

1,2,3 

,4 

1,2  Lecture/PPT/

Case Study 

 



3 L12   mathematicalfor

mulation 

 ofgener

al 

 linearpr

ogrammingmodel

s,application 

 ofLPP

 models,

Solution   of 
Linear 

1,2,3 

,4 
1.2    



    ProgrammingPro

blem

 by

Graphical 
Method 

     

4 L13  M

2 

Special Cases: 

(I)AlternateOptim

a 

(II)UnboundedSo

lution(III)Infeasib

le 
Solution 

1,2,3 

,4 

1,2  Lecture/PPT/

Case Study 

 

4 L14  M

2 

Special Cases: 

(I)AlternateOptim

a 

(II)UnboundedSo

lution(III)Infeasib

le 
Solution 

1,2,3 

,4 

1,2  Lecture/PPT/

Case Study 

 

4 L15  M

2 

Special Cases: 

(I)AlternateOptim

a 

(II)UnboundedSo

lution(III)Infeasib

le 
Solution 

1,2,3 

,4 
  Lecture/PPT/

Case Study 

 

4 L16   Special Cases: 

(I)AlternateOptim

a 

(II)UnboundedSo

lution(III)Infeasib

le 
Solution 

1,2,3 

,4 
    

5 L17  M

3 

Solution 

oflinearProgram

mingProblem 

 bySim

plex method 

– Maximization 
andMinimizat

ion, 

1,2,3 

,4 

1,2,3  Lecture/PPT/

CaseStudy/A

ssignment 

 

5 L18  M

3 

Solution 

oflinearProgram

mingProblem 

 bySim

plex method 

–

 Maximization

and 
Minimization, 

1,2,3 

,4 
1,2,3  Lecture/PPT/

CaseStudy/A

ssignment 

 



5 L19  M

3 

Solution 

oflinearProgram

mingProblem by 
Simplex method 

1,2,3 

,4 

1,2,3  Lecture/PPT/

CaseStudy/A

ssign 
ment 

 



    – Maximization 
andMinimizat

ion, 

     

5 L20   Solution 

oflinearProgram

mingProblem 

 bySim

plex method 

–
 Maximization

and 
Minimization, 

1,2,3 

,4 

1,2,3, 

4 
   

6 L21  M

3 

SpecialCases– 

(1) degeneracy 

(2) alternate

optimal solution 
(3) no solution 

(4) unbounded

solution 

1,2,3 

,4 

1,2,3  Lecture/PPT/

CaseStudy/A

ssignment 

 

6 L22  M

3 

SpecialCases– 

(1) degeneracy 

(2) alternate
optimal solution 

(3) no solution 

(4) unbounded

solution 

1,2,3 

,4 

1,2,3    

6 L23  M

3 

SpecialCases– 

(1) degeneracy 

(2) alternate

optimal solution 
(3) no solution 

(4) unbounded

solution 

1,2,3 

,4 

1,2,3    

6 L24   SpecialCases– 
(1) degeneracy 

(2) alternate

optimal solution 

(3) no solution 

(4) unbounded

solution 

1,2,3 
,4 

1,2,3, 
4 

   

7 L25  M 
3 

Practicesession 1,2,3 
,4 

1,2,3, 
4 

 PPT/Case 
Study 

 

7 L26  M 
3 

Practicesession 1,2,3 
,4 

1,2,3, 
4 

 PPT/Case 
Study 

 

7 L27  M

3 

Practicesession 1,2,3 
,4 

1,2,3, 
4 

 PPT/Case

Study 
 

7 L28   Practicesession 1,2,3 
,4 

1,2,3, 
4 

   



8 L29  M

4 

Balanced  

 andUn

balancedModels

    

 ofTrans

portation,Initial 

 BasicF

easibleSolutions

   

 (1)Nort

h-WestCorner

 Method 
(2).

 Matrix

MinimaMethod 

1,2,3 

,4 

1,2,3, 

4 
 Lecture/PPT/

CaseStudy/A

ssignment 

 

8 L30  M

4 
Balanced   

 andUn

balancedModels

     

 ofTrans

portation,Initial 

 

 BasicF

easibleSolutions

    

 (1)Nort

h-WestCorner

 Method

(2).  Matrix 
MinimaMethod 

1,2,3 

,4 

1,2,3, 

4 
   

8 L31  M

4 

Balanced  

 andUn

balancedModels

    

 ofTrans

portation,Initial 

 BasicF

easibleSolutions

   

 (1)Nort

h-WestCorner

 Method 
(2).

 Matrix

MinimaMethod 

1,2,3 

,4 

1,2,3, 

4 
   



8 L32   Balanced   

 andUn

balancedModels

     

 ofTrans

portation,Initial 

 

 BasicF

easibleSolutions

    

 (1)Nort

h-WestCorner

 Method

(2).  Matrix 
MinimaMethod 

1,2,3 

,4 

1,2,3, 

4 
   

9 L33  M 
4 

(3) Vogel’s 
Approximation 

1,2,3 
,4 

1,2,3, 
4 

 Lecture/PPT/ 
Case 

 



    Method

 and

Optimalsolutionb

yModifiedDistrib

utionMethod,Bala

nced

 and

UnbalancedAssig

nmentModels,Hu

ngarianMethod, 

Maximization

andMinimizat

ion. 

   Study/Assign

ment 

 

9 L34  M
4 

(3)

 Vogel’s

ApproximationM

ethod 

 andOpt

imalsolutionbyM

odifiedDistributio

nMethod,Balance

d 

 andUn

balancedAssignm

entModels,Hunga

rianMethod, 

Maximization

andMinimizat

ion. 

1,2,3 

,4 

1,2,3, 

4 
   

9 L35  M

4 

(3) 

 Vogel’sAp

proximationMeth

od 

 andOptimal

solutionbyModifi

edDistributionMe

thod,Balancedand

 Unbalanced

AssignmentMode

ls,HungarianMeth

od, 

Maximization

and 

1,2,3 

,4 

1,2,3, 

4 
   



    Minimization.      

9 L36   Assignment

Models,Hung

arianMethod,

Maximization 
andMinimizat

ion. 

1,2,3 

,4 

1,2,3, 

4 
   

10 L37  M

4 

Practicesession 1,2,3 

,4 

1,2,3, 

4 
 Lecture/PPT/

CaseStudy/A

ssign 
ment 

 

10 L38  M 
4 

Practicesession 1,2,3 
,4 

1,2,3, 
4 

   

10 L39  M 
4 

Practicesession 1,2,3 
,4 

1,2,3, 
4 

   

10 L40   Practicesession 1,2,3 
,4 

1,2,3, 
4 

   

11 L41  M
5 

Concept of 

GameTheory-

Two-Person Zero 

Games,SomeBasi

c Terms, 

TheMaxi(min)- 
Mini(max)

Principle 

   Lecture/PPT/

CaseStudy/A

ssignment 

 

11 L42  M

5 

Concept of 

GameTheory-

Two-Person Zero 

Games,

 Some

BasicTerms,The

Maxi(min)-

Mini(max) 
Principle 

1,2,3 

,4 

1,2,3, 

4 
   

11 L43  M

5 

Concept of 

GameTheory-

Two-Person Zero 

Games,

 Some

BasicTerms,The

Maxi(min)-

Mini(max) 
Principle 

1,2,3 

,4 

1,2,3, 

4 
   

11 L44   ConceptofGame 
Theory - Two-

Person   Zero 

1,2,3 

,4 

1,2,3, 

4 
   



    Games,SomeBasi

c Terms, 

TheMaxi(min)- 
Mini(max)

Principle 

     

12 L45  M
5 

Saddle  

 Point,

Games

 without

Saddle 

 Points(

MixedStrategies),

Domi 
nanceprinciple, 

1,2,3 

,4 

1,2,3, 

4 
 Lecture/PPT/

CaseStudy/A

ssignment 

 

 L46  M
5 

Saddle  

 Point,

Games

 without

Saddle 

 Points(

MixedStrategies),

Dominance 
principle, 

1,2,3 

,4 

1,2,3, 

4 
   

 L47  M

5 

Saddle  

 Point,

Games

 without

Saddle 

 Points(

MixedStrategies), 
Dominance

principle, 

1,2,3 

,4 

1,2,3, 

4 
   

12 L48   Saddle  

 Point,

Games

 without

Saddle 

 Points(

MixedStrategies),

Dominance 
principle, 

1,2,3 
,4 

1,2,3, 
4 

   

13 L49  M

5 

Graphicalsolution

of2×nand m

 × 2 
Games. 

1,2,3 

,4 

1,2,3, 

4 
 Lecture/PPT/

CaseStudy/A

ssign 
ment 

 

13 L50  M

5 

Graphicalsolution

of2×nand m

 × 2 
Games. 

1,2,3 

,4 

1,2,3, 

4 
   



13 L51  M

5 

Graphicalsolution

of2×nand m

 × 2 
Games. 

1,2,3 

,4 

1,2,3, 

4 
   

13 L52   Graphicalsolution

of2×n 

1,2,3 
,4 

1,2,3, 
4 

   



    and m × 2 
Games. 

     

14 L53  M 
2 

Revision 1,2,3 
,4 

1,2,3, 
4 

 Lecture  

14 L54  M 
3 

Revision 1,2,3 
,4 

1,2,3, 
4 

 Lecture  

14 L55  M 
4 

Revision 1,2,3 
,4 

1,2,3, 
4 

 Lecture  

14 L56   Revision 1,2,3 
,4 

1,2,3, 
4 

   

 

 

 

 

MT211 Sales and Distribution 

ManagementCOURSEINFORMATIONSHEET 

Coursecode:MT211 

Coursetitle:SalesanddistributionmanagementPr

e-requisite(s):NIL 

Co-requisite(s):NIL 

Credits:3 L:3 T:0

 P:0Class 

schedule per week: 

03Class:BBA 

Semester/level:IV/II

Branch: 

NameofTeacher: 

 

Course Objectives 

 

Thiscourseenablesthestudents: 

 
A. Todevelopdistributionchannels for anyproduct. 

B. Tooutlinetheroleofwarehouseand itsfunctions 

C. Toexplaintheconcept ofsalesmanagement 

D. Todevelopterritorydivisionandsalesquota 

E Todevelopvariousmeasurestoenhancetheperformanceofsalespeople 

 

CourseOutcomes 

 

Afterthecompletionofthiscourse,studentswill beableto: 

 
1. Formulatephysicaldistributionsystemforanybusiness. 

2. Appraisetheneedofwarehousinganditsvarioustypes 

3. Designsales managementstrategyforanybusiness 



4. Evaluatethepotentialityofdifferentsalesterritory 

5 To evaluatetheperformanceofsalespeople. 
 

 

 

 

Syllabus 

 

Module-1 

Introduction toPhysicalDistribution: 

Conceptofphysicaldistribution,functionofDistributionchannels,typesofdistributionchannels,Steps 

inDesigningaDistributionsystem. 

 

Module-2 

WarehouseManagementandtransportation: 

Conceptofwarehouse,NeedandbenefitsofWarehousing,DesigningaWarehousingsystem.Important 

tasks in Transportation Management, Modes of Transportation. Choosing aTransportationMode. 

Module-3 

SalesManagement: 

Conceptof salesmanagement,conceptof personal selling,Objectivesof 

SalesManagement,Functionofsalesperson,Steps involvedinsellingprocess. 

 

Module-4 

TerritoryManagement: 

Conceptofsalesterritory,ReasonsforEstablishingSalesTerritories,Meaningofsalesquota,typesofsale

s quota.benefits ofsales quota. 

 

Module-

5Evaluatio

n: 

StandardsofPerformance(quota,sellingexpenseratio,callfrequencyratio,ordercallratio),Comparing
ActualPerformanceswithStandard.Methodsofevaluatingsalespeople. 

 

SugestedBooks: 

1. Still,R.,Cundiff,E.W.andGovoni,N.A.P.(1976),SalesManagement:Decision,Polici

esandCases,Prentice-Hall,3rdEdition(illustrated). 

2. Kotler, P. and Armstrong, G. (2007), Principles of Marketing, Pearson

 PrenticeHall,12th Edition. 

3. Ramaswamy,V.S.andNamakumari,S.(2002),MarketingManagement, 

MacmillanBusinessBooks. 

 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsintheSyllabus 



Topicsbeyondsyllabus-

Logisticsmanagement,supplychainmanagement.POsmet 

throughTopicsbeyondsyllabus/Advancedtopics/Design 

CourseDeliverymethods 

1.Lecture byuse ofboards/LCD projectors/OHP 
projectors 

2.Tutorials/Assignments 

3.Seminars 

4.Miniprojects/Projects 

5.Laboratoryexperiments/teaching aids 

6.Industrial/guestlectures 

7.Industrialvisits/in-planttraining 

8.Self-learning suchasuseofNPTELmaterialsand 
internets 

9.Simulation 

 
 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 

 

AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 

 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcomes 

MappingofCourseOutcomesontoProgramOutcomes 
 

CourseO

utcomes 

ProgrammeOutcomes 

1 2 3 4 5 

1 H M L H L 

2 H M L M M 

3 M M L H M 

4 M M H M L 



5 M H H M L 

H-High,M- Medium,L-Low 
 

 

 

 
 

MappingBetweenCOsandCourseDelivery(CD) methods 

     

 
 

CD 

 
 

CourseDeliverymethods 

  

CourseO

utcome 

Course

Delivery 
Method 

CD1 Lecturebyuseofboards/LCD projectors/OHP projectors  CO1 CD1,CD2 

CD2 Tutorials/Assignments  CO2 CD1,CD2 

CD3 Seminars  CO3 CD1,CD2 

CD4 Miniprojects/Projects  CO4 CD1,CD2 

CD5 Laboratoryexperiments/teachingaids  CO5 CD1,CD2 

CD6 Industrial/guest lectures    

CD7 Industrialvisits/in-planttraining    

CD8 Self-learningsuchasuseofNPTEL materialsandinternets    

CD9 Simulation    

 
 

LecturewiseLessonplanningDetails. 
 

Week

No. 

Lect.

No. 

Tent

ative

Date 

Ch. 

No. 

Topics

 to

covered 

be TextBo

ok/ 

Referen

ces 

COsm

apped 

Actual

Content

covered 

Metho

dology

Used 

Remark

s by 

faculty

ifany 

1 L1  1 Conceptphy

sicaldistribu

tion, 

of 1,2 1  PPT, 

Lecture 
 

L2  1 Concept 
physicaldist

ribution, 

of 1,2 1  PPT 

Lecture 
 

L3  1 functionDis

tribution 
channels, 

of 1,2,3 1  PPT 

Lecture 
 

2 L4  1 function 
Distribution

channels, 

of 1,2,3, 1  PPT, 

Lecture 
 

L5  1 typesdistrib

ution 
channels, 

of 1,2,3, 1  PPT, 

Lecture 
 



 L6  1 types of 
distribution

channels, 

2,3, 1  PPT, 

Lecture 
 

3 L7  1 Steps in 

Designing

 a

Distributionsy

stem. 

2,3, 1  PPT, 

Case 
 

L8  1 Steps in 

Designing

 a

Distributionsy

stem. 

1,2,3, 2  PPT, 

Case 
 

L9  1 Case study  2  Case 
study 

 

4. L10  2 Concept of 
warehouse, 

1,2,3, 2  PPT, 
Case 

 

L11  2 Concept of 
warehouse, 

2,3, 2  PPT, 
Case 

 

L12  2 Needandbenefits 
ofWarehousing, 

2,3, 2  PPT, 
Case 

 

5. L13  2 Needandbenefitsof

Warehousing, 

1,2,3 3  PPT, 

Case 
 

 L14  2 Designing

 a

Warehousingsyste

m. 

1,2,3 3  PPT, 

Case 
 

 L15  2 Designing

 a

Warehousingsyste

m. 

2,3 3  PPT, 

Case 
 

6 L16  2 ImportanttasksinTr

ansportationManag

ement,Modes of 

Transportation. 

1,2,3 3  PPT, 

Case 
 

L17  2 Choosing

 a
Transportation 
Mode. 

 
 

1,2,3 

3  PPT, 

Case 
 

L18  3 Conceptofsalesma

nagement, 

1,2,3 4  PPT, 

Case 
 

7. L19  3 Conceptof  sales 
management, 

1,2,3 4  PPT, 
Case 

 



 L20  3 concept

 of

personalselling, 

1,2,3 4  PPT, 

Case 
 

L21  3 concept of 
personalselling, 

1,2,3, 4  PPT, 
Case 

 

8. L22  3 ObjectivesofSales
Management, 

1,2,3, 4  PPT  

L23  3 Function
 of

salesperson, 

2,3, 4  PPT  

L24  3 Function of 
salesperson, 

3,4 5  PPT, 
Case 

 

9. L25  3 Stepsinvolved

 in

sellingprocess

. 

1,2,3 5  PPT, 

Case 
 

L26  3 Stepsinvolved

 in

sellingprocess

. 

2,3 5  PPT, 

Case 
 

L27  3 Case study  5  Case

study 
 

10. L28  4 Conceptof  sales 
territory, 

1,3, 5  PPT, 
Case 

 

L29  4 Conceptof  sales 
territory, 

1,2,3, 5  PPT, 
Case 

 

L30  4 Reasons

 for

EstablishingSales 
Territories, 

1,2,3, 5  PPT, 

Case 
 

11. L31  4 Reasons for 
EstablishingSalesT

erritories, 

1,2,3 5  PPT, 

Case 
 

L32  4 Meaningofsales 
quota 

1,2,3 5  PPT. 
Lecture 

 

L33  4 types of sales 
quota 

1,2,3, 5  PPT, 
Lecture 

 

12. L34  4 types of sales 
quota 

1,2,3, 5  PPT, 
Case 

 

L35  4 benefits of sales 
quota. 

1,2,3,4 5  PPT, 
Case 

 

L36  4 benefits of sales 
quota. 

1,2 5  PPT, 
Case 

 



13. L37  4 Case study  5  Case 
study 

 

L38  5 Standards of 
Performance 

1,2,3, 5  PPT, 
Case 

 

L39  5 Standards of 
Performance 

1,2,3, 5  PPT, 
Case 

 

14. L40  5 Quota 1,2,3, 5  PPT, 
Case 

 

L41  5 selling expense 

ratio, call 

frequencyratio 

1,2,3, 5  ClassP

resenta

tion, 
PPT 

 

15. L42  5 ordercallratio,com

paringactualperfor

mancewithstandar

ds,methods 

of evaluating 

salespeople 

1,2,3, 5  ClassP

resenta

tion,PP

T 

 

 

 

 

 

MT212 Project 

ManagementCOURSEINFORMATIONSHEET 

Coursecode:MT212 

Coursetitle:PROJECTMANAGEMENTP

re-requisite(s):NIL 

Co-requisite(s):NIL 

Credits:2 L:2 T:0

 P:0Class 

schedule per week: 

2Class:BBA 

Semester/Level:IV/IIN

ameofTeacher: 

 

Course Objectives 

 

Thiscourseenablesthestudents: 

 
A. Tounderstandthebasicideaandconceptsofprojectmanagement 

B. To beawareoftheprojectgoalsandobjectives 

C. To understandthe financialappraisalofproject 

D. Tobecomeawareoftheschedulingandexecutionofprojects 

E. Toevaluateandadministerprojects 



CourseOutcomes 

 

Afterthecompletionofthiscourse,studentswillbeableto: 

 
1. Definethegoalsandobjectiveofaproject 

2. Analyseaprojectfromtechnical,marketandfinancialperspective 

3. Appraiseaprojectanddecidewhethertocarrytheprojectornot 

4. Scheduleandexecuteaproject 

5. Reviewandadministertheproject 

 
 

Syllabus 

MODULE 1: Project Management, corporate planning, generation and screening of 

idea.Introductionandcharacteristicofcapitalexpenditure,shareholder’sexpectations,corporatefinan

cialobjectives,corporatemissionandphilosophy,futuristicplanning,SWOTanalysis,strategicplannin

gprocess,budgeting,operatingplanning,implementation,resultandloop-

backwithstrategicplanning,capitalbudgetingdecision,Projectlifecycle,phasesofprojectmanagement

,integrativeapproachtoprojectmanagement,generationofprojectideas,monitoringtheenvironment,c

orporateappraisal,Portermodel:profitpotentialofindustries,scoutingandpreliminaryscreeningofproj

ectideas,projectratingindex,sourcesofpositivenetpresentvalue. 

 
MODULE2:Projectfeasibilityanalysis. 

IntroductionofTechnicalanalysis,conceptoftechnicalanalysis,applicationoftechnicalanalysis.Introd

uction of Financial analysis, concept of financial analysis, application of 

financialanalysis.Introduction of Marketanalysis,conceptofmarketanalysis,application 

ofmarketanalysis. 

 

MODULE3:Projectappraisalcriteria. 

Introduction and concept of NPV(Net Present Value), Introduction and concept of 
IRR(InternalRateofReturn),IntroductionandconceptofPBP(PayBackPeriod). 

 

MODULE 4: Implementation of Project Management and Network technique of 

projectmanagement. 

Formsofprojectmanagement,projectplanning,projectcontrol,humanaspectofprojectmanagement,pr

e-requisiteforsuccessfulprojectimplementation.Developmentofprojectnetwork, time estimation, 

network cost system, scheduling when resources are limited, PERTmodel, CPM model. Concept 

and Calculation of Path Time, Expected Beginning Time, EarliestBeginningTime, 

ExpectedCompletionTime, LatestBeginningTime, andSlackTime. 

 

MODEL5:ProjectReviewandadministrativeaspects. 

Initial review,performanceevaluation,abandonmentanalysis,behavioural aspectof 

capitalbudgeting,evaluatingthe capitalbudgetingsystemofanorganisation 

 

Textbooks: 



Chandra.P,(2002),Projectsplanning,analysis,selection,financing,implementationandreview,

NewDelhi,TataMcGrawHill. 

 
 

Referencebooks: 

AdamEverett.E,EbertRonaldJ.Jr(2000)ProductionandOperationManagement,Concepts,M

odelsandBehaviour,PrenticeHallOfIndia(5th Edition) 

 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsintheSyllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 

 

CourseDeliverymethods 

Lecturebyuse ofboards/LCD projectors/OHP 
projectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsand 
internets 

Simulation 

 
 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 

 
AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 

 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 

MappingbetweenObjectivesandOutcomes 



 

MappingofCourseOutcomesontoProgramOutcomesL=

LOW,M=MEDIUM,H=HIGH 

CourseOutcome

# 

ProgramOutcomes 

PO1 PO2 PO3 PO4 PO5        

CO1 M L L M L        

CO2 H M H M M        

CO3 H H H H M        

CO4 H H H H H        

CO5 H H H H H        

             

 

 

MappingBetweenCOsandCourseDelivery(CD) methods 

     

 
 

CD 

 
 

CourseDeliverymethods 

  

CourseO

utcome 

Course 

Delivery

Method 

CD1 Lecturebyuseofboards/LCD projectors/OHP projectors  CO1 CD1,CD2 

CD2 Tutorials/Assignments  CO2 CD1,CD2 

 

CD3 
 

Seminars 
  

CO3 
CD1,CD2, 
CD8 

 

CD4 
 

Miniprojects/Projects 
  

CO4 
CD1,CD2, 
CD8 

 

CD5 
 

Laboratoryexperiments/teachingaids 
  

CO5 
CD1,CD2, 
CD8 

CD6 Industrial/guest lectures    

CD7 Industrialvisits/in-planttraining    

CD8 Self-learningsuchasuseofNPTELmaterialsandinternets    

CD9 Simulation    

 

LecturewiseLessonplanningDetails. 
 

Wee

kNo

. 

Lec

t. 
No. 

Tentati

veDate 

Ch 

. 

No 

. 

Topics to

 becove

red 

Text

Book 

/Refe

re 
nces 

COsm

apped 

Actual

Conte

ntcove

red 

Methodolo

gy 
used 

Remar

ks 

byfacu

ltyifan

y 

1 L1  1 Introductionand T1, 1  PPTDigi  
   characteristic of R1  Class/Choc 
   capital   k 



    expenditure,    -Board  
shareholder’s  

expectations  

L2  1 corporate T1, 1  PPTDigi  
  financial R1  Class/Choc 
  objectives,   k 
  corporatemission   -Board 
  andphilosophy,    

2 L3  1 futuristic T1, 1  PPTDigi  
   planning,SWOT R1  Class/Choc 
   analysis,   k 
      -Board 
 L4  1 strategic planning T1, 1  PPTDigi  
   process, R1  Class/Choc 
   budgeting,   k 
      -Board 

3 L5  1 operating T1, 1  PPTDigi  
   planning, R1  Class/Choc 
   implementation,   k 
      -Board 
 L6  1 resultandloop- T1, 1  PPTDigi  
   back with R1  Class/Choc 
   strategic   k 
   planning,capital   -Board 
   budgeting    

   decision,    

4 L7  1 Projectlifecycle, T1, 1,2  PPTDigi  
   phasesofproject R1  Class/Choc 
   management,   k 
      -Board 
 L8  1 integrative T1, 1,2  PPTDigi  
   approach to R1  Class/Choc 
   project   k 
   management,   -Board 
   generation of    

   projectideas,    

5 L9  1 monitoring the T1, 1,2  PPTDigi  
   environment, R1  Class/Choc 
   corporate   k 
   appraisal,   -Board 
 L10  1 Porter model: T1, 1,2  PPTDigi  
   profitpotentialof R1  Class/Choc 
   industries,   k 
      -Board 

6 L11  1 scouting and T1, 1,2  PPTDigi  
   preliminary R1  Class/Choc 



    screening of    k  
project ideas -Board 

L12  1 project rating T1, 1,2  PPTDigi  
  index,sourcesof R1  Class/Choc 
  positive net   k 

  presentvalue.   -Board 

7 L13  2 Introduction,conc T1, 2  PPTDigi  
   ept and R1  Class/Choc 
   application of   k 
   Technical   -Board 
   analysis,    

 L14  2 Introduction, T1, 2  PPTDigi  
   concept and R1  Class/Choc 
   analysis of   k 
   Financial   -Board 
   analysis    

8 L15  2 Introduction,conc T1, 2  PPTDigi  
   ept and R1  Class/Choc 
   application of   k 
   Marketanalysis,   -Board 
 L16  3 Introductionand T1, 3  PPTDigi  
   conceptof R1  Class/Choc 
   NPV(NetPresent   k 
   Value)   -Board 

9 L17  3 Introductionand T1, 3  PPTDigi  
   concept of R1  Class/Choc 
   IRR(Internal   k 
   RateofReturn),   -Board 

 L18  3 Introductionand T1, 3  PPTDigi  
  conceptof R1  Class/Choc 
  PBP(Pay Back   k 

  Period).   -Board 

10 L19  4 Formsofproject T1, 3  PPTDigi  
   management R1  Class/Choc 
      k 
      -Board 
 L20  4 projectplanning, T1, 3  PPTDigi  
    R1  Class/Choc 
      k 
      -Board 

11 L21  4 projectcontrol T1, 3  PPTDigi  
    R1  Class/Choc 
      k 
      -Board 



 L22  4 humanaspectofpr

ojectmanagement

, 

pre-requisite
 for

successfulproject 
implementation. 

T1,

R1 

3  PPTDigiCl

ass/Chock 

-Board 

 

12 L23  4 Developmentofpr

ojectnetwork,tim

eestimation, 
networkcostsyste

m, 

T1,

R1 

4  PPTDigiCl

ass/Chock 

-Board 

 

L24  4 schedulingwhenr

esources are 
limited,

 PERT

model, 

T1,

R1 

4  PPTDigiCl

ass/Chock 
-Board 

 

13 L25  4 CPMmodel T1, 4  PPTDigi  
    R1  Class/Choc 
      k 
      -Board 
 L26  4 Concept and T1, 4,5  PPTDigi  
   Calculation of R1  Class/Choc 
   Path Time,   k 
   Expected   -Board 
   BeginningTime,    

   Earliest    

   BeginningTime,    

   Expected    

   Completion    

   Time, Latest    

   BeginningTime,    

   andSlackTime.    

14 L27  5 Initial review, T1, 4,5  PPTDigi  
   performance R1  Class/Choc 
   evaluation   k 
      -Board 

 L28  5 abandonment T1, 4,5  PPTDigi  
  analysis, R1  Class/Choc 
  behavioural   k 
  aspectofcapital   -Board 
  budgeting,    

  evaluating the    

  capitalbudgeting    

  system of an    

  organisation    



MT 213 Web Applications of Business 
 

COURSEINFORMATIONSHEET 
 

Coursecode:MT213 

Coursetitle:WebapplicationsofBusiness 

Pre-requisite(s):NIL 

Co-requisite(s): NIL 

Credits:2 L:01T:0P:02 

Classscheduleperweek:02 

Class: BBA 

Semester/Level: IV/IIBranch: 

Management 

 

CourseObjectives 
 

Thiscourseenablesthestudents: 
 

A. Togainfamiliaritywiththewebenvironmentforbusinessapplications 

B. Tounderstandtheroleofscriptinglanguagesforwebpagedevelopmentfrombusinessperspectives. 

C. Understandandapplytheadvancedconceptsinmakingwebapplicationsmoreintuitiveandinteractiv
e. 

D. Understand,appreciateandemploywebstandardsforapplications. 

E. Tounderstandandimplementclient-
sidescriptingusingvarioustoolsandtechniquesforbusinessapplications/web-sites. 

 

CourseOutcomes 
 

Afterthecompletionofthiscourse,studentswillbe: 
 

1. Todevelopproto-typesofweb-basedapplicationsforbusinesses. 

2. Tohaveclearlyprioritizedobjectivesforselectingandemployingsuitablescriptinglanguagesinan

eed-basedmannerforweb-basedbusinessapplications. 

3. Toclearlyunderstand,appreciateandcarryouttheimprovementsneededtoensureabusinesssite’sl
ongtermsuccess. 

4. Tojustifythepracticalconsiderationsinvolvingwebstandardsforbusinessapplications. 

5. Tobeproficientenoughtodevelopclientsidescriptsinlinewiththerequirementsofbusinessapplica

tionsandweb-sites. 
 

Syllabus 
 

Module1[5] 
 

Introductiontothecourse.Tools,technologiesandoutcomes.Recommendedtexteditorprograms. 
 

Module2[4] 

RolesofHTML,CSS,JavaScript.Webbrowsers,client/server,andrequest/response.IntroductiontoHTML:st

ructure,mark-up,images,links,Textmark-up,lists,links,images.Blockvs.inlineelements.DIVandSPAN. 
 



Module3[6] 

IntroductiontoCSS:Overview,selectors,colours,backgrounds,DIVs,pseudo-

classes.Margins,padding,borders,boxmodel,box-sizing,floatsandposition. 
 

Module4[8] 

Webfonts,includingGooglefonts.Ems,percentagesandpoints.Handlingtypography.Accessibilityand

Webstandards. 

 

Module5[5] 

JavaScriptintroduction:Variables,numbersandstrings,Booleans,basicmath,if-

statements,arrays,loops.Useofconsole.log()vs.<script>tags,Functions(parametersandreturns),scopeofvariab

les,moreif-statements,morefor-

loopsandmorearrays.Definingproblems.Problembreakdowns.Pseudocode,HTMLforms;designandlayoutforf

ormsandquizzes;JavaScriptandforms. 
 

Textbooks/Referencebooks: 

1.Stevens,Luke.TheTruthAboutHTML5(ForWebDesigners),2012. 
 
 

ReferenceBooks: 
 

1.Castro,ElizabethandHyslop.HTML5,andCSS,EightEdition:(VisualQuickStartGuide),PeachpitP

ress,2013. 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements) 
 

POsmetthroughGapsintheSyllabus 
 

Topicsbeyondsyllabus/Advancedtopics/Design 
 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 
 

CourseDeliverymethods 

Lecturebyuseofboards/LCDprojectors/OHPproje

ctors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

 

Industrial/guestlectures 

Industrialvisits/in-planttraining 

Self-

learningsuchasuseofNPTELmaterialsandinternets 

Simulation 

 
 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 



 

AssessmentTool %ContributionduringCOAssessment 

EndSemExaminationMarks 50 

MidSemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 

 

IndirectAssessment– 

1.StudentFeedbackonFaculty 

2.StudentFeedbackonCourseOutcome 
 

MappingbetweenObjectivesandOutcomes 
 

MappingofCourseOutcomesontoProgramOutcomes 
 

CourseOutcome# ProgramOutcomes 

1 2 3 4 5 

1   M L L 

2 H  H M L 

3 H  M M M 

4 H H H M M 

 
 

MappingBetweenCOsandCourseDelivery(CD)methods 

     

 
 

CD 

 
 

CourseDeliverymethods 

  

CourseO

utcome 

CourseD

eliveryM

ethod 

CD1 Lecturebyuseofboards/LCDprojectors/OHPprojectors  CO1 CD1 

CD2 Tutorials/Assignments  CO2 CD1,CD2,CD4 

CD3 Seminars  CO3 CD1,CD2,CD4 

 

CD4 

 

Miniprojects/Projects 

  

CO4 

CD1,CD2,C

D3,CD4 

CD5 Laboratoryexperiments/teachingaids    



 

CD6 Industrial/guestlectures    

CD7 Industrialvisits/in-planttraining    

CD8 Self-learningsuchasuseofNPTELmaterialsandinternets    

CD9 Simulation    

 
 

LecturewiseLessonplanningDetails. 
 

Week 
 

No. 

Lect. 
 

No. 

Tent

ative 
 
Date 

Ch. 
 

No. 

Topicstobec
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Book / 
 

Referenc

es 

COs 
 

mapped 

ActualC

ontentco

vered 

Methodol

ogy 
 
used 

Remar

ksby 
 
faculty

ifany 

1 1  1 Introductiontothecou

rse 

T1,R1 CO1   

Lecture/P

PTDigiCla

ss/Chalk 

-Board 

 

2  1 Tools,technologiesan

d

 outcomes.

Recommendedtexted

itorprograms. 

T1,R1 CO1   

2 3  1 Tools,technologiesan

d

 outcomes.

Recommendedtexted

itorprogramsCon’t…

.. 

T1,R1 CO1,C

O2 

 Lecture/P

PTDigiCla

ss/Chalk 

-Board 

 

4  1 Tools,technologiesan

d

 outcomes.

Recommendedtexted

itorprogramsCon’t…

… 

T1,R1 CO1,C

O2 

  

3 5  1 Roles of

 HTML,CSS

,JavaScript.Webbro

wsers, 

T1,R1 CO1,C

O2 

 Lecture/P

PTDigiCla

ss/Assign

mnet 

 

6  1 Roles of

 HTML,CSS

,JavaScript.Webbro

wsersCon’t…… 

T1,R1 CO1,C

O2,CO

3 

  

4 7  2 client/server,req

uest/response 

T1,R1 CO2,C

O3 

 Lecture/P

PTDigiCla

ss/Sem 

 



 

 8  2 Client/server,req

uest/responseCo

n’t....... 

T1,R1 CO2,C

O3 

 inar  

5 9  2 Introduction

 toHTML

:

 structure,

mark-up 

T1,R1 CO2,C

O3 

  

10  2 Introduction

 to

HTML:images,links 

T1,R1 CO2,C

O3 

  
 
 
 

Lecture/PP

TDigiClass

/Chalk 

-Board 

 

6. 11  3 Textmark-

up,lists,links,images 

T1,R1 CO2,CO

3,CO4 

  

12  3 Block vs.

 inlineeleme

nts 

T1,R1 CO3,C

O4 

  

7. 13  3 DIVandSPAN. T1,R1 CO3,C

O4 

  

14  3 IntroductiontoCSS:O

verview,selectors 

T1,R1 CO2,

CO3,

CO4 

  
 
 
 
 
 
 
 
 
 
 
 

Lecture/P

PTDigiCla

ss/Seminar 

 

8. 15  3 colours,background

s,DIVs 

T1,R1 CO3,C

O4 

  

16  3 Pseudo-classes. T1,R1 CO2,C

O3 

  

9. 17  3 Margins,

 padding,

borders 

T1,R1 CO3   

 18  4 box model, box-

sizing 

T1,R1 CO4,C

O5 

  

10. 19  4 floatsandposition. T1,R1 CO3,CO

4,CO5 

  

20  4 Webfonts,includingG

ooglefonts. 
T1,R1 CO4,C

O5 

  

11. 21  4 Ems,percentages T1,R1 CO3,C  
 
Lecture/P 

 



 

    andpoints.  O4,CO5  PTDigiCla

ss/ChalkB

oard 

 

22  4 Handlingty

pography. 

T1,R1 CO4,C

O5 

  

12. 23  4 Accessibilityand

Webstandards. 

T1,R1 CO3,

CO4 

  
 
Lecture/P

PTDigiCla

ss/Assign

ments 

 

24  4 JavaScriptintroduct
ion:Variables,numb
ersandstrings 

T1,R1 CO4,C

O5 

  

13 25  5 Booleans,basicmat
h,if-statements 

T1,R1 CO5   

Lecture/P

PTDigiCla

ss/Assign

ments 

 

26  5 arrays,loops.Useofc

onsole.log()vs.<scri

pt>tags 

T1,R1 CO5   

14 27  5 Functions(para
metersandreturn
s) 

T1,R1 CO5   
 
 
 
 
Lecture/P

PTDigiCla

ss/Semina

rs 

 

28   scopeofvariables,m

oreif-statements 

T1,R1 CO3,CO

4,CO5 

  

15 29   morefor-

loopsandmorearrays.
Definingproblems.Pr

oblembreakdowns.P
seudocode. 

T1,R1 CO3,CO

4,CO5 

  

30   HTMLforms;desig

nandlayoutforforms

andquizzes;JavaScr

iptandforms. 

T1,R1 CO3,CO

4,CO5 

  

 

MT213 Web Applications of 

BusinessCOURSEINFORMATIONSHEET 

Coursecode:MT213 

Coursetitle:WebapplicationsofBusiness 

Pre-requisite(s): NIL 

Co-requisite(s):NIL 

Credits:2 L:01 T:00 P:02 

Classscheduleperweek:02 

Class: 

Semester/ 

Level:IV/IIBranch: 

 

Course Objectives 



 

Thiscourseenablesthestudents: 

 

A. Togainunderstandingsofemergingtechnologiesandotherconceptsrelatedtoe-commerce. 

B. Tounderstandthemajordrivingforcesbehinde-commerce. 

C. Togettheknowledgeofsettingandoperatingsuccessfule‐business. 

 

CourseOutcomes 

 

Afterthecompletionofthiscourse,studentswillbe: 

 
1. Gaininganinsightofthetheoriesandconceptsunderlyinge-commerce. 

2. Awareofdifferente-commercemodelsanddifferentmodesofpayments. 

3. Awareofsecurityandlegalaspectsofe-commerce. 

4. Familiarizedwithcurrentchallengesandissuesine-commerce. 

 
 

Syllabus 

Module 1[5] 

Introduction to E- Commerce : Meaning and concept, E- Commerce v/s Traditional 

Commerce,History of E- Commerce, EDI – Importance , features & benefits, Impacts & 

Limitations of E-Commerce. 

 

Module 2[4] 

E-CommerceBusinessModels: 

BusinesstoBusiness,Businesstocustomers,customerstocustomers,BusinesstoGovernment,Business
toemployee,E–Commercestrategy–InfluencingfactorsofsuccessfulE-Commerce. 



Module 3[6] 

BuildinganE-CommerceWebsite:Majordecisionmakingareas,StagesinSystemDevelopment Life 

Cycle, Domain Name Registration, Developing Static Web Pages, 

IntegrationwithOperationalDatabases,Staticwebsiteanddynamicwebsites,Majorconsiderationsinch

oosingwebserverande-commercemerchantserversoftware. 

Module 4[8] 

ElectronicPaymentSystems:OverviewofElectronicPaymentSystems,Onlinepaymentsystems – 

prepaid and post-paid payment systems – e- cash, e- cheque, Smart Card, Credit Card 

,DebitCard,ElectronicWallets,Securityissuesonelectronicpaymentsystem–

SecurityProtocolssuchasHTTPS,SSL,Encryption,Cryptography,PublicKeyandPrivateKeyCryptog

raphy,DigitalSignatures,DigitalCertificates. 

 

Module 5[5] 

Legalissues:LawsforE-Commerce,RegulatoryframeworkofE-commerce,CyberLaws–

InformationTechnologyAct2000 

 

Textbooks/ Referencebooks: 

6. Agarwala,KamleshN.,AmitLalandDeekshaAgarwala,BusinessontheNet:AnIntroductionto

theWhatsandHowsofE-Commerce,MacmillanIndia Ltd. 

7. Bajaj,DeobyaniNag,E-Commerce,TataMcGrawHillCompany,NewDelhi. 

8. Diwan,PragandSunilSharma,ElectronicCommerce-AManager’sGuidetoE-

Business,VanityBooksInternational,Delhi. 

9. Dietel,HarveyM.,Dietel,PaulJ.,and KateSteinbuhler.,E-businessandE-

commerceformanagers,PearsonEducation. 

10. Greenstein,M.andT.M.Feinman,ElectronicCommerce:Security,RiskManagementandCont

rol,TataMcGrawhill. 
 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsintheSyllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 

 

CourseDeliverymethods 

Lecturebyuseofboards/LCD projectors/OHP 
projectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 



Self-learningsuchasuseofNPTELmaterialsand 
internets 

Simulation 
 

 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 

 
AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 

 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 

MappingbetweenObjectivesandOutcomes 
 

MappingofCourseOutcomesontoProgramOutcomes 
 

CourseOutcome

# 

ProgramOutcomes 

1 2 3 4 5 

1   M L L 

2 H  H M L 

3 H  M M M 

4 H H H M M 
 

 

MappingBetweenCOsandCourseDelivery(CD) methods 

     

 
 

CD 

 
 

CourseDeliverymethods 

  

CourseO

utcome 

Course

Delivery 
Method 

CD1 Lecturebyuseofboards/LCD projectors/OHP projectors  CO1 CD1 

CD2 Tutorials/Assignments  CO2 CD1, CD2,CD4 

CD3 Seminars  CO3 CD1, CD2,CD4 

 

CD4 
 

Miniprojects/Projects 
  

CO4 
CD1,CD2, 
CD3,CD4 

CD5 Laboratoryexperiments/teachingaids    

CD6 Industrial/guest lectures    

CD7 Industrialvisits/in-planttraining    



CD8 Self-learningsuchasuseofNPTELmaterialsandinternets    

CD9 Simulation    

 
 

LecturewiseLessonplanningDetails. 
 

Wee
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Remark

s 

byfacul
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1 L1  M Meaning 1,2, CO1  Lecture/PPT  
  1 and 3,4,   

   concept 5   

 L2  M

1 

E- 1,2, CO1  Lecture/PPT  
  Commerc 3,4,   

  e v/s 5   

  Traditiona    

  l    

  Commerc    

  e,History    

  of E-    

  Commerc    

  e    

2 L1  M EDI – 1,2, CO1  Lecture/PPT/Ca  
  1 Importanc 3,4,  seStudy 
   e , 5   

   features    

   &    

   benefits,    

 L2  M

1 

Impacts 1,2, CO1  Lecture/PPT  
  & 3,4,   

  Limitatio 5   

  nsofE-    

  Commerc    

  e.    

3 L1  M Business 1,2, CO2  Lecture/PPT  
  2 to 3,4,  /Assignment 
   Business, 5   

   Business    

   to    

   customers    

 L2  M 
2 

customers 1,2, CO2  Lecture/PPT/  
  to 3,4,  Assignment 



    customers 

,Business

toGovern

ment,Bus

inessto 
employee 

5     

4 L1  M E– 1,2, CO2  Lecture/PPT  
  2 Commerc 3,4,   

   estrategy 5   

   –    

   Influencin    

   gfactors    

   of    

   successful    

   E-    

   Commerc    

   e.    

 L2  M

3 

Major 1,2, CO2  Lecture/PPT  
  decision 3,4,   

  making 5   

  areas    

5 L1  M Stagesin 1,2, CO1  Lecture/PPT  
  3 System 3,4,   

   Developm 5   

   ent Life    

   Cycle    

 L2  M
3 

Stagesin 1,2, CO1  Lecture/PPT  
  System 3,4,   

  Developm 5   

  ent Life    

  Cycle    

6 L1  M Stagesin 1,2, CO1  Lecture/PPT  
  3 System 3,4,   

   Developm 5   

   ent Life    

   Cycle    

 L2  M

3 

Domain 1,2, CO1  Lecture/PPT  
  Name 3,4,  /Assignment 
  Registrati 5   

  on,    

  Developin    

  gStatic    

  Web    



    Pages      

7 L1  M Integratio 1,2, CO1  Lecture/PPT  
  3 nwith 3,4,   

   Operation 5   

   al    

   Databases    

   ,    

 L2  M
3 

Static 1,2, CO1  Lecture/PPT  
  website 3,4,   

  and 5   

  dynamic    

  websites    

8 L1  M Major 1,2, CO1  Lecture/PPT  
  3 considerati 3,4,   

   ons in 5   

   choosing    

   webserver    

   and e-    

   commerce    

   merchant    

   server    

   software.    

 L2  M

4 

Overview 1,2, CO2  Lecture/PPT  
  of 3,4,   

  Electronic 5   

  Payment    

  Systems    

9 L1  M Online 1,2, CO2  Lecture/PPT  
  4 payment 3,4,   

   systems– 5   

   prepaid    

   andpost-    

   paid    

   payment    

   systems–    

   e-cash,e-    

   cheque    

 L2  M

4 

Smart 1,2, CO2  Lecture/PPT  
  Card, 3,4,   

   5   

10 L1  M Credit 1,2, CO2  Lecture/PPT  
  4 Card, 3,4,   

    5   

 L2  M

4 

Debit 1,2, CO2  Lecture/PPT  
  Card, 3,4,   



    Electronic 
Wallets, 

5     

11 L1  M

4 

Securityis

suesonele

ctronicpa

ymentsyst

em  –

SecurityP

rotocolssu

ch as 

HTTPS,

SSL, 

1,2, 

3,4, 

5 

CO3  Lecture/PPT  

L2  M

4 

PublicKe

y

 and

PrivateKe

y 

Cryptogra

phy 

1,2, 

3,4, 

5 

CO3  Lecture/PPT  

12 L1  M 

4 

Digital 
Signature

s 

1,2, 

3,4, 
5 

CO3  Lecture/PPT  

L2  M

4 
DigitalSi

gnatures,

DigitalCe

rtificat 
es 

1,2, 
3,4, 

5 

CO3  Lecture/PPT  

13 L1  M

5 

Laws

 for

E- 
Commerc 
e, 

1,2, 

3 
CO3,C

O4 

 Lecture/PPT/Ca

seStudy 

 

L2  M

5 

Regulator

yframewo

rkofE- 

commerce 
, 

1,2, 

3 
CO3,C

O4 

 Lecture/PPT  

14 L1  M

5 

Informatio

nTechnolo 
gy

 Act

2000 

1,2, 

3 
CO3,C

O4 

 Lecture/PPT/Ca

seStudy/Assign

ment 

 

L2  M

5 

Informatio

nTechnolo 
gy

 Act

2000 

1,2, 

3 
CO3,C

O4 

 Lecture/PPT/Ca

seStudy/Assign

ment 

 



 

 

 
 

MT214ManagementInformationSystemC

OURSEINFORMATIONSHEET 

Course code:MT214 

Course title:Management Information 

SystemPre-requisite(s):NIL 

Co-requisite(s):NIL 

Credits:03 L:3 T:0 P: 

0Class schedule per week: 

03Class:BBA 

Semester/Level: 

4/2Branch:BBA 

NameofTeacher: 

 
 

Course Objectives 

 

Thiscourseenablesthestudents: 
 

1. Developanunderstandingofinformationsystems 

andthesocialandethicalissuesgoverningthese. 

2. Tobeabletovisualise 

howinformationsystemshelporganisationgoalsandachievecompetitive advantage. 

3. To understandthedynamicsofdatamanagementanddecisionmaking 

incompetitiveenvironment. 

4. GrasptheissuesrelatedtosystemanalysisanditsrelationshiptoMIS. 

5. Understandtheissuesinfluencingdesigningand implementationofMIS. 

 

CourseOutcomes 

 

After thecompletionofthiscourse,studentswillbe: 

 
1. Ableto 

makebetterdecisionthroughtheusageofavailableinformationtogaincompetitive 

advantage 

2. Able to identify the areas of improvements of existing informationsystems 

inorganizationsandbeabletouseandimprovisethistothebenefitoftheorganisation 

3. Abletoapplyconcepts likeartificialintelligenceandERPtomaketheorganizationsmore 

efficient 



Syllabus 

 
MODULE 1 

Introduction to information system and MIS (7): Introduction to information systems, 

Ethicalandsocialissuesininformationsystems,Concept,roleandimportanceofMIS,Controlissuesin

MIS,Informationclassificationandvalue ofinformation 

 

MODULE 2 

Information systems, organizations and strategy (7): Organisation Features, 

Organisationstructure, Routines and business processes.Impact of information systems 

onorganizations andbusiness firms. Using information systems to achieve competitive advantage: 

Porter’sCompetitiveforcesmodel,ISStrategyfordealing 

withcompetition,Businessvaluechainmodel.Strategic Management Information systems: How IT 

influences organizational goals, Productdifferentiation 

 

MODULE 3 

MIS and Decision Making Concepts, Concept of Decision Support Systems (7):Types 

ofdecisions and decision making concepts. Herbert Simon Model of decision making. 

Introductionto DSS. Introduction to Enterprise Resource Planning and DBMS, RDBMS. 

Introduction toArtificialIntelligence 

 

MODULE 4 

System Analysis and Design (6): Concept and Need for System Analysis and Design. Process 

ofSystemAnalysisandDesign.MISandSystemAnalysis 

 

MODULE 5 

Planning, designingandimplementationofMIS:ContentsofMISplan, 

StepsinMISplanning.Development of MIS- prototype and lifecycle approach. Pitfalls in 

development of MIS. TheImplementationofMIS 

 
Textbooks: 

1. ManagementInformationSystems-

ManagingtheDigitalFirm:KennethC.Laudon&JaneP.Laudon 

2. ManagementInformationSystems:D.P.Goyal 

3. Informationsystemsformodernmanagement:Murdrick,RossandClaggetRefe

rence books: 

1. Modernsystemanalysisanddesign:Hoffer,GeorgeandValacich 

2. Enterpriseresourceplanning:AlexisLeon 

 

 
Gapsinthesyllabus(tomeetIndustry/Professionrequirements) 



 

POsmetthroughGapsintheSyllabus 

 

Topicsbeyondsyllabus/Advancedtopics/Design 

 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 

 

CourseDeliverymethods 

Lecturebyuse ofboards/LCD projectors/OHP 
projectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsand 
internets 

Simulation 

 
 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 

 

AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 

 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 

MappingbetweenObjectivesandOutcomes 
 

MappingofCourseOutcomesontoProgramOutcomes 
 

CourseOutcome

# 

 

a b c d e 

1 H L L H M 

2 M M M H M 

3 H L H M H 



 

 
 

MAPPINGBETWEENCOURSEOBJECTIVESANDCOURSEOUTCOMES 

Course 

Objectives 

CourseOutcomes 

CO1 CO2 CO3     

A H M M     

B M H H     

C H M L     

D M H H     

        

 

 

MappingBetweenCOsandCourseDelivery(CD) methods 

     

 

CD 
 

CourseDeliverymethods 
 CourseO

utcome 

Course 

DeliveryMethod 

CD 
1 

Lecturebyuse ofboards/LCD projectors/OHP 
projectors 

  

CO 1 
 

CD1/CD8 

CD 
2 

 

Tutorials/Assignments 
  

CO2 
 

CD1/CD2/CD3/CD8 

CD 
3 

 

Seminars 
  

CO3 
CD1/CD2/CD3//CD 
4 

CD 
4 

 

Miniprojects/Projects 
   

CD 
5 

 

Laboratoryexperiments/teachingaids 
   

CD 
6 

 

Industrial/guest lectures 
   

CD 
7 

 

Industrialvisits/in-planttraining 
   

CD 
8 

Self-learningsuchasuseofNPTEL materials 
and internets 

   

CD 
9 

 

Simulation 
   

 
 

LecturewiseLessonplanningDetails. 



Wee

kNo

. 

Lec 

t. 
No. 

Tentati

veDate 

Ch 

. 

No 

. 

Topicstobec

overed 

TextB

ook 

/Refer

ences 

COsm

apped 

Actual

Conte

nt 
covere

d 

Methodology

used 

Remar

ks 

byfacu

ltyifan

y 

1 L1  1 Introduction

toinformati

on 

T1,T2,
R1 

1  PPTDigiCl
ass/Chalk 

-Board 

 

1 L2  1 Whyinforma

tionmanage

mentneedsto

beethicallyca

rried out 

T1,T2 1,2  PPT/Chalk 

-Board/Case 
 

1 L3  1 Introduction

toinformati

onsystems 

T1,T2

,R1 

1  PPT/Chalk 

-Board 
 

2 L4  1 Howorganisa

tionswouldb

enefitfrominf

ormation 
management 

T1,T2 1  PPT/ 

assignment 
 

2 L5  1 Role ofMIS T3 1  PPT  

2 L6  1 Importance

ofMIS 

T3 1,2  PPT/assignme

nt 

 



3 L7  1 Controlissue

s

 in

MIS 

T1 1  PPT/case  

3 L8  1 Information

Classificatio

n 

T2 1  PPT  

3 L9  1 Value
 of

information 

T1 1,2  PPT  

4 L10  2 Introduction

toorganisati

onprocesses 

T1,T2,

R1 

2  PPT

 /class

assignment 

 

4 L11  2 Features

 of

organisation 

T1 2  PPT  

4 L12  2 Organisation

alstructure 

T1 2  PPT  

5 L13  2 Flowofworki

nanorganisat

ion 

T2,R1 2  PPT  

5 L14  2 Routinesand

businessproc

esses 

T1 2  PPT/Chalk 

-Board 
 

5 L15  2 Impact

 of

informationo

norganisatio

nsandbusines

s 
firms 

T1 2,3  PPT/case  



6 L16  2 Porter’sfivef

orcesmodel 

T1 1,2  PPT/chalk

board 

 

6 L17  2 Informations

ystemstrateg

y to 
deal

 with

competition 

T1 2  PPT/case  

6 L18  2 Businessvalu

e

 chain

model 

T1 2,3  PPT/  

7 L19  2 How

 IT

influencesor

ganisationalg

oals 

T1 2,3  PPT/case  

7 L20  2  

How 

ITinfluences

productdiffe

rentiatio 
n 

T1 3  PPT 

/assignment 
 

7 L21  3 Theconcepto

fdecisionma

king 

T1,T2
,T3 

1  PPT  

8 L22  3 Types

 of

decisions 

T2 1  PPT  

8 L23  3 Types

 of

decisionmaki

ngsystems 

T1,T2 1  PPT  

8 L24  3 HerbertSimo

nModel of 
Decision

Making 

T1 1  PPT  



9 L25  3 Introductiont

o

 Decision

supportsyste

m 

T1,T2,

T3 

1,2  PPT  

9 L26  3 Introduction

toERP 

R2 3  PPT 

DigiClas

s 

 

9 L27  3 Introductiont

o

 DBMS

andRDBMS 

T1,T2,
T3 

3  PPTDigiCl
ass/Chalk 

-Board 

 

10 L28  3 Introductiont

o

 artificial

intelligence 

T1 3  PPTDigiClass

/assignment 

 

10 L29  4 Concept of 

system

 and

systemanaly

sis 

T2,R1 2  PPT 

DigiClas

s 

 

10 L30  4 Systemanaly

sisanddesign

(SAD) 

T2,R1 2  PPT 

DigiClas
s 

 

11 L31  4 Need

 for

systemanalys

is 

T2,R1 2  PPT  

11 L32  4 Process

 of

systemanalys

isanddesign 

T2,R1 2  PPT  

11 L33  4 MIS

 and

systemanaly

sis 

T2,R1 2  PPT 

/assignment 
 



12 L34  4 MIS

 and

systemanaly

sis 

T2,R1 2  PPT/Chalk 

-Board 
 

12 L35  5 Introductiont

o MIS 
planning 

T1,T2,T

3 

2  PPTDigiCl

ass/Chalk 
-Board 

 

12 L36  5 Contents
 of

MIS plan 

T1,T2,T
3 

2  PPTDigiCl
ass/Chalk 

-Board 

 

13 L37  5 Process:step

sin 

MISplannin

g 

T1,T2,T

3 

2  PPTDigiCl

ass/Chalk 

-Board 

 

13 L38  5 Developmen

t and 

designingof

MIS 

T1,T2,T

3 

2  PPTDigiCl

ass/Chalk 
-Board 

 

13 L39  5 Theproto

typeappr

oach 

T2 2  PPT/assignme

nt 
 

14 L40  5 Lifecycle

approach 

T2 2  PPTDigiCl

ass/Chalk 

-Board 

 

14 L41  5 Pitfallsindev

elopmentof

MIS 

T3 2  PPT 

DigiClas

s 

 

14 L42  5 Implementati

onofMIS 

T2,R1 2,3  PPT/case  



MT215ProjectFeasibilityReportC

OURSEINFORMATIONSHEET 

Course code:MT215(RP) 

Coursetitle:ProjectFeasibilityAnalysisP

re-requisite(s):NIL 

Co- requisite(s): 

NILCredits:2 

Class: 

Semester/Level:IV/IIB

ranch: 

NameofTeacher: 

 

CourseOutcomes 

After thecompletionofthiscourse,studentswillbeableto 

IdentifyBusinessOpportunitiesinagivenbusinessenvironmentandcompare 

theircommercialfeasibility 

 

Syllabus 

 

The student will conduct relevant research to identify a Business Opportunity and carry out 

afeasibility study under the supervision of a faculty. The study may be conducted in groups 2-

3students. 

 

CourseDeliverymethods 

Lecturebyuse ofboards/LCDprojectors/OHP 
projectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsand 
internets 

Simulation 

 
 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 

 
AssessmentTool %ContributionduringCOAssessment 

ProgressiveEvaluation 40 

EndSemVivaVoce 60 



  

 

 

IndirectAssessment– 

1. StudentFeedback onFaculty 

2. StudentFeedbackonCourseOutcome 

 

MT216EntrepreneurshipandSmallBusinessC

OURSEINFORMATIONSHEET 

Coursecode:MT216 

Coursetitle:ENTREPRENEURSHIPANDSMALLBUSINESS 

Pre-requisite(s): 

NILCo-

requisite(s):NIL 

Credits:2 L:2 T:0

 P:0Class 

schedule per week: 2Class: 

Semester/Level:IV/IIB

ranch: 
 

Course Objectives 

 

Thiscourseenablesthestudents: 

 
A. Inimprovingunderstandingoftheroleofentrepreneurshipintheeconomy 

B.. Inunderstandingthedynamicroleofentrepreneurshipandsmallbusinesses 

C. TosharpentheproblemsolvingskillsandIncreasetheir alertnesstoopportunity 

D. Todeveloped oneormoreentrepreneurialideasoftheirown 

E. Todevelopappropriateskillsinthestudentssoastomakethemcompetentandself- 
employed 

 

CourseOutcomes 

 

Afterthecompletionofthiscourse,studentswillbeableto: 

 
1. prepareacomprehensivebusinessplan 

2. describeoperationalandorganizationalstructuresforbusiness 

3. describefunding sourcesand thecapitalstructureofabusiness 

4. Developabilitiesinevaluatingsmallbusinessideasand marketopportunities 

5. DemonstratethepotentialoforganizingandmanagingaSmallBusiness 

 
 

Syllabus 



UNIT-1ENTREPRENEURIALMANAGEMENT 

Theevolutionoftheconceptofentrepreneurship,IdeaGeneration,Identifyingopportunities 

andEvaluation; Building the Team /Leadership;Strategic planning 

forbusiness;Stepsinstrategicplanning,Formsofownership–

Soleproprietorship;partnership;limitedliabilitypartnershipandcorporationformofownershi

p;advantages/disadvantages, Franchising; advantages/disadvantages of franchising; types 

offranchise arrangements. 

UNIT-2SETTINGUPSMALLSCALEINDUSTRY 

Concept, Types of small scale industry, Setting up a small industry – An overview of 

thesteps involved, Role of small scale industry in national economy, Challenges to the 

growthofsmallscale industryinthe country,problemofsickindustry,Revivalplan. 

UNIT-3SOCIALENTREPRENEURSHIP 

IntroductiontoSocialEntrepreneurship;CharacteristicsandRoleofSocialEntrepreneurs; 

Innovation and Entrepreneurship in a Social Context; Start-Up and EarlyStage Venture 

Issues in creating and Sustaining a Non-profits Organization; Financing andRisks;Business 

StrategiesandScalingup. 

UNIT-4FAMILYBUSINESSANDENTREPRENEURSHIP 

The Entrepreneur; Role and personality; Family Business: Concept, structure and kinds 

offamilyfirms;Cultureandevolutionoffamilyfirm;ManagingBusiness,familyandshareholder 

relationships ; Conflict and conflict resolution in family firms ; ManagingLeadership 

,succession and continuity ; women's issues in the family business ;Encouragingchange 

inthefamilybusinesssystem. 

UNIT-5FINANCINGTHEENTREPRENEURIALBUSINESS: 

Arrangement of funds; Traditional sources of financing, Loan syndication, 

Consortiumfinance,roleplayedbycommercialbanks,appraisalofloanapplicationsbyfinanciali

nstitutions,Venturecapital. 

 

 
TextBooks: 

1. Burns,P.(2001).Entrepreneurshipandsmallbusiness.NewJersey:Palgrave. 

2. Drucker,P.F.(2006).Innovationandentrepreneurship:Practiceandprinciples.USA:Elsevie

r. 

3. Kaplan,J.(2004).Patternsofentrepreneurship. Wiley. 

4. Khandwalla,P.(2003).Corporatecreativity.NewDelhi:TataMc.GrawHill. 

5. IrwinByrdMegginson,SmallBusinessManagementAnEntrepreneur’sGuidebook7thedPU

BLISHERMcGraw-Hill,ISBN978-0-07-802909- 



ReferenceBooks: 

1. HisrichD,PetersP.Michael,ShepherdA.Dean,(2008)Entrepreneurship7thEd,McGraw-

HillInternationalEdition. 

2. Desai.V,(2004),Small-

ScaleIndustriesandEntrepreneurship,6thEd,HimalayaPublishingHouse. 

3. Prahalad, C. K. (2006). Fortune at the bottom of the pyramid, eradicating poverty 

throughprofits.WhartonschoolPublishing. 

4. Dr.ArunaBhargava,EverydayEntrepreneurs–Theharbingers 

ofProsperityandcreatorsofJobs. 
5. Roy,R.Entrepreneurship,OxfordUniversityPress. 

 

 

 
Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsinthe Syllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 

 

CourseDeliverymethods 

Lecturebyuse ofboards/LCD projectors/OHP 
projectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsand 
internets 

Simulation 

 
 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 

 
AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 



 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 
 

MappingbetweenObjectivesandOutcomes 
 

 
Course 

Outcome

# 

ProgramOutcomes 

a b c d e 

1 M M L L L 

2 M M L L L 

3 M M M L L 

 

4 
M M L H H 

5 M M M H H 

INDEX H=HIGH M=MEDIUM L=LOW   

 

 

 

MappingofCourseOutcomesontoProgramOutcomes 

 

MappingBetweenCOsandCourseDelivery(CD) methods 

     

 
 

CD 

 
 

CourseDeliverymethods 

  

CourseO

utcome 

Course

Delivery 
Method 

CD 
1 

 

Lecturebyuseofboards/LCD projectors/OHP projectors 
  

CO1 
 

CD1 

CD 
2 

 

Tutorials/Assignments 
  

CO2 
 

CD1 

CD 
3 

 

Seminars 
  

CO3 
 

CD1andCD2 

CD

4 

 

Miniprojects/Projects 
  

CO4 
CD4ANDCD6 

CD 
5 

 

Laboratoryexperiments/teachingaids 
  

CO5 
CD4,CD6 
ANDCD7 

CD 
6 

 

Industrial/guest lectures 
   

CD 
7 

 

Industrialvisits/in-planttraining 
   

CD 
8 

 

Self-learningsuchasuseofNPTELmaterialsandinternets 
   

CD Simulation    



9     

 

 

 

 

 

LecturewiseLessonplanningDetails. 

Week

No. 

Lect.

No. 
Tentati

veDate 

Ch.

No 

. 

Topicstobecove

red 
TextB

ook 

/Refer

ences 

COs

mapp 

ed 

Act

ual

Con

tent

cov 
ered 

Methodolog

y 

used 

Remark

s 

byfacul

tyifany 

1 2  1 Md1 T1,R1 1,2  PPTDigi  
   Theevolution   Class/Choc 
   ofthe concept   k 
   of   -Board 
   entrepreneur    

   ship, Idea    

   Generation,    

   Identifying    

   opportunities    

   and    

   Evaluation;    

   Building the    

   Team /    

   Leadership;    

2 2  1 Md1 T1,R1   PPTDigi  
   Strategic  Class/Choc 
   planning for  k 
   business;  -Board 
   Steps in   

   strategic   

   planning,   

   Forms of   

   ownership –   

   Sole   

   proprietorshi   

   p;   

   partnership;   

3 2  1 Md1 T1,R1   PPTDigi  
   limited  Class/Choc 
   liability  k 
   partnership  -Board 
   and   

   corporation   



    form of 

ownership;ad

vantages/di 
sadvantages, 

     

4 2  1 Md1Franchis

ing;advantag

es/disadvanta

gesoffranchisi

ng;types

 of

franchisearra

ngements 
. 

T1,R1   PPTDigiCl

ass/Chock 

-Board 

 

5 2  2 Md2Concept,

Types of 

small

 scale

industry,Setti

ngupasmallin

dustry–

Anoverview 

 of 

the

 steps

involved, 

T2,R2   PPTDigiCl

ass/Chock 

-Board 

 

6 2  2 Md2 

Roleofsmallsc

ale industryin

 national

economy,Cha

llengestothe 

growthofsmal

l  scale 

industry

 in

thecountry, 

T2,R2   PPTDigiCl

ass/Chock 
-Board 

 

7 2  2 Md2 

problem of 

sickindustry,

Revivalplan. 

T2,R2   PPTDigiCl

ass/Chock 
-Board 

 

8 2  3 Md3Introduc

tionto

 Social

Entrepreneur

ship;Charact

eristi 
csand  Role 

T3,R3   PPTDigiCl

ass/Chock 
-Board 

 



    of 

 Social

Entrepreneur

s;Innovationa

ndEntrepren

eurship in a 

SocialCo

ntext; 

     

9 2  3 Md3 

Start-

UpandEarly

 Stage

VentureIssue

s  

 incre

ating 

 andS

ustaining 

 aNon

-

profitsOrgani

zation 

;

 Financing

and  

 Risks;Bus

inessStrategie

sand 

 Scaling 
up. 

T3,R3   PPTDigiCl

ass/Chock 

-Board 

 

1o 2  4 Md4

The 

Entrepreneur 

; Role

 andperson

ality;FamilyB

usiness:Conc

ept,structure

and 

kinds

 of

familyfirms; 

T4,R4   PPTDigiCl

ass/Chock 
-Board 

 



11 2  4 Md4 

Culture 

 ande

volution 

 offa

mily

 firm;

ManagingBus

iness,family 

 ands

hareholderrel

ationships 

;Conflictandc

onflict 
resolution in 

T4,R4   PPTDigiCl

ass/Chock 

-Board 

 



    familyfirms;      

12 2  4 Md4Mana

gingLeader

ship 

,successionan

dcontinuity

 ;

women'sissue

sinthefamilyb

usiness 

;Encouraging

changeinthef

amilybusiness 
system. 

T4,R4   PPTDigiCl

ass/Chock 
-Board 

 

13 2  5 Md5Arrange

mentof

 funds;

Traditionalso

urces   

 offina

ncing,Loansy

ndication,Co

nsortiumfina

nce,

 rolepl

ayed   by 

commercial

banks, 

T5,R5   PPTDigiCl

ass/Chock 

-Board 

 

14 2  5 Md5appraisa

l

 ofloanap

plicationsby

 financial

institutions,V

enture 
capital. 

T5,R5   PPTDigiCl

ass/Chock 
-Board 

 

 

 

 

 

SEMV 
 

(ProgrammeCore) 



MT301 Business 

EthicsCOURSE INFORMATIONSHEET 

Course Code: MT 

301CourseTitle:BusinessEthi

csPre-requisite:NIL 

Co-requisites:NIL 

Credits:03L:03T:00P:00 

Class schedule per week - 

3Class:BBASemester/Level

:Sem.V/5Branch:Managem

entName ofTeacher: 

 

Course Objectives 
 

1 Tounderstand businessethicsaspartofBusiness 

2 Tofamiliarizestudentswiththetheoryandpracticeofmanagingethicsinorganization. 

3 Toexplainnecessaryskillinthefieldofethics 

4 Tounderstandthebenefitsofethics 

5 Tounderstand theprinciplesofethicsanditsapplicationinanorganization 

 

Courseoutcomes 
 

Thestudentswill beable to: 
 

1 Appraisemoralissuesinbusiness 

2 Practicecorebusinessethics 

3 Relatebusinesspracticestoculturalbeliefs. 

4 Developandpracticeethicsintheirfunctioning. 

5 Implementethicalvaluesinfunctioningofanorganization 

 

Syllabus 
 

MT-204,BUSINESSETHICS 
 

Module I 
 

DefinitionofBusinessEthics, 

Fundamentalprinciplesofethics,Moraldevelopmentandmoralreasoning,managing 

ethicsinorganization,ConceptofHumanValuesEthics,Conceptual 



frameworkinunderstandingthecomplementaritybetweenvaluesandskills, 

UniversalvalueVsLocalValue. 

ModuleII 
 

ConceptofUtilitarianism,FormsofUtilitarianism,DeontogicalConcept, JusticeandFairness,The 

ethics of care, Time Management, Moral capital’s basic currency, an alternative to 

moralprinciples. 

ModuleIII 
 

VoluntaryUnethicalandInducedUnethicalandtheir consequences,Secular 

andSacredconceptanditsimplications,Dutiesandrightsandtheirrelationships, 

ModuleIV 
 

Wageand Salaryadministration,fixationand revisionofminimumratesofwages,Concept 

ofWageandSalary,Wagediscrimination,problemsfacedbyemployees inorganizations, 

Module V 
 

Conceptofjobdescription,jobspecification,formsofjobdiscrimination,WhiteCollarCrime,TradeSecr

et,WhistleBlowingPollution,thedimensionofpollutionandresourcedepletion, 

Text Books 
 

1. BusinessEthics:ByManuelG.Velasquez(seventhedition),Publication-PHI 

2. Ethics&theConductofBusiness–ByJohnR.Boatright(FourthEdition)PublicationPearson 

ReferenceBooks 
 

1. EthicalManagement–SatishModh,Publication–PHI 

2. ItsonlyBusiness – MeeraMitra,McmillanPublication 

 

 

 

 

 

 
CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 

 

DirectAssessment 

 
AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 



Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 
 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 

MappingbetweenObjectivesandOutcomesM

appingofCourse Outcomes ontoProgramOutcomes 
 

CourseOutcome

# 

ProgramOutcomes 

a b c d e 

1 L M L L M 

2 L M L L M 

3 H M L H H 

4 H H M M H 

5 H H L H M 

INDEX H=HIGH M=MEDIUM L=LOW   

 

 

CourseDeliverymethods 

Lecturebyuseofboards/LCD 

projectors/OHPprojectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-

learningsuchasuseofNPTELmaterialsandinternets 
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Delivery
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CD1 Lecturebyuseofboards/LCD projectors/OHP projectors  1,2,3  

CD2 Tutorials/Assignments  1,2  

 

 

 
CD3 

 

 

 
Seminars 

 1,2,3 

1,2 

 

CD4 Miniprojects/Projects  3,5  

CD5 Laboratoryexperiments/teachingaids  1,2,3,4,5  

CD6 Industrial/guest lectures  1,2,3,4,5  

CD7 Industrialvisits/in-planttraining  1,2,3,4,5  

CD8 Self-learningsuchasuseofNPTELmaterialsandinternets  1,2,3,4,5  

CD9 Simulation  1,2,3,4,5  
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discrimination, 
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MT302IntroductiononSustainableDevelopmentC

OURSEINFORMATIONSHEET 

Course code:MT302 

Coursetitle:INTRODUCTIONONSUSTAINABLEDEVELOPMENT 

Pre-

requisite(s):NILCo-

requisite(s):NIL 

Credits:2 L:2 T:0

 P:0Class 

schedule per week: 

2Class:BBA 

Semester/Level:5/3

NameofTeacher: 
 

Course Objectives 

 

Thiscourseenablesthestudents: 

 

A. Tounderstandthebasicconceptofsustainabilityandanalysethefactorsthathave 
contributedtoitsgrowingimportance. 

B. Tounderstandtheinfluenceofsustainabilityonproductmanagement 

C. To visualisehowthegreenmarketinginitiativescanbeputtousebybusinessesto 
achievecompetitiveadvantageandprofitability 

D. To understandhowsustainabilitycanbeintegratedintobusinessestocreateawin- 
winsituationfor consumersaswellasbusinesses 

E Tounderstandhowsustainabledesignsand 

bettermanagementoflogisticsandothersuchinitiativescanbringcompetitive 
advantagetofirms. 

 

CourseOutcomes 

 

After thecompletionofthiscourse,studentswillbe: 



 

1. Beabletoappraisehowsustainabilityaffectstoday’sbusinessoperationsandthesociety. 

2. Beabletorationalisehowglobalchange,ecosystemdegradationand resource 
limitationwillshapebusinessoperationsofthefuture. 

3. BeabletounderstandandmapsustainabilitytoCSRofbusinesses. 

4. Conceptualisewaysandmeansthroughwhich businessescancontributetowards 
sustainability. 

5. Abletopracticesustainableinitiativesinanyareaoftheirwork. 
 

 

 

Syllabus

Module1: 

IntroductiontotheconceptofSustainabilityinbusiness.Reasonsforitsgrowingimportance, 

benefits to organizations and the society. Existing state of sustainability in 

theworld.Sustainability Pillars(Environmental,Social,Economic,Governance). 

 

Module2: 

 

ProductSustainabilityManagement,LifeCycleThinking,ProductLifeCycleManagement,Envi

ronmentalLifeCycleAssessment,TheGreenmarketingmix,Introduction to sustainable 

packaging, concept oflife cycle analysis and itsimpact onproductdesign. 

 

Module3: 

 
IntegratingSustainabilityintoBusiness,systemsthinkingforsustainability,ValueChainperspective,s

ustainabilitystrategyandplanning,relativeassessmentofsustainabilityandCorporateSocialResponsi

bility. 

 

Module4: 

 

Introduction to sustainable designs, sustainable designs in creation ofcompetitive 

advantage,Concept of eco-labelling and its impact on consumer choice, concept ofgreen 

certificationsleveragedtobenefitproductmarketing 



Module5: 

 

Conceptofgreensupplychain,Impactofsupplychainonsustainability,elementsofgreenlogistics,

conceptofsustainabilityreporting 

 

Textbooks: 

1) Blackburn, William, The Sustainability Handbook – The Complete Management Guide 

toAchieving Social, Economic, and Environmental Responsibility (2007), Environmental 

LawInstitute,Washington,DC. 

2) Savitz, Andrew,TheTripleBottomLine –HowToday’sBest-

RunCompaniesareAchieving Economic,Social,and 

EnvironmentalSuccess(2006),Jossey– Bass 

3) Esty,DanielandWinston, Andrew,GreentoGold (2008),YaleUniversityPress 

4) Drexler,HansSustainablebyDesignR

eference books: 

1) SustainableMBA:TheManager’sGuidetoGreenBusiness byGiselleWeybrecht 

 

2) THERESPONSIBLEBUSINESS,byCarolSanford(March, 2011) 

 

3) CradletoCradle: RemakingthewaywemakethingsbyWilliamMcDonough 

 
 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsintheSyllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 

 

CourseDeliverymethods 

Lecturebyuseofboards/LCD 

projectors/OHPprojectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsand 
internets 

Simulation 



 

 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 

 

AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 

 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 

MappingbetweenObjectivesandOutcomes 
 

MappingofCourseOutcomesontoProgramOutcomes 
 

CourseOutcome

# 

 

A b c d e 

1 H M L L M 

2 H M M L L 

3 M H M L L 

4 M M L M M 

5 M M M M H 
 

 

MappingBetweenCOsandCourseDelivery(CD) methods 

     

 
 

CD 

 
 

CourseDelivery methods 

  

CourseO

utcome 

Course

Delivery 
Method 

CD1 Lecturebyuseofboards/LCD projectors/OHP projectors  CO1 CD1 

CD2 Tutorials/Assignments  CO2 CD1 

CD3 Seminars  CO3 CD1andCD2 

CD4 Miniprojects/Projects    

CD5 Laboratoryexperiments/teachingaids    

CD6 Industrial/guest lectures    

CD7 Industrialvisits/in-planttraining    

CD8 Self-learningsuchasuseofNPTELmaterialsandinternets    

CD9 Simulation    



 

CD 
 

CourseDeliverymethods 
Course 
Outcome 

CourseDelivery 
Method 

CD1 Lecturebyuseofboards/LCD projectors/OHP projectors CO1 CD1, CD5,CD8 

CD2 Tutorials/Assignments CO2 CD1,CD2,CD3,CD4,CD5 

CD3 Seminars CO3 CD1,CD2,CD4,CD8 

 

CD4 
 

Miniprojects/Projects 
 

CO4 
CD1,CD2,CD3, 
CD4,CD8 

CD5 Laboratoryexperiments/teachingaids CO5 CD1,CD2,CD3,CD4,CD8 

CD6 Industrial/guest lectures   

CD7 Industrialvisits/in-planttraining   

CD8 Self-learningsuchasuseofNPTELmaterialsandinternets   

CD9 Simulation   
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 L4  world. R2   

   Sustainability    
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   (Environmental,    

   Social,Economic,    

   Governance    

3 L5  2 Product T1 1,2  PPTDigi  
 &  Sustainability T3  Class/Assi 
 L6  Management,Life R1  gnment/ca 
   CycleThinking R2  se 

4 L7  2 ProductLifeCycle T1 1,2  Lecture/  
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L8 EnvironmentalLife R1 t/case 

 CycleAssessment, R2  

5 L9  2 TheGreen T1 2,3  Lecture/  
 &  marketingmix T3  Assignmen 
 L10   R1  t/case 
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packaging, 
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t/case 

   conceptoflife    

   cycleanalysisand    

   itsimpacton    

   productdesign.    

7 L13  3 Integrating T1 4  Lecture/ca  
 &  Sustainabilityinto T3,  se 
 L14  Business R1   

    R2   

8 L15  3 Systemsthinking T1 4  Lecture/  
 &  forsustainability, T2,  Assignmen 
 L16  ValueChain R1  t/case 
   perspective R2   

9 L17  3 Sustainability T1 4  Lecture/  
 &  strategyand T2,  Assignmen 
 L18  planning, R1  t/case 
    R2   

10 L19  3 Relativeassessment T1 3  Lecture/  
 &  ofsustainabilityand T3,  Assignmen 
 L20  CorporateSocial R1  t/case 

   Responsibility. R2   

11 L21  4 Introductionto T1 2  Lecture/PP  
 &  sustainabledesigns, T4,  T/Assignm 
 L22  sustainabledesigns R1  ent 
   increationof R3   

   competitive    

   advantage    

12 L23  4 Conceptofeco- T1 3  Lecture  
 &  labellingandits T2,  PPT 
 L24  impactonconsumer R1  Assignmen 
   choice, Conceptof R2  t 
   greencertifications    

   leveragedtobenefit    



    productmarketing      

13 L25  5 Conceptofgreen T1 4,5  Leture,PP  
 &  supplychain, T2,  T 
 L26  Impactofsupply R1   

   chain on R2   

   sustainability    

14 L27  5 Elementsofgreen T1 4,5  Lecture/PP  
 &  logistics,Conceptof T2  T/case 
 L28  sustainability T3,   

   reporting R1   

    R2   

    R3   

 

 

 

 

SEMVI 
 

(Programme 

Core)MT303StrategicManage

ment 

COURSEINFORMATIONSHEET 

 

Course code:MT-303 

Coursetitle:STRATEGICMANAGEMENTP

re-requisite(s):NIL 

Co-requisite(s):NIL 

Credits:3 L:3 T:0 P: 

0Class schedule per week: 

03Class:BBA 

Semester/Level: 

4/2NameofTeacher: 

 

CourseObjectives: 

 

Thiscourseenablesthestudents: 

 

A. Tounderstandthemostimportant hardskillsinthebusinessmanagement 

B. Toemphasizethemonitoringandevaluationofexternalopportunitiesandthreatin 

lightofcorporation’sstrengthsandweaknesses. 



C. Tomanage businessesandprojects. 

D Tohaveaninsightintothemanagerialdecisionsandactions 

E To appreciate the day – to -day activities of management and focus on long 

termstrategy. 

 
 

CourseOutcomes 

 

Afterthecompletionofthiscourse,studentswillbeableto: 

 

1. describethebasicknowledgeofsubjectarea 

2. appraiseenvironmenttodeterminesthelong –runstrategies 

3. examinedifferentstrategiesappliedinorganisationsatdifferentlevels. 

4. correlateCorporatestrategies inactioninorganisations 

5. employtheIntellectualcuriosityforsuccessfulperformanceofacorporation 

Syllabus 

 

 
 

Module 1 

 

 
 

AnoverviewofStrategicManagement 

 

Concept,evolutionofstrategicmanagementasadiscipline,characteristicsofstrategicmanagement,stra

tegicmanagementmodel 

 

 
 

Module 2 

 

 
 

EnvironmentalAppraisal 



Concept, environment appraisal, importance of environmental appraisal, Strategic analysis 

andchoice,environmental threatand opportunity 

profile(ETOP),SWOTanalysis,porter'sfiveforcesmodelofcompetition 

 

 
 

Module 3 

 

 
 

Corporatelevelstrategies 

 

Grandstrategies,stabilitystrategies,expansionstrategiesandissuesrelatedwithallthesestrategies, 

Process of strategic choice, corporate-level strategic analysis, business-level 

strategicanalyses,subjectivefactorsinstrategicchoice 

 

 
 

Module 4 

 

 
 

Strategicimplementation&StrategyEvaluation 

 

Issues   in   implementation,   types  of   strategic    implementation    

techniques,Importance,strategyevaluationtools,role oforganizationalsystemsinevaluation 

 

 

Module 5 

 

 
 

NewBusinessModels 

 

StrategiesforInternetEconomy,E-commerceenvironment,E-commerce businessmodel 

 

 

 

 

Textbooks: BusinesspolicyandstrategicManagement,AzharKazmi,TataMcGraw-Hill 
 

Referencebooks: 
 

Strategic managementandbusinesspolicy,WilliamF.Glueck,TataMcGraw-Hill 



StrategicManagement,MichaelPorter,PrenticehallofIndia 

 

Cases inStrategicManagement,S.B.Budhiraja&Atheya, ExcelBooks 

 

 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsintheSyllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 

 

CourseDeliverymethods 

Lecturebyuseofboards/LCD 

projectors/OHPprojectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guestlectures 

Industrialvisits/in-planttraining 

Self-

learningsuchasuseofNPTELmaterialsandinternets 

Simulation 

 
 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 

 

AssessmentTool %ContributionduringCOAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 



 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 

MappingofCourseOutcomesonto ProgramOutcomes 
 

CourseOutcome ProgramOutcomes 

a b c d e 

1 H M M L M 

2 H M  L L 

3 L M  L L 

4 L H  M L 

5 L L L L M 
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 CO3 
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CD

5 

 
Laboratoryexperiments/teachingaids 

  
CO1 



CD

6 

 
Industrial/guest lectures 

  
CO5 

 

CD

7 

 
Industrialvisits/in-planttraining 

  
CO5 

CD

8 

 
Self-learningsuchasuseofNPTELmaterialsandinternets 

  
CO3CO5 

CD

9 

 
Simulation 

  
CO5 
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 L9  1  CO5  PPT  

/Chalk 
4 L10  2 Concept,     

     -Board/ 

   porter's five 
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   analysis 
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11 L31  4 evaluation     
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12 L34  5     
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l Videos/ 13 L37  5     
 CaseStudy 
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14 L40  5     
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MT306CorporateTaxation

COURSEINFORMATIONSHEET 

Course code:MT306 

Coursetitle:CorporateTaxationP

re-requisite(s): MT103, 

MT113Co-requisite(s):NIL 

Credits:3 L:3 T:0 P: 

0Class schedule per week: 

3Class:BBA 

Semester/Level: 

6/3NameofTeacher: 

 

Course Objectives 

 

Thiscourseenablesthestudents: 

 
A. ToprovideaninsightintomainprovisionsoftheIncomeTaxAct,1961 

B. toimpartsomebasicknowledgeabouttheServiceTaxasamendedbythecurrentFinanceAct 

C. To enablestudentstounderstandthechange inpolicy 

D. Tohighlighttheimportanceoftaxstructureandchallenges 

E. ToknowaboutthelatestdevelopmentsandrulesinTaxation. 

 

CourseOutcomes 

 

Afterthecompletionofthiscourse,studentswillbeableto: 

 
1. DevelopKnowledgeandTechnicalProficiencyinTaxation. 

2. Developingtheabilitiestoanalysethetaxationand makestrategyaccordingly. 

3. Developanunderstandingtherecentchangesandchallenges inTaxpractices. 

4. DetecttheroleandimportanceofVarioustaxes. 

5. Develop theabilitytoincorporatewith varioustypesoftaxstructure. 

 

Syllabus 

 
Module 1 (9Lecture) 

HistoricalDevelopmentofIncomeTaxandCorporateTax,TaxstructureinIndiaunderIndianIncomeAc

t,Whatiscompany?ResidentialStatusofcompanyanditsrelationwithtax,Receiptof income., Accrual 

of income, Income Tax Basic Rules of Income Tax, Rule of Corporate TaxModule2

 (9Lecture) 



Computation of Income Computation UnderDifferentHeads of Income,Set off andCarryForward 

of Losses, Taxable, Income and Tax Liability, Tax on Distribution of Profit, 

TaxationwithreferencetoNewlyEstablishedBusiness.a.LocationofaBusiness.b.NatureofBusiness. 

c.FormofBusiness 

 
 

Module3(9Lecture) 

Deductions & Exemptions Deduction and Exemption in Additional Tax on Undistributed 

Profit,Companies Profit, Computation of Tax Liability, Tax Planning 

MeaningandScope,PlanningandLocationofUndertaking,TypeofActivities, Ownership 

Pattern,TaxPlanningRegardingDividendPolicy,IssueofBonusShares,   Inter   Corporate Dividend 

andTransfers,TaxPlanning RelatingtoAmalgamation andMerger. 

 
Module 4 (9Lecture) 

DecisionMakingForTaxPaymentTaxConsideration-MakeorBuy,OwnorLease,CloseorContinue, 

Sale in Domestic Market and Exports, Replacement and Capital Budgeting 

Decisions.ManagerialRemunerationAndTaxConsiderationTaxPlanning-

ManagerialRemuneration,ForeignCollaborationandJointVenture,ImplicationofAvoidanceofDoubl

eTaxationAgreement. 

 
Module5(6Lectures) 

ValueAddedTaxImplicationofVattoCorporateIncome,DoubleTaxationAvoidanceAgreement, 

Advance Payment of Tax, Collection of Tax at Source and E—TDS 

Return,TaxPlanningandManagement 

 

Textbooks: 

 

1. Taxman,NabhiPublication 

2. Taxation,Ahuja,MalhotraPublication 

3. CorporateTaxation,KaushalKumareAgrawal,Atlantic Publishers&Distributors 

4. CorporateTaxation,VinodSinghania,Taxman 

5. CorporateTaxPlanning byV.K.Singhania(TAXMANPUBLICATION). 

6. CorporateTaxPlanningandManagementDirectTaxLaw&PracticebyGirishAhuja&Ravi

 Gupta (BharatPublication). 

 
Referencebooks: 

1.Taxmann’sStudentsGuidetoIncomeTaxDr.  VinodSinghania&MonicaSinghania 



 

 
 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsintheSyllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 

 

CourseDeliverymethods 

Lecturebyuse ofboards/LCDprojectors/OHP 
projectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsand 
internets 

Simulation 

 
 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 

 

AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 
 

 

MappingbetweenObjectivesandOutcomes 
 

MappingofCourseOutcomesontoProgramOutcomes 
 

CourseOutcome# ProgramOutcomes 

a b c d e 

1 H M - M M 



2 H M M M M 

3 H M M M H 

4 H L L M H 

5 H M M M M 
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Delivery 
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CD 
1 

 

Lecturebyuseofboards/LCD projectors/OHP projectors 
  

CO1 
 

CD1 

CD 
2 

 

Tutorials/Assignments 
  

CO2 
 

CD1 

CD 
3 

 

Seminars 
  

CO3 
 

CD1,CD2 

CD 
4 

 

Miniprojects/Projects 
  

CO4 
 

CD1,CD2,CD4 

CD

5 
 

Laboratoryexperiments/teachingaids 
  

CO5 
 

CD1,CD2,CD4 

CD

6 

 

Industrial/guest lectures 
   

CD 
7 

 

Industrialvisits/in-planttraining 
   

CD 
8 

 

Self-learningsuchasuseofNPTELmaterialsandinternets 
   

CD 
9 

 

Simulation 
   

 

 

 

 

 

 

LecturewiseLessonplanningDetails. 
 

Week

No. 

Lect.

No. 

Tentativ

e 
Date 

Ch. 

No. 

Topicstobecovered TextB

ook 

/Refer

ences 

COsma

pped 

Actual

Content

covered 

Methodolog

y 
used 

Remarks

byfacult

y ifany 

1 1-3  Mod1 Historical 

DevelopmentofIncome

TaxandCorporateTax,T

ax 

T1, 

T2R1 

CO1  Lecture/PPT 

/Guest

Lecture 

 



    structureinIndiaunder 

IndianIncomeAct 

     

2 4-6  Mod1 What    is    company? 

ResidentialStatusofcom

panyanditsrelationwitht

ax,Receiptofincome.,Ac

crualofincome,IncomeT

axBasicRulesofIncome 

Tax, 

T1,T2 

R1, 

CO1,CO 

2 
 Lecture/PPT 

/Guest
Lecture 

 

3 7-9  Mod1,2 Rule ofCorporateTax. 

2. Computation 

ofIncome 

ComputationUnderDif

ferentHeadsofIncome, 

T1,T2, 
T3,R1, 

CO2, 
CO3 

 Lecture/PPT 

/Guest

Lecture 

 

4 10-12  Mod2 SetoffandCarry 

Forward of 

Losses,Taxable, 

Income andTax 

Liability, Tax 

onDistributionofProfi

t, 

T1, 

T2,T3,
R1 

CO1, 

CO2, 
 Lecture/PPT 

/Guest
Lecture 

 

5 13-15  Mod2 Taxation with 

referenceto Newly 

EstablishedBusiness. a. 

Location ofa Business. 

b. Nature ofBusiness. c. 

Form ofBusiness 

T1,T2,

T3,R1 

CO1,

CO2,

CO3 

 Lecture/PPT 

/Guest

Lecture 

 

6 16-18  Mod3 Deductions 

&ExemptionsDeduction

and Exemption 

 inAdditional

 Tax

 onUndistributed

 

 Profit,Companie

sProfit, 

T1,T2,

T3,R1 

CO1,

CO2,

CO3 

 Lecture/PPT 

/Guest

Lecture 

 

7 19-21  Mod3 Computation   of   Tax 

Liability, Tax 

PlanningMeaningandSc

ope,PlanningandLocatio

nofUndertaking,Typeof

 Activities,

Ownership Pattern, 

T1,T3, 

T4,R1 

CO2, 

CO3,

CO4 

 Lecture/PPT 

/Guest

Lecture 

 



8 22-24  Mod,4 Tax Planning 

RegardingDividendPoli

cy,  Issue   

ofBonusShares,InterCor

porate Dividend 

andTransfers, Tax 

PlanningRelating to 

AmalgamationandMerg

er 

T1,T3, 
T4,R1 

CO3, 
CO5 

 Lecture/PPT 

/Guest

Lecture 

 

9 25-27  Mod4 Decision  Making  For 

TaxPaymentTaxConsid

eration-Makeor Buy, 

Own or Lease,Close or 

Continue, Salein 

Domestic Market 

andExports,Replacemen

tandCapital 

T1,T3, 

T4,R1 

CO1, 

CO3,

CO5 

 Lecture/PPT 

/Guest

Lecture 

 

10 28-30  Mod4 BudgetingDecisions. 

ManagerialRemuneratio

nAndTaxConsideration

 Tax

Planning-

ManagerialRemuneratio

n, 

T1,T2, 

T4,T5

,R1 

CO3, 

CO4,

CO5 

 Lecture/PPT 

/Guest

Lecture 

 

11 31-33  Mod4 Foreign   Collaboration 

andJointVenture,Implic

ation

 of

AvoidanceofDoubleTax

ationAgreement. 

T3,T4, 

T5,R1 

CO3, 

CO4,

CO5 

 Lecture/PPT 

/Guest

Lecture 

 

12 34-36  Mod,5 Value Added Tax 

ImplicationofVattoCorp

orate Income, 

Double

 Taxation

AvoidanceAgreement, 

T2,T3, 

T5,R1 

CO1, 

CO2

CO4,

CO5 

 Lecture/PPT 

/Guest

Lecture 

 



13 37-39  Mod5 Advance  Payment  of 

Tax, Collection of 

Taxat Source and E—

TDSReturn, 

T2, 

T4,T5,

R1 

CO1, 

CO2

CO4,

CO5 

 Lecture/PPT 

/Guest

Lecture 

 

14 40-42  Mod5 Tax Planning and 

Management 

T1,T2, 

T4,T5,

T6,R1 

CO1, 

CO2

CO4,

CO5 

 Lecture/PPT 

/Guest

Lecture 

 



MT307BankingConceptsandPracticesC

OURSEINFORMATIONSHEET 

Course code:MT307 

Coursetitle:BankingConcept&PracticesPr

e-requisite(s):MT103,MT113 

Co-requisite(s):NIL 

Credits:3 L:3 T:0 P: 

0Class schedule per week: 

3Class:BBA 

Semester/ Level:  

6/3NameofTeacher: 

 

Course Objectives 

 

Thiscourseenablesthestudents: 

 
A. Toprovideaninsightinto mainprovisionsBankingProvisions 

B. toimpartbasicknowledgeabouttheBankingServices&Economy 

C. Toenablestudentstounderstandthechange inBankingandtheirimapcts. 

D. TohighlighttheimportanceofMonetarypolicyineconomy 

E. Toknowabouttheinternationaldevelopmentsand rulesinBanking. 

 

CourseOutcomes 

 

Afterthecompletionofthiscourse,studentswillbeableto: 

 
1. DevelopKnowledgeandTechnicalProficiencyinBanking 

2. Developingtheabilitiestoanalysethebankingenvironmentandmakestrategy 
accordingly. 

3. Developanunderstandingthe recentchangesandchallengesinBankingpractices. 

4. DetecttheroleandimportanceofBanksatdomesticsandinternationallevel 

5. Developtheabilityto designthestrategyand analysedocumentsthereafter. 

 
 

Syllabus 

 

ModuleI:(9Lectures) 

 

Introduction: Definition and Meaning of Banking– Systems of Banking – Branch Banking –

Unitbanking– Correspondence Banking– Indian Banking– Central Banking– RBI– Originand 

growth – Functions – Bank Nationalization in India - Banking Regulation Act – 

BankingSectorReforms. 

 

ModuleII:(9Lectures) 



 

Banking System & Commercial Banking: Basic Concepts of Different Types of 

BankingSystems;AnOverviewandstructureofIndianBankingSystem, 

recentdevelopmentsinbankingsector, Basic Concepts of Commercial Banks, Role of Commercial 

Banks in Financial 

Market;CreationofCreditbyCommercialBanksandfactorsaffectingcreditcreation 

 

ModuleIII:(9Lectures) 

 

CommercialBanksandCustomerRelationship:DefinitionofCustomertoCommercial 

Banks,FeaturesofContractualCustomerRelationship,CustomerOrientation,rightsofacustomer and 

a banker, protection to collecting and paying bankers under NI Act, 

bankingOmbudsman,consumerforums 

 

ModuleIV:(9Lectures) 

 

Reserve Bank of India – Organisation – Management - Functions – NABARD – State Bank 

ofIndia–ExchangeBanks–CommercialBanks-IndigenousBanks–Co-operativeBanks,Qualitative 

Methods ofCreditControl. 

 

ModuleV:(9Lectures) 

 

InformationTechnology Act 2000 : ATM - RTGS NEFT SWIFT -Digital certificates - 

Keyinfrastructure: key infrastructure and Private key infrastructure– e-cheque, 

RecentRegulationson Commercial Banks in India – prudential norms, Capital adequacy norms 

and SARFAISI Act2002. 

 

SuggestedBooks: 

 

1. TennanML., Banking:LawandPracticeinIndia, IndiaLawHouse, NewDelhi 

2. Legal&Regulating aspect ofbanking-2nd EditionIIBF-MACMILLAN 

3. NatarajanandGorden-BankingTheoryLawandPractice -

HimalayapublishingHouse.Mumbai 

4. Paramemeswaran,R.&Natarajan,R.IndianBanking 

5. Vaish,M.C.Money,BankingandInternationalTrade 

 
 

ReferencecBooks 

1. K.P.M. Sundharam,P.N.Varshney,BankingTheoryLaw&Practice-SultanChand&Sons-New 

Delhi. 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsintheSyllabus 



 

Topicsbeyondsyllabus/Advancedtopics/Design 

 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 

 

CourseDeliverymethods 

Lecturebyuse of boards/LCD projectors/OHP 
projectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsand 
internets 

Simulation 

 
 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 

 

AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 
 

 

 

MappingbetweenObjectivesandOutcomes 
 

MappingofCourseOutcomesontoProgramOutcomes 
 

CourseOutcome# ProgramOutcomes 

a b c d e 

1 H M M M M 

2 H M M M - 

3 M M L M H 

4 H L L M H 

5 H M M M M 



 

 

MappingBetweenCOsandCourseDelivery(CD) methods 

     

 
 

CD 

 
 

CourseDeliverymethods 

  

CourseO

utcome 

Course

Delivery 
Method 

CD 
1 

 

Lecturebyuseofboards/LCD projectors/OHP projectors 
  

CO1 
 

CD1,CD2 

CD 
2 

 

Tutorials/Assignments 
  

CO2 
 

CD1,CD3 

CD 
3 

 

Seminars 
  

CO3 
 

CD1,CD2,CD4 

CD 
4 

 

Miniprojects/Projects 
  

CO4 
 

CD1,CD2 

CD 
5 

 

Laboratoryexperiments/teachingaids 
  

CO5 
 

CD1,CD2 

CD

6 

 

Industrial/guest lectures 
   

CD 
7 

 

Industrialvisits/in-planttraining 
   

CD 
8 

 

Self-learningsuchasuseofNPTELmaterialsandinternets 
   

CD 
9 

 

Simulation 
   

 
 

LecturewiseLessonplanningDetails. 
 

Week Lect. Tentativ Ch. Topicstobecovered Text COs Actual Methodolog Remarks 

No. No. e No.  Book/ mapped Content y by 
  Date   Refere  covered used facultyif 

     nces    any 

1 1-3  Mod1 DefinitionandMeaning T1,T3 CO1,  Lecture/PPT  
   ofBanking–Systems R1 CO2 /Guest 
   ofBanking–Branch   Lecture 
   Banking–Unitbanking    

   –Correspondence    

   Banking – Indian    

   Banking    

2 4-6  Mod1 CentralBanking–RBI T1,T3 CO1,  Lecture/PPT  
   –Originandgrowth– R1,R2 CO2, /Guest 
   Functions – Bank   Lecture 
   NationalizationinIndia    

   - Banking Regulation    



    Act–BankingSector 
Reforms. 

     

3 7-9  Mod1,2 Banking System& 

CommercialBanking:

Basic Concepts 

ofDifferentTypesofBa

nking Systems 

T1,T2 

R1, R2 

CO2, 

CO3 
 Lecture/PPT 

/ 

GuestL
ecture 

 

4 10-12  Mod2 AnOverviewand 

structure of 

IndianBankingSystem,r

ecentdevelopmentsinba

nking sector, 

BasicConcepts 

ofCommercialBanks, 

T1, 

T3,T4,

R1R2 

CO2, 
CO3 

 Lecture/PPT 

/ 

GuestL

ecture 

 

5 13-15  Mod2 RoleofCommercial 

Banksin 

FinancialMarket; 

Creation ofCredit by 

CommercialBanksandf

actorsaffectingcreditcre

ation 

T1,T3, 

T5,R1 

CO1, 

CO2,

CO3 

 Lecture/PPT 

/ 

GuestL
ecture 

 

6 16-18  Mod3 CommercialBanksand 

Customer 

Relationship:Definition 

of 

CustomertoCommercial 

Banks,FeaturesofContra

ctualCustomerRelations

hip,CustomerOrientatio

n, rights of 

acustomerandabanker 

T1,T2, 

T3,R1 

CO2, 

CO3,

CO4 

 Lecture/PPT 

/ 

GuestL
ecture 

 

7 19-21  Mod3 protectiontocollecting 

andpayingbankersunder

NI Act, 

bankingOmbudsman, 

consumerforums 

T1,T5 
R1 

CO2, 

CO3,

CO5 

 Lecture/PPT 

/ 

GuestL

ecture 

 

8 22-24  Mod,4 Reserve BankofIndia– 

Organisation – 

Management -

Functions 

T1,T4, 

T5,R1 

CO1, 

CO3,

CO4 

 Lecture/PPT 

/ 

GuestL
ecture 

 

9 25-27  Mod4 NABARD–StateBank 

ofIndia–

ExchangeBanks 

T1,T3, 

T4, 

T2R1 

CO2, 

CO3,

CO4 

 Lecture/PPT 

/ 

GuestL
ecture 

 

10 28-30  Mod4 IndigenousBanks–Co- 

operative Banks, 

T1,T2, 

T4,R1 

CO1, 

CO2, 
 Lecture/PPT 

/Guest 
 



    QualitativeMethodsof 
CreditControl. 

 CO3  Lecture  

11 31-33  Mod5 Information 

TechnologyAct2000 

T1,T4, 
T5,R1 

CO2, 

CO3,

CO4.

CO5 

 Lecture/PPT 

/ 

GuestL

ecture 

 

12 34-36  Mod,5 ATM-RTGS NEFT 

SWIFT-

Digitalcertificates

-

Keyinfrastructure: 

keyinfrastructure 

andPrivate 

keyinfrastructure 

– e-cheque, 

T1,T2, 
T5,R1 

CO2, 

CO3,

CO4,

CO5 

 Lecture/PPT 

/ 

GuestL

ecture 

 

13 37-39  Mod5 RecentRegulationson 

CommercialBanksinInd

ia–prudentialnorms, 

T2,T5, 

R1

R1 

CO1, 

CO2,

CO5 

 Lecture/PPT 

/GuestLect

ure,CaseSt

udy 

 

14 40-42  Mod5 Capitaladequacynorms 

and SARFAISI

 Act2002. 

T1,T2, 
T5,R1 

CO1, 

CO3,

CO5 

 Lecture/PPT 

/GuestLect

ure,Casest

udy 

 

 
 

MT308InternationalFinance

COURSEINFORMATIONSHEET 

Coursecode:MT308 

Coursetitle:InternationalFinanceP

re-requisite(s): MT103, 

MT113Co-requisite(s):NIL 

Credits:3 L:3 T:0

 P:0Class 

schedule per week: 

03Class:BBA 

Semester/Level:6/3

Branch:BBA 

Name of 

Teacher:CourseO

bjectives: 

Thiscourseenablesthestudents: 



A. Tounderstandthebasictermsinvolvedininternationalfinance. 

B. Tounderstandthefunctioningofinternationaltradeandfinance. 

C. Todevelopunderstandingabouttheconceptslikerisk,BoP,derivatives,tradeblocks 
etc.todevelopanoverallunderstandingaboutinternationalfinanceandtrade. 

D. Todevelopunderstandingabouttheforeignexchangemarket. 

E. Todevelopunderstandingabouttheoverallstructureofinternationaltradeand 
business. 

 

CourseOutcomes 

 

Afterthecompletionofthiscourse,studentswillbeableto: 

 
1. Interpretthebasictermsandconceptsofinternationalfinanceandtrade. 

2. Interpretthedealingsin foreignexchange. 

3. Analyseandinterpret BoPstatement. 

4. Understandimportanttopiclikeriskmanagement. 

5. Developtheoverallunderstandingabouttheinternationalfinancesoastobeableto 
formulatestrategies. 

 

Syllabus 

 

Module1:(9Lectures) 

IntroductiontoInternationalFinance: 

Increasing interdependence 

intheglobaleconomy,trendsininternationaltradeandcrossborderfinancial flow, India in the global 

economy, recent developments in global financial markets,liberalisation, integration and 

innovation- challenges to international financial management,gainsfrominternationaltrade 

andinvestment. 

 

Module2:(9Lectures) 

BalanceofPayment: 

Conceptofeconomic 

transactions,generalgovernmentinstitutions,0rinciplesofBoPaccounting,components of the BoP 

account, factors affecting the components of BoP account, importance ofBoP statistics, Relationship 

between BoP variables and other economic variables, climitations ofBoP. 

 

Module3:(9Lectures) 

Theforeignexchangemarket: 

Structure and the participants, exchange rate determination, exchange rate quotations, types 

ofquotes,arbitrage,typesoftransactions, 

quotesforvariouskindsofmerchanttransactions,foreignexchange market- the Indian scenario, 

foreign exchange contracts – earlydelivery/extension/cancellationofforeignexchangecontracts. 

 
 

Module4:(9Lectures) 

ExchangeRiskManagement: 



Foreignexchangeexposure- definition, classificationofforeignexchangeexposure-

transaction,translationand operatingexposures,derivatives-

definition,classification,featuresandparticipants. 

RBI’s constitution & objectives, functions, tools to monetary control, Developmental role of 

RBI,Regulatoryrestrictions onlending. 

 
Module5:(6Lectures) 

InternationalTrade: 

Trade blocks- formation of trade blocks, conditions for success, OPEC- objectives, UNCTAD-

functions. WTO- history, functions, structure of WTO agreements, Trade Related 

AspectsofIntellectualPropertyRights(TRIPS),TradeRelatedAspectsofInvestmentMeasures(TRIM

S),GeneralAgreementonTradeinServices (GATS). 

 
 

Text books:InternationalFinance,EphraimClark 

 

ReferenceBook:InternationalFinanceandTrade,ICFAIUniversity.Gaps 

in the syllabus (to meet Industry/Profession requirements)POs 

metthroughGapsintheSyllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 
 

 

 
 

CourseDeliverymethods 

Lecturebyuse ofboards/LCD projectors/OHP 
projectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsand 
internets 

Simulation 
 

 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 



 

AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 
 

 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 

MappingbetweenObjectivesandOutcomes 
 

MappingofCourseOutcomesontoProgramOutcomes 
 

CourseOutcome 

# 

ProgramOutcomes 

a b c d e 

1 H M M M M 

2 H M M M M 

3 H M M M H 

4 H L L M H 

5 H M M M M 
 

 

MappingBetweenCOsandCourseDelivery(CD) methods 

     

 
 

CD 

 
 

CourseDeliverymethods 

  

CourseO

utcome 

Course 

Delivery

Method 

CD1 Lecturebyuseofboards/LCD projectors/OHP projectors  CO1 CD1 

CD2 Tutorials/Assignments  CO2 CD1andCD2 

CD3 Seminars  CO3 CD1andCD2 

CD4 Miniprojects/Projects  CO4 CD1.CD2.CD8 

CD5 Laboratoryexperiments/teachingaids  CO5 CD1andCD2 

CD6 Industrial/guest lectures    

CD7 Industrialvisits/in-planttraining    

CD8 Self-learningsuchasuseofNPTELmaterialsandinternets    

CD9 Simulation    

 

LecturewiseLessonplanningDetails. 



We Lec Tentati C Topicstobecovered Text COs Actua Methodol Remar 

ek t. ve h.  Boo mapp l ogy ksby 

No. No. Date N  k/ ed Conte used facult 
   o.  Refe  nt  y if 
     re  cover  any 
     Nces  ed   

1 L1  1 Increasing T1, 1,3  Chalk  
   interdependenceinthe R1  -Board 
   globaleconomy    

 L2  1 Trendsininternational T1, 3  Chalk-  
  tradeandcrossborder R1  Board 
  financialflows    

 L3  1 India in the global T1,R 3,4  Chalk-  
  economy   1  Board, 
       Guest 
       Lectures, 
       Assignme 
       nts 

2 L4  1 Recentdevelopmentsin T1,R 4  Chalk-  
   globalfinancialmarket 1  Board, 
      Assignme 
      nts 

 L5  1 Recentdevelopmentsin T1,R 4  Chalk-  
  globalfinancialmarket 1  Board 

 L6  1 Liberalisation, T1,R 3,4  Chalk-  
  integration and 1  Board 
  innovation-challenges    

  of international    

  financialmanagement    

3 L7  1 Liberalisation, T1,R 3,4  Chalk-  
   integration and 1  Board, 
   innovation-challenges   Assignme 
   of international   nts 
   financialmanagement    

 L8  1 Gains from T1,R 1,3  Chalk-  
  internationaltradeand 1  Board, 
  investment   Assignme 
     nts 

 L9  2 Conceptsofeconomic T1,R 3  Chalk-  
  transactions 1  Board 

4 L1  2 General government T1,R 2,3  Chalk  
 0  institutions 1  -Board, 
      Assignme 
      nts 

 L1  2 Principles of BoP T1,R 3  Chalk-  
1  accounting   1  Board 



 L1  2 ComponentsoftheBoP T1,R 3  Chalk-  
2  account 1  Board, 

     Assignme 
     nts 

5 L1  2 Factors affecting the T1,R 3  Chalk-  
 3  componentsoftheBoP 1  Board 
   account    

 L1  2 ImportanceoftheBoP T1,R 3  Chalk-  
4  statistics 1  Board 

 L1  2 Relationship T1,R 3  Chalk-  
5  betweenBoPvariables 1  Board, 

  andothereconomic   Assignme 
  variables.   nts 

6 L1  2 LimitationsofBoP T1,R 3  Chalk-  
 6   1  Board 

 L1  3 Structure and T1,R 2  Chalk-  
7  participants 1  Board 

 L1  3 Exchange rate T1,R 2  Chalk-  
8  determination 1  Board 

7 L1  3 Exchange rate  2  Chalk-  
 9  quotations T1,R  Board, 
    1  Assignme 
      nts 

 L2  3 Types of quotes, T1,R 2  Chalk-  
0  arbitrage 1  Board, 

     Assignme 
     nts 

 L2  3 Typesoftransactions T1,R 2  Chalk-  
1   1  Board 

8 L2  3 Quotes for various T1,R 2  Chalk-  
 2  types of merchant 1  Board 
   transactions    

 L2  3 Forex market- the T1,R 2  Chalk-  
3  Indianscenario 1  Board, 

     Assignme 
     nts 

 L2  3 Foreign exchange T1,R 2  Chalk-  
4  contracts 1  Board 

9 L2  3 Early T1,R 2  Chalk-  
 5  delivery/extension/canc 1  Board 
   ellation of forward    

   exchangecontracts    

 L2  3 Early T1,R 2  Chalk-  
6  delivery/extension/canc 1  Board 

  ellation of forward    

  exchangecontracts    



          

 L2  4 Defining foreign T1,R 2  Chalk-  
7  exchangeexposure 1  Board 

10 L2  4 Transactionexposure T1,R 2  Chalk  
 8   1  -Board, 
      Assignme 
      nts 

 L2  4 Translationexposure T1,R 2  Chalk-  
9   1  Board 

 L3  4 Operatingexposure T1,R 2  Chalk-  
0   1  Board 

11 L3  4 Derivatives-definition T1,R 4  Chalk-  
 1  andclassification 1  Board, 
      Assignme 
      nts 

 L3  4 Featuresofderivatives T1,R 4  Chalk-  
2   1  Board 

 L3  4 Participants T1,R 4  Chalk-  
3   1  Board 

12 L3  4 Participants T1,R 4  Chalk-  
 4   1  Board 

 L3  5 Formation of trade T1,R 1,5  Chalk-  
5  blocks,conditions for 1  Board, 

  success    Assignme 
      nts 

 L3  5 OPEC-objectives T1,R 1,5  Chalk-  
6   1  Board, 

     Assignme 
     nts 

13 L3  5 FunctionsofEU T1,R 1,5  Chalk-  
 7   1  Board, 
      Assignme 
      nts,Self- 
      learning 
      such as 
      use of 
      NPTEL 
      materials 
      and 
      internets 

 L3  5 NAFTA-objectives T1,R 1,5  Chalk-  
8   1  Board, 

     Assignme 
     nts,Self- 
     learning 
     such as 



        use

 of

NPTEL 
materials 

andinter

nets 

 

 L3  5 UNCTAD-Functions T1,R 1,5  Chalk-  
9   1  Board, 

     Assignme 
     nts,Self- 
     learning 
     such as 
     use of 
     NPTEL 
     materials 
     and 
     internets 

14 L4  5 WTO- history, T1,R 1,5  Chalk-  
 0  functionsand structure 1  Board, 
      Assignme 
      nts,Self- 
      learning 
      such as 
      use of 
      NPTEL 
      materials 
      and 
      internets 

 L4  5 TRIPS,TRIMS T1,R 1,3  Chalk-  
1   1  Board, 

     Assignme 
     nts,Self- 
     learning 
     such as 
     use of 
     NPTEL 
     materials 
     and 
     internets 

 L4  5 GATS T1,R 1,5    
2   1  Chalk- 

     Board, 
     Assignme 
     nts 



MT309EquityandDebtMarketC

OURSEINFORMATIONSHEET 

Course code:MT309 

Coursetitle:Equityand 

DebtMarketPre-

requisite(s):MT103,MT113 

Co-requisite(s):NIL 

Credits:3 L:3 T:0 P: 

0Class schedule per week: 

3Class:BBA 

Semester/Level:VI/IIIN

ameofTeacher: 

 

Course Objectives 

 

Thiscourseenablesthestudents: 

 
A. Tounderstandtheevolutionoffinancialmarkets,bothequitymarketanddebtmarket 

B. To 

impartknowledgeofprimaryandsecondarymarketandunderstandthetradingsystems. 

C. Todescribetheroleofdebtand equityinafirm’scapitalstructure. 

D. Tounderstandtheroleoftechnicalandfundamentalanalysisinstockvaluation. 

E. Tostudytheplayersindebtmarketsandbondvaluation. 

 
 

CourseOutcomes 

 

Afterthecompletionofthiscourse,studentswillbeableto: 

 
1. Distinguishbetweenthevariousequityanddebtinstruments. 

2. Designaninvestmentportfolioaccordingtotheinvestorsriskappetiteand 
investmenthorizon. 

3. Understandtheroleofintermediariesandtheirservices. 

4. Estimateandcalculatetheriskandreturnassociatedwithvariousinvestments. 

5. Studythe role ofdebtandequityincapitalstructure ofa firm. 

 

Syllabus 

 

Module1(9Lectures) 

Introduction to Financial Markets – Equity and Debt Markets Evolution of Financial Markets 

inIndia,IndirectandDirectFinance,BorrowersandlendersPrimary andSecondarymarket,Money 

market, Functions of Financial Markets Regulatory framework of Financial MarketsRegulation 

of Equity and Debt Markets and role of Regulatory bodies, Contribution of 

FinancialMarketstowards growthofIndianEconomy,ServicesofIntermediaries. 



 

Module2(9Lectures) 

Introduction toEquity Shares Conceptof equity shares,Features of equity 

shares,AdvantagesandDisadvantagesofequityshareinvestments.EquityMarketsandTradingSystems

Introduction to Equity market- Primary market, Secondary market,Growth of equity 

shareholders,IPO, Evolution and growth of Stock Exchanges in India and Trading arrangements, 

Role of NSE,BSEandSEBI. 

 
Module3(9Lectures) 

DebtMarketMoneymarketandDebtmarketinIndia,FundamentalfeaturesofDebtinstruments,Differe

nt types of Debt Instruments, Participants in Debt Market Bond Analysis and 

ValuationBondAnalysisand Bond valuation,Bond valuationtheories,YTM,RealizedYield 

 

Module4(9Lectures) 

RiskandReturnRiskonaSecurity,TypesofRisks,DifferencebetweenSystematicandUnsystematicRis
k,RiskprofileofInvestors,ReducingRisk throughdiversification 

RiskMeasurementToolsVarianceandStandardDeviationofRateofReturn,RegressionEquations,Cor

relationcoefficients,ProbabilityDistribution,TechnicalAnalysisandFundamentalAnalysis. 

 
Module5(6Lectures) 

IntroductiontoMutualFundsDefinitionofAMutualFund,TypesofMutualFunds,Advantagesto 

Mutual Fund holders, Difference between Share and Mutual Fund Portfolio 

ManagementIntroductiontoPortfolioManagement,PortfolioManagementStrategies,RiskDiversific

ation,PortfolioAnalysisandPortfolioPerformanceEvaluation. 

Suggested 

ReadingsTextbooks

: 

1. KevinS(2010)SecurityAnalysisandportfolioManagement,PHILearningPvt.Ltd,Delhi,

8th Edition 

2. Ranganathan,M&Madhumathi,R(2001)InvestmentAnalysisandPortfolioMan

agement,DorlingKindesleypvt.Ltd.Delhi(5&6) 
3. SinghP(2009)Investmentmanagement, HimalayapublishingHouse7thEdition(2&4) 

4. Chandra,P.(2011).CorporateValuationandValueCreation,(1sted).TMH 

5. LMBhole.Financialinstitutions&markets:Structure, 

growth&innovations.TMH(5thed.)Donald,E.F. 

Ronald.J.Jordan,SecurityAnalysisandPortfolioManagement, 

PrenticeHallofIndia,SixthEdition 

 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsintheSyllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 



 

CourseDeliverymethods 

Lecturebyuse ofboards/LCD projectors/OHP 
projectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsand 
internets 

Simulation 
 

 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 

 

AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 

 
 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 

MappingofCourseOutcomesontoProgramOutcomes 
 

CourseOutcomes ProgramOutcomes 

a b c d e 

1 H M H H H 

2 M L H M L 

3 M M H L M 

4 H L L M M 

5 H M L H H 



6 H M H L L 

 

 

 

CD 
 

CourseDeliverymethods 
CourseO

utcome 

Course 

DeliveryMethod 

CD 
1 

Lecturebyuse ofboards/LCD projectors/OHP 
projectors 

 

CO1 
 

CD1, CD5,CD8 

CD 
2 

 

Tutorials/Assignments 
 

CO2 
CD1,CD2,CD4,C 
D5 

CD 
3 

 

Seminars 
 

CO3 
CD1 
,CD2,CD4,CD5 

CD 
4 

 

Miniprojects/Projects 
 

CO4 
 

CD1, CD4,CD8 

CD 
5 

 

Laboratoryexperiments/teachingaids 
 

CO5 
CD1,CD4,CD5,C 
D8,CD2 

CD 
6 

 

Industrial/guest lectures 
  

CD 
7 

 

Industrialvisits/in-planttraining 
  

CD 
8 

Self-learningsuchasuseofNPTELmaterials 
and internets 

  

CD 
9 

 

Simulation 
  

 
 

LecturewiseLessonPlanningDetails. 
 

Wee

kNo

. 

Lect.

No. 

Ten

tati

ve

Dat

e 

Ch 

. 

No 

. 

Topicstobecovered Text

Boo

k/Re

fe 

renc

es 

C 

Os

ap

pe

d 

Actual

Content

covered 

Method

ologyU

s 

ed 

Rema

rks 

byfac

ultyif 

any 

1 L1  1 EvolutionofFinancialMarkets 

in India, Indirect and

 DirectFinance 

1,2 1  Lecture 

,Lectur

e,PPT 

 

L2  1 BorrowersandlendersPrimaryand

Secondarymarket,Moneymarket,

FunctionsofFinancialMarkets 

1,3 1  Lecture 

,PPT, 

Case 

 

 L3  1 RegulationofEquityandDebtMark

etsandroleof Regulatorybodies 

1,2,, 

4,5 
1  Lecture 

,PPT 

,Case 

 



 

 

 

2 

L4  1 ContributionofFinancialMarketst

owardsgrowthofIndianEconomy,

Servicesof 
Intermediaries 

1,2,, 

4,5 

1  Lecture 

,PPT 
 

L5  2 Concept of equity

 shares,Features 

ofequityshares 

1,2,3 

,4,5 

2  Lecture 

,PPT 
 

L6  2 AdvantagesandDisadvantages 
ofequityshareinvestments 

1,4,5 2  PPt, 
project 

 

3 L7  2 . 

IntroductiontoEquitymarket- 

Primary market,

 Secondarymarket 

,2,3, 

4,5 
2  Lecture 

,PPT 

,Case 

 

L8  2 Growthofequityshareholders,IPO 1,2,3 

,4,5 
2  Lecture 

,PPt, 

project,

case 

 

L9  2 Role ofNSE,BSEandSEBI 2,3,4 

, 
2  PPt, 

project,

case 

 

 

 

 

 

4 

L10  3 Money market and Debt 

marketin India, Fundamental 

features ofDebtinstruments 

1,2,3 

,4,5 

2  Lecture 

,PPt, 

project,

case 

 

L11  3 DifferenttypesofDebtInstruments

, Participants in DebtMarket 

1,2,3 

,4,5 

2  Lecture 

,PPt, 

project,

case 

 

L12  3 Bond Analysis and

 Bondvaluation 

1,4,5 1,3  PPt, 

project,

case 

 

5 L13  3 Bondvaluationtheories 2,3,5 1,3  PPt, 
project,

case 

 

L14  3 YTM,RealizedYield 2,3,4 

,5 
  PPt, 

project,

case 

 

L15  4 RiskonaSecurity,TypesofRisks 1,2,3 

,4,5 

3  PPt, 
project,

case 

 

 

 
6 

L16  4 DifferencebetweenSystematicand

Unsystematic Risk 

1,2,3 

,4,5 

3  PPt, 

project,

case 

 

L17  4 Risk profile of Investors, 
Reducing Risk

 throughdiversifica

tion 

2,3.5 3  PPt, 
project,

case 

 



 L18  4 VarianceandStandardDeviationof

RateofReturn 

1,4,5 3  PPt, 
project,

case 

 

7 L19  4 RegressionEquations 1,2,3 

,4,5 
3  PPt, 

project,

case 

 

L20  4 Correlationcoefficients 1,4,5 3  PPT  

L21  4 ProbabilityDistribution 1,2,3 
,4,5 

3  PPT  

L22  4 Technical Analysis

 andFundamental

Analysis 

2,3.5 4  PPT  

8 L23  5 DefinitionofAMutualFund, 
TypesofMutualFunds 

1,2,3 
,4,5 

5  PPt, 
Case 

 

L24  5 DefinitionofAMutualFund, 
TypesofMutualFunds 

1,2,3 
,4,5 

5  PPt, 
Case 

 

9 L25  5 Advantages to Mutual Fund 
holders 

3,5 4  PPt, 
Case 

 

L26  5 Advantages to Mutual Fund 
holders 

1,2,3 
,4,5 

5  PPt, 
Case 

 

L27  5 Advantages to Mutual Fund 
holders 

2,3.5 4  PPt, 
Case 

 

 

 

 

10 

L28  5 DifferencebetweenShareandMutua

lFund 

1,2,3 

,4,5 
5  Lecture 

,PPt, 
Case 

 

L29  5 DifferencebetweenShareandMutua

lFund 

3,5 5  Lecture 

,PPt, 
Case 

 

L30  5 DifferencebetweenShareandMutua

lFund 

3,5   Lecture 

,PPt, 
Case 

 

 

 

 

11 

L31  6 Introduction to

 PortfolioManag
ement 

3,5   Lecture 

,PPt, 
Case 

 

L32  6 Introduction to

 PortfolioManag

ement 

3,5   Lecture

PPt, 
Case 

 

L33  6 Introduction to

 PortfolioManag
ement 

3,5   Lecture

PPt, 
Case 

 

 
 

12 

L34  7 PortfolioManagementStrategies, 1,2,3 

,4,5 
  Lecture 

,Lectur

e ,PPt, 
Case 

 

L35  7 PortfolioManagementStrategies, 1,2,3   Lecture  



     ,4,5   Lecture 

,PPt, 
Case 

 

L36  7 PortfolioManagementStrategies, 1,2,3 

,4,5 
  Lecture 

,PPt, 
Case 

 

 

 

 

13 

L37  8 RiskDiversification. 1,2,3 

,4,5 
  Lecture 

,PPt, 
Case 

 

L38  8 RiskDiversification. 1,2,3 

,4,5 
  Lecture 

,PPt, 
Case 

 

L39  8 RiskDiversification. 1,2,3 

,4,5 
  Lecture 

,PPt, 
Case 

 

 

 

 

14 

L40  9 PortfolioAnalysisandPortfolioPer
formanceEvaluation. 

1,2,3 

,4,5 
  Lecture 

,PPt, 
Case 

 

L41  9 PortfolioAnalysisandPortfolioPer

formanceEvaluation. 

1,2,3 

,4,5 
  Lecture 

,PPt, 
Case 

 

L42  9 PortfolioAnalysisandPortfolioPer

formanceEvaluation. 

1,2,3 

,4,5 
  Lecture 

,PPt, 
Case 

 

 

 

MT310Auditing 
 

COURSEINFORMATIONSHEET 

 

Course code:MT 

310Coursetitle:Auditi

ng 

Pre-

requisite(s):MT103,MT113Co-

requisite(s):NIL 

Credits:3 L:3 T:0 P: 

0Class schedule per week: 

3Class:BBA 

Semester/Level:VI/IIIN

ameofTeacher: 

 

Course Objectives 

 

Thiscourseenablesthestudents: 

 
A. Tounderstandtheroleofauditoringlobalbusinessenvironment. 

B. Toimpartknowledgeofauditingprocess,legalliabilitiesandresponsibilitiesofan 



 auditor. 

C. Toacquaintstudentswithauditingprocedureandreportwriting. 

D. Tounderstandtheimportanceofeffective internalcontrolsystem. 

E. Tofamiliarizewithrecentdevelopmentsinauditrules. 
 

CourseOutcomes 

 

Afterthecompletionofthiscourse,studentswillbeableto: 

 
1. Understandthe importanceofauditandauditprocessindetail. 

2. Interprettheresultsofauditreportsandbalancesheetsofvariouscompanies. 

3. Suggestvariousinternalcontrolmeasuresandchecks. 

4. Performathoroughvaluationofassetsandliabilities. 

5. Developabilitytosolvebasiccasesrelatingtoauditengagements 

 

Syllabus 

 

Module1(9Lectures) 

IntroductiontoAuditingAuditing–

MeaningandDefinition,NatureandLimitationsofAuditing,Objectives of Auditing, Importance 

with reference to Indian Industry. Audit Standards 

AuditingandAssuranceStandards,StatementsandGuidanceNotesonAuditing 

 
Module2(9Lectures) 

Planning of Audit and Control Role of an Auditor – Qualifications – Appointment – Rights –

Remuneration - Duties and Liabilities. Process of Auditplanning,Auditprogramme, Auditpapers, 

Audit contents, Accounting controls and Sampling in Audit. Types of Audit GeneralAuditand 

SpecificAudit,Continuous,PeriodicandBalanceSheetAudit 

 
Module3(9Lectures) 

Audit of Financial Statements Vouching – Meaning. Vouching of cash book and investigation 

oftransactions, Verification and Valuation of assets and liabilities. Audit of Financial Statements 

–Receipts and Payments, Sales and Purchases, Capital and Reserves, Fixed Assets and 

OtherAssets. 

 
Module4(9Lectures) 

InternalControlSystemConceptandObjectiveofInternalControl,Characteristicsofanefficientsystem

ofinternalcontrol,ITrevolution,ChallengesinInternalControlRiskAssessmentandInternalControlE

valuationofInternalcontrolproceduresandtechniquesincluding questionnaire, flow chart, internal 

audit and external audit, coordination between thetwo. 

 

Module5(9Lectures) 

Audit of Different InstitutionsAudit of different types of Institutions (Partnership, Trading, 

Nontradingconcerns,Manufacturingcompanies).FeaturesandBasicPrinciplesof GovernmentAudit-

LocalBodiesandNon-ProfitSeekingOrganizationsAuditReportandCertificate 



DistinctionbetweenReportandCertificate,ContentsofanAuditReport,PreparationofafairAuditRepor

t. 

Suggested 

ReadingsTextbooks

: 

1. PrakashJagdishPriciplesandPracticesofAuditing,KalyaniPublishers,NewDelhi 

2. Kamal Gupta and Ashok Gupta “Fundamentals of Auditing” Mc Grew Hill 

Education,New Delhi,2004. 
3. R.G.SaxenaAuditing HimalayaPublishingHouseNewDelhi2010 

4. T.N.Tandon“PracticalAuditing”KalyaniPublishers,New Delhi. 

5. Hooks,K.L.(2011).AuditingandAssuranceServices:UnderstandingtheIntegratedAudit

(1sted.).NewYork,NY:Wiley. 

 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsintheSyllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 
 

 

CourseDeliverymethods 

Lecturebyuse ofboards/LCDprojectors/OHP 
projectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsand 
internets 

Simulation 
 

 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 

 

AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 



IndependentTeachingAssessment 5 
 

 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 

MappingofCourseOutcomesontoProgramOutcomes 
 

CourseOutcomes ProgramOutcomes 

1 2 3 4 5 

1 H H L H M 

2 H L M M L 

3 M H H H H 

4 H L M H L 

5 L L L M H 

6 H M H M L 

 

 

 

CD 
 

CourseDeliverymethods 
CourseO

utcome 

Course 

DeliveryMethod 

CD 
1 

Lecturebyuse ofboards/LCD projectors/OHP 
projectors 

 

CO1 
 

CD1, CD5,CD8 

CD 
2 

 

Tutorials/Assignments 
 

CO2 
 

CD1,CD2,CD4,CD5 

CD 
3 

 

Seminars 
 

CO3 
 

CD1,CD2,CD4,CD5 

CD 
4 

 

Miniprojects/Projects 
 

CO4 
 

CD1, CD4,CD8 

CD 
5 

 

Laboratoryexperiments/teachingaids 
 

CO5 
CD1,CD4,CD5,CD8, 
CD2 

CD 
6 

 

Industrial/guest lectures 
  

CD 
7 

 

Industrialvisits/in-planttraining 
  

CD 
8 

Self-learningsuchasuseofNPTELmaterials 
and internets 

  

CD Simulation   



9    

 
 

LecturewiseLessonPlanningDetails. 
 

Wee Lect. Ten Ch Topicstobecovered Text C Actual Method Rema 

k No. tati .  Boo Os Content ology rks by 

No.  ve No  k/ ap covered Us facult 
  Dat .  Refe pe  ed y if 
  e   re d   any 
     nces     

1 L1  1 Auditing – Meaning and 1,2,3 1  Lecture  
2   Definition, Nature and ,4  ,PPT, 

   Limitations ofAuditing   Lecture 

      s 

 L2  1 Objectives of Auditing, 1,2,3 1  PPT,  
   Importance with reference to   Case, 
   IndianIndustry   Lecture 
      s 
 L3  1 Auditing and Assurance 1,2,4 1  PPT  
   Standards ,5  ,Case, 
      Lecture 
      s 
 L4  1 StatementsandGuidance  Notes 1,2,, 1  PPT,  
   onAuditing 4,5  Lecture 
      s 
 L5  2 Role of an Auditor 1,2,3 2  PPT ,  
   Qualifications–Appointment ,4,5  project, 

2 
     Lecture

s 

 L6  2 Rights–Remuneration-Duties 1,4,5 2  PPt,  
   andLiabilities.ProcessofAudit   project, 
   planning,Auditprogramme   Lecture 
      s 

3 L7  2 ProcessofAuditplanning,Audit ,2,3, 2  PPT  
   programmeAudit papers 4,5  ,Case, 
      Lecture 
      s 
 L8  2 Audit papers, Audit 1,2,3 2  PPt,  
   contentsAccountingcontrolsand ,4,5  case 

   SamplinginAudit    

 L9  2 Accounting controls and 1,2,3 2  PPt,  
   SamplinginAuditGeneralAudit ,4,  project, 



    andSpecificAudit    case, 
Lecture

s 

 

 L10  2 General Audit and Specific 1,2,3 2  PPt,  
   AuditContinuous ,4,5  project, 
      case, 
      Lecture 
      s 
 L11  2 Continuous, Periodic and 1,2,3 2  PPt,  
4   BalanceSheet. ,4,5  project, 

      case, 
      Lecture 
      s 
 L12  3 Audit Vouching – Meaning. 1,4,5 1,3  PPt,  
   Vouching of cash book and   project, 
   investigationoftransactions   case 

5 L13  3 Verification  and Valuationof 2,3,5 1,3  PPt,  
   assetsandliabilities   project, 
      case, 
      Lecture 
      s 
 L14  3 AuditofFinancialStatements– 2,3,4   PPt,  
   ReceiptsandPayments ,5 projects 
 L15  3 SalesandPurchasesCapitaland 1,2,3 3  PPt,  

   Reserves, Fixed Assets and 

OtherAssets 

,4,5  project, 
case,Le

cture 
      s 
 L16  3 Capital and Reserves, Fixed 1,2,3 3  PPt,  

   AssetsandOtherAssets ,4,5  case 

 L17  4 Concept and Objective of 2,3.5 3  PPt,  

6 
  InternalControl   project, 

case, 
      Lecture 
      s 
 L18  4 Characteristicsof  an  efficient 1,4,5 3  PPt,  

   systemofinternalcontrol   project 

7 L19  4 IT revolution, Challenges in 1,2,3 3  PPt, 

project,

case,Le

ctures 

 

   Internal ControlEvaluation of ,4,5  

   Internalcontrolproceduresand   

   techniques including   

   questionnaire,flowchart   

 L20  4 Evaluationof  Internal  control 1,4,5 3  PPT,  



    procedures and techniques    Lecture  
including questionnaire, flow s 

chart  

L21  4 Internalauditandexternalaudit, 1,2,3 3  PPT,  
  coordinationbetweenthe two ,4,5  Lecture 

     s 

 L22  5 Audit of different types of 2,3.5 4  PPT  

   Institutions (Partnership,    

   Trading)    

 L23  5 Audit of different types of 1,2,3 5  PPt,  

8 
  Institutions

 (Partnership,

Trading) 

,4,5  Case 

 L24  5 Audit of different types of 1,2,3 5  PPt,  

   Institutions (Partnership, ,4,5  Case 

   Trading)    

9 L25  5 Non trading concerns, 3,5 4  PPt  
   Manufacturingcompanies    

 L26  5 Non trading concerns, 1,2,3 5  PPt,  
   Manufacturingcompanies ,4,5  Case 
 L27  5 Non trading concerns, 2,3.5 4  PPt,  
   Manufacturingcompanies   Case 
 L28  5 FeaturesandBasicPrinciplesof 1,2,3 5  PPt,  
   GovernmentAudit-LocalBodies ,4,5  Case 
   and Non- Profit Seeking    

   Organizations    

 L29   FeaturesandBasicPrinciplesof 1,2,3 5  PPt,  
  GovernmentAudit-LocalBodies ,4,5  project, 

10 
 and Non- Profit Seeking 

Organizations 
  case, 

Lecture 
     s 
 L30   FeaturesandBasicPrinciplesof 1,2,3 5  PPt,  
  GovernmentAudit-LocalBodies ,4,5  project, 
  and Non- Profit Seeking   case, 
  Organizations   Lecture 
     s 
 L31   Distinctionbetween  Reportand 1,2,3 3,4  PPt,  

  Certificate ,4,5 ,5 project, 
case, 

11     Lecture 
     s 
 L32   DistinctionbetweenReportand 1,2,3 3,4  PPt,  
   ,4,5 ,5 project, 



    Certificate    case  

L33   DistinctionbetweenReportandCert

ificate 

1,2,3 

,4,5 

3,4 

,5 
 PPt, 

project,

case 

 

 

 

 

12 

L34   ContentsofanAuditReport 1,2,3 

,4,5 

3,4 

,5 
 PPt, 

project,

case 

 

L35   ContentsofanAuditReport 1,2,3 

,4,5 

3,4 

,5 
 PPt, 

project,

case 

 

L36   ContentsofanAuditReport 1,2,3 

,4,5 

3,4 

,5 
 PPt, 

project,

case 
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L37   Preparation

Report 

of a fair Audit 1,2,3 

,4,5 

3,4 

,5 
 PPt, 

project,

case 

 

L38   Preparation

Report 

of a fair Audit 1,2,3 

,4,5 

3,4 

,5 
 PPt, 

project,

case 

 

L39   Preparation

Report 

of a fair Audit 1,2,3 

,4,5 

3,4 

,5 
 PPt, 

project,

case 

 

 

 

 

14 

L40   DiscussionofAuditCases 1,2,3 

,4,5 

3,4 

,5 
 PPt, 

project,

case 

 

L41   DiscussionofAuditCases 1,2,3 
,4,5 

3,4 
,5 

 PPt, 

project,

case 

 

L42   DiscussionofAuditCases 1,2,3 

,4,5 

3,4 

,5 
 PPt, 

project,

case 

 

 
 

MT311Computer 

NetworksCOURSEINFORMATIONSHEET 

Coursecode:MT311 

Coursetitle:ComputerNetworksP

re-requisite(s):MT106 

Co-requisite(s):NIL 

Credits: L: 03T: 00P: 

00Class schedule per week: 

03Class:BBA 

Semester/ 

Level:VI/3NameofTea

cher: 



 

Course Objectives 

 

Thiscourseenablesthestudents: 

 
A. To learnaboutbasicsofcomputernetwork 

B. Tolearnaboutnetworkarchitecture,guidedandunguidedmedia 

C. To learnabout physicallayerofdatatransmission 

D. Tolearnswitchingand multiplexing 

E. Learntheerrorcontrolandflowcontrolmechanismindatalinklayer 

 
 

CourseOutcomes 

 

Afterthecompletionofthiscourse,studentswillbeableto: 

 
1. Understandthebasicsofcomputernetworks 

2. DemonstratetheOSI andTCP/IPreferencemodel 

3. Recognizethedigitalandanalogtransmission 

4. Categorizecircuitswitching,packet switchingandmultiplexing 

5. Evaluateflowcontrolanderror controlmechanisms 

 

Syllabus 
 

Module1Introduction:(6lectures) 
 

Introduction:Usesofcomputer,businessapplications,homeapplications,mobileusers,socialissues,N

etwork Hardware,LAN,MAN,WAN,wirelessnetworks,homenetworks,Internetworks 

Module2 NetworkArchitecture(6lectures) 
 

NetworkArchitecture:OSIReferenceModel,TCP/IPReferenceModel,ComparisonofOSIandTCP/IP 

Reference Model. Transmission Media: Guided Transmission media, Wirelesstransmission 

Module3DigitalTransmission(9lectures) 
 

DigitalTransmission:digitaltodigitaltransmission,analogtodigitaltransmission, 

transmissionmodes.AnalogTransmission:digitaltoanalogtransmissionandanalogtoanalogtransmiss

ion 

Module4Switching:(9lectures) 



Switching:circuitswitchednetwork,datagramnetworks,virtualcircuit 

networks.Multiplexing:frequency division multiplexing, synchronous time division 

multiplexing, statistical timedivisionmultiplexing. 

Module5Datalinklayer(11lectures) 
 

Datalinklayer:datalinklayerdesignissues, errordetectionanderrorcorrection,stop-and-

waitprotocol,slidingwindowprotocol. 

 

Textbooks: 
 

AndrewS.Tanenbaum, ComputerNetworks,4thEdition,PearsonPrenticeHall 

BehrouzA.Forouzan,DataCommunicationsandNetworking,4thEdition,TataMcGrawHillReference 

books: 

PrakashC. 

Gupta,DataCommunicationsandComputerNetworks,PHILearningPrivateLimited,ISBN-978-

81-203-2846-4 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements) 
 

POsmetthroughGapsintheSyllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 
 

 

 
 

CourseDeliverymethods 

Lecturebyuseofboards/LCD 

projectors/OHPprojectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsand 



internets 

Simulation 

 

 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 
 

 
AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 
 

 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 

 

 

 

MappingbetweenObjectivesandOutcomes 
 
 

MappingofCourseOutcomesontoProgramOutcomes 
 

CourseOutcome# Programoutcomes 

a b c d 

1 M L M M 

2 M L H L 

3 L L H M 

4 L L H M 

5 M L H M 

H-High,M- Medium,L-Low 



 

 

Mapping BetweenCOsand CourseDelivery(CD)methods 

     

 

 
CD 

 

 
CourseDeliverymethods 

  
CourseO

utcome 

CourseD

elivery

Method 

CD1 Lecturebyuseofboards/LCD projectors/OHP projectors  CO1 CD1 

CD2 Tutorials/Assignments  CO2 CD1 

CD3 Seminars  CO3 CD1andCD2 

 
CD4 

 
Miniprojects/Projects 

  
CO4 

CD1,CD2and

CD8 

CD5 Laboratoryexperiments/teachingaids  CO5 CD1andCD8 

CD6 Industrial/guest lectures    

CD7 Industrialvisits/in-planttraining    

CD8 Self-learningsuchasuseofNPTELmaterialsandinternets    

CD9 Simulation    
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,18 

 3  
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PPT, 

Board 
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k,datagramnet

works,virtual 

circuitnetworks
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isionmultiple
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Board
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icaltimedivisi
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MT312KnowledgeManagement

COURSE INFORMATIONSHEET 

Coursecode:MT312 

Coursetitle:KnowledgemanagementP

re-requisite(s):MT106 

Co-requisite(s):NIL 

Credits: L: 03T: 00P: 

00Classschedule perweek:3 

Class:BBA 

Semester/Level:VI/3N

ameofTeacher: 

 

Course Objectives 

 

Thiscourseenablesthestudents: 

 
A. Tolearnaboutdataandknowledge 

B. Tolearnthebasicsofknowledgemanagement 

C. Tolearnknowledgemanagementtools 

D. Tolearnknowledgemanagementcycle 

E. Tolearnknowledgeprocessingandknowledgeengineeringapproach 

 

CourseOutcomes 

 

Afterthecompletionofthiscourse,studentswillbeableto: 

 
1. Understandaboutprogressionofdatatoknowledge 

2. Understandthebasicsandhistoryofknowledgemanagement 

3. Interpret knowledgemanagementtools 

4. Relateknowledgeprocessingandknowledgecreation 



5. Demonstratetheknowledgeengineeringapproach 
 

 

 

Syllabus 

 

Module1(9lectures) 

UnderstandingKnowledgeanddefinitionofKnowledgeManagement,ConceptualProgressionfrom

datatoknowledge,NeedandObjective ofKnowledge Management. 

Module2(9lectures) 

History of Knowledge Management, Elements of Knowledge Management, Different Types 

ofknowledgeinOrganization,knowledgeLifeCycleOrganizationalLearningProcess,CorporateMe

mories,Types ofCorporateMemories 

Module(9lectures) 
 

Knowledgemanagementtools,ImplementationofKnowledgemanagement,Knowledgemanagement

cycle 

Module4(9lectures) 
 

The Environment for Co-operative knowledge Processing, Supporting, Co-ordination through 

aFlexibleUseofKnowledgeCreation 

Module5(11lectures) 
 

TheknowledgeEngineeringApproach,Acquisition,Representation,ExpressionandManageme

ntofKnowledgeBase 

Textbooks: 
 

TiwanaKnowledgeManagement

Reference books: 

K. Dalkir Knowledge Management in Theory and Practice, Second Edition 

ISBN:9780262015080 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsinthe Syllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 



 

CourseDeliverymethods 

LecturebyuseofChalk 

andboards/LCDprojectors/OHPprojector

s 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-

learningsuchasuseofNPTELmaterialsandinternets 

Simulation 

 

 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 

 

AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 

 
 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 

MappingbetweenObjectivesandOutcomes 
 
 

MappingofCourseOutcomesontoProgramOutcomes 
 

CourseOutcome# Programoutcomes 



 a b c d 

1 M L H L 

2 M L M M 

3 M L H L 

4 M L M M 

5 M L H M 

H-High,M- Medium,L-Low 
 

MappingBetweenCOsandCourseDelivery(CD) methods 

     

 
CD 

 
CourseDeliverymethods 

 CourseO

utcome 

CourseDelivery

Method 

 
CD1 

LecturebyuseofChalk and 

boards/LCDprojectors/OHPprojectors 

  
CO1 

 
CD1 

CD2 Tutorials/Assignments  CO2 CD1 

CD3 Seminars  CO3 CD1andCD2 

 
CD4 

 
Miniprojects/Projects 

  
CO4 

CD1,CD2and

CD8 

 
CD5 

 
Laboratoryexperiments/teachingaids 

  
CO5 

CD1,CD2and

CD8 

CD6 Industrial/guest lectures    

CD7 Industrialvisits/in-planttraining    

CD8 Self-learningsuchasuseofNPTELmaterialsandinternets    

CD9 Simulation    
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T 
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   andboard  
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T 
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1 
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n 
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T1/R1 CO3  Lecture,PP
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4 
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T 
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9 25,26,2 

7 
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cessing 
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T1/R1 CO4  Lecture,C

halk 

andboard 

 

10 28,29,3 

0 

 4 TheEnviron
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T1/R1 CO4  Lecture,C

halk 

andboard,

Simulation 

 

11 31,32,3 
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ch, 
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13 37,38,3 
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 5 Acquisition,
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andboard,

Simulation 

 

14 40,41,4 
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 5 Expression 
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MT313InternetAndWebPageDesign 

 

COURSEINFORMATIONSHEET 

 

Coursecode:MT313 

Coursetitle:INTERNETANDWEBPAGEDESIGN 

Pre-

requisite(s):MT106Co-

requisite(s):NIL 

Credits:3 L:03 T:00 P:00 

Classscheduleperweek: 

03Class:BBA 

Semester/Level:VI/3N

ameofTeacher: 

 

Course Objectives 

 

Thiscourseenablesthestudents: 

 
A. Tolearnabout basicsofInternet 

B. Tolearnhow the webworks 

C. TolearnHTMLandforscripting 

D. TolearnprogrammingusingJavascript 

E. Learnthebasics ofXML 

 
 

CourseOutcomes 

 

Afterthecompletionofthiscourse,studentswillbeableto: 



 

1. Learnthe basicsofInternet 

2. Ableto understand howthenetworking oftheInternetworks 

3. LearnscriptingwithHTML 

4. LearnprogramdevelopmentwithJavaScript 

5. UnderstandthebasicsofXMLandJavaapplets 
 

 

 

Syllabus 

 

Module1:(6lectures) 

IntroductiontoInternetandHTML:IntroductiontoInternetandHTML:IntroductiontoInternet,Internet 

Services, Web Server, Web Client, Domain Registration, Internet Security, URLS 

andDomainNames andInternetService Providers (ISP) 

Module2:(9lectures) 
 

AccessingInternet:GettingConnected,Access,ModemsandSpeed.InternetProtocols,TCP/IP,FileTr

ansfer,Protocol,Configuring the Machine,forTCP/IPAccount,IP Address 

 

Module3:(9lectures) 

 

HTML: Basics of HTML, HTML Tags, HTML Documents, Header Section, Body 

Section,Headings,LinkDocumentsusing 

AnchorTag,FormattingCharacters,Fonttag,ImagesandPictures,Listing,TablesinHTML,Hyperlinks

,FramesandForms. 

 

Module4:(9lectures) 

JavaScript:DataTypes,Variables, Operators,ConditionalStatements,UseofJavaScriptinWeb 

Pages, Advantages of Java Script, Type Casting , basics of Array,Operators 

andExpression,ConditionalChecking,Function,UserDefined Function. 

 

Module5:(12lectures) 

UnderstandingXMLandJavaApplets:OverviewofXML, XML 

FamiliesofTechnology,IntroductiontoDTD,basicsofJavaApplets 

 

Textbooks: 
 

C. Xavier,WebTechnology&Design,NewAgeInternationalPublishers,1stEdn, NewDelhi,2004. 



Referencebooks: 
 

IvanBayRoss,WebEnableCommercialApplication UsingHTML, 

DHTML,BPBPublication.Gapsinthe syllabus (tomeetIndustry/Professionrequirements) 

POsmetthroughGapsintheSyllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 
 

 
CourseDeliverymethods 

Lecturebyuseofboards/LCD 

projectors/OHPprojectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-

learningsuchasuseofNPTELmaterialsandinternets 

Simulation 

 

 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 

 
AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 



IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 

 
 

MappingbetweenObjectivesandOutcomes 
 
 

Mapping ofCourseOutcomesontoProgramOutcomes 
 

CourseOutcome# Programoutcomes 

A b c d 

1 M L H M 

2 M L H L 

3 L L H M 

4 L L H M 

5 M L H M 

H-High,M- Medium,L-Low 
 

Mapping BetweenCOsand CourseDelivery(CD)methods 

     

 
CD 

 
CourseDeliverymethods 

 CourseO

utcome 

CourseDelivery

Method 

CD1 Lecturebyuseofboards/LCD projectors/OHP projectors  CO1 CD1 

CD2 Tutorials/Assignments  CO2 CD1 

CD3 Seminars  CO3 CD1andCD2 

 
CD4 

 
Miniprojects/Projects 

  
CO4 

CD1,CD2and

CD8 

CD5 Laboratoryexperiments/teachingaids  CO5 CD1andCD8 

CD6 Industrial/guest lectures    



CD7 Industrialvisits/in-planttraining    

CD8 Self-learningsuchasuseofNPTELmaterialsandinternets    

CD9 Simulation    
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MT314Introduction toBusinessAnalytics 

 

COURSEINFORMATIONSHEET 
 

Coursecode:MT314 

Coursetitle:IntroductiontoBusinessAnalyticsPr

e-requisite(s):MT106 

Co-requisite(s):NIL 

Credits:3 L:3 T:0 P: 

0Class schedule per week: 

3Class: 

Semester/Level:VI/3N

ameofTeacher: 

 
 

CourseObjectives: 

 

Thiscourseenablesthestudents: 

 

1. To knowdetailsaboutthebusinessdataanalytics 

2. Applications,advantagesandlimitationsofvariousanalyticstechniques. 

3. Reallifeuseofvariousdataanalytics. 

4. Casestudiesonbusinessdataanalytics. 

5. ImplementationusingR 

 

Courseoutcomes: 
 

After successfullycompletingthecoursethestudentsshouldbeableto: 



1. Understandthepropertiesofvariousbusinessdataanalytics 

2. IdentifyimportantresourcetosupportbusinessanalyticsandIdentifythestrengthandweaknesses

ofdifferentbusiness dataanalytics 

3. Designandutilizeappropriatedataanalyticstechniquesforsolvingproblems 

4. Understandtheroleofstatisticsindataanalytics 

5. Understandtheroleofdataminingindataanalytics 

 

 

Syllabus 

 

Module1:(8lectures) 
 

Introduction to Business Analytics :Terminology, Business Analytics Process, Relationship 

ofBA Process and Organization, Decision-Making Process. Why Are Business 

AnalyticsImportant? Introduction, Why BA Is Important: Providing Answers to Questions, Why 

BA IsImportant:Strategyfor CompetitiveAdvantage,Other 

ReasonsWhyBAIsImportant,AppliedReasonsWhyBAIs Important,TheImportanceofBAwithNew 

SourcesofData. 

Module2:(8lectures) 
 

ImportantResourcetoSupportBusinessAnalytics:Introduction,BusinessAnalyticsPersonnel,Busi

ness Analytics Data, Categorizing Data, Data Issues, Business Analytics Technology. HowDo 

We Align Resources to Support Business Analytics within an Organization? 

OrganizationStructuresAligning BusinessAnalytics.OrganizationStructures,ManagementIssues. 

Module3:(14lectures) 
 

Descriptive Analytics and Data Visualization :Mean, median, mode, harmonic mean, 

geometricmean,varianceandstandarddeviation,quantiles,skewness.DataVisualization:Summeryta

ble,Contingency table, Bar plot, Pie chart, Frequency distribution, Relative frequency 

distribution,Cumulative frequency distribution, Histogram, Frequency polygon, Cumulative 

frequencygraphs, Box plot, Time series plot, Pareto chart, Steam-and leaf display, Scatter 

diagram, Causeand effect diagram. Lorenz curve. Case Study Example: Descriptive Analytics 

Step in the BAProcess. 

Module4:(6lectures) 
 

Predictive Analytics :Introduction, Predictive Modeling, Logic-Driven Models, Data-

DrivenModels, DataMining,Cluster analysis:Whatiscluster analysis?K-Meansalgorithm, 



Hierarchicalclustering,Classification,K-

Nearestneighborclassification.CaseStudyExample:Predictive Analytics Stepinthe BAProcess. 

Module5:(6lectures) 
 

StatisticalDecisionAnalysisandfewadvancedanalysistopics:Introduction,Decisionmakingunder 

risk, Payoff table,Graphical approach for decision making, Influence diagram, Decisiontree, 

Decision making under uncertainty, Decision making under conflict (Game theory), 

Zerosumgame,Gamematrix.Advanced topic: Conjointanalysis,Paneldataanalysis. 

 

 

 

 
TextBook: 

 

Marc J. Schniederjans, Dara G. Schniederjans, Christopher M. Starkey, 

BusinessAnalyticsPrinciples,Concepts,andApplicationsWhat,Why,and 

How,Pearson,Pearson2014. 

JHanandMKamber, DataMining:Conceptsandtechniques, 
MorganKaufmannPublishers. 

GuptaandGupta, BusinessStatistics,SultanChandAndSons, 2014. 

 

 
ReferenceBook 

 

S. Christian Albright, Wayne L. Winston, Business Analytics: Data Analysis & 

DecisionMaking,CengageLearning,2015. 
R.EvansJames,BusinessAnalytics,Pearson,2017. 

 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsinthe Syllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 
 

 
CourseDeliverymethods 

Lecturebyuseofboards/LCD 

projectors/OHPprojectors 

Tutorials/Assignments 

Seminars 

http://books.rediff.com/publisher/sultan-chand-and-sons?sc_cid=publisher
https://www.amazon.in/s/ref%3Ddp_byline_sr_book_1?ie=UTF8&field-author=R.%2BEvans%2BJames&search-alias=stripbooks


Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-

learningsuchasuseofNPTELmaterialsandinternets 

Simulation 

 

 

 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

 

DirectAssessment 

 

AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 

 
 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 

MappingofCourseOutcomesontoProgramOutcomes 
 

CourseOutcome# Programoutcomes 

a b c d 

1 M H M M 

2 H M M L 

3 M M L H 

4 H H M M 



5 M H M M 

H-High,M- Medium,L-Low 
 

 
CD 

 
CourseDeliverymethods 

CourseO

utcome 

Course 

DeliveryMethod 

CD1 Lecturebyuseofboards/LCD projectors/OHP projectors CO1 CD1,CD5,CD3 

CD2 Tutorials/Assignments CO2 CD1,CD2,CD4,CD5 

CD3 Seminars CO3 CD1,CD2,CD4,CD5 

CD4 Miniprojects/Projects CO4 CD1, CD3,CD4,CD5 

CD5 Laboratoryexperiments/teachingaids CO5 CD1,CD4,CD5,CD8 

CD6 Industrial/guest lectures   

CD7 Industrialvisits/in-planttraining   

 
CD8 

Self-

learningsuchasuseofNPTELmaterialsandinternets 

  

CD9 Simulation   
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PT 

 

4 10  2 Business 

AnalyticsPersonne

l, 

T1,T2,

R2 

CO1  BLACKB

OARD,P

PT 

 

11  2 Business 

AnalyticsData, 

T1,T2,

R2 

CO1  BLACKB

OARD,P

PT 

 

12  2 Categorizing Data, 

DataIssues, 

T1,T2,

R2 

CO1  BLACKB

OARD, 

 



        PPT  

5 13  2 Business 

AnalyticsTechnolo

gy. 

T1,T2,

R2 

CO1  BLACKB

OARD,P

PT 

 

14  2 How DoWe 

AlignResources to 

SupportBusiness 

AnalyticswithinanOrga

nization? 

T1,T2,

R2 

CO1  BLACKB

OARD,P

PT 

 

15  2 Organization 

StructuresAligning 

BusinessAnalytics. 

T1,T2,

R2 

CO1  BLACKB

OARD,P

PT 

 

6 16  2 OrganizationStructu

res,ManagementIss

ues. 

T1,T2,

R2 

CO1  BLACKB

OARD,P

PT 

 

17  3 Mean, median, mode, T1,T4 CO3  BLACKB

OARD, 

PPT,case

study 

 

18  3 Mean, median, mode, T1,T4 CO3  BLACKB

OARD, 

PPT,case

study 

 

7 19  3 harmonic 

mean,geometric

mean, 

T1,T4 CO3  BLACKB

OARD, 

PPT,case

study 

 

20  3 harmonic 

mean,geometric

mean, 

T1,T4 CO3  BLACKB

OARD, 

PPT,case

study 

 

21  3 varianceandstandardd

eviation, quantiles, 

T1,T4 CO3  BLACKB

OARD, 

PPT, 

casestudy 

 



8 22  3 skewness. T1,T4 CO3  BLACKB

OARD, 

PPT,case

study 

 

23  3 Data 

Visualization:Summer

y 

table,Contingencytable

,Barplot, 

T1,T4 CO3  BLACKB

OARD, 

PPT,case

study 

 

24  3 Pie chart, 

Frequencydistributio

n,Relativefrequency 

T1,T4 CO3  BLACKB

OARD, 

PPT,case

study 

 

9 25  3 distribution,Cumulati

ve 

frequencydistribution, 

T1,T4 CO3  BLACKB

OARD, 

PPT,case

study 

 

26  3 Histogram,Frequency

polygon, 

Cumulativefrequency

graphs, 

T1,T4 CO3  BLACKB

OARD, 

PPT,case

study 

 

27  3 Boxplot,Timeseriespl

ot,Paretochart, 

T1,T4 CO3  BLACKB

OARD, 

PPT,case

study 

 

10 28  3 Steam-

andleafdisplay,Scatterd

iagram, 

T1,T4 CO3  BLACKB

OARD, 

PPT,case

study 

 

29  3 Causeandeffectdiagra

m.Lorenzcurve.CaseSt

udyExample: 

T1,T4 CO3  BLACKB

OARD, 

PPT, 

casestudy 

 

30  3 DescriptiveAnalyticsSt

epintheBAProcess. 

T1,T4 CO3  BLACKB

OARD, 

PPT,case 

 



        study  

11 31  4 Introduction,Predictive

Modeling, 

T2 CO2  BLACKB

OARD, 

PPT,case

study 

 

32  4 Logic-

DrivenModels,Data-

DrivenModels, 

T2 CO2  BLACKB

OARD, 

PPT,case

study 

 

33  4 DataMining,Clustera

nalysis:Whatiscluste

ranalysis? 

T2 CO2  BLACKB

OARD, 

PPT,case

study 

 

12 34  4 K-Means 

algorithm,Hierarchical

clustering,Classificatio

n, 

T2 CO2  BLACKB

OARD, 

PPT,case

study 

 

35  4 K-Nearest 

neighborclassificati

on. 

CaseStudyExample

: 

T2 CO2  BLACKB

OARD, 

PPT,case

study 

 

36  4 Predictive 

AnalyticsStepintheBA

Process. 

T2 CO2  BLACKB

OARD, 

PPT,case

study 

 

13 37  5 Decisionmakingunderu

ncertainty, 

T3 CO4  BLACKB

OARD, 

PPT,case

study,Mi

niprojects 

 

38  5 Decisionmakingunderc

onflict 

T3 CO4  BLACKB

OARD, 

PPT,case 

 



        study  

39  5 Gametheory T3 CO4  BLACKB

OARD, 

PPT, 

casestudy

,Miniproj

ects 

 

14,1 

5 

40  5 Zero sum game, 

Gamematrix.Advancedt

opic: 

T3 CO5  BLACKB

OARD, 

PPT,case

study 

 

41  5 Conjointanalysis, T3 CO5  BLACKB

OARD, 

PPT,case

study,Si

mulation 

 

42  5 Paneldataanalysis. T3 CO5  BLACKB

OARD, 

PPT,case

study 

 

 

 

 

 

MT315ProgrammingTechnologyC

OURSEINFORMATIONSHEET 

Course code:MT 315 

Coursetitle:PROGRAMMINGTECHNOLOGYP

re-requisite(s):MT106 

Co-requisite(s):NIL 

Credits: L:3 T:1

 P:0Class 

schedule per week: 03Class: 

Semester/Level:VI/3B

ranch: 

Name of 

Teacher:CourseO

bjectives 



 

Thiscourseenablesthestudentsto: 

 

A. Understandthefundamentalideasregardingdifferent programmingmethodologies. 

B. Understandthepseudocode. 

C. Understandtimecomplexityoftheprogrammingparadigm. 

D. Understandstoragecomplexityoftheprogrammingparadigm. 

E. Understanddifferentprogrammingtools. 

 

CourseOutcomes 

 

Afterthecompletionofthiscourse,studentswillbeableto: 

 

1. Identifythedifferent programmingparadigms. 

2. UnderstandDebuggingconcepts. 

3. Understandtheconceptofwritingalgorithm. 

4. Understandtheconceptofwritingflowchart. 

5. Describedifferent programmingtools. 

 
 

Syllabus 

 

Module1:(6lectures) 
 

Overview of Programming :Overview of Programming: Program Development, 

ProgrammingProcess, Problem Identification, Task analysis, Data analysis (input/ output), 

Algorithm,Flowchart, Coding,Debugging- Compiletimeerror, Runtimeerror, 

Logicalerror,Syntaxerror,Testing. 

Module2:(6lectures) 
 

ParadigmsofProgrammingLanguages:ParadigmsofProgrammingLanguages:ProgrammingLan

guages, Types of Languages, Low level vs high level languages, Languages 

development,Assemblylanguages. 

Module3:(9lectures) 



ProgrammingTechniques:Topdowndesign,structuredprogramming,Modularprogramming,Object

orientedprogramming,eventdrivenprogramming. 

Module4:(10lectures) 
 

ObjectOrientedProgrammingMethodologies:ObjectOrientedProgrammingMethodologies:Class, 

Object, Data abstraction, Data encapsulation, Inheritance, Polymorphism, DynamicBinding, 

Message Communication. Comparisons between Object oriented programming 

andprocedureprogramming 

Module5:(15lectures) 
 

OverviewofWebbasedprogramminglanguage:OverviewofWebbasedprogramminglangu

age: HTML,XML,JSP,PHP.ConceptofTomcatApachewebserver. 

TextBooks: 

1.V.K.Jain,“ProgrammingandProblemSolvingthroughC”,BPBPublications, 1999Reference 

Books: 

1. E.Balagurushwami,“Object OrientedProgrammingusingC++”,TMHPublishers,2002 
 

2. C.Xavier,“WebProgramming”, NEWAGEPublishers, 2004 
 

Gapsinthesyllabus(to 

meetIndustry/Professionrequirements)POsmetthroughGapsinthe 

Syllabus 

Topicsbeyondsyllabus/Advancedtopics/Design: 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 
 

 
CourseDeliverymethods 

Lecture by use of boards/LCD projectors/OHP 
projectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsand 
internets 

Simulation 



 

 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

 

DirectAssessment 

 

AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 

 
 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 
 

MappingbetweenObjectivesandOutcomes 
 

MappingofCourseOutcomesontoProgramOutcomes 
 

CourseOutcome# Programoutcomes 

a b c d 

1 M L M L 

2 M L M M 

3 M L M M 

4 H M H M 

5 M L H M 

 

 

 
MappingofCourseOutcomesonto ProgramOutcomes 

 

MappingBetweenCOsandCourseDelivery(CD) methods 

     

 
 

CD 

 
 

CourseDeliverymethods 

  

CourseO

utcome 

Course

Delivery 
Method 

 

CD1 
 

Lecturebyuseofboards/LCD projectors/OHP projectors 
 CO1 CD1 



CD2 Tutorials/Assignments 
 CO2 CD1 

CD3 Seminars 
 CO3 CD1andCD2 

CD4 Miniprojects/Projects 
 CO4 CD1andCD2 

CD5 Laboratoryexperiments/teachingaids 
 CO5 CD1andCD2 

CD6 Industrial/guest lectures    

CD7 Industrialvisits/in-planttraining    

 

CD8 
Self-learningsuchasuseofNPTELmaterialsand 
internets 

   

CD9 Simulation    

 
 

LecturewiseLessonplanningDetails. 
 

Week

No. 

Lec

t. 

No. 

Ten

tati

ve 

Dat 

e 

Ch. 
 

No. 

Topics to

 becove

red 

TextB

ook 

/Refer

ences 

COsma

pped 

Actu 

alCo

ntent

cove

red 

Methodology

used 

Remark

s by 

faculty

ifany 

1 1,2,  Mod1 Program T1,R1 CO1  PPT,Lecture,  

 3  Development,   Assignment 

   Programming    

   Process,Problem    

   Identification,    

   Task analysis,    

   Data analysis    

   (input/output),    

2 4,5,  Mod1 Algorithm, T1,R1 CO1  PPT,Lecture,  

 6  Flowchart,   Assignment 

   Coding,    

   Debugging-    

   Compiletime    

   error,Runtime    

   error,Logical    

   error,Syntax    



    error,Testing      

3 7,8,  Mod2 Programming  T1,R1 CO1  PPT,Lecture,  

 9  Languages,    Assignment 

   Types of    

   Languages,     

4 10,  Mod2 Low level vs T1,R1 CO3  PPT,Lecture,  

 11,  high level   Assignment 

 12  languages,    

   Languages    

   development,    

   Assembly    

   languages    

5 13,  Mod3 Top down T1,R1 CO3  PPTLecture,  

 14,  design,   Assignment 

 15  structured    

   programming,    

6 16,  Mod3 Modular T1,R1 CO2  PPT,Lecture,  

 17,  programming,   Assignment 

 18      

7 19,  Mod Object oriented T1,R1 CO2  PPT,Lecture,  

 20, 3,4 programming,   Assignment 

 21  event driven    

   programming,    

   Class,Object,    

8 22,  Mod4 Dataabstraction, T1,R1 CO4  PPTLecture,  

 23,  Data   Assignment 

 24  encapsulation,    

   Inheritance,.    

9 25,  Mod4 Polymorphism, T1,R1 CO4  PPTLecture,  

 26,  Dynamic   Assignment 

 27  Binding,    

   Message    

   Communication    

10 28,  Mod4 Comparisons T1,R1 CO3  PPT,Lecture,  

 29,  between Object    



 30   orientedprogram

mingand

 procedure

programming 

   Assignment  

11 31, 

32, 

33 

 Mod5 Overview 

ofWeb 

basedprogra

mminglangua

ge: 

T1,R2 CO5  PPT,Lecture,

Assignment 

 

12 34, 

35, 

36 

 Mod5 HTML,XML, T1,R2 CO5  PPT,Lecture,

Assignment 

 

13 37, 

38, 

39 

 Mod5 JSP, PHP. T1,R2 CO4  PPT,Lecture,

Assignment 

 

14 40, 

41, 

42 

 Mod5 PHP. T1,R2 CO4  PPT,Lecture,

Assignment 

 

15 43, 

44, 

45 

 Mod5 Concept

 of

TomcatApachew

ebserver. 

T1,R2 CO5  PPT,Lecture,

Assignment 

 

 

 

 

 

MT316 InternationalMarketing 

 
 

COURSEINFORMATIONSHEET 

 

Course code:MT316 

Coursetitle:InternationalMarketingP

re-requisite(s):MT109,MT205 

Co-requisite(s):NIL 

Credits:3 L:3 T:0

 P:0Class 

schedule per week: 

3Class:BBA 

Semester/Level:6/3 



NameofTeacher: 

 

Course Objectives 

 

Thiscourseenablesthestudents: 

 

1 Topossessthe theoreticalconceptsofinternationalMarketing. 

2 To understandthe 

impactofcultural,politicalandlegaldifferencesontheproductandthecompany. 

3. Tobeacquaintedwithtradebarriersofinternationalmarkets 

4. Inunderstandingthedifferentformsofinternationalmarketing 

5. To knowabouttheinternationaldistributionandexportdocumentation 

 

CourseOutcomes 

 

After thecompletionofthiscourse,studentswillbe: 

 

1. Abletounderstandanddescribetheconceptsandprocessesofinternational 
marketing 

2. Havingtheabilitiestoanalysetheinternationalmarketingenvironmentandchoose 
thesuitable internationalmarketsfortheirorganisationng 

3. To developanunderstandingtherecentchangesandchallengesininternational 
marketing 

4. Abletodifferentiatethedirectand indirectexportingandotherformsofinternational 
marketing 

5. Havingtheabilitytodesignthedistributionnetworkfor internationalmarketingand 
analyseexportdocuments 

 
 

Syllabus 

 

Module1:Introduction(7lectures) 

Definition,ScopeandImportanceof International Marketing,Majorissuesin 

InternationalMarketing,SimilaritiesandDissimilaritiesbetweenDomesticMarketingandInternationa

lMarketing 

 

Module 2:International Marketing Environment & International Market Selection 

(8lectures) 

Introduction to International Marketing Environment, Cultural, Political and Legal 

Environment,Balance ofPayments,ProcessofInternationalMarketSelection 



Module3:InternationalTradeBarriers (5lectures) 

Meaning and Types of Trade Barriers, Meaning and Types of Tariff and Non-Tariff 

Barriers,ImpactofTariffandNon-TariffBarriers 

 

Module4:ProductPolicyandDistribution(12lectures) 

Product Adaptation & Standardization, Product Life Cycle in International Marketing, 

PackagingDirectandIndirectExporting,IntermediariesinInternational Marketing,Differenttypes 

ofTransportationes,Developmentsintransportation 

 

Module5:ExportIncentivesandDocumentation(13lectures) 

Types of Export Incentives and Assistance in International Marketing, Management of 

Risks,ECGC,ExportDocumentation 

 

TextBooks: 

 

1. Cherunilam,F.(2017),InternationalMarketing-

TextandCases,Mumbai,HimalayaPublishingHouse,15th Edition 

2. Varsheny,R.L.andBhattacharya,B.(2009),InternationalMarketingManagement,NewDelhi,Sul

tanChandPublication, 

3. Cateora,P.R.,Graham,J.L.andSalwan,P.(2008),InternationalMarketing,NewDelhi,TataMcGra

w Hill,13thEdition 
 

ReferenceBooks: 

 

1. Cherunilam,F.(2010),InternationalBusiness-
TextandCases,NewDelhi,PrenticeHallIndiaPublication,5th Edition 

2. Onkvist, S. and Shaw, J.J.(2009), International Marketing : Analysis and Strategy, 3rd 

Edition,PHILearningPrivateLimited,NewDelhi 

 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsintheSyllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 

 

CourseDeliverymethods 

Lecturebyuse of boards/LCD projectors/OHP 
projectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsand 
internets 



Simulation 
 

 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 

 

AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 

 

 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 
 

MappingbetweenObjectivesandOutcomes 
 

MappingofCourseOutcomesontoProgramOutcomes 
 

CourseOutcome# Programoutcomes 

a B c d 

1 M L M L 

2 M L M M 

3 M L M M 

4 H M H M 

5 M L H M 

 

 

 

 
MappingBetweenCOsandCourseDelivery(CD) methods 

 
 

CD 

 
 

CourseDeliverymethods 

  

CourseO

utcome 

Course 

Delivery

Method 

 

CD1 
Lecturebyuse ofboards/LCD projectors/OHP 
projectors 

  

CO1 
CD1, 
CD5,CD8 

 

CD2 
 

Tutorials/Assignments 
  

CO2 
CD1, 
CD2,CD8 

CD3 Seminars  CO3 CD1, 



    CD2,CD8 

 
 

CD4 

 
 

Miniprojects/Projects 

  
 

CO4 

CD1, 
CD2,CD5,

CD8 

 

CD5 
 

Laboratoryexperiments/teachingaids 
  

CO5 
CD1, 
CD5,CD8 

CD6 Industrial/guest lectures    

CD7 Industrialvisits/in-planttraining    

 

CD8 
Self-learningsuchasuseofNPTELmaterialsand 
internets 

   

CD9 Simulation    

 

 

 

 

LecturewiseLessonplanningDetails. 
 

Wee Lect. Ten Ch. Topicstobecovered Text COs Actual Method Remarks 

k No. tati No.  Book mapped Content ology by 

No.  ve   /  covered used facultyif 
  Dat   Refer    any 
  e   e     

     nces     

1 1,2,3  1 Definition, Scope & T1, CO1  Lecture  
   Importance of T3R1  /PPT/ 
   InternationalMarketing   teachin 
      g aids/ 
      Self- 
      learnin 

      g 

2 4,5,6  1 Major issues in T1, CO1,  Lecture  
   International T3 CO3 /PPT/ 
   Marketing,Similarities R1,  Assign 
   between Domestic R2  ments/ 
   Marketing and   teachin 
   InternationalMarketing   g aids/ 
      Self- 
      learnin 

      g 

3 7,8,9  1,2 Dissimilaritiesbetween T1, CO1,  Lecture  
   Domestic Marketing T2 CO2 /PPT/ 
   and International R1,  Assign 
   Marketing,Introduction R2  ments 
   to International   /teachin 



    MarketingEnvironment    g

 aids/

Self-

learnin

g 

 

4 10,11 

,12 
 2 Cultural,PoliticalandLeg

alEnvironment 
T1,T3

R1R2 

CO2  Lecture 

/PPT/A

ssignm

ents/tea

ching

 aids/

Self-

learnin

g 

 

5 13,14 

,15 
 2 BalanceofPayments,Pro

cess of 

InternationalMarketSele

ction 

T1,
R1 

CO2  Lecture 

/PPT/A

ssignm

ents/tea

ching

 aids/

Self-

learnin

g 

 

6 16,17 
,18 

 3 MeaningandTypesofTra

de Barriers 

T1,

R1 

CO3  Lecture 

/PPT/A

ssignm

ents/tea

ching

 aids/

Self-

learnin

g 

 

7 19,20 

21 
 3 TariffandNon-

TariffBarriers 

T1,

R1 

CO3  Lecture 

/PPT/A

ssignm

ents/tea

ching

 aids/

Self-

learnin

g 

 

8 22,23  3,4 ImpactofTariff  and T1, CO3  Lecture  



 24   Non-

TariffBarriers,ProductA

daptation&Standardizat

ion 

R1   /PPT/A

ssignm

ents/tea

ching

 aids/

Self-

learnin

g 

 

9 25,26 

27 
 4 ProductLifeCycleinInte

rnationalMarketing, 

Packaging 

T1,T2
R1 

CO2,
CO3 

 Lecture 

/PPT/A

ssignm

ents/tea

chingai

ds/Self-

learnin

g 

 

10 28-30  4 Direct and

 IndirectExport

ing,Intermediaries 

 inInternational

Marketing 

T1,T2

R1 

CO4  Lecture 

/PPT/A

ssignm

ents/tea

ching

 aids/

Self-

learnin

g 

 

11 31,32 

33,34 
 4 Different types 

 ofTranspor

tation es, 

Developments

 in

transportation, 

T1,

R1 

CO5  Lecture 

/PPT/te

aching

aids/Se

lf- 
learnin 

 

12 35,36 

,37 
 4,5 Types of

 ExportIncent

ives 

T1,T2

R1 

CO2,

CO5 

 Lecture 

/PPT/A

ssignm

ents/tea

ching

 aids/

Self- 
learnin 

 

13 38,39 
40 

 5 ManagementofRisks, 
ECGC 

T2, 
R1 

CO2, 
CO5 

 Lecture 
/PPT/ 

 



     R2   Assign

ments/t

eaching

 aids/

Self- 
learnin 

 

14 41,42 

,43 
 5 ExportDocumentation T2,

R1 

CO5  Lecture 

/PPT/A

ssignm

ents/tea

ching

 aids/

Self- 
learnin 

 

15 44,45  5 Assistance in 
InternationalMarketing 

     

 

 

 

MT317ServicesMarketing 

 

COURSEINFORMATIONSHEET 

 

Course code:MT317 

Course title: Services 

MarketingPre-

requisite(s):MT109,MT205Co-

requisite(s):Nil 

Credits:3 L:3 T:0

 P:0Class 

schedule per week: 

3Class:BBA 

Semester/Level:6/3

NameofTeacher: 

 

Course Objectives 

 

Thiscourseenablesthestudents: 

 

A. Tounderstandthenature,significanceandobjectivesofservicesMarketingandthe 
growingimportanceofservicesintheeconomy 

B. InunderstandingtheneedoftheextendedP’sincaseofservices marketingmix 

C. ToknowtheServiceGapel 

D. To understandtheconceptsrelatedtointernalcustomerandinternalmarketing 



E. Toknowtheprinciplesofservicesmarketingasapplicabletothespecificindustries 
likeBank,Insurance,HospitalityandHealthcare. 

 

 

CourseOutcomes 

After thecompletionofthiscourse,studentswill beto: 

 

1. Differentiategoodswithservices, outlinethecharacteristicsofservicesandclassify 
them 

2. Understandingtheimportanceandapplicationofinternalmarketing 

3. Having theabilitytoapplythe7 P’sofmarketing-mixonservices 

4. Abletoidentifythe Gapsasperthe Service QualityGapelandeliminate them 

5. Abletodesignproductsandservices for theBanking, Insurance, Hospitalityand 
Healthcaresector 

 
 

Syllabus 

 

Module1:Introduction(9lectures) 

 

Definition,Introductiontoservicesmarketing,differencesbetweenservicesandgoods,characteristicso

fservices,classificationofservices 

 

Module2:ServicesMarketingManagement (9lectures) 

 

Conceptofinternalcustomerandinternalmarketing,Understandingcustomerrequirements,Service 
Standards-Meaningandimportance 

 

Module3:IntroductiontoServicesMarketingMix(6lectures) 

 

ElementsofServicesMarketingMix–
The7P’s,theirconceptandimportance,Positioninginservicesmarketing,roleandimportanceofpositio

ning 

Module4:ServiceQuality(9lectures) 

 

DefinitionofQualityanditsSignificance-MeasuringServiceQuality,theServiceQualityGapel. 

 

Module5:ServicesMarketinginBanking,Insurance,HospitalityandHealthcare(12lectures) 

 

MajorCharacteristics,MarketSegmentationand MarketingMix 



TextBooks: 

 

1. Zeithaml, Valarie A,Bitner, Mary JO, Gremier, Dwayne D &Panit, Ajay (2008), 

ServicesMarketing–

IntegratingCustomerFocusAcrosstheFirm;TataMcGrawHill,4thEdition 

2. Rao, KRamaMohana,ServicesMarketing;Pearson,2ndEdition 

ReferenceBooks: 

1. Shankar,R.;Brittain,P(2002),ServicesMarketing–

TheIndianPerspective(TextsandReadings),ExcelBooks,1stEdition 

2. Gronoos,Christian(2007),ServiceManagement&Marketing–

CustomerManagementinService Competition;Wiley,4th Edition 

3. Clow,KennethE.&Kurtz(2009),ServiceMarketing–Operation, 

Management,&Strategy;Biztantra,2nd Edition 

4. Lovelock,Christopher&Wirtz,Jochen&Chatterjee,Jayanta(2007)ServiceMarketing–

People,Technology,Strategy;Pearson,6thEdition 

 

 
Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsintheSyllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 

 

CourseDeliverymethods 

Lecturebyuse ofboards/LCD projectors/OHP 
projectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsand 
internets 

Simulation 

 
 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 
 

 
AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 



Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 
 

 

 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 

 
 

MappingbetweenObjectivesandOutcomes 
 

MappingofCourseOutcomesontoProgramOutcomes 
 

CourseOutcome# ProgramOutcomes 

a b c d E 

1 H L M L L 

2 H M L L M 

3 H L L M M 

4 H M M H M 

5 H H H M H 
 

 

MappingBetweenCOsandCourseDelivery(CD) methods 

     

 
 

CD 

 
 

CourseDeliverymethods 

  

CourseO

utcome 

Course

Delivery 
Method 

 

CD1 
 

Lecturebyuseofboards/LCD projectors/OHP projectors 
  

CO1 
CD1,CD5, 
CD8 

 

CD2 
 

Tutorials/Assignments 
  

CO2 
CD1,CD2, 
CD8 

 

CD3 
 

Seminars 
  

CO3 
CD1,CD2, 
CD8 

 

CD4 
 

Miniprojects/Projects 
  

CO4 
CD1, 
CD2,CD5, CD8 

 

CD5 
 

Laboratoryexperiments/teachingaids 
  

CO5 
CD1, 

CD5,CD8 

CD6 Industrial/guest lectures    

CD7 Industrialvisits/in-planttraining    

CD8 Self-learningsuchasuseofNPTELmaterialsandinternets    

CD9 Simulation    



 

LecturewiseLessonplanningDetails. 
 

Wee Lect. Tent Ch. Topicstobecovered Text COs Actual Method Remarks 

k No. ative No.  Book/ mapped Content ology by 

No.  Date   Refere  covered used facultyif 
     nces    any 

1 1,2,3  1 Definition, T1,T2 CO1  Lecture  
   Introduction to R1  /PPT/te 
   servicesmarketing   aching 
      aids/ 
      Self- 
      learnin 

      g 

2 4,5,6  1 Differencesbetween T1,T2 CO1  Lecture  
   servicesandgoods, R1  /PPT/te 
   characteristics of   aching 
   services   aids/ 
      Self- 
      learnin 

      g 

3 7,8,9  1 Classification of T1,T2 CO1  Lecture  
   services R1  /PPT/te 
      aching 
      aids/ 
      Self- 
      learnin 

      g 

4 10,11,  2 Conceptofinternal T1,T2 CO2  Lecture  
 12  customerand R1,R3  /PPT/as 
   internalmarketing   signme 
      nt/ 
      Self- 
      learnin 

      g 

5 13,14  2 Understanding T1,T2 CO2  Lecture  
 15  customer R1,R2  /PPT/as 
   requirements   signme 
      nt/ 
      Self- 
      learnin 



        g  

6 16,17,  2 ServiceStandards- T1,R1 CO2,  Lecture  
 18  Meaning and R3 CO4 /PPT/as 
   importance   signme 
      nt/ 
      Self- 
      learnin 
      g/Proje 
      ct 

7 19,20,  3 ElementsofServices T1, T2 CO3  Lecture  
 21  Marketing Mix – R1   /PPT/as 
   The 7P’s, their    signme 
   concept and    nt/ 
   importance    Self- 
       learnin 
       g 

8 22,23  3 Positioning in T1,R1 CO3  Lecture  
 24  services marketing,   /PPT/as 
   roleandimportance   signme 
   ofpositioning   nt/ 
      Self- 
      learnin 
      g/semin 
      ars 

9 25,26  4 DefinitionofQuality T1,R1 CO4  Lecture  
 27  anditsSignificance R4  /PPT/as 
      signme 
      nt/Teac 
      hing 
      aid/Self 
      - 
      learnin 
      g 

10 28,29  4 Measuring Service T1, T2 CO4  Lecture  
 30  Quality,  R1   /PPT/as 
        signme 
        nt/Teac 
        hing 
        aid/Self 
        - 
        learnin 
        g 

11 31,32  4 TheServiceQuality T1,R1 CO4  Lecture  
 33  Gapel. R4  /PPT/as 
      signme 
      nt/Teac 



        hingaid

/Self 
- 

learnin

g 

 

12 34,35, 

36 
 5 Services

 Marketing

in 

 Banking,I

nsurance,Hospitality

 

 andHealth

care 

T1,R1 CO2,
CO5 

 Lecture 

/PPT/as

signme

nt/Teac

hingaid

/Self 

- 

learnin

g 

 

13 37,38 

39 
 5 MajorCharacte

ristics,MarketS

egmentation 

T1,R1 CO2,

CO5 

 Lecture 

/PPT/as

signme

nt/Teac

hingaid

/Self 
- 

learnin

g 

 

14 40,41 
42 

 5 MarketingMix T1, 

R1R4 

CO2,

CO5 

 Lecture 

/PPT/as

signme

nt/Teac

hingaid

/Self 

- 

learnin

g 

 

15 43,44, 

45 
 5  T1, 

R1R4 

CO2,

CO5 

 Lecture 

/PPT/as

signme

nt/Teac

hingaid

/Self 
- 

learnin

g 

 

 

 

 

 

MT318RetailManagement 



 

 

COURSEINFORMATIONSHEET 

 

Course code:MT318 

Course title: Retail 

ManagementPre-requisite(s): 

MT109, MT205Co-

requisite(s):Nil 

Credits:3 L:3 T:0

 P:0Class 

schedule per week: 

3Class:BBA 

Semester/Level:6/3

NameofTeacher: 

 

Course Objectives 

 

Thiscourseenablesthestudentsto: 

 
A. Have anoverview ofthe Indianandglobalretailindustry 

B. Knowingtheretailenvironmentanddifferenttypesofretailinstitutions 

C. Understandingtheroleandimportanceofstorelocationandlayout 

D. Understandingtheareasofdecisionmakingandaccountabilitiesofastoremanagerinaretailo
rganisation 

E. KnowtheapplicationofInformationTechnologyinretailing and theretailpromotion 
mix 

 
 

CourseOutcomes 

 

After thecompletionofthiscourse,studentswill beable: 

 

1. To understand and explain the concepts, philosophies and environment of the 
retailTindustryinIndianandglobalcontextandalsoappraisetheneedofFDIintheretail 
sector 

2. Awareofthedifferent formatsofretailing 

3. Awareofthe factorsaffectingstorelocationandstorelayout 

4. Canapplyinformationtechnologyinretailorganisationsforbetterand fasterworking. 

5. Designtheroleofa storemanagerinaretailorganisation 

 

 

 

 

 

Syllabus 



 

Module1:IntroductiontoRetailing&RetailEnvironment(9lectures) 
 

Definition, Importance and Scope of Retailing, The Special Characteristics of Retailing, 

FutureProspects of Retailing in India, Organised Vs. Unorganised Retailing. An Introduction to, 

TheRetailenvironmentinIndia,IntroductiontotheGlobalRetailMarket,Economicsignificanceofretail

inginIndia,ForeignDirectInvestmentinIndianRetailMarket. 

Module2:ClassificationofRetailStores(9lectures) 
 

Retail Institutions by Ownership, Store based Retailing & Non-Store based Retailing. E-

Retailing. 

Module3:RetailStoreLocation&StoreLayout(6lectures) 
 

Meaning and Importance of store location and store layout, Factors affecting Retail 

StoreLocation,Differenttypes ofRetailStoreLayout. 

Module4:ManagementofRetailStore(9lectures) 
 

Responsibilities of a Retail store manager, Recruitment & Selection of Store 

Employees,Motivating and 

ManagingStoreEmployees,CostControl&InventoryControlinretailing,ApplicationofItinretailing. 

Module5:RetailCommunication andPromotion (12lectures) 

Setting Communication Objectives, Elements of Retail Promotion Mix-Advertising, 

SalesPromotion,PersonalSelling,PublicRelations,RelationshipMarketingandLoyaltySchemes,Oth

erImportantPromotionalTools. 

TextBooks: 

 

1.Berman,Barry&Evans,JoelR.(2017),RetailManagement:AStrategicApproach;Pearson,10t

h Impression 

ReferenceBooks: 

 

1. Cox,R.;Brittain, P(2007),Retailing-AnIntroduction,Pearson, 1stEdition 

2. Diamond,Jay&Pintel, Gerald(2008), RetailBuying;PearsonEducation, 1stImpression 

3. Gilbert, David(2006), RetailMarketingManagement;Pearson,2ndEdition 

4. Pradhan,SwapnaRetailingManagement;McGrawHill 

5. Levy,Michael&Weitz,BartonA,RetailManagement;McGrawHill 

 

 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements) 



POsmetthroughGapsintheSyllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 

 

CourseDeliverymethods 

Lecturebyuse ofboards/LCD projectors/OHP 
projectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guestlectures 

Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsand 
internets 

Simulation 

 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 

 

AssessmentTool %ContributionduringCOAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 

 

 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 

 
 

MappingbetweenObjectivesandOutcomes 
 

MappingofCourseOutcomesontoProgramOutcomes 
 

CourseOutcome# ProgramOutcomes 

a b c d e 

1 H L - L M 

2 H M - M M 

3 M L M L M 

4 M M H M M 



5 H H L M M 
 

 

MappingBetweenCOsandCourseDelivery(CD) methods 

     

 
 

CD 

 
 

CourseDelivery methods 

  

CourseO

utcome 

Course 

Delivery

Method 

 

CD1 
 

Lecturebyuseofboards/LCD projectors/OHP projectors 
  

CO1 
CD1,CD5, 
CD8 

 

CD2 
 

Tutorials/Assignments 
  

CO2 
CD1,CD2, 
CD8 

 

CD3 
 

Seminars 
  

CO3 
CD1,CD2, 
CD8 

 
 

CD4 

 
 

Miniprojects/Projects 

  
 

CO4 

CD1, 
CD2,CD5,

CD8 

 

CD5 
 

Laboratoryexperiments/teachingaids 
  

CO5 
CD1,CD5, 
CD8 

CD6 Industrial/guest lectures    

CD7 Industrialvisits/in-planttraining    

 

CD8 
Self-learningsuchasuseofNPTELmaterialsand 
internets 

   

CD9 Simulation    

 

 

 

 

 

 

LecturewiseLessonplanningDetails. 
 

Wee

kNo

. 

Lect.
No. 

Tent

ative

Date 

Ch. 

No. 
Topics to
 becover

ed 

TextB

ook 

/Refer

ences 

COsma
pped 

Actual

Content

covered 

Method

ologyus

ed 

Re

ma

rks

by

fac

ult

yif 
an

y 

1 1,2,3  1 Definition, T1,R1 CO1  Lecture  
   Importance and R2,R4  /PPT/S 
   ScopeofRetailing,   elf- 
   The Special   learnin 



    CharacteristicsofRe

tailing,FutureProsp

ects of 
RetailinginIndia 

   g/teachi

ngaids 

 

2 4,5,6  1 Organised 

 Vs.U

norganisedRetailing

,  

 AnInt

roductiontotheRetai

lenvironmentin

 India, 

Introductiontothe 
Global

 Retail

Market 

T1,R1R

3,R4 

CO1,

CO2 

 Lecture 

/PPT/te

achinga

ids/Self

learnin

g/Assig

nments 

 

3 7,8,9  1 Economicsignifican

ce 

 ofretailin

g

 inIndia,F

oreign 

 DirectInv

estment 

 inIndian

 

 RetailMa

rket 

T1,R1,

R3 

CO1,

CO3 
 Lecture 

/PPT/te

achinga

ids/Self

learnin

g/Assig

nments 

 

4 10,11, 

12 
 2 Retail

 Institutions

byOwnership 

T1,R1 CO2  Lecture 

/PPT/S

elf-

learnin

g/Assig

nments 

 

5 13,14, 

15 
 2 RetailInstitutionsby

Ownership,Store

 based

Retailing 

T1,R1,
R4 

CO2  Lecture 

/PPT/S

elf-

learnin

g/Assig

nments 

 

6 16,17, 

18 
 2 Non-Store based 

Retailing, E-
Retailing 

T1,R1,

R4 

CO2  Lecture 

/PPT/S

elf-

learnin

g/Assig

nments 

 



7 19,20, 

21 
 3 Meaning

 and

Importanceofstore 
locationandstore 

T1,R1 CO3  Lecture 

/PPT/S

elf- 

 



    layout, Factors 

affecting

 Retail
Store Location 

   learnin

g/Assig

nments 

 

8 22,23, 

24 
 3 DifferenttypesofRet

ailStoreLayout 

T1,R1 CO3  Lecture 

/PPT/S

elf-

learnin

g/Assig

nments 

 

9 25,26, 

27 
 4 Responsibilities

 ofa

 Retail

 storemanager,

Recruitment 

 &SelectionofS

toreEmployees 

T1,R1,
R4 

CO5  Lecture 

/PPT/te

achinga

ids/Self

-

learnin

g 

 

10 28,29, 

30 
 4 Motivating       and 

ManagingStoreEmp

loyees,CostControl

 & 

InventoryControlinr
etailing 

T1,R1,

R2 

CO5  Lecture 

/PPT/te

aching

 aids/

Self- 

learnin

g 

 

11 31,32, 

33 
 4 Application of IT 

inretailing 

T1,R2 CO4  Lecture 

/PPT/te

achinga

ids/Self

learnin

g/Assig

nments 

 

12 34,35, 

36 
 5 SettingCommu

nicationObjecti

ves, 

T1,R1 CO5  Lecture 

/PPT/te

aching

 aids/

Self- 

learnin

g 

 

13 37,38, 

39 
 5 RelationshipMarket

ing

 and

LoyaltySchemes 

T1,R2R

4 

CO5  Lecture 

/PPT/t

eachin 
g aids/ 

 



        Self- 
learnin

g 

 

14 40,41, 

42 
 5 Other

 Important

PromotionalTools 

T1,R1R
5 

CO4,
CO5 

 Lecture 

/PPT/te

achinga

ids/Self

learnin

g/Assig

nments 

 

15 43,44, 

45 
 5 ElementsofRetailPr

omotion  Mix-

Advertising, 

 SalesPr

omotion,Personal

 Selling,

PublicRelations 

T1,R1R
5 

CO4,
CO5 

 Lecture 

/PPT/te

achinga

ids/Self

learnin

g/Assig

nments 

 

 

 

 

 

MT319IntegratedMarketingCommunication 

 

COURSEINFORMATIONSHEET 

 

Course code:MT319 

Coursetitle:IntegratedMarketingCommunicationP

re-requisite(s):MT109,MT205 

Co-requisite(s):NIL 

Credits: L:3 T:0

 P:0Class 

schedule per week: 

3Class:BBA 

Semester:VI/Level:6/3N

ameofTeacher: 

Course Objectives 

Thiscourseenablesthestudentsto: 

 

A. Understandtheusefulnessofdifferentpromotionmixelementsandtheirroleinfurtheringmarketi

ngandadvertisingobjectives 

B. DeveloptheIMCperspectivetopromotionandbeabletovisualisetheuseofdifferent 



 promotionmixelements 

C. LearntheroleofdifferentFacilitatingandcontrolinstitutionsinpromotionandevaluatewhyand 
howallthiscould be usedin ethicalandsociallyacceptablemanner. 

D. Indulge ininnovativeandcreativethinkingandaligningthesetoadvertising makingand 
executiontherebymakingadvertising moreeffective. 

E. Understandthedifferentcomponentsofanadvertisingmessageandbeabletorationalise 
theuseofdifferentmediaforeffectivedisseminationofmessages. 

 

CourseOutcomes 

 

Afterthecompletionofthiscourse,studentswillbeableto: 

 

1. Understandrelativebenefitsofthedifferentpromotionmixelementsandbeableto 
effectivelyforwardtheIMCperspectivetopromotion 

2. Developpromotionobjectivesforfirms/brandsonthebasisofathoroughevaluationof 
themarketingandcompetitiveenvironment. 

3. Beabletomakeassessmentaboutselectionoftheappropriatepromotionmixelementsin 
furtheringtheseobjectivesinasociallyacceptablemanner. 

4. Developacreativeapproachbasedonmarketingandadvertisingobjectivesand 
rationalisetheuseoftheseinaccordancetothecharacteristicsofthetargetaudience. 

5. Initiatemediaplanningbothconventionalandnewage 

6. Assesseffectivenessofadvertisingandtherebyensureajudiciousexpenditure. 

 
 

Syllabus 

 

Module1Introductiontotheconceptofpromotionmix(10lectures) 

 

Introduction to the concept of promotion mix tools – advertising, sales 

promotion,personalselling,directmarketing,publicity&publicrelations,interactive&internetmarketi

ng.Introduction to the concept ofIMC, Evolution of the concept of IMC, reasons for its 

growingimportance.Role ofIMCinachievingpromotionobjectives. 

 

Module2IMCplanningprocess(4lectures) 

 

IMC planning process: analysis of communication process, opportunity and competitive 

analysisanddevelopmentofIMCobjectives.Theprocessofresponse-

traditionalresponsehierarchyels.Introduction to the concept of sales and communication 

objectives.Concept of DAGMAR-objectivecharacteristics,limitationsand criticisms.Framing 

ofDAGMARobjectives. 

 

Module3IMCagencystructure,flowofworkinanagency(8lectures) 



IMCagencystructure,flowofworkinanagency:creativeandproductionwork,compensationmethods, 

agency services, factors governing selection of agency, agency client 

relationshipPromotionbudgeting/appropriation:factorsinfluencingbudgeting,methodsofadvertisin

gbudgeting. 

 

Module4Creativestrategy(11lectures) 

 

Creativestrategy:creativityanditsimportanceinadvertising.Theprocessofcreativeoutput.Positioning

strategy-

types,developingpositioningstatements.Advertisingappeals,advertisingcopyandlayout,developing

televisionadvertisements. 

 

Module5Mediadecisions(12lectures) 

Media decisions: importance of media, types of media and their benefits, media 

characteristics,developingmediaplan,assessmentofadvertisingeffectiveness,Introductiontodigitala

dvertising,Ethicalissuesinpromotion 
Introductiontonewage/socialmedia.Internetandintegratedmarketingcommunication. 

 
 

Textbooks: 

1. Kazmi,HHSandBatra,R;AdvertisingManagement,PrenticeHall 

2. Belch,GEandBelch,MichaelA;Advertisingandpromotion-IMCPerspective,TMH 

 
 

Referencebooks: 

1. Duncan,T,PrinciplesofAdvertisingandIMC,McGrawHill 

2. Clow,KEandBaack,DE;Integratedadvertisingpromotionand 

marketingcommunication;Prentice Hall 

 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsintheSyllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 

 

CourseDeliverymethods 

Lecturebyuse of boards/LCD projectors/OHP 
projectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsand 
internets 

Simulation 



 

 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsintheSyllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 

 

CourseDeliverymethods 

Lecturebyuse ofboards/LCD projectors/OHP 
projectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsand 
internets 

Simulation 

 

 

 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 

 

AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 

 
 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

MappingbetweenObjectivesandOutcomes 
 
 

MappingofCourseOutcomesontoProgramOutcomes 
 

CourseOutcome# Programoutcomes 

a b c d E 

1 M L M M L 



2 M L M M M 

3 M L M M M 

4 M M M M M 

5 M L L M M 

6 L L L M M 

 

 

 

 

 

 

 

 

 

MappingBetweenCOsandCourseDelivery(CD) methods 

     

 

CD 
 

CourseDeliverymethods 
 CourseO

utcome 

Course 

DeliveryMethod 

 

CD1 
Lecturebyuse of boards/LCD projectors/OHP 
projectors 

  

CO1 
 

CD1,CD5,CD8 

CD2 Tutorials/Assignments  CO2 CD1,CD2,CD3,CD4,CD5 

CD3 Seminars  CO3 CD1, CD2,CD4,CD8 

CD4 Miniprojects/Projects  CO4 CD1,CD2,CD4,CD8 

CD5 Laboratoryexperiments/teachingaids  CO5 CD1,CD3,CD4,CD8 

CD6 Industrial/guest lectures    

CD7 Industrialvisits/in-planttraining    

 

CD8 
Self-learningsuchasuseofNPTELmaterials 
and internets 

   

CD9 Simulation    

 
 

LecturewiseLessonplanningDetails. 
 

Week
No. 

Lec
t. 

No. 

Tentati

veDate 

Ch. 
No 

. 

Topicstobec
overed 

TextB

ook 

/Refer

ences 

COsma
pped 

Actual

Conten

tcovere 
d 

Methodolog
y 

used 

Remark

s 

byfacul

tyifany 

1 1  1 Introduction

to the 
concept of 

promotion

mixtools 

T2,R1 CO1  Lecture/ppt  

1 2,3, 

4 
 1 Introduction

to 
advertising, 

T1 CO1  Lecture/ppt  



    salespromot

ion,personal

selling,direc

tmarketing,

publicity& 
publicre

lations 

     

2 5  1 Introduction

tointeractive

& internet 
marketing. 

T2 CO2  Lecture/ppt/

Assignment

s/Seminars/t

e 
achingaids 

 

2 6  1 Introduction

to the 

concept

 of

IMC 

T2/R2 CO1,

CO2 

 Lecture/ppt/

Assignment

s/Seminars/ 
teaching

aids 

 

3 7  1 Evolution 

oftheconcep

tofIMC,reas

onsforitsgro

wing 
importance 

T2,R1,
R2 

CO1,
CO2 

 Lecture/ppt/

Assignment

s/ 

Seminars/te

achingaids 

 

3 8  1 RoleofIMCi

nachievingp

romotionobj

ectives 

T2 CO1,

CO2 
 Lecture/ppt/

Assignment

s/ 

Seminars/te

aching 
aids 

 

3 9  1 analysis of 
communicat

ionprocess 

T1,T2 CO1  Lecture/ppt  

4 10,  1 opportunitya

ndcompetiti

veanalysisan

ddevelopme

nt of IMC 
objectives. 

T2,R1,

R2 

CO1,

CO2 
 Lecture/ppt/

Assignment

s/ 

Seminars/te

achingaids 

 

4 11  2 Theprocesso

fresponse-

traditionalre

sponsehierar

chy 
els 

T2 CO1,

CO2 

 Lecture/ppt/

Assignment

s/ 

Seminars/te

achingaids 

 



4 12  2 Introduction

to the 
concept of 

sales
 and

communicat 
ionobjecti

ves 

T1 CO1,

CO2 

 Lecture/ppt/

Assignment

s/ 

Seminars/te

achingaids 

 

5 13  2 Concept
 of

DAGMAR- 
objectivech

aracteristi 
cs, 

T1,T2 CO1,
CO2 

 Lecture/ppt/

Assignment

s/ 

Seminars/te

aching 
aids 

 

5 14  2 limitationsa

ndcriticisms

Framing

 of

DAGMAR 
objectives 

T1 CO1,

CO2,

CO3 

 Lecture/ppt/

Assignment

s/ 

Seminars/te

achingaids 

 

5 15  3 agencystruct

ure,flow of 
workinanage

ncy 

T2 CO3  Lecture/ppt/

Assignment

s/Seminars/ 
teaching

aids 

 

6 16  3 creativeandpr

oductionwor

kinanagency 

R2,R1 CO3,
CO4 

 Lecture/ppt/

Assignment

s/ 

Seminars/te

aching 
aids 

 

6 17  3 Agencycom

pensationme

thods 

T1 CO3  Lecture/ppt/

Assignment

s/Seminars/ 
teaching

aids 

 

6 18  3 servicesprovi

dedbyanagen

cy 

T1,T2 CO3  Lecture/ppt/

Assignment

s/ 

Seminars/te

aching 
aids,ppt 

 

7 19  3 factorsgovern

ingselectiono

fagency 

T1 CO3  Lecture/ppt/

Assignment

s/Seminars/ 
teaching

aids 

 

7 20  3 agency 
clientrelatio

nship 

T1 CO2,

CO3 

 Lecture/ppt/ 
Assignment

s/Seminars/ 

 



        teaching 
aids 

 

7 21  3 factorsinflu

encingbud

geting 

T1 CO3,

CO6 

 Lecture/ppt/

Assignment

s/ 

Seminars/te

aching 

aids/teachin

gaids 

 

8 22  3 methods

 of

advertisingb

udgeting 

T1,T2 CO3,

CO6 

 Lecture/ppt/

Assignment

s/ 

Seminars/te

achingaids/ 
teaching

aids 

 

8 23  4 creativityan
d its 

importance

inadvertisin

g. 

T2 CO3,
CO4 

 Lecture/ppt/

Assignment

s/ 

Seminars/te

achingaids/t

eaching 
aids 

 

8 24  4 Theprocesso

fcreativeout

put 

T2,R1,

R2 

CO4  Lecture/ppt/

Assignment

s/ 

Seminars/te

achingaids/ 
teaching

aids 

 

9 25  4 Positioning

strategy-

types 

T1,T2 CO4  Lecture/ppt/

Assignment

s/ 

Seminars/te

achingaids/t

eaching 
aids 

 

9 26  4 developing

ofpositioni

ngstateme

nts 

T1 CO4  Lecture/ppt/

Assignment

s/ 

Seminars/te

achingaids/ 
teaching

aids 

 

9 27  4 Advertising
appeals 

T1 CO4  Lecture/ppt/
Assignment 
s/Seminars/ 

 



        teaching

aids/tea

ching 
aids 

 

10 28  4 advertisingc

opy

 and

layout 

T1 CO4,

CO5 

 Lecture/ppt/

Assignment

s/Seminars/ 
teaching

aids 

 

10 29  4 advertisingc

opy

 and

layout,devel

opingtelevis

ionadvertise

ments. 

T1,T2 CO4,

CO5 
 Lecture/ppt/

Assignment

s/ 

Seminars/te

achingaids/t

eachingaids/

semina 
r 

 

10 30  5 importance
ofmedia 

T2 CO5  Lecture/ppt/

Assignment

s/ 

Seminars/te

achingaids/t

eaching 
aids 

 

11 31, 

32, 

33 

 5 types of 

media

 and

theirbenefits 

T2,R1 CO5  Lecture/ppt/

Assignment

s/ 

Seminars/te

achingaids/ 
teaching

aids 

 

12 34  5 mediachara

cteristics 

T2 CO5  Lecture/ppt/

Assignment

s/ 

Seminars/te

achingaids/t

eaching 
aids 

 

12 35, 

36 
 5 developing

mediaplan 

T2 CO5  Lecture/ppt/

Assignment

s/ 

Seminars/te

achingaids/ 
teaching

aids 

 

13 37  5 assessment T1 CO6  Lecture/ppt/  



    ofadvertisin

geffectiven

ess 

   Assignment

s/ 

Seminars/te

achingaids/t

eaching 
aids 

 

13 38  5 Pretestingm

ethodsofasse

ssment 

T1 CO6  Lecture/ppt/

Assignment

s/ 

Seminars/te

achingaids/ 
teaching

aids 

 

13 39  5 Posttesting

methods

 of

testingadver

tisementeffe

ctivenes 
s 

T1 CO6  Lecture/ppt/

Assignment

s/ 

Seminars/te

achingaids/t

eaching 
aids/ppt 

 

14 40  5 Introduction

to new 

age/socialm

edia 

T2,R1,

R2 

CO3,

CO6 

 Lecture/ppt/

Assignment

s/ 

Seminars/te

achingaids/ 
teaching

aids 

 

14 41  5 Introduction

todigitaladv

ertising 

T2,R1,
R2 

CO3,
CO6 

 Lecture/ppt/

Assignment

s/ 

Seminars/te

achingaids/t

eaching 
aids 

 

14 42  5 Internetandin

tegratedmark

etingcommun

ication 

T2,R1,

R2 

CO6  Lecture/ppt/

Assignment

s/ 

Seminars/te

achingaids/ 
teaching

aids 

 

14 43   Ethicalissue

s

 in

advertising 

T1 CO3  Lecture/ppt/

Assignment

s/ 

Seminars/te

aching 
aids/ 

 



        teaching 
aids 

 

15 44, 

45 
  Ethicalissue

s

 in

advertising 

T1 CO3  Lecture/ppt/

Assignment

s/ 

Seminars/te

achingaids/ 
teaching

aids 

 

 

 

 

 

MT320Consumerbehaviour

COURSEINFORMATIONSHEET 

 

Coursecode:MT-320 

Coursetitle:Consumerbehaviour

Pre-requisite(s): MT109, 

MT205Co-requisite(s):NIL 

Credits:3 L:3 T:0 P:0[As mentionedinthecoursestructure] 

Classscheduleperweek: 

3Class:BBASemester/Leve

l:6/3 

NameofTeacher: 

 

Course Objectives 

 

Thiscourseenablesthestudents: 

 
A. Toexplainvariousaspectsofconsumerbehaviour 

B. To developanunderstandingofconsumerattitude. 

C. Tooutlinetheroleofpersonalityinconsumerbehaviour 

D. Toexplainsocioculturalfactorswhichinfluencesconsumerbehaviour 

E To developanunderstandingofvariouselsofconsumerdecisionmakingprocess. 

 
 

CourseOutcomes 

 

After thecompletionofthiscourse,studentswill beableto: 

 
1. Appraisetheneedforunderstandingofconsumerbehaviourinanybusiness 

2. Interpretattitudeformationandreasonforchangeinattitude 

3. Evaluatevariouspersonalitytraitsandtheirsignificance 



CourseDeliverymethods 

4. Evaluatevarioussocioculturalfactorswhichinfluencesconsumerbehaviour 

5 Designconsumerdecisionmakingprocessels. 
 

Syllabus 

 

MT-320,CONSUMERBEHAVIOUR 

 
ule1:Introductiontoconsumerbehaviour: 

Concept of consumer behaviour, nature and Scope, the consumer research process, Concept 

ofconsumermotivation,Motivationalresearch.Conceptofperception,PerceptualSelection,Productan

dServicePositioning,. 

ule2:ConsumerAttitudeformation andChange 

Conceptofattitude,Attitudeformation,CognitivedissonancetheoryandAttributionTheory.Conceptof

OpinionLeaders,InfluenceofSocialMediaonConsumerpurchaseBehaviour 

ule3:Personality and consumerbehaviour 

Natureofpersonality,Freudian,Non-Freudianandtraittheories.ElementsofConsumerLearningandits 

significance. 

ule4:Socio-culturalInfluences 

Family Buying decision, Family Life Cycle,Culture, Sub-culture, Cultural aspects of 

emergingmarkets,E-.buyingbehaviour.Factorsinfluencingconsumerbehaviour. 

ule 5: Consumer decision making els: Howard Sheth el, Nicosia els of Consumer 

DecisionMaking,consumerprotection,consumerright. 

 

TextBooks: 

 

1.SchiffmanL.G&KanukL.L,(2008)Consumerbehaviour,PearsonprenticeHall.9thEdition.2.Da

vidL.Loudon,AlfredJ.D.Btta,(2002)Consumer behavior; Tata McGraw Hill 

educationPvt.Ltd.Fourthedition, 

3. ConsumerBehaviour,Raju&Xardel,Vikaspublication4.

.Consumer Behaviour,Kazmi&Batra,ExcelBooks 

 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsinthe Syllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 
 



1.Lecturebyuseofboards/LCDprojectors/OHP projectors 

2.Tutorials/Assignments 

3.Seminars 

4.Miniprojects/Projects 

5.Laboratoryexperiments/teaching aids 

6.Industrial/guestlectures 

7.Industrialvisits/in-planttraining 

8.Self-learningsuchasuseofNPTELmaterialsandinternets 

9.Simulation 
 

 

 

 

 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 

 
AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 

 
 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 

MAPPING BETWEEN COURSE OBJECTIVES AND

 COURSEOUTCOMES 

CourseOb

jectives 

CourseOutcomes 

CO1 CO2 CO3 CO4 CO5 

A H H M H H 

B M H H M M 

C M M H M M 

D H L M H H 

E M H L M H 

H-High,M- Medium,L-Low 
 

MappingofCourseOutcomesontoProgramOutcomes 
 

Course ProgrammeOutcomes 



Outcomes 1 2 3 4 5 

1 H M L H L 

2 H M L M M 

3 M M L H M 

4 M M H M L 

5 M H H M L 

H-High,M- Medium,L-Low 
 

 

 

MappingBetweenCOsandCourseDelivery(CD) methods 

     

 
 

CD 

 
 

CourseDeliverymethods 

  

CourseO

utcome 

Course

Delivery 
Method 

CD1 Lecturebyuseofboards/LCD projectors/OHP projectors  CO1 CD1,CD2 

CD2 Tutorials/Assignments  CO2 CD1,CD2 

CD3 Seminars  CO3 CD1,CD2 

CD4 Miniprojects/Projects  CO4 CD1,CD2 

CD5 Laboratoryexperiments/teachingaids  CO5 CD1,CD2 

CD6 Industrial/guest lectures    

CD7 Industrialvisits/in-planttraining    

CD8 Self-learningsuchasuseofNPTEL materialsandinternets    

CD9 Simulation    

 

 

 

 

LecturewiseLessonplanningDetails. 
 

Week

No. 

Lect.

No. 

Tent

ative

Date 

Ch. 

No. 

Topics to

 becover

ed 

Textb

ooks 

COsm

apped 

Actual

Content

covered 

Metho

dology

used 

Remark

s 

byfacult

y 
ifany 

1 1  1 Concept

 of

consumerbehavior, 

T1,T2 CO1  Lecture 

/PPT/A

ssignm

e 
nts 

 

2  1 Concept of T1,T2 CO1  Lecture  



    consumer

behavior, 

   /PPT

/ 
Assign 
ments 

 

3  1 natureandScope, T1,T2,T

3 

CO1  Lecture 

/PPT

/ 
Assign

ments 

 

2 4  1 natureandScope, T1,T2,T

3,T4 

CO1  Lecture 

/PPT

/ 
Assign 
ments 

 

5  1 the

 consumer

researchprocess, 

T1,T2,T

3,T4 

CO1  Lecture 

/PPT

/ 
Assign

ments 

 

6  1 the

 consumer
researchprocess, 

T2,T3T,

4 

CO1  Lecture 

/PPT

/ 
Assign 
ments 

 

3 7  1 Concept

 of

consumermotivatio

n, 

T2,T3,T

4 

CO1  Lecture 

/PPT

/ 
Assign

ments 

 

8  1 Motivational

research. 

T1,T2,T

3,T4 

CO2  Lecture 

/PPT

/ 
Assign 
ments 

 

9  1 Concept

 of

perception,Percept

ualSelection, 

T1,T2,T

3,T4 

CO2  Lecture 

/PPT
/ 
Assign

ments 

 

4. 1-0  1 Product

 and

ServicePositioning

,. 

T1,T2,T

3,T4 

CO2  Lecture 

/PPT/A

ssignm

ents 

 

1-1  2 Concept of 
attitude, Attitude 

T2,T3,T 
4 

CO2  Lecture 
/ 

 



    formation,    PPT/ 
Assign

ments 

 

1-2  2 Concept

 of

attitude,Attitudefor

mation, 

T2,T3,T
4 

CO2  Lecture 

/PPT

/ 
Assign 
ments 

 

5. 1-3  2 Cognitive

Dissonance

Theory 

T1,T2,T

3 

CO3  Lecture 

/PPT

/ 
Assign

ments 

 

 1-4  2 Attribution
Theory. 

T1,T2,T
3 

CO3  Lecture 

/PPT

/ 
Assign 
ments 

 

 1-5  2 Concept

 of

OpinionLeaders, 

T2,T3 CO3  Lecture 

/PPT
/ 
Assign

ments 

 

6 1-6  2 InfluenceofSocial
Media on 

Consumer

purchase

Behaviour 

T1,T2,T
3 

CO3  Lecture 

/PPT

/ 

Assign

ments 

 

1-7  3 Nature of 

personality, 
 
 

T1,T2,T

3 

CO3  Lecture 

/PPT

/ 
Assign

ments 

 

1-8  3 Freudian, Non-

Freudian 

T1,T2,T

3 

CO4  Lecture 

/PPT

/ 
Assign 
ments 

 

7. 1-9  3 Freudian, Non-

Freudian 

T1,T2,T

3 

CO4  Lecture 

/PPT
/ 
Assign

ments 

 

2-0  3 traittheories. T1,T2,T 
3 

CO4  Lecture 
/ 

 



        PPT/ 
Assign

ments 

 

2-1  3 Elements 

 ofCons

umerLearning

 and

 itssignif

icance. 

T1,T2,T
3,T4 

CO4  Lecture 

/PPT

/ 

Assign

ments 

 

8. 2-2  3 Elements 

 ofCons

umerLearning

 and

 itssignif

icance. 

T1,T2,T

T3,T4 

CO4  Lecture 

/PPT

/ 

Assign

ments 

 

2-3  3 Elements 

 ofCons

umerLearning

 and

 itssignif

icance. 

T2,T3,T

4 

CO4  Lecture 

/PPT

/ 

Assign

ments 

 

2-4  3 Case study  CO5  Lecture 

/PPT

/ 

Assign

mentsC 
asest

udy 

 

9. 2-5  4 Family

 Buying
decision, 

T1,T2,T

3 

CO5  Lecture 

/PPT

/ 
Assign 
ments 

 

2-6  4 FamilyLifeCycle, T2,T3 CO5  Lecture 

/PPT

/ 
Assign 

 



        ments  

2-7  4 Culture, Sub-

culture, 

T1,T2,T

3 

CO5  Lecture 

/PPT

/ 
Assign 
ments 

 

10. 2-8  4 Culture, Sub-

culture, 

T3,T4 CO5  Lecture 

/PPT

/ 
Assign

ments 

 

2-9  4 Cultural 

aspectsofemerging
markets, 

T1,T2,T

3,T4 

CO5  Lecture 

/PPT

/ 
Assign 
ments 

 

3-0  4 Cultural 

aspectsofemerging

markets, 

T1,T2,T

3,T4 

CO5  Lecture 

/PPT/A

s 
signme 

nts 

 

11. 3-1  4 E-
.buyingbe

haviour. 

T1,T2,T
3 

CO5  Lecture 

/PPT

/ 
Assign 
ments 

 

3-2  4 E-

.buyingbe

haviour. 

T1,T2,T

3 

CO5  Lecture 

/PPT

/ 
Assign

ments 

 

3-3  4 Factorsinfl

uencingcon

sumerbeha

viour. 

T1,T2,T

3,T4 

CO5  Lecture 

/PPT

/ 

Assign

ments 

 

12. 3-4  4 Factorsinfl

uencingcon

sumerbeha

viour. 

T1,T2,T
3,T4 

CO5  Lecture 

/PPT

/ 

Assign

ments 

 

3-5  4 Factors T1,T2,T CO5  Lecture  



    influencing

consumerb

ehaviour. 

3,T4   /PPT

/ 

Assign

ments 

 

3-6  4 Case study  CO5  Case 
study 

 

13. 3-7   HowardShethel, T2,T3,T

4 

CO5  Lecture 

/PPT

/ 
Assign

ments 

 

3-8   HowardShethel, T1,T2,T

3,T4 

CO5  Lecture 

/PPT

/ 
Assign

ments 

 

3-9   Nicosia els

 ofCons

umerDecisionMaki

ng 

T1,T2,T

3,T4 

CO5  Lecture 

/PPT

/ 
Assign 
ments 

 

14. 4-0   Nicosia els

 ofCons

umerDecisionMaki

ng 

T1,T2,T

3,T4 

CO5  Lecture 

/PPT

/ 
Assign

ments 

 

4-1   consumer
protection, 

T1,T2,T
3 

CO5  Lecture 

/PPT/A

ssignm

entsCla

ssPrese

ntation, 
PPT 

 

4-2   consumerprote

ction,consume

rright 

T1,T2,T

3 

CO5  Lecture 

/PPT

/ 
Assign

ments 

 



MT321ManpowerPlanning 

COURSEINFORMATIONSHEET 
 

Coursecode: MT321 

Coursetitle:MANPOWERPLANNINGPr

e-requisite(s):MT107,MT201 

Co-requisite(s):NIL 

Credits:3 L:3 T:0

 P:0Class sch 

edule per week: 03Class:BBA 

Semester/Level:6/3N
ame ofTeacher: 

 

CourseObjectives 
 

Thiscourseenables thestudents: 
 

A. Toacquaintthestudentwithconceptualknowledgeofhumanresourceplanning 

B. Topreparestudents toexploitopportunities beingnewlycreatedinthehuman 
 

resourceProfession 

C. Toenablethestudentstoacquiretheknowledgenecessaryforpreparingthemanpowerplanofab

usinessenterpriseandsubsequentplansofactions 

D. Totraintheminapplicationof humanresourceplanningtechniques. 

E To examine the human resource planning, development, and utilization in 

modernorganizations. 

 

CourseOutcomes 
 

Afterthecompletionofthiscourse,students willbeableto: 

 

1 Analyzethetheoryandconcepts ofManpowerplanning 

2 IdentifytheevolutionofMPPthroughouttheorganization 

3 DescribetheapplicationsofaHumanResources InformationSystem 

4 Evaluatetheorganization's planningprogram 

5 Visualizetheroleofhumanresourcedepartment 



Syllabus 
 

Module1(9Lectures) 

 

ManpowerPlanningandResourcing:FactorsAffectingManpowerPlanning,NeedforManpower 

Planning, Five Steps inManpower Planning, Importance of Manpower Planning,Obstacles in 

ManpowerPlanning, Advantages of Manpower Planning, Successful 

ManpowerPlanning,ConsolidatedDemandForecast 

Development,EffectiveDecisionMaking,Gaining,SeniorManagementSupport,MeetingtheOrganiz

ation'sGoalsand Objectives 

 

Module2(9Lectures) 

 

M anpower Forecasting:Introduction, Forecasting, Necessity for forecasting, Steps 

inforecasting,Demandandsupplyforecasting,DemandForecastingtechniques,Forecastingaccuracy,

Benefitsofforecasting. 

 

Module3(9Lectures) 

 

Manpowerplanningandcorporatestrategies:HRplanningasastrategicprocessemployeesasreso

urces,goalattainment,linking H R process to strategy, involvement in 

strategicplanningprocess,strategic HRPlanningmodel,staffingsystem. 

 

Module4(9Lectures) 

 

JobAnalysisandJobEvaluation:Concepts, BenefitsandStepsofJobAnalysis, 

Concepts,Objectives,Process,AdvantagesandLimitationsofJobEvaluation 

Module5(9Lectures) 

 

Recent Trends in Manpower Development and Planning:Introduction, Competency 

mapping,Knowledgemanagement,ManpowerDevelopment,E-Manpowerplanning,HRIS. 

 

Textbooks 
 

1. Aswathappa K. (2002) Human Resource and Personnel Management, Tata McGraw-
Hill, NewDelhi. 

2. ChhabraT.N.(2002)HumanResourceManagement, DhanpatRaiandCo. Delhi.. 

3. DesslerGary(1997)HumanResourcesManagement, PrenticeHall,USA. 

4. ArmstrongM. HandbookofHumanResourceManagementPractice.Kogan, 2006. 

5. Humanresourcemanagement(14thed.).Boston,MA:Pearson. 

 

Referencebooks: 



1. Cascio 

F.W.(2003)ManagingHumanResources,Productivity,QualityofLife,Profits,TataMc-
Graw-Hill,NewYork. 

2. Chadha,N.K.(2004)RecruitmentandSelection-

APracticalApproach,Galgotia,NewDelhi.EdwinB.Flippo,,PersonnelManagement,McGra

wHillPub.,Co.,Newyork. 

3. David,A.DeCenzo 

andStephen.P.Robin,Personnel/HumanResourceManagement,Prentice 
HallIndia(P)Ltd.,NewDelhi 

4. Sharma,A.M.PersonnelandHumanResourceManagement,HimalayaPublishingHouse,

Mumbai. 

 

 

 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements)POsme

tthroughGapsintheSyllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 
 

 

CourseDeliverymethods 

Lecturebyuseofboards/LCD 

projectors/OHPprojectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guest lectures 

Industrialvisits/in-planttraining 

Self-

learningsuchasuseofNPTELmaterialsandinternet 

Simulation 

 

 

 

 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 



DirectAssessment 
 

 

 
AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 
 

 

 

 

 

 

IndirectAssessment– 
 

1. Student Feedback onFaculty 

2. StudentFeedbackonCourseOutcome 

 

MappingbetweenObjectivesandOutcomes 
 

 
 

MappingofCourseOutcomesontoProgramOutcomes 
 

CourseOutcome# ProgramOutcomes 

a b c d e 

1 M M L L L 

2 M M L L L 

3 M M M L L 

 
4 

M M L H H 

5 M M M H H 

INDEX H=HIG

H 

M=MED

IUM 

L=LOW   



MappingBetweenCOsandCourseDelivery(CD)methods 

     

 

 
CD 

 

 
CourseDelivery methods 

  
CourseO

utcome 

Course

Delivery

Method 

CD1 Lecturebyuseofboards/LCDprojectors/OHPprojectors  CO1 CD1 

CD2 Tutorials/Assignments  CO2 CD1 

CD3 Seminars  CO3 CD1andCD2 

CD4 Miniprojects/Projects  CO4 CD4AND CD 5 

CD5 Laboratoryexperiments/teachingaids  CO5 CD6 ANDCD7 

CD6 Industrial/guestlectures    

CD7 Industrialvisits/in-planttraining    

CD8 Self-learningsuchasuseofNPTELmaterialsandinternets    

CD9 Simulation    

 

 

 
 

LecturewiseLessonplanningDetails. 
 

Week

No. 

Lect.

No. 

Tentative

Date 

Ch. 
 

No. 

Topicstobecov

ered 

Text 
 

Book 

/ 
 

Refer

e 

nces 

COs 
 

map

ped 

Actual

Conten

tcovere

d 

Methodolog

y 

used 

Remark

sby 

faculty

ifany 

1 1-3  Mod

1 

Md1 
 

Factors 

T1,

R1 

1,2  PPTDigi 
 

Class/Chalk 

 

   Affecting 

Manpower 

  
-Board 

   Planning,    

   Need for    

   Manpower    



    Planning,Five

StepsinManp

owerPlanning

, 

     

2 4-6  Mod

1 

Md1 
 

Importanceof 

T1,

R1 

1,2  PPTDigi 
 

Class/Chalk 

 

   Manpower 

Planning, 

  
-Board 

   Obstacles in    

   Manpower    

   Planning,    

   Advantages    

   ofManpower    

   Planning,    

   Successful    

   Manpower    

   Planning,    

3 7-9  Mod
1,2 

Md1 
 

Consolidated 

T1,

R1 

1,2  PPTDigi 
 

Class/Chalk 

 

   Demand 

Forecast 

  
-Board 

   Development,    

   Effective    

   Decision    

   Making,    

4 10-12  Mod
2 

Md1Senior 

Management

Support, 

T1,

R1 

1,2  PPTDigi 
 

Class/Chalk 

 

   Meeting the 

Organization' 

  
-Board 

   sGoals  and    

   Objectives    

5 13-15  Mod

2 

Md2 

Introduction,

Forecasting, 

T2,

R2 

3,4  PPTDigi 
 

Class/Chalk 

 

   Necessityfor 

forecasting, 

  
-Board 

   Steps in    



    forecasting,D

emand

 and

supplyforecas

ting, 

     

6 16-18  Mod

3 

Md2 
 

DemandForec

astingtechniq

ues,Forecastin

gaccuracy,Be

nefit

 of

forecasting. 

T2

R2 

3,4  PPTDigiCla

ss/Chalk 

-Board 

 

7 19-21  Mod

3 

Md3 
 

HRplanning 

T3

R3 

3,4  PPTDigi 
 

Class/Chalk 

 

   asastrategic 

process 

  
-Board 

   employeesas    

   resources,    

   goal    

   attainment,    

   linking    

   HRprocess    

   tostrategy,    

8 22-24  Mod 

,4 

Md3 
 

HRplanning 

T3

R3 

3,4  PPTDigi 
 

Class/Chalk 

 

   asastrategic 

process 

  
-Board 

   employeesas    

   resources,    

   goal    

   attainment,    

   linking    

   HRprocess    

   tostrategy,    

9 25-27  Mod
4 

Md3 
 

involvement 

T3

R3 

3,4  PPTDigi 
 

Class/Chalk 

 

   in

 strategic

planning 

  
-Board 



    process,s

trategicP

lanning

model,st

affingsy

stem. 

 
HR 

     

1o 28-30  Mod

4 

Md4 
 

Concepts, 

T4

R4 

4,5  PPTDigi 
 

Class/Chalk 

 

   Benefits and 

StepsofJob 

  
-Board 

   Analysis    

11 31-33  Mod

4 

Md4Concepts

,Objectives,Pr

ocess,Advant

agesandLimit

ations 

ofJobEvaluati

on 

T4

R4 

4,5  PPTDigiCla

ss/Chalk 

-Board 

 

12 34-36  Mod 

,5 

Md4Conc

epts, 

Objectives, 

T4

R4 

4,5  PPTDigi 
 

Class/Chalk 

 

   Process, 

Advantages 

  
-Board 

   and    

   Limitationsof    

   Job    

   Evaluation    

13 37-39  Mod

5 

Md.5 

Introduction,

Competency 

T5

R5 

5  PPTDigi 
 

Class/Chalk 

 

   mapping, 

Knowledge 

  
-Board 

   management    

14 40-45  Mod Md5 T5 5  PPTDigi  



   5 ManpowerDe

velopment,E 

Manpower

planning,

HRIS. 

R5   Class/Chalk 
 

-Board 

 

 

 

MT322IndustrialRelations 
 

COURSEINFORMATIONSHEET 

 

Coursecode:MT-322 

Coursetitle:IndustrialRelationsP

re-requisite(s): MT107, 

MT201Co-requisite(s):NIL 

Credits:03 L:3 T:0 P: 

0Class schedule per week: 

03Class:BBA 

Semester/Level:VI/IIIN

ameofTeacher: 

Course Objectives 

Thiscourseenablesthestudents: 
 

A. TounderstandtheroleandimportanceofLabourManagementRelations 

B. TodevelopunderstandingaboutTradeUnionandunionismandrelatedissueswithunion. 

C. ToenrichideaaboutCollectiveBargainingand itsusesinindustries 

D. Tounderstandroleofworkersparticipationandits effectiveness intheIndustries 

E. Tothrowlightonthecausesand effectofgrievancehandlingand discipline. 

CourseOutcomes 
 

Afterthecompletionofthecoursestudentswillbeable to: 
 

1 DevelopbetterunderstandingabouttheLabourManagementRelationspractisedinindustries. 

2 Createawarenessabout allthelegalaspectsrelatedwithTradeUnionand unionism. 



3 FormulateclearideaandexpertviewaboutCollectiveBargaininganddevelopingunderstanding

aboutalltheissuesrelatedwithit. 

4 Developbetterunderstandingandidearelatedtoworkersparticipation. 

5 Developproperunderstandingandpracticeofdisciplineandgrievancehandling  

inindustrialarea. 

 
 

Syllabus 

 

 

Module1(6lectures) 
 

LabourManagementRelations–concept,conceptofLabourManagementRelations,characteristics 

and objectives of Industrial Relations, Industrial Relation Theories, 

IndustrialRelationinmajorindustrializedeconomies, 

characteristicsofIndianIndustrialrelationsystem. 

 

 
Module2(9lectures) 

 

Trade union and unionism – trade union movement in India, concept and definition of 

tradeunion, functions of trade union, theories of trade union , Managerial trade unionism, 

Problemsandcharacteristics oftradeunionsinIndia. 

 

 
Module3(9lectures) 

 

CollectiveBargaining–definitionandconcept,characteristicsandimportance,theoriesofCollective 

Bargaining, objectives and process of Collective Bargaining, analysis of 

collectiveagreements,essentialconditionsforsuccessofCollective Bargaining. 

 

 
Module4(9lectures) 

 

Workers Participation in management – concept and definition, level and forms of 

participations,workersparticipationinIndia,Institutionsforparticipation,pre-

requisiteforeffectiveparticipation. 

 

 
Module5(12lectures) 



Disciplineandgrievancehandling,work-placediscipline,disciplineprocedure,work-

placecounselling,typesofcounselling, counsellingprocess, grievancehandling, causesofgrievance. 

 

 
Text Books 

3. EmployeeRelationManagement:P.N.Singh&NeerajKumarPearson 

4. IndustrialRelationsandLabourWelfare,R.SivarethinamohanPHIlearnings 

 

 

 

ReferenceBooks 
 

3. IndustrialrelationsTradeUnions,andLabourLegislation,P.R.N.SinhaPearsonEducation 

4. IndustrialRelations,A.Monnapa,TataMcGrawHill,NewDelhi 

5. IndustrialRelations,A.M.Sharma,HimalayaPublishingHouse 

 

 

 

 

 
Gapsinthesyllabus(tomeetIndustry/Professionrequirements) 

 

POsmetthroughGapsintheSyllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 
 

 

 

 
 

CourseDelivery methods 

Lecturebyuseofboards/LCDprojectors/OHPprojectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guestlectures 



Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsandinternets 

Simulation 

 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 

 
AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 

 
 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 

MappingbetweenObjectivesandOutcomes 
 

 

MappingofCourseOutcomes ontoProgramOutcomes 

 

CourseOutcome# ProgramOutcomes 

A B C D 

1 H L H H 

2 H - H M 

3 H M L H 

4 H M H H 

5 H L H M 

 

 

 

 
MappingBetweenCOsandCourseDelivery(CD)methods 

     



 

 
CD 

 

 
CourseDelivery methods 

  
CourseO

utcome 

Course

Delivery

Method 

CD1 Lecturebyuseofboards/LCDprojectors/OHPprojectors  CO1 CD1 

CD2 Tutorials/Assignments  CO2 CD1,CD2, CD4 

CD3 Seminars  CO3 CD1 

 
CD4 

 
Miniprojects/Projects 

  
CO4 

CD1, 

CD2,CD5,

CD8 

 

 
CD5 

 

 
Laboratoryexperiments/teachingaids 

  

 
CO5 

CD1, 

CD2,CD3, 

CD4,CD6,

CD8 

CD6 Industrial/guestlectures    

CD7 Industrialvisits/in-planttraining    

CD8 Self-learningsuchasuseofNPTELmaterialsandinternets    

CD9 Simulation    

 

 

LecturewiseLessonplanningDetails. 
 

Week

No. 

Lect.

No. 

Tentativ

e 
Date 

Ch. 

No. 

Topicstobecovered TextB

ook 

/Refer

ences 

CosMa

pped 

Actual

Content

covered 

Methodolog

y 
used 

Remarks

byfacult

y ifany 

1 1-3  Mod1 Labour Management T1,T2, CO1,  Lecture/PPT/  

   Relations – concept, R1 CO4 Assignments/ 

   concept of Labour   SelfLearning 

   Management Relations,    

   characteristics and    

   objectives of Industrial    

   Relations,    

2 4-6  Mod1 Industrial Relation T1,T2, CO1,  Lecture/PPT  

   Theories, Industrial R1 CO4 Lecture/PPT/ 

   Relation in major   Assignments/ 

   industrializedeconomies,   SelfLearning 

   characteristics  of   Indian    

   Industrialrelationsystem.    



          

3 7-9  Mod2 Tradeunionandunionism 

–

tradeunionmovementinInd

ia,conceptanddefinition 

oftradeunion. 

T1,T2,

R1 

CO1,

CO4 

 Lecture/PPT  

4 10-12  Mod2 Functionsoftradeunion,t

heories of trade 

union,Casestudy 

T1,T2,

R1 

CO2,

CO3,

CO4 

 Lecture/PPT/

Projects 

 

5 13-15  Mod2 Managerial 

tradeunionism,Problem

sandcharacteristics of 

tradeunionsinIndia 

T1,T2,

R1 

CO2,

CO3,

CO4 

 Lecture/PPT  

6 16-18  Mod3 CollectiveBargaining– 

definitionandconcept,ch

aracteristicsandimporta

nce. 

T1,T2,

R1 

CO2,

CO3,

CO4,

CO5 

 Lecture/PPT/

GuestLecture

s/Seminars 

 

7 19-21  Mod3 TheoriesofCollective 

Bargaining,objectivesan

dprocessofCollectiveBa

rgaining. 

T1,T2,

R1 

CO2,

CO3,

CO4 

 Lecture/PPT/

SelfLearning 

 

8 22-24  Mod,3 Analysisofcollectiveagree

ments,essentialconditions 

for 

successofCollectiveBargai

ning. 

T1,T2,

R1 

CO3,

CO4,

CO5 

 Lecture/PPT/

GuestLecture

s 

 

9 25-27  Mod4 WorkersParticipationinma

nagement–

conceptanddefinition. 

T1,T2,R

1, R2 

CO3,

CO4,

CO5 

 Lecture/PPT  

10 28-30  Mod4 level and forms 

ofparticipations,workerspa

rticipation in India, 

casestudy 

T1,T2,R

1, R2 

CO2,

CO3,

CO4,

CO5 

 Lecture/PPT  

11 31-33  Mod4 Institutionsfor T1,  T2, CO2,  Lecture/PPT  



    participation, pre-

requisitefor effective 

participation,casestudy 

R1, R2 CO3,

CO4 

   

12 34-36  Mod,5 Discipline and 

grievancehandling,work

-

placediscipline,disciplin

eprocedure. 

T1,T2,R

1, R3 

CO3,

CO4,

CO5 

 Lecture/PPT  

13 37-39  Mod5 Work-place 

counselling,typesofcoun

selling,counsellingproc

ess,casestudy 

T1,T2,R

1, R3 

CO2,

CO3,

CO4,

CO5 

 Lecture/PPT/

Projects 

 

14 40-42  Mod5 counselling process, 

casestudy 

,Grievancehandling,caus

esofgrievance,casestudy 

T1,T2,R

1, R3 

CO2,

CO3,

CO4 

 Lecture/PPT/

SelfLearning 

 

14 43-45  Mod,5 causes of grievance, 

casestudy. 

T1,T2,R

1, R3 

CO3,

CO4,

CO5 

 Lecture/PPT  



MT323TrainingandDevelopment 
 

COURSEINFORMATIONSHEET 

 

Course code:MT323 

Coursetitle:TrainingandDevelopmentP

re-requisite(s):MT107,MT201 

Co-requisite(s):NIL 

Credits:3 L:3 T:0

 P:0Class 

schedule per week: 

3Class:BBA 

Semester/Level:VI/IIIBr

anch:BBA 

NameofTeacher: 

 

Course Objectives 

 

Thiscourseenablesthestudents: 

 

A. Toidentifytheroleoftraininganddevelopmentinorganizations 

B. Toexplainthemethodsandtechniquesusedintraining 

C. Tounderstandtherelevanceofexecutivedevelopmentprogramme 

D. Identifythemajorphasesofthetraininganddevelopmentprocess 

E Tolearnthevarioustechniquesusedtoevaluatethetrainingprogrammes 

 
 

CourseOutcomes 

 

Afterthecompletionofthiscourse,studentswillbeableto: 

 

1 Familiarizewiththeconceptoftraininganddevelopment 

2 Developanunderstandingofthevarious methodsusedintraining 

3 Appraisetheneed forexecutivedevelopment programme 

4 Designaneffectivetrainingprogram 

5 Examinethemethodsusedtoevaluatetrainingprogrammes 



Syllabus 

 

Module1(7lectures) 
 

TrainingandDevelopmentConcept: 

Training and Development: Introduction, Need, Objective,Concepts and Rationale of 

Trainingand Development, Concepts ofEducation and Learning, Introductionto motivation 

throughTraining,DifferencebetweenTrainingand Development,Challengestoeffectivetraining 

 

 
 

Module2(8lectures) 

Types and Methods of Training Program: Overview of Training Methodologies- Logic 

andProcess of Learning; Principles of Learning; Individual differences in learning, learning 

process,learning curve Types of training, Methods and techniquesof training: On the job and Off 

the Jobmethods,TrendsinModernTraining. 

 
Module3(9lectures) 

 

Executive Development: Nature, Methods of Executive Development: On the job and Off 

thejob , Importance of Executive Development Process, Executive Development process, 

Basicrequisitesand challengesforthesuccessoftheManagementDevelopmentProgrammes 

Module4(12lectures)T

raining Process: 

Organisation of Training and Development programs, Training design, kinds of training 

anddevelopment programs- competence based and role based training;Pre-requisites 

fordesigningthe training Program, Criteria for Identifying Training Needs (Person Analysis, Task 

Analysis,OrganizationAnalysis),NeedsAssessment:methods andProcess. 

 
Module5(11lectures) 

 

Designing,ImplementingandevaluationofaTrainingProgram: 

Designinga TrainingModule,NeedforEvaluatingTraining,Budgetingof Training,Cost-Benefit 

Analysis, ROI of Training.Reasons for evaluating Training and development 

programs,Problemsinevaluation;Evaluationplanninganddatacollection,differentevaluationframew

orks, Problems of Measurement and Evaluation, Methods of evaluating effectiveness ofTraining 

Textbooks: 



1. S.K.Bhatia, (2007)TrainingandDevelopment–ConceptsandPractices,1sted

 Deep&DeepPublications Pvt.Ltd. 

2. RaymondNoe,(2008),EmployeeTrainingandDevelopment4thEd,Tata McGraw

 HillPrivate Ltd. 

 
ReferenceBooks: 

 
1. Mamoria&S. V.Gankar,(2004)PersonnelManagement24thed, Himalaya

 Publishinghouse. 

2. MirzaS.Saiyadain,(2003)HumanResourceManagement,3rded,TataMcGrawHillPrivateLtd. 

3. Dessler,Garry,HumanResourceManagement,PrenticeHallofIndia. 
 

4. Aswathappa,K.,HumanResourceManagement-TextandCases,Tata 

McGrawHill5.Rao,T.V.,FutureofHRD,MacmillanPublishersIndia 

 

 

 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements) 
 

POsmetthroughGapsintheSyllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 

 
CourseDelivery methods 

Lecturebyuseofboards/LCDprojectors/OHPprojectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guestlectures 

Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsandinternets 

Simulation 



 

 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 

 

AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 

 
 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 

 

 

MappingbetweenObjectivesandOutcomes 
 

 

MappingofCourseOutcomes ontoProgramOutcomes 

 

CourseOutcome# ProgramOutcomes 

A B C D 

1 H L H H 

2 H - H M 

3 H M L H 

4 H M H H 

5 H L H M 

 

 

 

 
MappingBetweenCOsandCourseDelivery(CD)methods 

     

 
CD 

 
CourseDelivery methods 

 CourseO

utcome Course

Delivery 



    Method 

CD1 Lecturebyuseofboards/LCDprojectors/OHPprojectors  CO1 CD1 

CD2 Tutorials/Assignments  CO2 CD1 

CD3 Seminars  CO3 CD1andCD2 

 
CD4 

 
Miniprojects/Projects 

  
CO4 

CD1andCD2a

ndCD8 

CD5 Laboratoryexperiments/teachingaids  CO5 CD1andCD2 

CD6 Industrial/guestlectures    

CD7 Industrialvisits/in-planttraining    

CD8 Self-learningsuchasuseofNPTELmaterialsandinternets    

CD9 Simulation    

 

 

 
 

LecturewiseLessonPlanningDetails. 
 

Wee

k 

No. 

Lect.

No. 

Ten

tati

ve 

Dat

e 

Ch. 
 

No. 

Topicstobecovered Text 
 

Book 

/ 
 

Refer

e 

nces 

CO 

s 
 

app

ed 

Actual

Content

covered 

Methodol

ogy 

Used 

Re

mar

ksb

y 

facu

ltyif

any 

1 L1  Mod

ule1 

Introduction,Need,Objective, T1,T

2 

CO

1 

 Lecture

PPT 

 

L2  Mod

ule1 

Rationale of Training

 andDevelopment 

T1 CO

1 

 Lecture

PPT 

 

 L3  Mod

ule1 

Conceptsof

 Education

andLearning, 

T1 CO

1 

 Lecture

PPT 

 



          

2 L4  Mod

ule1 

Introduction to

 motivationthrou

ghTraining 

T1,R

1 

CO

1 

 Lecture

PPT 

 

L5  Mod

ule1 

DifferencebetweenTrainingandDev

elopment, 

T2,R

2 

CO

1 

 Lecture

PPT 

 

 L6  Mod

ule1 

Challengestoeffectivetraining T1,R

3 

CO

1 

 Lecture

PPT 

 

3 L7  Mod

ule1 

Challengestoeffectivetraining T1 CO

1 

 Lecture

PPT 

 

L8  Mod

ule2 

Overview of

 TrainingMethodo

logies- Logic and 

ProcessofLearning; 

T1,R

5 

CO

2 

 Lecture

PPT 

 

 L9  Mod

ule2 

PrinciplesofLearning;Individualdif

ferencesinlearning, 

T2,R

4 

CO

2 

 Lecture

PPT 

 

4 L10  Mod

ule2 

learningprocess,learningcurveTypes

of training, 

T1,

R2 

CO

2 

 Lecture

PPT 

 

L11  Mod

ule2 

learningprocess,learningcurveTypes

of training, 

T2,R

3 

CO

2 

 Lecture

PPT 

 

 L12  Mod

ule2 

Methodsandtechniquesoftraining: 

On the job and Off theJob 

methods,Trends in 

ModernTraining 

T2,R

5R2 

CO

2 

 Lecture

PPT 

 

5 L13  Mod

ule2 

Methods and techniques

 oftraining:Onthejoband

Offthe 

Jobmethods,  TrendsinModern 

T1,

R2 

CO

2 

 LecturePP

T,Assig 

 



    Training    nment  

L14  Mod

ule2 

Methodsandtechniquesoftraining: 

On the job and Off theJob    

methods,

 TrendsinM

odernTraining 

R3 CO

2 

 Lecture

PPT 

 

L15  Mod

ule3 

Executive

 Development:

Nature 

R4 CO

3 

 Lecture

PPT 

 

6 L16  Mod

ule3 

Methods of

 ExecutiveDevelop

ment 

T2,R

4 

CO

3 

 Lecture

PPT 

 

L17  Mod

ule3 

OnthejobandOffthejob T1,R

3 

CO

3 

 Lecture

PPT 

 

L18  Mod

ule3 

OnthejobandOffthejob T2,R

2 

CO

3 

 Lecture

PPT 

 

7 L19  Mod

ule3 

ExecutiveDevelopmentprocess, T1T2 CO

3 

 Lecture

PPT 

 

L20  Mod

ule3 

ExecutiveDevelopment process, T2 CO

3 

 Lecture

PPT, 

Case 

 

 L21  Mod

ule3 

Basicrequisitesand 

challengesforthesuccessoftheMana

gement 

DevelopmentProgrammes 

T1 CO

3 

 Lecture

PPT 

 

8 L22  Mod

ule3 

Basic requisites and challenges 

forthesuccessoftheManagementDe

velopmentProgrammes 

T1

R2 

CO

3 

 Lecture

PPT 

,Assignme

nt 

 



          

L23  Mod

ule4 

OrganisationofTrainingan

d

 Development

programs, 

T1

R2 

CO

4 

 Lecture

PPT 

 

L24  Mod

ule4 

Training design, kinds of 

traininganddevelopmentprograms-

competence based and role 

basedtraining; 

T1

R2 

CO

4 

 Lecture

PPT 

 

9 L25  Mod

ule4 

Training design, kinds of 

traininganddevelopmentprograms-

competence based and role 

basedtraining; 

T1

R2 

CO

4 

 LectureP

PT,case 

 

L26  Mod

ule4 

Training design, kinds of 

traininganddevelopmentprograms-

competence based and role 

basedtraining; 

T1

R2 

CO

4 

 Lecture

PPT 

 

L27  Mod

ule4 

Pre-requisitesfor

 designingthet

rainingProgram 

T2,R

2 

CO

4 

 Lecture

PPT 

,Assignme

nt 

 

10 L28  Mod

ule4 

Pre-requisitesfor

 designingthet

rainingProgram, 

T1

R2 

CO

4 

 Lecture

PPT 

 

L29  Mod

ule4 

CriteriaforIdentifyingTrainingNee

ds(PersonAnalysis,TaskAnalysis,

OrganizationAnalysis) 

T2,R

2 

CO

4 

 Lecture

PPT 

 

L30  Mod

ule4 

CriteriaforIdentifyingTrainingNee

ds(PersonAnalysis,TaskAnalysis,

OrganizationAnalysis) 

T1,

R2 

CO

4 

 Lecture

PPT 

 

11 L31  Mod

ule4 

CriteriaforIdentifyingTrainingNee

ds(PersonAnalysis,TaskAnalysis,

OrganizationAnalysis) 

T2 CO

4 

 Lecture

PPT 

 



 L32  Mod

ule4 

NeedsAssessment:methodsandProc

ess. 

T2 CO

4 

 Lecture

PPT 

 

L33  Mod

ule4 

NeedsAssessment:methodsandProc

ess. 

T2 CO

4 

 Lecture

PPT 

 

12 L34  Mod

ule4 

NeedsAssessment:methodsandProc

ess. 

T1,

R2 

CO

4 

 Lecture

PPT 

Case 

 

L35  Mod

ule5 

DesigningaTrainingModule,Needf

orEvaluatingTraining,, 

T1

R2 

CO

5 

 Lecture

PPT, 

Assignme

nt 

 

L36  Mod

ule5 

DesigningaTrainingModule,Nee

dforEvaluatingTraining,, 

T1,R

4 

CO

5 

 Lecture

PPT 

 

13 L37  Mod

ule5 

Budgeting of Training, Cost-

BenefitAnalysis,ROIofTraining. 

T1 CO

5 

 Lecture

PPT 

 

L38  Mod

ule5 

Budgeting of Training, Cost-

BenefitAnalysis,ROIofTraining. 

T1 CO

5 

 Lecture

PPT 

 

L39  Mod

ule5 

ReasonsforevaluatingTrainingand 

developmentprograms 

T1,

R2 

CO

5 

 Lecture

PPT 

 

 

14 

L40  Mod

ule5 

ReasonsforevaluatingTrainingand 

developmentprograms 

T1

R2 

CO

5 

 Lecture

PPT 

Case 

 

L41  Mod

ule5 

Problems  in

 evaluation;Evaluatio

n planning  and data 

T2,R

3 

CO

5 

 Lecture

PPT 

 



    collection,      

L42  Mod

ule5 

Problemsinevaluation;Evaluationp

lanninganddatacollection,s, 

T2,R

3 

CO

5 

 Lecture

PPT 

 

15 L43  Mod

ule5 

differentevaluationframework T1

R2 

CO

5 

 Lecture

PPT 

 

15 L44  Mod

ule5 

Methods 

inevaluatingeffectivenes

sofTraining 

T2,R

3 

CO

5 

 Lecture

PPT 

Project 

 

15 L45  Mod

ule5 

Revision T2,R

3 

CO

5 

   

 

 

 
 

MT324IndustrialandLabourLegislations 
 

COURSEINFORMATIONSHEET 

 

Coursecode:MT324 

Coursetitle:industrialandlabourlegislationsPr

e-requisite(s):MT107,MT201 

Co-requisite(s):NIL 

Credits:3 L:3 T:0 P: 

0Class schedule per week: 

03Class:BBA 

Semester/Level:VI/IIIB

ranch:BBA 

NameofTeacher: 

 

Course Objectives 

 

Thiscourseenablesthestudents: 

 

A. ToenumeratetheunderstandingoftheIndustrialrelationsandlabourlawframeworkinourco

untry. 

B. ToillustratetheimportanceofIndustrialpeaceandeffortstoreducedisputes. 



  

C. TodescribetheSocialSecurityFrame-workprevailingintheCountry. 

D. To explaintheprotectivelegalframeworkinIndiancontext. 

E To devisethetermsandconditionsoflabourandemployment. 

 

 

CourseOutcomes 

 

Afterthecompletionofthiscourse,studentswill beable to: 
 

 
1 Understandthesignificanceandroleoflabourlawinindustrialrelations. 

2 Establishindustrialpeaceand harmonyin an industrialestablishment. 

3 Providesocialsecuritymeasurestoworkingpopulations. 

4 Providecomfortable, safeandhygienicworkplace. 

5 Developthepoliciesandrulesinorganizationalsettings. 

 

 

Syllabus 

 

Module1(6lectures) 

IndustrialRelations –AnOverviewofIndustrialRelations.MeaningandScopeofIndustrialRelations. 

Evolution of Industrial Relations in India. Changing Dimensions of 

IndustrialRelationsinIndia.ImpactofglobalizationonIndustrialRelations.ILO 

 
Module2(6lectures) 

TradeUnions:Conceptsandobjective,FunctionandRoleinGlobalizeContent.TradeUnionAct,1926-

Applicability,RegistrationandRecognitionofTrade unions. 

 

Module3(18lectures) 

Industrial Disputes- Nature and Causes of Industrial Disputes, Types of Conflict, Resolution-

Statutory&Non–Statutory.CollectiveBargaining-ConceptandImportance,ProcessandPre-

requisites. The Industrial Disputes Act, 1947 – Objective and scope. Definition of Lay 

off,Retrenchment,Closure,Strike&LockOut. 

 
Module4(6lectures) 

ProtectiveLabourLegislations-FactoriesAct1948-

Objectiveandscope,Provisionsrelatedtohealth,welfare andsafety,ShopsandEstablishmentAct. 



 

Module5(9lectures) 

Social Security Legislations - Employee’s Compensation Act, 1923- Objective & 

Scope,Definitions of Dependent, Disablement, Occupational Diseases, Compensation when 

payable &whennotpayable.EmployeesProvidentFund&MiscellaneousProvisionsAct,1952-

Objective& Scope, Schemes under Act - Provident, Pension & Insurance, Establishment of funds 

&Contribution.PaymentofGratuityAct,1972-

Objective&Scope,Calculationofgratuity,max.andmim.gratuity&forfeitureofgratuity. 

 

SuggestedReadings: 

 

TextBooks 

 

1. IndustrialRelationsinIndia:AgnihotriVAtmaRam&SonsDelhi 

2. Monnapa,A.IndustrialRelations,NewDelhi:TataMcGrawHill. 

3. LabourLawsfor ManagersBy:B.D.Singh2ndeditionExcelBooks 

 
 

ReferenceBooks 

1. IndustrialRelationsandLabourLawsbyS.C.Srivastava,6thRevisedEdition,VikasPublis

hingHouseNewDelhi. 
2. LabourLawsBy:H.LKumarUniversalLawsPublishingCo.PvtLtdNewDelhi. 

 

 

 

 
 

Gapsinthesyllabus(tomeetIndustry/Professionrequirements) 
 

POsmetthroughGapsintheSyllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 

 
CourseDelivery methods 

1.Lecturebyuseofboards/LCDprojectors/OHPprojectors 

2.Tutorials/Assignments 

3.Seminars 

4.Miniprojects/Projects 

5.Laboratoryexperiments/teachingaids 

6.Industrial/guestlectures 



7.Industrialvisits/in-planttraining 

8.Self-

learningsuchasuseofNPTELmaterialsandinternets 

9.Simulation 

 

 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 

 
AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 

IndependentTeachingAssessment 5 

 
 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 
 

MappingbetweenObjectivesandOutcomes 
 

 

 
 

MappingofCourseOutcomes ontoProgramOutcomes 
 

CourseO

utcomes 

ProgramOutcomes 

1 2 3 4 5 

1 L H H M L 

2 H L M M M 

3 H H H L M 

4 L L M M M 

5 H H H H M 



MappingBetweenCOsandCourseDelivery(CD)methods 

     

 

 
CD 

 

 
CourseDelivery methods 

  
CourseO

utcome 

Course

Delivery

Method 

CD1 Lecturebyuseofboards/LCDprojectors/OHPprojectors  CO1 CD1 

CD2 Tutorials/Assignments  CO2 CD1 

CD3 Seminars  CO3 CD1,CD2 

CD4 Miniprojects/Projects  CO4 CD1,CD3 

CD5 Laboratoryexperiments/teachingaids  CO5 CD1,CD4 

CD6 Industrial/guestlectures    

CD7 Industrialvisits/in-planttraining    

CD8 Self-learningsuchasuseofNPTELmaterialsandinternets    

CD9 Simulation    

 

 

LecturewiseLessonPlanningDetails. 

Week

No. 

Lect 

. 
 

No. 

Tent

ative 

Date 

Md

No. 

Topics to

 becove

red 

TextB

ook/ 

Reference

s 

COsma

pped 

Actual

Content

covered 

Method

ology 

used 

Remarks 

byfacultyifan

y 

1 L1,  1 AnOverviewof T1,R2 CO1  Lecture  

 L2 
 

L3 

 Industrial 

Relations.Meani

ng and 

 
CO2 

PPT 

   Scope of    

   Industrial    

   Relations.    

2 L4,  1 Impact of T1,T2 CO1,  Lecture  

 L5 

L6 

 globalizationon 

Industrial 

 
CO2 

PPT 

   Relations. ILO    

 



 3 L7,

L8 

 2 TradeUnions:Co

nceptsandobjecti

ve 

T1,R2 CO1,

CO2 

 Lecture

PPT 

 

3 L9,

L10 

 2 Function and 

Role in 

Globalize

Content. 

R1,T2 CO1,

CO2 

 Lecture

PPT 

 

4 L11,

L12

L13 

 2 Trade

 Union

Act,1926 

T3,R1R2 CO1,

CO2 

 Lecture

PPT 

 

5 L14,

L15

L16 

 3 Nature and 

Causes

 of

IndustrialDisput

es, 

T1,T2 CO2  Lecture

PPT 

 

6 L17,

L18

L19 

 3 Types of 

Conflict,Resolut

ion-

Statutory&Non 

–Statutory. 

T1,R2 CO2  Lecture

PPT 

 

7 L20,

L21

L22 

 3 CollectiveBarga

ining-Concept

 and

Importance, 

T1,R2 CO1,

CO2 

 Lecture

PPT 

 

8 L23,

L24

L25 

 3 ProcessandPre-

requisites. 

T1,T2 CO1,

CO2 

 Lecture

PPT 

 

9 L26

L27 

L28 

 3 TheIndustrialDis

putesAct,1947 – 

Objectiveandsco

pe. 

T1,R2&R1 CO2  Lecture

PPT 

 

10 L29,

L30

L31 

 3 Definition of 

Lay off, 

Retrenchment,. 

T1,T24 

,R1 

CO2  Lecture

PPT 

 

 



 11 L32  4 Closure,

 Strike

&LockOut 

T1,T2 CO2  Lecture

PPT 

 

11 L33  4 FactoriesAct194

8- 

Objectiveandsco

pe, 

T2,R1,R2 CO4,

CO5 

 Lecture

PPT 

 

11 L34,  4 Provisionrelated

tohealth,welfare

 and

safety 

T1,T2,R1 CO4,

CO5 

 Lecture

PPT,Ass 

ignment 

 

12 L35 
 

L36

L37 

 4 Shops

 and

EstablishmentA

ct 

T3,R1&R2 CO4,

CO5 

 Lecture

PPT 

 

13 L38  5 Employee’sCom

pensationAct,

 1923- 

Objective

 &

Scope, 

T1,T2,R3 CO4,

CO5 

 Lecture

PPT 

 

13 L39  5 Definitions

 of

Dependent,Disa

blement,Occupa

tionalDiseases, 

T1,R1 CO4,

CO5 

 Lecture

PPT 

 

13 L40  5 Compensationw

henpayable&wh

en

 not

payable. 

T2,R2 CO4,

CO5 

 Lecture

PPT 

 

14 L41  5 EmployeesPro

videntFund 

T3,R1 CO3  Lecture

PPT 

 

14 L42   MiscellaneousPr

ovisionsAct,195

2-

Objective&Scop

e 

T2,R1 CO4  Lecture

PPT 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

MT325PerformanceandCompensationManagement 
 

COURSEINFORMATIONSHEET 

 

Coursecode:MT325 

Coursetitle:PerformanceandCompensationManagementPr

e-requisite(s):MT107,MT201 

Co-requisite(s):NIL 

Credits:03 L: 03T:0

 P:0Class 

schedule per week: 

03Class:BBA 

Semester/Level:VI/IIIN

ameofTeacher: 

 

 

Course Objectives 

 

Thiscourseenablesthestudents: 

 

A. Tounderstandthebasicconceptsof‘PerformanceManagement’asatooltomeasureperformanceofe

mployeesintheworkplace 

14 L43  5 Provident,Pensi

on

 &

Insurance,Establ

ishment offunds

 & 

Contribution,Pa

yment of 

Gratuity

 Act

1972. 

T1,T2 CO3  Lecture

PPT, 

Case 

 

15 L44   Revision    Lecture

PPT 

 

15 L45   Revision    Lecture

PPT 

,Assign

ment 

 

 



  

B. ToidentifythefundamentalconceptsofPerformancemanagement 

C. Toacquireknowledgein measuringperformanceandmanaginginorganizations. 

D. To 

understandbasicsofmanagingcompensationsystemsofanorganizationandunderstandits 

application. 
E. To understandthevariousperformancelevelofemployeesinthecurrentindustries. 

 

 

 

CourseOutcomes 

 

Afterthecompletionofthiscourse,studentswill beable to: 
 

 
1 RecitehisexpertiseinHRM 

2 Applytheleadership quality 

3 Demonstratevariousquickdecisionandvarioussituations 

4 Articulatehisexpertiseasagoodtrainerincorporatesectors 

5 formulatethecompensationstructureintheexisting organisations 

 

 

Syllabus 

 
Module1-PerformanceManagement(10lectures) 

 

IntroductiontotheconceptofPerformanceManagement,ObjectivesofPerformanceManagement,Prerequisites

of Performance Management. Dimensions of Performance Management, Factors affectingPerformance 

Management, Importance of Performance Management, Performance Management 

System,CharacteristicsofPerformanceManagementSystem,GoalSettingTheory&ExpectancyTheory. 

 

 

Module2-PerformanceManagement Process(7lectures) 
 

Introduction to Performance Management process, Prerequisites of Performance Management 

Process,Performance Planning Process, Goal Setting Levels-Individual &Corporate level, Needs for 

PerformanceStandards,PerformanceMeasurement/Assessmentprocess. 



Module3 -PerformanceAppraisal(8lectures) 
 

Introduction to the concept of Performance Appraisal, Objective of Performance Appraisal 

,PerformanceAppraisal Process, Traditional methods of Performance Appraisal, Modern methods 

ofPerformanceAppraisal,ImportanceofPerformanceAppraisal,NeedforEmployeeDevelopment,Methodsof

EmployeeDevelopment 

 

 

Module4-CompensationManagement(9lectures) 
 

Introduction to Compensation & Compensation management, Objectives of Compensation 

management,Principles of Compensation management, Importance of good compensation system, Factors 

influencingcompensationlevels. 

JobEvaluation:MeaningofJobEvaluation,FeaturesofJobEvaluation,ImportanceofJobEvaluationandMethod

sof JobEvaluation 

 

 

Module5-CompensationStructure(11lectures) 
 

IntroductiontoWage&Salary,DifferencebetweenWage&Salary,Time&PieceWageconcept 
 

Componentsofpay:Basicpay,Dearnessallowance,Incentiveplans:Features,Individual&Groupincentiveplans

&fringebenefits 

ExecutiveCompensation:Meaning,ComponentsofPaysystem,Newtrendsincompensationmanagement. 

 

 

 

 
Textbooks: 

 

 

1. KohilA.S.,&DebT(2008),PerformanceManagement,NewDelhi:OXFORDUniversityPress 

(latestedition). 

2.  Bhattacharya,D.K.,CompensationManagement,SecondEdition,OxfordUniversityPress 

 

 
Referencebooks: 



1. Michael Armstrong and Angela Baron (2009), Performance Management, Mumbai: 

JaicoPublishingHouse 

2.  Rao,T.V(2007),PerformanceManagementandAppraisalSystems,NewDelhi:Response 

books 

3. Armstrong M., and Murlis, H., Reward  Management: A 

handbookofsalaryadministration,KoganPage,London. 

4. Singh,B.D.,CompensationandReward Management,ExcelBooks. 

5. RaoV.S.P,HumanResourceManagement:Textandcases,ExcelBooks. 

 

 
Gapsinthesyllabus(tomeetIndustry/Professionrequirements) 

 

POsmetthroughGapsintheSyllabus 

Topicsbeyondsyllabus/Advancedtopics/Design 

POsmetthroughTopicsbeyondsyllabus/Advancedtopics/Design 
 

 
CourseDelivery methods 

Lecturebyuseofboards/LCDprojectors/OHPprojectors 

Tutorials/Assignments 

Seminars 

Miniprojects/Projects 

Laboratoryexperiments/teachingaids 

Industrial/guestlectures 

Industrialvisits/in-planttraining 

Self-learningsuchasuseofNPTELmaterialsandinternets 

Simulation 

 

 

CourseOutcome(CO)AttainmentAssessmenttools&Evaluationprocedure 
 

DirectAssessment 

 

AssessmentTool %Contributionduring COAssessment 

End SemExaminationMarks 50 

Mid SemExaminationMarks 25 

Quiz(s) 20 



IndependentTeachingAssessment 5 
 

 

IndirectAssessment– 

1. StudentFeedbackonFaculty 

2. StudentFeedbackonCourseOutcome 

 
 

MappingofCourseOutcomes ontoProgramOutcomes 
 

CourseOutcome ProgramOutcomes 

A B C D 

1 H L H H 

2 H - H M 

3 H M L H 

4 H M H H 

5 H L H M 

 

 

 

 
MappingBetweenCOsandCourseDelivery(CD)methods 

     

 
CD 

 
CourseDelivery methods 

 CourseO

utcome 

Course 

DeliveryMethod 

CD1 Lecturebyuseofboards/LCDprojectors/OHPprojectors  CO1 CD1 

CD2 Tutorials/Assignments  CO2 CD1 

CD3 Seminars  CO3 CD1andCD2 

CD4 Miniprojects/Projects  CO4 CD1,CD2,CD3 

CD5 Laboratoryexperiments/teachingaids  CO5 CD4,CD5 

CD6 Industrial/guestlectures    

CD7 Industrialvisits/in-planttraining    

CD8 Self-learningsuchasuseofNPTELmaterialsandinternets    



CD9 Simulation    

 

 

 
 

LecturewiseLessonplanningDetails. 
 

Wee

k 

No. 

Lect.

No. 

Tentativ

e 

Date 

Ch. 
 

No. 

Topicstobeco

vered 

Text 
 

Book 

/ 
 

Refer

e 

COs 
 

appe

d 

Actual

Conte

ntcove

red 

Methodology

used 

Remar

ks by 

faculty

ifany 

     
nces 

    

1 L1  Module Introduction T1 CO1  LecturePPT  

  1 to the    

   concept of    

   Performance    

   Management    

 L2  Module Objectivesof T2 CO  LecturePPT  

  1 Performance  1  

   Management    

 L3  Module Prerequisites T1 CO  LecturePPT  

  1 of  1  

   Performance    

   Management    

2 L4  Module

1 

Dimensions

ofPerforman

ceManagem

ent 

T2 CO

1 

 LecturePPT  

L5  Module

1 

Factorsaffect

ingPerforma

nceManage

ment 

, 

T1,R CO

1 

 LecturePPT  

L6  Module

1 

Importanceo

fPerformanc

e 

T2,R

2 

CO

1 

 LecturePPT  



    Management      

3 L7  Module

1 

Performance

Management

System 

T1,R

3 

CO

1 

 LecturePPT  

L8  Module

1 

Characteristi

cs of 

Performance

Management

System 

T1,R

4 

CO

2 

 LecturePPT  

L9  Module

1 

GoalSettingT

heory 

T1 CO

2 

 LecturePPT  

4 L10  Module

1 

Expectancy

Theory 

T2 CO

2 

 LecturePPT  

L11  Module

2 

Introductiont

oPerformanc

eManageme

ntprocess 

T1,T2 CO

2 

 LecturePPT  

L12  Module

2 

Prerequisites

ofPerforman

ceManagem

entProcess 

T1,R

1 

CO

2 

 LecturePPT  

5 L13  Module

2 

Performance

PlanningPro

cess 

T1,R

4, 

CO

2 

 LecturePPT,A

ssignment 

 

L14  Module

2 

GoalSettingL

evels-

Individual&

Corporatelev

el 

T1,R

2 

CO

2 

 LecturePPT  

L15  Module

2 

NeedsforPerf

ormanceStan

dards 

T1,R

3 

CO

3 

 LecturePPT  



6 L16  Module

2 

Performance

Measuremen

t 

/Assessment

process 

T1,R

4 

CO

3 

 LecturePPT  

L17  Module

3 

Introductiont

o the 

conceptofPer

formanceAp

praisal 

T2,R

1 

CO

3 

 LecturePPT  

L18  Module

3 

ObjectiveofP

erformanceA

ppraisal 

T2,R

2 

CO

3 

 LecturePPT  

7 L19  Module

3 

Performance

AppraisalPr

ocess 

T2,R

3 

CO

3 

 LecturePPT  

L20,L2

1 

 Module

3 

Traditionalm

ethods

 of

Performance

Appraisal 

T2,R

4 

CO

3 

 Lecture 

PPT,Case 

 

8 L22,L2

3 

 Module

3 

Modernmeth

ods

 of

Performance

Appraisal, 

T1 CO

3 

 LecturePPT  

8 L24  Module

3 

Importanceo

fPerformanc

eAppraisal 

T2 CO

3 

 Lecture PPT 

,Assignment 

 

9 L25  Module

3 

Need

 for

EmployeeDe

velopment 

T1 CO

4 

 LecturePPT  

9 L26  Module

3 

Methods

 of

EmployeeDe

velopment 

T2 CO

4 

 LecturePPT  



          

9 L27  Module

4 

Introductiont

oCompensati

on & 

Compensatio

nmanagemen

t 

T2,R

2 

CO

4 

 LectureP

PT,case 

 

10 L28  Module

4 

,Objectivesof

Compensatio

nmanagemen

t 

T2,R

2 

CO

4 

 LecturePPT  

L29  Module

4 

Principlesof

Compensatio

nmanagemen

t 

T2,R

2 

CO

4 

 Lecture PPT 

,Assignment 

 

10 L30  Module

4 

Importanceof

 good

compensatio

nsystem 

T2,R

2 

CO

4 

 LecturePPT  

11 L31  Module

4 

Factorsinflu

encingcomp

ensationleve

ls. 

T1 CO

4 

 LecturePPT  

11 L32  Module

4 

JobEvaluatio

n:Meaning

 of

JobEvaluatio

n 

T2 CO

4 

 LecturePPT  

11 L33  Module

4 

Features

 of

JobEvaluatio

n 

T1 CO

4 

 LecturePPT  

12 L34  Module

4 

Importanceo

f Job 

Evaluation 

T1 CO

4 

 LecturePPT  



12 L35  Module

4 

Methods

 of

JobEvaluatio

n 

T2 CO

4 

 LecturePPT  

12 L36  Module

5 

Introductiont

oWage&Sala

ry 

T1 CO

4 

 Lecture 

PPTCase 

 

13 L37  Module

5 

Differencebe

tweenWage

 &

Salary 

T1 CO

5 

 Lecture

 PPT,

Assignment 

 

13 L38  Module

5 

Time&Piece

Wageconcep

t 

Components

ofpay:Basicp

ay 

T1 CO

5 

 LecturePPT  

13 L39  Module

5 

Dearnessa

llowance 

T2 CO

5 

 LecturePPT  

14 L40  Module

5 

Incentive

plans:Fe

atures 

T2 CO

5 

 LecturePPT  

14 L41  Module

5 

Individual&

Groupincenti

veplans

 &

fringebenefit

s 

T2 CO

5 

 LecturePPT  

14 L42  Module

5 

ExecutiveCo

mpensation:

Meaning 

T2 CO

5 

 Lecture 

PPTCase 

 

15 L43  Module

5 

Components

of Pay 

system 

T2 CO

5 

 LecturePPT  

 


